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IZMIR EKONOMI [INIVERSITESININ MISYONU
izmir Ekonomi Universitesi‘nin misyonu, liderlik vasiflariyla donanms, girisimei ve elestirel diisiinebilen nitelikli
mezunlar yetistirmek ve tzgiin aragtirmalarla bilime katkida bulunmaktir. Bu; katilimeilik, yenilikcilik, toplumsal
sorumluluk ve miikemmeliyetcilikten olusan kurumun temel degerlerinde de yansitimaktadir.

ViT7E] CANATI AR VE TACARIM EAKINITECIMIN MICVANL RCTEY
GUZEL SANATLAR VE TASARIM FAKULTESIUNIN MISYDNU (GSTH)

JLLL

iU Giizel Sanatlar ve Tasanm Fakiiltesi, tasanmin; sanat, teknoloji, kiiltiir, iletisim, isletme ve yénetim gibi
farkli alanlardaki uzmanhklardan meydana geldigi gériisiindedir. GSTF'nin misyonu bu dinamik yapiyr tanir ve
biinyesinde barindirir, ayrica toplum ve gevre bilinci olan, katma deger sadlayan ve toplumun yasam kalitesini
yikselten, iilkeye ekonomik katki saglayan tasarimcilar yetistirmeyi amaclar.

GSTF TARIHI

Giizel Sanatlar ve Tasarim Fakiiltesi'nin tarihi, izmir Ekonomi Universitesi‘nin 2001 yilinda kurulmastyla baslar.
Universite’nin kurulmasiyla ayni anda izmir'i sadece tekstil tiretmekten Tiirk moda tasanm endiistrisine katkida
bulunmaya itme hedefiyle 4 yillik “Moda ve Desinatdrliik Yilksekokulu™ agilmisti.

2003 yilinda bu program adini “Moda Tasarnim” olarak degistirdi ve Giizel Sanatlar ve Tasarim Fakiiltesi'ndeki ilk
béliim oldu. 0 zamanlar Endiistriyel Tasarim da Moda Tasanm Balimii’'niin uzmanlik alanlarindan biriydi; fakat
2004 yilinda {letisim Tasarimi ve igmimarlik ve Cevre Tasarimi Baliimleriyle beraber kendi béliimiinii olusturdu.
2005 yilinda Mimarhk Béliimii ve 2007 yilinda da Tasarim Galismalari Yiiksek Lisans Programi kuruldu. Fakiiltedeki
en yeni dedisim 2009 yilinda iletisim Tasarimi Bélimii'niin adinin miifredat icerigini en dogru sekilde yansitan
Gorsel ileligim Tasarimi Béliimii olarak degistirilmesiyle meydana geldi.

Fakiilte su anda biinyesinde bin dgrenci banindirmakta ve her yil ortalama 200 mezun vermektedir.




MISSION OF IZMIR UNIVERSITY OF ECONOMICS (IUE)

The Mission of IUE is to educate and equip qualified students with leadership attributes, entrepreneurial capabili-
ties, critical thinking skills and the ability to contribute valuable research in a variety of sciences. This is reflected
in the basic values of the institution, which are: participation, innovation, social responsibility and perfectionism.

MISSION DOF THE FACULTY OF FINE ARTS AND DESIGN (FFAD)

The FFAD of IUE sees design composed of different areas of expertise such as art, technology, culture, communi-
cations, business and management. The mission of the FFAD recognizes and accommodates this dynamic nature
and aims to nurture designers who are socially and environmentally aware, produce added value and raise the
quality of life of society, and contribute economically to the country.

HISTORY OF THE FFAD

The history of the Faculty of Fine Arts and Design begins with the founding of lzmir University of Economics in
2001. With the goal of moving Izmir away from merely producing textiles and towards contributing to the Turkish
fashion design industry, a 4-year “Fashion and Styling” program in the Vocational School was created at the same
time as the university was founded.

In 2003, this program changed its name to “Fashion Design” and became the first department in the new
Faculty of Fine Arts and Design. At that time, Industrial Design was a specialization of the Fashion Design
Department, but in 2004 became its own independent department, along with the Communication Design and
Interior Architecture and Environmental Design Departments. In 2005, the Architecture Depariment was founded
and in 2007 the Design Studies Masters Program. The most recent change to the faculty occurred in 2009 when
the Communication Design Department changed its name to Visual Communication Design to more accurately
reflect the contents of its curriculum.

The faculty now comprises over one thousand students, graduating approximately 200 students a year.



DEKANTN MESAJ! Tevfik Balcioglu

Bu yil Mezuniyet Sergimizin ve Defilemizin altinei yilini ve fakiiltemizdeki tiim bdliimlerin mezun vermesinin ikinci
yilin kutluyoruz. Dgrenci kayitlarimiz bin dgrenciyi gecmis bulunmakta ve 4T Konferanst hem Tiirkce hem de
ingilizce olarak gerceklesmektedir. Kadromuz, Tiirkiye'deki benzer fakiiltelerdeki emsalleri iginde en yiiksek oranla
ficte biri yabanci uyruklu olarak genislemeye devam etmektedir.

Bu nitelikler Tiirk Tasarim’'min tartismasiz en iyisi olan ve bilinmeyen sularda giiven ve kararlilikla yiizen
fakiiltemizin giiciinii ve ayni zamanda da hirsimi géstermektedir, Fakiiltemiz tiyelerinin ve birgok kisinin bu

gdriiste olmasinin birden ¢ok nedeni bulunmaktadir. Geng, dinamik ve yiiksek motivasyonlu kadromuz ve

onlarin uluslararasi konferanslara, yayinlara, fuarlara ve sergilere katkilan fakiiltemizdeki egitim, is ve arastirma
ortamlarimi artirmaktadir, Uluslararasi tamnirligi olan tasanmeilar tarafindan diizenlenen egitim gezileri, atlyeler
ve fakiilteden bagimsiz olarak yiiriitiilen 6grenci girisimleri sonraki sayfalarda gireceginiz Ggrenci projelerinden de
anlagilacad lizere yaratici fikirlerin ve yenilikci projelerin gelistigi coskulu ve eglenceli bir atmosfer yaratmaktadir.

Bu yih digier yillardan daha heyecanli, daha iddiali ve daha zorlu kilan sadece fakiiltemiz icin yapilan 13,000
metrekarelik yeni bir binanin tasarimi ve insasidir. Bu “kurum igi operasyon”, fakiilte iiyelerine ve dgrencilere,
bircok ydnden essiz; tzel bir amag icin iiretilmis egitim ortamini tasarlama ve meydana getirme gibi olaganiistii bir
olanak saglamaktadir.

Yalnizca iiniversitede kendine ait bir binasi olan ilk fakiilte olacagimiz icin degil, ayni zamanda IEU kampiisii
genelinde birgok farkli stiidyo, ofis, bilgisayar laboratuar, atdlye ve idari mekan takviyesi saglanacag icin de

bu ok heyecan verici bir danem. “Yeni Bina" tiim bu olanaklan bir arada sunmaktadir. En dnemlisi her yil her
béliimiin kendine tahsis edilmis atdlye alanlari bulunacaktir. Serbest galisma ortami eskisi gibi devam edecek,
fakat artik “kendi atélyemiz” sinirlari icinde olacaktir. Zaten var olan baliimler arasi verim ve isbirligini artirmak
iin her atdlyenin disinda herkese acik olan sergi ve jiiri alanlari bulunacaktir. Siniflar ve amfiler atdlyeler arasina
serpistirilmistir. Ayni cati altinda bulunularak zaten giiclii olan béliimler arasi iligkilerin daha da giiclenmesi ve
ortak calismalarin daha da artmasi Gngdriilmektedir.

Var olan Tasarim Calismalan yiiksek lisans programina ek olarak fakiiltemiz gelecekte lisansiistii programlarini
muhtemelen Giizel Sanatlar ve Tasarim Fakiiltesi Enstitiisii altinda Mimarlik, Yat Tasarimi ve Restorasyon gibi
alanlarla genisletmeyi planlamaktadir. Fakiiltemiz ayrica sanayi ve yerel belediyelerce desteklenen daha cok proje
gerceklestirmeyi hedeflemektedir. Sonug olarak, GSTF tasarimin sinirlanini kesfetmeye ve yiiksek standartlarda
yetisen, toplumsal bilingle zenginlestirilmis elestirel hir yaklagim ve vizyon sahibi olan mezunlar vermeye devam
edecektir.




MESSAGE FROM THE DEAN Tevfik Balcioglu

This year we celebrate our sixth Graduation Exhibition and Fashion Show and the second year of all departments

of the faculty producing graduates. Student enrollment has passed the one thousand student level and our annual
4T Conference began operating in both Turkish and English. The number of staff continues to grow, with approxi-
mately one-third being non-Turkish, the highest percentage amongst similar faculties in Turkey.

These brief facts indicate the strength as well as the ambition of the faculty, which is arguably the flagship

of contemporary Turkish Design, sailing towards unchartered waters with great confidence and determination.
There are more than a few reasons why the faculty and many people share this view. Young, dynamic and highly
motivated staff and their contribution to international conferences, publications, fairs and exhibitions stimulate
the education, work and research environment of the faculty. Field trips, workshops by internationally-renowned
designers, and student initiatives independent of the faculty have created a vibrant and convivial atmosphere
where creative ideas and innovative projects have found fertile soil to flourish, as the student projects on the
following pages indicate.

What made this year more exciting, demanding, and also strenuous than previous years has been the design
and construction of a new 13,000 m2 building solely for the faculty. This “in-house operation” has given staff
and students a remarkable opportunity to design, craft and make a purpose-built education environment of
their own which is unique in many ways.

This is a very exciting time, not only because the faculty will be the only one of the university with its own
building, but also because it will result in the consolidation of many different studio, office, computer lab,
workshop and administrative spaces throughout the IUE campus. “The new building,” as it is affectionately
called, consolidates all of these facilities into one location. Most importantly, every year of every department
has its own dedicated studio space. Hot-desking may still take place as before, but within the boundaries of
“our studio.” Outside of every studio is public exhibition and jury space accessible to all, with the intent to increase
the already cross-departmental fertilization and collaboration. Classrooms and lectures halls are also sprinkled
amongst the studio spaces. By being under the same roof, it is hoped that the already strong inter-departmental
relations will intensify, and joint ventures will increase.

In the future, in addition to the existing Design Studies masters program, the faculty plans to expand its graduate
programs into Architecture, Yacht Design and Restoration, possibly under a Graduate School of Art and Design.
Externally, the faculty looks to conduct more live projects supported by both industry and local municipalities.
As a result, the FFAD will continue to explore the borders of cutting-edge design and produce graduates educated
at high standards equipped with a critical approach and vision enriched by a social consciousness.



Uzmanhik Alanlan

Fakiiltemizdeki iic bdliim, iki yilhk ortak bir programdan sonra iigiincii ve dérdiincii yillarda uzmanlik egitimi

vermektedir. Moda Tasarim Biliimii, Moda Tasarimi ve Moda isletmeciligi uzmanlik alani, Endiistriyel Tasarim
Biliimi, Uriin Tasarimi ve Tasarim Yénetimi uzmanhk alani ve Giirsel iletisim Tasarimi Boliimil, Grafik Tasarimi
ve Multimedya Tasarim uzmanlhk alan sunmaktadir,

Dereceler

Moda Tasarim, Endiistriyel Tasarim, Gdrse! iletisim Tasarimi ve icmimarlik ve Cevre Tasarimi mezunlarina
“Tasarim Lisans” derecesi (B. Des.) verilmektedir. Mimarlik Boliimii mezunlarina “Mimarlik Lisans” derecesi

(B. Arch.) verilmektedir. Tasarim Galismalan yiiksek lisans dgrencilerine ise Sosyal Bilimler Enstitiisii tarafindan
“Tasanim Yiiksek Lisans” derecesi (M. Des.) verilmektedir.

Kayit

Giizel Sanatlar ve Tasarim Fakiiltesi'ndeki her boliim her sene farkh sayida dgrenci kabul etmektedir ve bunlann
bir kismi burslu 6grencilerden olugmaktadir. Fakiiltemizdeki her biliim Ogrenci Segme Sinavi (0SS) ile fakat
farkh puan tiirleriyle dgrenci kabul etmektedir.

Asagidaki tabloda bu farklar belirtilmistir:

Biiliim

Moda Tasarim
Garsel iletisim
Endiistriyel Tasarim

icmimarlik ve Gevre Tasarimi
Mimarhk

0SS Puan Tirii

YGS-5 veya TM-3
181

MF-1

T™-2

MF-4

Alinacak Oirenci Sayis:

Burssuz: 40 | %100 Burslu: 5 | %50 Burslu: 5
Burssuz: 40 | %100 Burslu: 5 | %50 Burslu: 5
Burssuz: 50 | %100 Burslu: 6
Burssuz: 50 | %100 Burslu: 6
Burssuz: 54 | %100 Burslu: 6



ICMIMARLIK VE GEVRE TASARIMI

Jaspar Jansen-Jeroen Dellensen, Netherlands,
Space is Like Music

Levent Ulgen, TRT, Ankara/istanbul,

Body Language and Design

MIMARLIK

Ahmet Igdirhigil, Bodrum, Sheltering Spaces
Bogaghan Diindaralp, istanbul, Spirit of Architectonics
Karl Chu, Pratt /Columbia, New York,

Genetic Architecture

MODA TASARINI

Bora Aksu, London, Seminer ve Atiilye Calismast
Jidrn Frishlich, Berlin, Wire Couture

TEKNIK GEZILER EXCURSIONS
ENDUSTRIVEL TASARIM

GAEform, Pinar Yar Gdvsa ve Tugrul Govsa, lzmir
Izmir Tasarim Festivali, Havagazi Fabrikasi, izmir
Nesne Design Office, IYTE Tekno Park, izmir

GORSEL ILETISIM TASARIMI

Frog Advertising Agency, Istanbul

Rafineri Advertising Agency, Istanbul

Sesli Harfler Interactive Advertising Agency, Istanbul

ICMIMARLIK VE GEVRE TASARIMI

Antakya and Suriye
Aphrodisias

Avrasya Boat Show, Istanbul
Tuzla Tershanesi, Istanbul

MIMARLIK

Antik Bergama Akropol ve Asklepieion
Cimbeton Beton Santrali, [zmir
Sandima Kiyii

Turgutlu Tugla Fabrikas

MODA TASARIMI

Roteks Tekstil Fabrikasi, izmir

FEATURES



7 781 11K ER VE riirt il vAAMI ER
ULCLLIALER VE QULLU YONLER

Giizel Sanatlar ve Tasarim Fakiiltesi'nin hem Tiirkiye'de hem de diinyada benzersiz bir yeri vardir. Oncelikle, birinci
siniftaki tim grenciler atdlye ve sanat tarihi derslerinde kansik olarak egitim giiriirler—béliimlere ayriimazlar.
Mimarlik, Endiistriyel Tasarim ve icmimarlik béliimlerindeki dgrencilerin gizim dersleri igin de gegerlidir. Béylece
kendi calismalarina gecmeden dnce dgrencilere temel ve paylagimli bir altyapi saglanir.

Ogrenciler kendi baliimlerine gectiklerinde biliimler arasi atiilyeler ve benzeri ortak faaliyetlerle fakiiltenin diger
disiplinleriyle tamisiyorlar. Bunlara ek olarak, egitim programinin icerigine katki saglamak amaciyla fakiiltemiz,
yillik Tiirkiye Tasarim Tarihi Toplulugu (4T) Konferansi gibi ulusal ve uluslararasi konferanslar diizenlemekte ve
Tasarim Arastirma ve Uygulama Merkezi (EKOTAM) araciligiyla projeler yiiriitmektedir. Son olarak, Moda Tasarim,
Endiistriyel Tasarim ve Gérsel lletisim Tasarimi Bolimleri'ndeki uzmanliklar, her bir disiplin hakkinda kapsamii bir
anlayis olusturmaya olanak tamimaktadir.

Fakiiltemizin tasarim egitiminin belkemidi olarak kabul edilen ve her bir disiplinin kendi gercekleri ve kosullaiyla
sinirfandirilmis olan stiidyo dersleri, istekli ve dzverili kadrolariyla dgrencilere dinamik ve interaktif deneyimler
sunar. Yerel ve ulusal miizelere, arkeolojik kaz! yerlerine, tasarim fuarlarina, ticari ortaklara, fabrikalara ve ilgili
diger merkezlere yapilan egitim gezileri diizenli olarak gerceklestirilir.

Fakiiltemizce zorunlu kilinan ve benimsenen ingilizce egitimin anemini vurgulamak adina, her egitim-gretim
yilinda, tiim blimler uluslararasi bir ziyaretginin katihmiyla en az bir workshop diizenler. Bu anlayisa ek olarak,
fakiiltemizde cesitli milletlerden akademisyenler bulunur ve Amerika, Almanya, Hollanda, italya, Yunanistan,
irlanda, Rusya, Giiney Afrika, izlanda, Hong Kong ve Hindistan'dan gelen bu tam zamanli akademisyenler
fakiiltemize uluslararas bir vizyon katarlar,

bir mezuniyet tezi hazirlamasini gerektiren egitim ortamu, teori ve pratigin essiz kombinasyonuyla sonuclan.
Mezun olmaya hak kazanmig dgrencilerin mezuniyet projelerini sergiledikleri ve gelecekleri izerine diisiinmeye
basladiklan Mezuniyet Sergisi ve Defilesi, akademik yilin resmi olarak sonu ve en dnemli olayidir.




UNIQUE FEATURES AND STR

The Faculty of Fine Arts and Design is a unique place in both Turkey and the world. Firstly, all first-year students
of the faculty are mixed together in their studio and art history courses—they are not separated by department.
This is also the case for the drawing courses of Architecture, Industrial Design and Interior Architecture students.
In this way, a basic and shared foundation is common to all students bhefore they progress up in their studies.
Once into their departments, students are exposed to the other disciplines of the faculty through inter-depart-
mental workshops and other similar collaborations. In addition, the faculty organizes national and international
conferences, like the annual Turkish Design History Association (4T) Conference, and conducts projects via the
Center for Design Research and Practices (EKOTAM) that add to the educational content of the curricula. Lastly,
the specializations of the Fashion Design, Industrial Design and Visual Communication Design Departments allow
for more detailed understanding of each particular discipline.

The studio courses themselves, considered the “backhone” of the faculty’s design education, while bounded by
the realities and constraints of each discipline, are dynamic and interactive experiences with enthusiastic and
dedicated staff. Field trips to local and national museums, archaeological sites, design fairs, commercial partners,
factory facilities, and other sites of interest are a regular occurrence.

Each academic year, every department organizes at least one workshop from an international visitor, underlining
the importance of the English-language medium education that is strictly enforced and embraced in the faculty.
Adding to this dimension are the many nationalities that can be found in the faculty, with full-time staff from the
United States, Germany, Holland, Italy, Greece, Ireland, Russia, South Africa, Iceland, Hong Kong and India, who
add international visions to the faculty.

Finally, the combination of production facilities for models, prototypes and mockups along with an envirenment
that requires every fourth year student to produce a well-researched and written graduation thesis, results in
a unique combination of both theory and practice. The Graduation Exhibition and Fashion Show is the highlight
and official end of the academic year, as all eligible graduates display their graduation projects and begin to
contemplate the future.




KONFERANS CONFERENCE
AT Konferansi Nesneyi Okumak
4TConference Deciphering the Object

MISAFIR KONUSMACILAR VISITING LECTURERS
ENDUSTRIYEL TASARIM

Ayse Birsel, Birsel+Seck, New York

Banu Diskmecibag), Greenpeace, Istanbul

Glay Hasdogan, ETMK Dénem Bagkan, istanbul
Hasan Demir Obuz, Demirden Design, ILLIO, istanbul
Nevhan Akyildiz, Cumhuriyet Saveis, izmir

Tolga Ornek, Devrim Arabalan, Director, istanbul

GORSEL ILETISIM TASARIMI

Alberto Bianda, The Red Box, Lugano

David Gibson, 212 Associates, New York
Fahri Ozkaramanl, Bilgi University, istanbul
Kenna Kay, MTV/TVLand, New York

Omer Durmaz, Dokuz Eyliil University, izmir
Stanley Hainsworth, Tether, Seattle

ICMIMARLIK VE CEVRE TASARIMI
Chamber of Interior Architects of Turkey, izmir/Ankara

Jaspar Jansen-Jeroen Dellensen, i29, Duivendretch
Levent lgen, TRT, Ankaraistanbul

MIMARLIK

Aydan Balamir, 0DTU/METU, Ankara
Deniz Dokgz, DED, lzmir

Karl Chu, Pratt/ Columbia, New York
Mine Hamameogjlu Turan, IYTE, izmir

MODA TASARIMI

Barboros Sansal, Yildirm Mayruk Moda Evi, istanbul
Basak Giirsoy, Koreograf, istanbul

Deniz Mercan, Moda Tasarimeisi, Istanbul/ Hollanda
Erica de Greef, LISOF, Giiney Afrika

Hakan Oztiirk, Moda Editrii, istanbul

Hatice Gokce, Moda Tasarimcrs, istanbul

Niko Guido, Fotografcs, izmir

Sezai Kaya, Hugo Boss, Izmir

Simay Biilbiil, Moda Tasarimeisi, Istanbul

ATOLYE CALISMALARI WORKSHOPS
ENDUSTRIVEL TASARIM

Ayse Birsel, Birsel+Seck, New York,
Thresholds through Scents

GORSEL ILETISIM TASARIMI

David Gibson, 212 Assﬁciates, New York,
Wayfinding




ICMIMARLIK VE GEVRE TASARIMI

Jaspar Jansen-Jeroen Dellensen, Netherlands,
Space is Like Music

Levent Ulgen, TRT, Ankara/istanbul,

Body Language and Design

MIMARLIK

Ahmet Igdirhgil, Bodrum, Sheltering Spaces

Bogachan Diindaralp, istanbul, Spirit of Architectonics
Karl Chu, Pratt /Columbia, New York,

Genetic Architecture

DDA TASARIWI

Bora Aksu, London, Seminer ve Atiilye Calismas
Jirn Frahlich, Berlin, Wire Couture

TEKNIK GEZILER EXCURSIONS
ENDUSTRIVEL TASARIM

GAEform, Piar Yar Govsa ve Tugrul Gdvsa, lzmir
[zmir Tasarim Festivali, Havagazi Fabrikast, izmir
Nesne Design Office, IYTE Tekno Park, izmir

GORSEL JLETISiM TASARIM!

Friig Advertising Agency, Istanbul
Rafineri Advertising Agency, istanbul
Sesli Harfler Interactive Advertising Agency, istanbul

IGMIMARLIK VE GEVRE TASARIMI

Antakya and Suriye
Aphrodisias

Avrasya Boat Show, Istanbul
Tuzla Tershanesi, Istanbul

MIMARLIK

Antik Bergama Akropol ve Asklepieion
Cimbeton Beton Santrali, izmir
Sandima Kdyii

Turgutlu Tugla Fabrikasi

MODA TASARIMI

Roteks Tekstil Fabrikasi, izmir

FEAL



AKADEMIK KADRO FULL-TIME FAGULTY

ENDUSTRIVEL TASARIM
INDUSTRIAL DES|GN

A. Can Ozcan (Department Head)
Tevfik Balcioglu

Murat Bengisu

Deniz Deniz

Mine Ovaeik Dorthas
Tolga Benli

Ertan Demirkan

Elif Kocabiyik

Alex Velaseo

Asli Getin Yildinm

GORSEL ILETISIM TASARINI
VISUAL COMMUNICATION
DESIGN

R. Hakan Ertep (Department Head)
Giiven Incirlioglu

Fulya Ertem

Laurie Churchman

Eser Selen

Alessandro Segalini

Srinivasarao Pattur

[CMIMARLIK VE

GEVRE TASARIMI

INTERIDR ARCHITECTURE AND
ENVIRONMENTAL DESIGN
Beniz Hasiret (Department Head)
Emre Ergiil

Tugyan Aytac Dural

Markus Wilsing

Zeynep Tuna Ultav

Thomas Keogh

MIMARLIK

ARCHITECTURE

Giilstim Baydar (Department Head)
Suat Giinhan

Gill Kagmaz Erk

Christopher Wilsan
Gudjon Thor Erlendsson
Burkay Pasin

Gregor Weiss
Michael'Edward Young

MODA TASARIMI
FASHION DESIGN
Stlen Kipoz (Department Head)

“Alexander van Eck

Ebru Ongen Corsini
Angela Barns

{zge Dikkaya Gaknar
Jorn Froblich

F. Dilek Himam

Seda Kuleli

Bahar Kiirketi

Avzu Vuruskan

BURSIVERLER
BURSARIES
Ali'Aslankan
Seren Borvall
Giilden Ganol
fleltem Eranil
Ayse Giinay
Derya Irkdas
Didem Kan Kilig
Duygu Kogahas
Alkin Karkmaz
Eda Kose

Seda Ozen
Sonay Pergin
Deniz Sayar
Ziilal Sevincler
Pinar Sezginalp
Batuhan Taneri




YARI ZAMANLI OGRETIM ELEMANLARI PART-TIME FACULTY

ENDUSTRIVEL TASARIM
INDUSTRIAL DESIGN
Murat Arikit

Can Aysan

Zeynep Edes

Hakan Gencol

Ece Giiger

Esen Kesecioglu
Gengiz Ultav

Mahmut Sevket Uysal
Neraiz Yigit

GORSEL ILETISIM TASARIMI

VISUAL COMMUNICATION
DESIGN

Orhan Alptirk

Giilistan Banu Cel Sevgi
Basak ince

AlitKaratay

Neset Kircalioglu
Glrkan Mihct

Gikhan Mura

Ozgiir Onal

Okan Ozgen

Haci Yakup Oztuna

Enis Temizel

ICMIMARLIK VE
CEVRE TASARIMI
INTERIOR ARCHITECTURE

AND ENVIRONMENTAL DESIGN

Sevda Balcioglu
0zge Basagac

Ebru Bingol

Geren Givaoglu Tugay
Ayce Dose

Pinar Erdil Arbak
Sibel Giinay

Can Kiilahgroglu
Sedef Mentese' Akad
Didem Ozdel
RenaVanii Ballar
Sebnem Yanc Bemirkan

Isil Yildirim Ernis

MIMARLIK
ARCHITECTURE
Serdar Asut

Dzlem Akin Tapca
Bilge Benaisu

Uriin Demir

Ozgiir Genca

Selma Gaker Wilson
Gan Giindiz

Aisha Hassan

Giilin Isiket

Buket Iiter Alper
Kutlu Karagozoglu
Clarisa Mendez Ersoy
Gisil Olgar

Tolga Ozbakan
Erguvan Ozafir Unal
Fevzi Tavus

Yesim Tungel
Ahenk Yilmaz

MODA TASARIMI

FASHIDN DESIGN
Bilge Bulut Defisrman
Selin Dartar

Soner Gaksay

Berrin Gonen Luma
Ufuk Kuran

Elvan Ozkavruk Adanir
Semra Seving

Sedef Uzgoren
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Bu yil Endiistriyel Tasarim baliimil olarak tigtincii mezunlarimizi veriyor
olmamiza ve bdliim olarak da sadece 5 yillik bir biliim oldugumuza

inanmak gercekten giic.

Kisisel olarak bu gok uzun sayilamayacak tecriibeyi paylagiyor olmak bana onur veriyor. Binasi, kadrosu, altyapisi,
akademik ve sosyal olanaklan acisindan en milkemmel iiniversite ya da baliim bile ashinda yarim sayilir. Biitiin bunlar:
tamamlayan en Gnemli unsur ise o iiniversitenin, o bolimiin Ggrencileridir. Bu yil mezun ettigimiz ve bdlimiimiiziin

de iiciincii mezunlari olan arkadaslarimiza teker teker baktigimda biliimiimiize nitelikleriyle Gnemli katkilar saglamis
degerli bireyler ve ileride de hepimize gurur kaynag olacak basanlara imza atacaklarindan emin oldugum nitelikli
tasarimeilar gériiyorum. Endiistriyel tasarim egitimi, uygulamalari ve arastirmalan alaninda tiim diinyada prestijli

bir merkez konumuna yiikselmek olarak belirledigimiz vizyonumuza simdiye kadar oldugu kadar bundan sonraki
hayatlarinda da katki saglayacaklarindan en ufak bir kusku duymuyorum. Bu mezunlarimizla ya 2009 Milano Tasarim
Haftasinda Tasarimlarimi sergilerken ya da kazanilmis bir tasarim diiliinii kutlarken pek gok basariyi birlikte paylastik.
Bu genclerin tasanim diinyasinda yer almak igin gdsterdikleri gaba ve performansin Victor Margolin’den Ayse Birsel’e
biliimiimiizii ziyaret eden pek cok uluslararasi arastirmaci ve profesyonel meslektaslarimizi etkiledigini gérdim.

Kendilerini kutlar ve en iyi dileklerimle basanilar dilerken izmir Ekonomi Universitesi, Endiistriyel Tasarim Bélimiiniin
bundan sonra da her zaman yanlarinda olacagini bilmelerini istiyorum. Burasi kalici adresinizdir sevgili arkadaslar.

Yolunuz acik olsun.

It’s hard to believe that this is our third graduation year and the department is only 5 years old.

I am personally honored to have been sharing this unique experience since not foo long age. Any university, any depart-
ment with the most and even the best of facilities, staff, and offerings can only be considered to be half, I must say
that the other half, complementing a gualitative whele, are qualified students, Looking at our graduates one by one, |
see professionally equipped high quality personalities who will continue to contribute to our vision of becoming one of
the most prestigious centers in the world in terms of design education, design research, and design practice with their
future successes. We shared many moments of glory with these graduates either while exhibiting our projects in Milan
Design Week in 2009 or while celebrating a student design award won. | saw many international colleagues, research-
ers, and professional designers, from Victor Margolin to Ayse Birsel, impressed by our students’ performances and
willingness to participate in the world of design.

While congratulating and extending my best wishes to all, 'd like to remind them that lzmir University of Fconomics,
Department of Industrial Design will ever stay as their permanent address.

Have a nice personal and professional life,

Bolim Baskan, Head







Diinyamizda hayvanlar insan evriminin ve gelisiminin birgok evresinde yer almaktadirlar. Ozellikle kiipekler hayvan eveillestirme siralamasinda

en on saflarda bulunmaktadir. Kipekleri psikolojik ve sosyolojik olarak (kdpegin arkadashgr), fizyolojik olarak (kiir kiipedi), ya da hayati inem

tasiyan alanlarda (bekci kipedi) bize yardim etmeleri igin egitiyoruz. Giiniimiizde, daha ok kipek sahibinin kiipeklerinin saglik ve konforunu en az
kendilerininki kadar tnemsediklerini ve kipeklerine daha iyi bakmaya calistiklanni biliyoruz. Masif dinamik, biiyiik cins kiipekler igin seri iiretilehilecek
plastik bir kiipek kuliibesidir. Yumusak zemini ile kiipege konfor saglarken hava sirkiilasyon panelleri ile degisik hava kosullarina adapte olabilir.

Ek olarak kiipek sahiplerine kiipeklerinin bakimi ve kuliibenin temizligini kolaylastirmak igin catisinin agilmas ve zeminin ayrilmasi gibi dzelliklerle
yardimer olur, Catisinin ayni zamanda bir depo olarak kullanilmasi, kiipedin oyuncak, tasma, kiyafet gibi esyalarnni bir arada bulundurmayi ve kolayca
depolamay! saglar.

Animals have always taken an important place in the lives of humans. Dogs have been one of the most prominent families in the domestication of
animals and they are still important for us. We train them to help us psychologically or sociologically (friendship of a dog), physiologically (guide dog)
or vitally (watchdog). Nowadays, we know that more dog owners would like to take good care of their animals and consider their health and comfort
as much as their own. Massive dynamic is a mass producible plastic dog house for large breeds. It provides comfort to the dog with its soft ground
and air-circulation panels that give the doghouse the opportunity to adapt to different weather conditions. Also it helps owners in terms of dog care
and doghause cleaning with its openable roof and separable ground. The storage area at top of the doghouse is a place that owners can store their
dog's equipments such as toys, cloths and collar,




a new ergonomic feature which

one push button system which
allows user for changing display
with a simple move.

puma runner designed for the
perfect grab while running.

Giiniimiiz diinyasinda insanlar zamanlarinin biiyiik bir kismni, teknolojik ilerlemelerin baskisi altinda, dis cevreden soyutlanmis bir sekilde
gecirmektedirler. Bu basla sonucunda kisiler kogu sporu gibi fiziksel ve ruhsal sagliklarini olumlu yénde etkileyecek aktivitelere zaman
ayiramamaktadirlar. insanfarin kosu sporuna karsi olan ilgisini arttirabilecek ve insanlari kosu sporu yapmaya cesaretlendirebilecek bir iiriin
tasarlanmalidur. Giiniimiiz piyasasinda kosucularin performans bilgilerini kaydetmeye yarayan bazi giyilehilir iriinler bulunmaktadir. Fakat

bu driinler gerek kullamimlarindaki zorluklar gerek kullanicilarla olan iliskilerinin zayif olmasi gibi 6zelliklerinden dolay! beklentileri tam

anlamiyla karsilayamamaktadirlar. Bunlarin diginda bu tiriinler kosu sporunun gerekliligi olan sosyallesme ortamini kullanicilara tam anlamiyla
saglayamamaktadirlar, Uriin, diger piyasadaki diger iriinlerin kullanim zorluklarini azaltacak sekilde, kullaniciya farkli kullanim olanlari saglamali ve
kullanieinin kisisellestirebilecedi dzelliklere sahip olmalidir., Uretim icin herhangi hir maliyet ya da teknoloji kullanimi kisitlamasi yoktur.

In today’s world people are getting more dependant on technology which forces them to remain in an environment which is isolated from the outer
world. This forcement reduces people’s level of encouragement for making sports such as “running.” Running is a spart which requires minimum
equipment such as sports suits and sports shoes. An electronic performance motivator will be designed for inceasing the performance of runners while
encouraging individuals to run, In the market there are some wearable electronic devices which are produced for calculating and saving performance
data but they lack aesthetical features, have complex interface and do not supply the needs for socialization. The design should offer more developed
features and properties compared to other products in the market. The design can e made for a specific sport brand. There is no limitation for
technology use, materials and production cost. The electronic performance motivator for runners should supply the needs of the farget user group

and should reflect the individual gualities of a runner.

provides the perfect grab while unning.

a wider display screen which confinues
on both sides of the hond

toprakali@yahoo.com
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Tiirk komando askerleri sinir bélgelerinde askeri garevlere gidiyorlar, Bu gérevlere
giderken yanlarina kamp cantalarimi aliyorlar ve daglarda kamp kuruyorlar. Bu
cantalar; kiyafet, yemek, aydinlatma elamanlan, harita, pusula, kamuflaj boyasi,
tirnak makasi, ilkyardim gantasi, kum torbasi gibi tiriinleri iceriyor. Tabii ki
sadece bunlan tagimiyorlar ayni zamanda cephanelik ve silah tagiyorfar, Cantanin
tasariminda bazi promblemler var, bunlar su sekilde tzetlenebilir; askilar ihtiyag
duyduklan anda gabuk ve kolay cikartilamiyor ve tagidiklar mat gantanin altindan
sarkiyor, takilma riski olusturuyor. Afirigindan dolay! askerler cantay kolayca
tagiyamiyorlar. Bu projede dncelikli olarak cabuk kurtulma pini ekledim, béylece
asker ihtiyac duydugu ana tek bir hareketle cantayi iistiinden atabilecek. Canta
askilarimin uzun siireli kullanima daha elverigli olmast igin yeni askilar tasarladim
ve matin cantanin altindan sarkmamasi ve yagmur gibi hava kosullanndan cabuk
etkilenmemesi icin cantaya asilis seklini degistirdim.

Turkish Commando soldiers go to the border regian for military mission. When
they go those missions, they camp in the mountains so they carry a camping
backpack. This backpack includes clothes, food, lighting equipments, map,
compass, camoufage paint, nail scissors, health kit and sandbag. However they
are also armed with ammunition and weapons, There are some design problems of
the backpack. For example the straps damage the soldiers' shoulder, they cannot
remave the hackpack so easy and the mat hangs under the backpack. Because of
it heaviness, the usage of the bag is hard, The external frame is solid and strang
but it is not satisfactory, so | prefer an internal frame,

woyjrewbaeziag uigziy




“Tyrael" daha cok giivenlik, herkesin eline uyacak sekilde tasarlanmis ergonomik
bir tutacak ve her atista sessiz tetik mekanizmasi ile on plana gikacak. Anket
sonuclari ve yapilan birebir rdportajlar (Jordan Hamilton - Hamilton Spearguns'un
kurucusu) acikca gasteriyor ki, zipkin tasariminda giivenlik, ergonomik tutacak ve
sessiz tetik mekanizmasi cok dnemli. Malzeme olarak tropik agaclardan Iroko ve
Padauk olabilir. Tercih sebebi ise ucuz, dayanikh ve hafif olmalanidir, Ahsap zipkin
kullanmak igin bir diger neden ise malzemeden dolayi kisiye iizel ayarlanabilir ve
tekrardan diizeltilebilir oimas!. Isterseniz ahsap zipkinin tutacak kismini sikiip
kendi tasarladiginiz bir tutacadi gvdenin alt kismina yerlestirebilirsiniz. “Tyrael"
didier zipkinlara gore atis ve isabet iistiinligiine sahip olacak, Govde sekli “kalamar
givde" olacak. Bu da yanlara diniiste hareket kabiliyetini hissedilir oranda

artiracak.

create your wn handie and stic
inn shaoting and accuracy. Barrel v

This will provide eas

t under th Tyra

il have a "squid or calamari” like shape.

burakekincii@hotmail.com
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buraq.yurdakul@hatmail.com Tiirkiye'de painthall gelisen bir spor dalidir. Isletmeler bu sporu yaraticilik, planlama ve yardimlasmay: gelistirme amach oynatmaktadirlar, “Scutum”
bu sporda olusabilecek yaralanmalan en aza indirerek sporu genis bir kitleye yaymay amaglanugtir. “Scutum” meveut olan kiyafetlerin (izerine
giyilebilen bir korumadir ve oyuncular onu istekleri dogrultusunda kisisellestirebilirler. “Scutum” oyuncularin kerumalarini istedikleri bilgeyi koruma
seceneqi sunar. Sirt balgesindeki “T" tasarimi oyunculann temel paintball hareketlerini engellemedidi icin rahat bir oyun imkani sunar. Korumalarin
tasanminda dikkat edilen esas nokta ise ayn gibi gdriinen gdgiis korumalaninin aslinda oyun icindeki hareketlere gre tasarlanmasidir. Oyun igindeki
pozisyonlara gare sekil alan “scutum” oyunun en iist seviyede oynanmasimi saglar. Korumalann bir diger amaci da genclerin bu spora olan ilgisini
artirmaktir. Bunu da iizerlerine uygulanacak olan grafiklerle saglamak amaclanmistir.

Paintball is a sport which is developing in Turkey. Companies advise this sport for their employees for increasing creavity and teamwork. “Scutum”
intends to decrease the injuries and expand this sport to more people. “Scutum” is a protector which is warn over the clothes and can be personalized
for each person. * Scutum” covers any part of the body according to user needs. The “T" design in the shoulder provides easy movement during

the game and does not effect main paintball movements. The main point in the design of the pratectors is that they get proper position depending

on the movement. It ensures high quality game by changing this position. Another purpose of the design is to increase interest for this sport.

This is accomplished with graphic design on the parts.




Edlence, iletisim, multimedya amach gok yanlil, iceriginde cok noktali dokunmatik ekran igeren bir sehpa tasarims. Bu tasarimin en dnemli konusu
sehpanin kullanim ergonomisinin, arayiizle tutarlihgi. Hedef kitlemiz aileler ve gencler. Hedef kullamim alanlar ise evler ve eglence bazli liiks yerler.

Design a desk which has multi-touch display with an interface that will include entertainment, multifunctionality, communication, internet and
multimedia components. Target users are families and young peaple. The most important issue in this design is the compatibility facilities of ergonomy
of a desk and user friendly interface. The product's targeted use areas are inhouse and luxury public places which have entertainment facilities., dorakeagdas@gmail.com
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gokdumann@hotmail.com

Giintimiizde gelisen teknoloji kadinlara yardim ediyor ve mutfak yasantisina pozitif bir sekilde katki saghyor. Ayni zamanda mutfakta harcanan vakit
daha zevkli bir hale daniisiiyor. Bu yiizden 50 yas fistii kadinlar igin etkilesimli yemek tarifi asistani Mixy'i tasarladim. Bu elektronik monitor yemek
tariflerini sirali bir sekilde kullaniciya sunarken tariflerin videolarini izilemeyi de miimkiin kilyor. Yenilenen gdrsel imajlar ve videolar internet istiinden
indirilebiliyor. Mixy'nin diger bir tzelligi ise iirtinlerin barkodlarini okuyabilmesi ve iiriin bilgilerini kullaniciya sunmast. Uriinlerin son kullanma tarihinin
yaklastigini dnceden haber veriyor. Asistanin kolayca kullanilabilen dokunmatik ekranli bir arayiizii var. Mixy'nin mutfaktaki zorlu sartlara karsi direng
gisterebilen bir givdesi var, ek olarak; yiiksek sicakiik, buhar, su, kirli eller ve yag. Ev icinde aile iieleri birbirlerine Mixy'yi kullanarak sesli mesaj
birakabiliyorlar. Ayrica Mixy buzdolabi {istiine konarak bir dijital resim cercevesi olarak da kullanilabiliyor.

Today's technologies and improvements help women and affect kitchen life positively. In addition spending time in the kitchen. | designed an interac-
tive recipe assitant display which hetps women who are 50 and older, This display includes electronic cookbook in an ordered manner and recipe
videos can be watched at the same time. Visual images and videos can be updated on the internet. Mixy has a barcode reader that gives information
about the products and reminds to you expiration dates of the products when they are near. The assistant can be controlled easily which has a user-
friendly touch sereen interface. Mixy can resist to the kitchen environment, for example: hot temparature, steam, water, dirty and oily hands, At home,
family members can leave voice messages to each other through the display, You can also put Mixy on the refrigerator and use it as a picture frame.




Taksi giiniimiizdeki en yaygin ulagim araclarindan birisi ve diinyanin her yerinde farkli karakterlerde drnekleri gériilebilir. Taksi tasarimi sadece arag
tasarimi ile sinirh kalmamahdir. Ergonomi ile yolcu ve siiriiciilerin giinliik yasamdaki beklentileri de gdz dniine alinmalidir. Ayrica taksilerin bulundugu
cevre, aracin tasanimi iizerinde dnemli bir rol oynamaktadir. Bu konseptin adi EUV. Gevre dostu, kullanici dostu ve girsel olarak iletisim kuran tasarnim

anlamlarini icermektedir. Aracin elektrik aksama sahip olusu ve uzun émiirlii tasarimi cevreye olan duyarliigini arttirmaktadir. Ergonomik ic tasanim

kullanict dostu olmasini saglarken kullanict ile olugturdugu etkilesim sayesinde gorsel olarak iletisim kurmakiadr.

Taxi is one of the most popular means of transportation and there are different examples for taxi all over the world. Taxi design does not only consist
of vehicle design. it alsa includes passenger, driver and their requirements like ergonomic issues or daily life expectations (driver and passenger
expectations, weather conditions, etc.), In addition to that, the enviranment of taxi has an important role in the design of the car. The name of this
taxi concept is EUV (environmentally, user and visually friendly). It is environmentally friendly with its electrical drive train and also with long

praduct fife design. It is user friendly with its ergonomically interior space and it is also visually friendly with its communicative functions.

cumhurunveren@hotmail.com
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vanimalaito@hgtmail.com

Havayollari firmalarinin yenilikei yiyecek-igecek servis sistemlerinde yiyeceklerin hazrlanigindan ugaga yiiklenmesine, yolculara servis edilmesine ve
atiklarin toplanmasina kadar siirecler bulunmaktadir, Amag yenilikei cziimler sunarak, servislerin kalitesini ve kullamighhgin geligtirmektir. Bu konuda
vapilacak yenilikler diisiik maliyetli olmalidir. Tabii ki atiklarin geri kazandinlmasi da kazanca katlida bulunmalidir. Bu konunun bilincindeki paydaslar
ise yiyecek-icecek saglama firmalan, tedarikciler ve havayollaridir. Yiyeceklerin hazirlanip dagitimasina, toplanmasina kadar olan siirecteki tasanm
fikri, yiyecek-icecek endstrisinde de gizden gecirilmelidir. Yiyecek-icecek arabasi tasannmindaki fikre istinaden, Hemitrope, kullanimiyla ikiz striiktiir
fikrini yenilikgi olmasiyla benimsetmistir. Iki arabanin bir araya gelerek olusturdugu bu kombinasyon, bir ciftten olusan yepyeni bir modiildiir. iki hostes
ucagin girisinden, diger iki hostes ise ucagin arkasindan birer modiille servise haglar. Servis siireci sonunda ucagin ortasinda servisi bitirmis olurlar.
Ikiz servis arabasi fikri servis bilincine yenilik katmistir. Her hostes kendi servis arabasina sahiptir. Baylece birbirleri ile malzeme alisverisi yapmalarina
gerek kalmamaktadir ve zamandan tasarruf eftirerek, hizli ve kaliteli bir servis sunulmaktadir.

An innovative flight catering design examines processes ranging from preparation of foods to delivery to aircraft, to serving the passengers and
disposal of waste. It identifies that airlines have heen pre-eminent in initiating innovation and have largely heen concerned with service improvements.
According to the idea of designing the trolley, Hemitrope indicates having the twin structure with its usage. The combination of the trolleys creates the
module of a pair. Two stewardesses start to serve from the front of the plane with one pair of trolleys (the module) and the other two stewardesses
start to serve from the bhack of the plane with the other module. At the end of the serving process, they meet in the middie of the plane. The twin idea
brings an innovation to the serving process. Every stewardess has her own trolley and equipment so there is no need to exchange anything with each
other. They gain guality and shorter serving time through innovation.




Amatir elektro gitarcilar igin tasarlanan etkilesimli dokunmatik ekran tasariminin dzellikleri kullamiciya gére kisisellestirilebilen arayiiziiniin olmasi,
miizik efektleri ile bu arayiizii birlestirip kullaniciya sonsuz secim olanagi saglamas, kendi bestelerini kaydedip tablari, notalar ve sarki stizlerini yazama
olanaii sagilamasl, elekira gitarla kayit yapabilmesi ve her yere kolayca taginabilmesidir. Birden fazla kullanici igin yeterli giris ve cikis bulnmaktadir.
Aynica ayni iiriinlerin kendi arasinda da baglanti kurma olanagi vardir. Bireysel egitim icin kolaylik saglayan bu tasarim internet baglantisinin olmasi ile
birlikte tiim egitim videolar indirme ve diger multimedya tzelliklerine sahiptir.

This interactive display design is supportive for amateur guitarist in playing electro guitar with the touch screen technologies and display design
specifications taken into consideration, The interactive display design which a personalized interface for application in music production with using
electro guitar effects, sound recording, writing and reading notes tabs and lyrics with using the touch screen pen or multi touch techniques, helping the
individual with training and sound programs as well as multimedia and web applications. The interactive display design is for the amateur electro guitar
players, because there is a hig potential market for a new item in the music sector. There are many electro guitar equipments in the market which are
quite expensive, have complex interface, no touch screen and irrelevant features for amateur musicians.

ece_eru@yahoo.com.tr
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ekinzileli@gmail.com
www.vimeo.com/12465039

Bu projenin amaci 6grencilerin bilgiye daha kolay ulasabilecekleri ve onu paylasablecekleri bir sistem sunmakt. Bu amagtan yola cikarak dgrenciler
arasindaki bilgi akisini en iyi sekilde sagjlayabilecek yontemler gelistirildi. Sonugta dgrencilerin ihtiyaclarini kargilayan bir kampiis bilgilendirme

sistemi olusturuldu. Bu sistem dart farkl iiriinden olusmakta. Dijital Pano ve Dijital Masa'nin amaci grencilerle etkilesim kurarak istedikleri bilgileri
giriintiilemek. Tablet Bilgisayar okulun drencilere sagladig bir kampiis dosyasini iceriyor. Ogrenciler istedikleri bilgileri bu dosyaya aktanp Ggrenci
kartlanyla kampus icerisinde bu dosyaya erisehiliyorlar. Smart Campus projesi sayesinde dgrenciler kampiis ile daha iyi etkilesim kurup okul igerisinde
daha iyi vakit gecirebilecekler. Bunun diginda bilgi dagitim icin kagit kullanimi azaltihp daha verimli bir bilgi akisi saglanabilecektir,

The aim of this project is ta create interactive solutions for students to reach the information and share it easily. In this project, the most suitable

ways to develop the information flow between students were defined. At the end, 2 campus information system was developed, which satisfies
students’ expectations. In this system there are four products. Digital Board and Digital Table interact with students to display information. Tablet
Computer is a computer which has a campus folder provided by the university. Students can upload a document to this folder and view that decument
by using their Student D in the campus. With Smart Campus Project, students would be able to interact with the campus and they will have more

fun in the campus. In addition to that, the consumption of papers to spread information will be reduced and the information flow will be more effective,




KEMERALTI
REMBERI

Kemeralt: Guide (K-GUIDE). izmir, diinyanin en eski sehirlerden birisi olarak, diinyanin en eski “pazar yerlerinden” ya da “aligveris merkezlerinden”
bir tanesine ev sahipligi yapmaktadir. Bu agikhava aligverig merkezinin adi Kemeralti'dir, Yiizyillardir, hatta binlerce yildir, pekcok insan gerek yasamsal
dneme sahip gereksinimlerini kargilamak, gerekse kiiltiirel agidan nem verdikleri seyleri bulabilmek icin Kemeralt'na gelmektedirler. Kemeralti'nda
bu kikli siirecin getirdigi bazi karmasalar bulunmaktadir. Yiizlerce diikkanin,cafenin ve turistik yerin Kemeralti biinyesinde olmasi, hem turistlerin hem
de yerli halkin neyin nerede oldugunu bulmasini ve istedigi yere en kisa zamanda ulagmasini zorlagtirmaktadir. Iste bu probleme céziim getirmek igin
iizerinde caligilan K-Guide'in esas amaci da Kemeralti'na gezmeye gelen turistlere nerelere gitmek istiyorlarsa yol giistermek ya da yerli halkin gitmek
istedigi yere en kisa zamanda ulagabilmesini saglamaktir.

Kemeralti is an important area in lzmir to find lots of nice shops. There are lots of shopping centres, cafés, restaurants and shops which sell different
products like water pipes, accessories and traditional objects. They are spread to a large area. Finding the places where we want to go is difficult.
Tourists and local people are potential users of K-GUIDE. Therefore, the aim of the project is guiding tourists and local people in Kemeralti to where
they want to go quickly with easy to understand instructions, The K-GUIDE also gives some information about the places located in Kemeralti. glvanparlar@hotmail.com
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Genellikle belden asagisi engelli olan insanlar hayatlanm sahip olduklan tekerlekli
sandalyeye badl olarak gecirmektedirler ve bu insanlar cogu piyasadaki meveut
tekerlekli sandalyelerden kaynakh problemler yasamaktadirlar. Engellilerin, giinlik
yasamlarinda bu tekerlekli sandalyeleri kullanmak durumunda olmalarindan
dolay, bu iiriinler bu insanlarin hayatlarim kolaylagtiracak, olabildigince sorunsuz
ve normal hir yasam sunabilecek sekilde tasarlanmalidirlar. Gelisen malzeme

ve {iretim teknolojileri sayesinde mevcut iiriinlerden kaynaklanan problemleri
giderecek sekilde tekerlekli sandalyelerin tasarlanip iiretilebilmesi miimkiin
duruma gelmistir. Bdyle bir tekerlekli sandalye kullaniciya daha ergonomik bir
kullamm sadlarken, kisinin sosyal hayata dahil olabilmesi icin gerekli kosullan
sunarak en temel yasam ihtiyaglarini da karsilayabilir. Uriiniin potansiyel

kullanicr kitlesi, omurilik felci, cocuk felci gibi belden asagisi engelli, 20 yasin
fistiindeki yetiskin kullanicilardir. Oriin kisisel kullanim igin tasarlanip, kullaniciya
mutlak kullanim bagimsizhgr sunmalidir. Pazar araghirmalannin sonuglarina gire
piyasadaki meveut iiriinlerin fiyatlan 600 ile 4500 lira arasinda degismektedir

ve bu piyasada rekabet edebilmek icin Girliniin maliyetinin bu fiyat araligim
agmayacak sekilde tasarlanip gelistirilmesi gerekmektedir. Tekerlekli sandalyeler
engellilerin hayatinda gok tnemli bir yere sahip oldugu igin, sosyal hayatlarini da
dogrudan etkileyen bir faktirdiir. Bu yiizden driin, gérsel dzellikleri agisindan giizel
bir sekilde tasarlanmali ve hatta kullanim Gzellikleri sayesinde kullaniciya bir sosyal
konum kazandirabilmelidir.

The lives of lower-limh disabled people depend on wheelchairs and most
wheelchair users have problems with the existing produets in the market. As
disabled peaple have to use these wheelchairs in their daily lives, these products
need to be designed to make life easier for them and provide a normal lite as

far as possible. With the development of materials and praduction techniques an
innovative and high-tech hand-propelled wheelchair might be designed which
reduces the difficulties brought by the existing designs. Such a wheelchair would
provide a more ergonomic use and entertaining functions, and also would mest
the basic needs of disabled people. Potential users are the lower-limb disabled
people wha spend most of their time in wheelchairs. It might be designed for the
personal use and provide an absolute independence to the user. The age range of
the users are 20 years and older, in other words potential users are disabled adults.
The price of the product must not be more than $3000. Market research shows
that existing products are priced between $400 and $3000. In order to compete
in the market, existing prices should be considered. As wheelchairs are vital in
disabled people’s lives, they can have great impact on their social well being.

Woo lewoy@nse1a




Hastane yemek arac), hastane mutfagindan hastalarin kaldigi odalara veya hastane koridoruna getirilen, yemekleri giivenli ve saglikl bir sekilde hastalara
verebilmeyi saglayan bir iiriindiir. Yapilan gdzlemler ve anketlerden hastalarin, hastane yemeklerine karsi bir nyargilan oldugu ve temizliginden siiphe
duyduklar sonucuna vanlmistir. Hastaneler her ne kadar giivendidimiz yerler de olsa viriis ve bakterilerle i ice oldugumuz, dikkat edilmedidi durumlarda
ciddi sonuglara yol agabilen yerlerdir. Tro Box, modiiler sistemi ve katlanabilir iskelet yapisiyla hem hastane mutfaginda yemekleri depolarken kolaylk sadlar
hem de temizlenmesi ve hijyenik kalmasi daha da kolaylagir. Tro box'in bir diger dzelligi ise hastane personelinin yemek tepsilerini daha hizh bir sekilde
hastaya ulagtirabilmesi. Yemel tepsisi modiiltiniin igerisinde ki yay sistemiyle, yemekler tek tek modiiliin oniindeki tepsi bélmesinden hizlica alinip hastaya
verilebilir. Modiillerin icerisindeki yalitim sayesinde yemekler ve icecekler hastaya sicakligi degismeden ulagmig olur. Arabanin @n kisminda, poset icerisindeki
ekmek ve catal-bicaklari, hastane personelinin veya hastanin, rahatlikla alabilecekleri bir seffaf bilme vardir. Tro box'in hafifligiyle bir kisinin onu rahatikla
istedii bir yerden digerine tagimasini saglar. Yemek tepsisi ise izerindeki kapak yardimiyla yemekler dikiilmeden, hijyenik bir bicimde hastaya sunulur.

Hospital trolley is used for carrying the meals from the hospital kitchen to the patients corridor or patients roem and serving meals to the patients in a
safety and healthy way. My observations and questionnaires show that patients don't trust the meals that hespitals are supplying to them. Even if the
hospitals are the trusted area on cleaning, in the absence of attention those places can cause serious disease hecause of viruses and bacteria. Tro hox
gives an advantage of storing the meals in the kitchen and clean the inner parts with the help of its modular and foldable system. Another advantage

of Tro box is that hospital staff can serve much faster to the patients. With the help of insulation inside the modules, meals and beverages are served at
the same temperature as they are loaded in the kitchen. In the front of the trolley a fransparent section supplies an advantage for taking the

cutlery and breads easily for the patients and staff. Tro box can be carried by one person to any place because of its light weight, The tray has

two caps that let meals be served in a hygenic condition without concern for spilling.

esin_kavlak@yahoo.com.ir
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Pedalla, Balgova Belediyesi (izmir, Tiirkiye) tarafindan sunulan, Balgova sakinlerini kisa mesafede okula ise giderken bisiklet kullanimina tesvik eden
ve bisiklet kullanimi icin bir altyapi ve bisiklet rémorku paylasma hizmeti sunan hir sistemdir. Pedalla 4 farkli katmanda calisir. Stratejik olarak okul,
banka, alisveris merkezleri gibi yaya trafiginin yogun oldugu yerlerde, kullanicilarin kendi bisikletlerini koyabilecekleri bisiklet park yerleri, Balcova'nin
cesitli yerlerine yerlestirilmistir. Bisikletliler icin giindiiz saatleri kullanima acik olan, otomobillerin giremedigi yollar olusturulmustur. Bu yegil hat
olugturulurken Balgova'nin egimli olusu ve segilen bilgelerde arag trafiginin yogun olmamasi dikkate alinmistir. Ayrica bu hat bisiklet park yerlerine
ve okul, alisveris merkezi gibi yerlere yakindir. Pedalla iiyeleri iin bisiklet ramorku paylasim sistemi olugturulmustur. Kullanicilarin fazla esyalarini bu
ramorklarla tagimalan amaglanmigtir. Hizmet iyelik sistemiyle calismaktadir. Uyeler bisiklet rimarklarini iicretsiz olarak her kullanimda maksimum 24
saat boyunca alabilirler. Ayrica anlasmal bisiklet ve ekipmanlari satis yerlerinde ve tamir yerlerinde indirimler alirlar.

Pedalla is a framework for a municipality service in Balgova (fzmir, Turkey) which provides an infrastructure and bike trailer sharing system for the
citizens who want to commute by bicycle in short distances to work, school, shopping etc. Pedalla works on 4 different layers. It serves hicycle racks,
which is suitable for people’s own bicyeles, located strategically where there is high density of foot iraffic such as schools, banks, shopping places
etc. Car-free roads are created which are available for cyclists during day hours. This green line is located considering the inclination of Balgova and
the low traffic areas closed to the bicycle parking units and commuters’ destinations, Bicycle trailer sharing system is designed for pedalla members
to carry their baggages. The system is based on membership. Members can use the bicycle frailers without payment for max. 24 hours for each use.
There are discounts in contractual bicycle shops and repair shops.




Akya baliket botu geleneksel balikgi sandallarin bir adim dteye tastyarak, enerji, alan kullanimi ve malzeme konularinda yenilikci adimlar atmistir,
Diimen kontrol sisteminin cift yénlii kullammi, kullaniciya avlanma, ag atimi ve seyir halinde teknede diizenlemeler yapmada kolaylik saglamaktadir.
Akya, baliket teknelerinde her zaman bilyiik problem olan saklama, alanda rahat hareket edememe, esyalarin saklanmasi sorunlarina iziim getirmis
ve hareket alanimi geleneksele kiyasla ciddi oranda arttrmigtir. isletme maliyetini diisiirmek ve cevreci olmak igin kiyidan ve giinesten aldiji enerjiyle
akiileri sarj ederek motora enerji saglar. Gavdede polyester, giivertede tik agaci kullanilarak teknenin hafif olmasi saglanmistir.

The Akya fishing boat provides solutions for easy fishing, mobility and storage. It uses solar energy for charging the batteries and to reduce the
expenses, Materials used for the boat include polyester and teak for light weight.

faithonur@hotmail.com
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hkirimea2004@yahoo.com Rocker tube fun anfisi, miizisyenin enstrumanini galarken sallanarak performansa yeni bir deneyim kazandinr. Karaoke yapiimasina da izin veren bu

anfi, sahip oldugu Mt3 calar destedi ile milzisyenin istedigi sarkinin solosunu calmasina da imkan verir. Duragan bir performans yerine hareketli bir
“rock n’roll” performanst icin tasarlanan iriin, vokalist sarkisini sylerken gitaristin daha etkin bir deneyim yasamasini saglar. Mt9: Sarkidaki her bir
kayit kanalinin ses kuvvetinde oynaniimasina izin veren ses yazilimidir,

Rocker tube fun amplifier gives a new rocking and karaoke experience with Mi9 technology. This unique amplifier has the karaoke option for guitars.
While amazing singers are singing you play solo guitar with rocking on the amplifier. Mt3: This format is a kind of mp3 that can divide the vocals,
drums and guitars in layers. With Mt9 player each channel’s volume in the song can be adjusted separately.




Teknoloji artik insanoglunun dirt bir yaninda eve yiiriirken, bir yere giderken, tatilde vs. insanlarin nlenemez ve vazgegilemez bir yani haline gelmistir.
Ozellikle cep telefonlan, MP3 calarlar, PDA'lar, tasinabilir oyun sistemleri, dijital kameralar, elektronik kitap okuyucular, bluetooth kulakiiklar, navigasyon
iiniteleri gibi taginabilir aletler bunlardan bazilaridir. Taginabilir elektronik iiriinlerin genellikle lityum polimer veya lityum pilleri bulunmaktadir ve bu
pillerin sarj edildikten sonra belirli bir dayanma siiresi vardir. Sarj bittiginde ise giic kaynagmna ulasma zorlugu ortaya gikabilir. Ayni zamanda insanlar
icin sarj aleti tasimak ya da bulmak zordur. Bunun igin alternatif sarj aleti tiim sarj aleti problemlerine ¢dziim buluyor. Alteron hibrid sisteme sahip

hir tasinabilir iiriin sarj aletidir, Bu sistem giines ve krank enerjisi iireten sistemlerin birlesmesinden olusmustur. ki alternatif kaynak da birbirlerine

seri baglanilip 5V'luk enerii tiretebilecek sekle getirilmistir. Saklama bélmesi iki veya (ic farkli iiriinii sarj edebilmeye yarayan degisik sarj soketlerinin
taginabilmesine olanak saglar. Giin 1gigindan yararlanmak icin sarj aleti canta askasi igin tak/cikar tagima aparatina sahiptir. Ayrica aparat, iriin sarj
ederken yiirimeye olanak saglar, bu ise hem tasima sorununa hem de giines 1sigindan yararlanamama sorununa ctiziim saglar.

Technology is all around mankind when walking home, geing somewhere, or on holiday. It can not be avioded and it has become indispensable for
people—especially in the case of portable devices such as cell phones, MP3 players, PDAs, portable gaming systems, digital cameras, e-hook readers,
bluetooth headphones and navigation units. Portable electronic products have a fimited working time that is supplied by rechargable fithium polymer
or lithium batteries but when charging is needed because of the low battery, problem of inaccessibility to a power source may occur. It is also hard
for people to carry traditional chargers or to find one. So, alternative device chargers provide a selution for all device charger problems. Alteron is a
portable device charger which uses its power source from a hybrid system. This system is composed of solar power and crank power generators.
These two alternative resources supply 5Y of electricity for charging portable devices with a serial connection. Storage, which is made for different
tips, gives the possibility of charging two or three different devices carried by the user. To take advantage of sunlight while walking or outside charger
has an apparatus for bag handle. The charger has a portahle device carrier that gives an advantage for charging the device on its body while walking.
This solves prablems such as carrying the charger and not being able to use sunlight.

karaone86@yahoo.com
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Giiniimiizde zipkin aveilan av yapacaklan meralara grup halindelerse zodiac botlar sayesinde ulasmaktadirlar. Piyasada satilan botlarin ve motorlarinin
pahali olmast nedeniyle herkes bu botlardan alamamaktadir. Giiniimiizde her alan icin dzel bir arag tasarlandigini géz @niine alirsak zipkin aveilarinin
kiyidan meralarina kadar gitmelerini sadliyan bir arag tasarlamak bir cok zipkin avcisinin yaptiklari isi daha keyifli yapmasini saghyacaktir, Uriiniin
potansiyel kullamier kitlesi 18 yas iistii kisi av yapmaya giden bir veya iki kisidir. Pazar aragtirmalaninin sonucuna gire piyasada zipkin aveilarninin
itiyaclarimi karsilayacak sekilde tasarlanmig motorlu bir tagit bulunmamaktadir. Bu da pazarda rekabet edilecek higbir firmanin olmadigini
gostermelctedir. Ancak piyasadaki zodiac botlarin ve motorlarinin fiyatlan baz alindiginda yeni tasarlanacak olan aracin en iist modelinin 1500-7000
lirayl gecmemesi gerekmektedir. Genel olarak zipkin aveilan arabalan ile av yapilacak bilgeye gitiklerinden iiriiniin arabayla taginabilecek sekilde
tasarlanmast gerekmekiedir. Diger deniz araclarinin kullanieinin oldugu yerden gegerken dikkatli olmalarini saglamak igin iriiniin bir samandira
girevi gdrmesi kullamicinin sudaki giivenligi igin cok Gnemlidir. Tasarlanacak olan aracin su gecirmeyen balmelerinin olmasi araba anahtan gibi
esyalarinin kiyida kalmasini @inleyerek motivasyon kaybini ortadan kaldincaktir. Bu hélmelerin yedek malzemeleri de kapsayacak kadar biiyiik olmasi
gerekmektedir, ciinkii avin ortasinda kopan bir lastik veya ip icin tekrar kiyiya donmek biitiin avin keyfini kaciracag gibi avin bitmesine de neden
olabilir. Yapilan bilyiik avlarda iiriiniin tizerinde bir makara olmas, avi takip etmek ve alabilmek icin kullanicinin isini kolaylagtiracaktir. Uriiniin gorsel
dzellikleri zipkincilarin bayle bir iiriine sahip olduklan igin kendilerini farkli hissetmelerini saglicak seviyede olmasinin yaninda fonksiyonlariyla da hobi
amagl yapilan bu siradigi sporu daha da kolaylagtirmasi beklenmektedir.

Spearfishers usually go hunting with zodiacs if they go with a group. Due to the high prices of zodiacs, only a small number of people can buy zodiacs.
Today, designs are being made for every special demand as a vehicle. Based on that premise, design is a must for spearfisher vehicle. Transportation
should be much easier than before and it should provide the use some joy. This product's potential user is above 18 years old and goes hunting alone
or with another spearhunter. Acearding to my market research, | found no vehicles for spearfishers. This shows me that there are no competitors in
the market. On the other hand, the price shouldn't be higher than 7000 TL according to prices of existing vehicles such as zodiac boats and engines.
In general, spearfishers go hunting with their cars, so the new design should be portable. Also, safety is another issue. In this design warning signs

on the buoy will show other spearfishers in the area.” There will be a special storage for car keys which is water resistant. This will prevent user from
demotivation and keeps his/her concentration up. The storage also contains extra materials like bands detachment. Reel under the hoat is another
must because it will simplify the hunt as the hunter won't need to track the prey. Visual features of the product will differentiate itself from the others.
Also, the product aims to simplify this extreme sport as a hobby.




Ayakkabr, varhgim binlerce yildir siirdiiren ve insanoglunun ayagimi dis etkenlere karst korumaya yarayan temel bir @iriindir. Giinlimiizde daha cok
moda araci olarak da kullanimaktadir. Modanin ayakkabi iizerindeki etkisi karsimiza model cesitlilii olarak gelmektedir. Ozellikle kadinlar yiiksek
topuklu ayakkabilara kargi ilgi gistermektedirler. Yilksek topuklu ayakkabi kullanmak da beraberinde bazi olumsuzluklar getirmekiedir. Yumusak
zeminde topugun saplanmasl, engebeli yollarda denge kurmada zorlanma ve araba kullanirken pedallara basmakta zorlanma gibi sorunlar topuklu
ayakkabi kullamicilaninin bagina siklikla gelmektedir, Benim bu diriindeki amacim bu tip problemlere karsi kolay ve pratik bir goiziim dnermeye yineliktir,
Katlanabilir topuk sayesinde, bu iiriin sabit topuklu ayakkabularin aksine bulundugu duruma daha iyi uyum saglayarak kullaniciya kolaylik ve rahatlik
saglamaktadir. Istege bagl olarak dkgenin yan tarafindaki diigmeye basarak gerekli ayarlama yapilir ve yedek ayakkabi tagima sorununu ortadan
kaldinlmis olur, Ozellikle galisan, araba kullanmak durumunda olan kadinlar ve genel olarak her kesime hitap eden bir projedir.

Shoemaking technologies are develaping every day in style, functional, material and appearance. Also the fumction is becoming as important as the
elegance. This is a product apen for improvements in aesthetic and functional specifications. We can see the different types of futuristic produsts from
fairs, magazines and internet blogs. In this project, shoes must be innovative and suitable for outside and inside usage. The top part can he from
leather and the bottom part can be composite plastic for durahility, There must be a suitable mechanism for making high heeled shaes flatter. At the
same time it must not affect the fool health In a bad way. For example, if a woman (with high heeled shoes) wants to drive a car she must not be
forced to change her shoes for flat ones. The produet must satisfy that need. Furthermare, in summer events which genarally take place outdoors,

high heeled shoes can sink into the soft ground. This product prevents that problem

burock00d@hotmail.com
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{riin bir Medya koltugudur. Medya koltugu syle tanimlanabilir: icine surround ses sistemi yerlestirilmis, kullanicinin oyun oynarken, film veya TV
seyrederken veya muzik dinlerken daha gok zevk alabilmesi icin tasarlanmig ve aym zamanda konforun en iist diizeyde tutuldugu bir koltuk. Ayrica
iiretim maliyeti, basitce coziilmiis mekanizmasi, kullamlan malzemesi ve seri tiretim igin uygunluguyla fark yaratacak bir Uriindiir. Retro tarziyla eski
zamanlan seven insanlarin evlerinde modern kullanigh bu koltuk cesitli renk secimleriyle fark yaratacaktir.

The product is a media chair in which surround sound system is integrated. This furniture is designed for playing video games, watching TV or movies
and listening to music in a more enjoyable way. In other words, Media Throne s designed to use whole media products while providing the maost
comfortable sitting posture. Also production costs are decreased with simple mechanisms, materials and mass production. The Retro style chair with
modern use and different color options will get the attention of people who like the old times.




Kahve - Kambur Cantasi, sirta takilip, gezgin sekilde servis elemaninin kahve satmasina yarayan bir cihazdir, Bir tarafinda espresso, diger tarafinda

silt taginir ve bu sekilde genis bir meniide kahve cesitleri sunulmasi salanir. Bu iiriin ile Ozgiir ULUTAS insanlann isteklerinin farkinda bile olmaksizin,
kahveye her ihtiyag duyduklaninda kahveye ulasmalarini ve hatta kahvenin onlara ulasmis olmasini saglamayi denemektedir. Bir cok yogun tempoda
zihnini kullanan insan, hem kahveye ihtiyag duymakta, hem de cogunlukla bu kahve ihtiyacinin farkinda olmamaktadir, Bu proje sayesinde ihtiyaclannin
farkinda olmayan insanlara bile kahve servisi sunabilmektedir.

Coffee-Hunch Bag s a coffee container that hangs on the hack of a service persen, While one container contains espresse, the other one contains milk,
s0 these two containers let the service person to offer customers a wide range of espresso produets. With this product | tried to make people
consume espresso and refated products whenever they need or even without noticing the need. Most people with a busy mind da rot recognize

the need for something to drink. Potential consumers will be served coffee when they need it with this product. ozgur.thedesigner@gmail.com
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Teknolojinin gelismesiyle birlikte spor iiriinleri de tzellikle atletler iizerindeki etiileri ybniinden ok spesifik olmaya basladh. Tasarlanan iiriin spor
dallarindan atletizm kolu ile yakindan ilgilenmekte ve ayrica sektirden gelen ihtiyaclara gire sekillenmekte. Asil olarak {iriin atletizm sporunun

cirit atma dal ile ilgilenmekte. Giinkil gectigimiz yillar da dahil olmak izere galisma bigimler degismekte ve buna istinaden atletler yeterl kosullan
saglayabilecek durumda olan dag kamplarini tercih etmekteler ve bu kogullar igin salon tipi atis ekipmanina itiyag duymaktalar. riin bu tip kamp
merkezlerine gare tasarlanmakta. Uriin, salon tipi cirit atma ekipmani olup demonte olabilme zelligine sahiptir. Ayrica bas ve arka kisminda farkl tip
malzemeler kullanilarak atis ekipmaninin agirhgin degistirebilmek ve zeminden veya atis agindan gelebilecek zararlan en aza indirmek mimkiindr.

With the development of the technology sports goads become mare specialized and have high importance for the athletes candition. There is a sector
which deals with the track & field sports goods and shaped by the sector’s needs. The product is based on the javelin discipline. In recent years the
training style has changed. Athletes choose mountain camping areas which have enough training conditions, so they must have specialized indoor
throwing equipment. The design is specialized for this areas. The product Is an indoor javelin throwing equipment which can be adjusted for changing
the weight of the product. It will also have different parts on the tail and on the head part to eliminate damage due to hits on the ground. The product
has a mechanism to eliminate the bump effect and the grip is similar to a real javelin,




Bu iiriin hamsi kizartilirken yasanan yag sicramast, halik cevirilirken elin yanmast gibi sorunlara kolaylk getiren bir driindiir. Baliklari iginden
cikarmadan kizartmayi saglayan cift yanli atese dayanikh, borosilikat camdan yapilmis hamsi kizartma tavasidir. Cift yonlil olugu sayesinde kizartma
esnasinda yag sicramas da dnlenmig olur. Kizartma sirasinda baligin bugulamaya dénmemesi icin atesin iizerindeyken iistteki kapak kaydinlir ve

iki tavanin {ist iiste oturdugu yerdeki yuvalar oynar ve buhar cikis yerleri olugur. Diger tarafini cevirmek icin tava eski konumuna getirilir ve yuvalan
birbirine oturtulup cevrilir. Tavanin malzemesi cam oldugu icin hamsinin kizarip kizarmadigi da kolayca garilli, Iki tarafi da kizardiktan sonra dist kapak
alinir ve alt tarafi oldugu gibi masaya servise gatiiriiliir. Elektrikli ocaklara uygun olan bu diriin ates ayinici kullamldigii zaman gazli ocaklarda da kullanilir.

This product is a pan to fry hamsi and it is made with dual fire resistant borosilicate glass which provides to fry the fish without taking it out,

it solves problems which normallyoccur while frying hamsi such as oil burns or hand burns. The splattering of the oil is prevented thanks to its dual
feature but to prevent the fish from turning to steam while frying it, the lid on the top is slid and the housings where twa pans sits on top of each other
moves and steam goes out. To turn its other side it is flipped over by putting it in its initial position and by placing the housings together. You can easily
see if the fish is fried or not because the material of the pan is glass. After hoth sides are fried the upper lid is removed and the hottom part is served
straight to the table. This product is suitable for electric oven and it can also be used on a gas stove with a flame spreader.

tugeeozkaner@yahoo.com
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insan davranislar ve psikoljisi ic mekanlardaki gevre ile dogrudan baglantilidir,
Giinliik yasamimizda stresten ve problemlerden uzak durmak igin cesitli

gaziimler bulmaya calsiriz. Cogu insan rahatlamak, kendini iyi hissetmek

ve sehir sorunlanindan biraz olsun uzaklasmak igin dogal giizelliklerden ve
konseptlerinden yararlanir. Bu konseptler ev icindeki hava destekleme ve sogutma
finiteleri ile daha etkili sekle daniistiiriilebilirler. Bu noktada insanlara ev icinde
nasil dogal ve farkh hava dene-yimleri yasatilabilecedini arastirmamiz gerekir.
Bunun yaninda giiniimiizde insanoglu global 1sinma, hava kirliligi ve asin niifus
qibi sorunlarla karsi karsiya kaliyor. Biliyoruz ki gelecekte dogal kaynaklar ve
giizellikler tilkendiginde insanlar bunlar yasayabilmek igin maddi olanaklarindan
yararlanacak ve bu alanda sektdrlesmeler baslayacaktir. Bu noktada tasanm,
doga ile ic mekan etkilesimlerine yin verebilir ve farkh céziimler Gireterek
insanlarin bu etkilesimlerden yararlanmalarini sagjlayabilir. Ornek vermek gerekirse
olusturahilecek bir hibrit sistem sayesinde oksijen, nem, sogutma, temiz hava

gibi dogal faktdrleri evimizin icine tasiyabilir ve bunlanin gerek saghk gerekse
psikolojik etkilerinden yararlanabiliriz. Bunun yaninda kit ic hava kogullannin
olusturdugu Bliimle sonuclanan bakteri ve hastaliklardan korunabiliriz. Bu
amaclar dodrultusunda tasanim ile dogal konseptler kullanilarak insan yagamin
ve motivasyonunu pozitif etkileyen bir firiin olusturmak hedef alinmistir. Proje
sonunda olusan iriiniin insan saglik ve psikolojisi tizerindeki etkileri dogrultusunda
tasarim siireci sonlanacak ve seri iiretimine haglanacaktir,

Human attitudes and psychology directly connects with environment. In our daily
life we are trying to find some solutions for keeping away from stress and problems.
Wiost pecple prefer natural features and beauties for relaxing, healing, feeling good
and away frem city problems. These features can be effective with combining
indoor air suppart and cooling systems. At this point we need to find information on
how people live natural and different weather experiences in their home with these
systems. Also in today’s world humankind faces global warming, air pollution and
over population problems. We know that in the future, natursl resources will run out
and people will need money for feeling the nature and living with these resources.
Design solutions can propose ways for interaction with nature in indoor areas. At
this point we have to work on natural concepts, air purifiers, humidifiers, oxygen
machines and conditioners to design a hybrid system for sustaining the natural air
in gur homes. Humidity, ien, carbon dioxide and granules which we ean't see in air
are also imporiant to identify these fresh emations. This connects directly with brain
functions and motivation which needs certain chemicals and psychelogical support.
Interaction of people with bad and spoiled air leads to unrest and lack of motivation.
Alsp illnesses due to the closed and bad-aired spaces can be dangerous and may
lead to death due to the bacterium growth in such areas, The main aim is to provide
positive effects on lives and motivations of the people in indoor areas with natural
climate conditions and concepts used in this design.
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Yapay duvar tirmanigi giiniimiiziin en popiiler sporlarindan biri haline geldi. Kisisel
bir tirmanig duvari neredeyse biitiin tirmamicilarin hayali. “Trainwall”, paketiyle
beraber satilan ve kolayca kurulabilen bir ig mekén tirmanis duvaridir. Tirmanig
duvarlannda rota yapimi dzellikle bu spora baslayanlar igin ciddi bir sorundur.
“Trainwall”, otomatik rota yapimi yeniligi igerir, Bilgisayar baglantisiyla yiklenen
veriler kolay, orta ve zor seviyelerde rotalalan belirler. Seffaf diretilen tutamaklar
belirlenen rotalarin LED 1g11 ile isaretlenmesini saglar.

Ingoor climiing has

climbing wall is the dream of every climber, Trz

embled easily by any person, It has the

an automatic route program climbers will be guided about the route setting

Transparent holds will be marked by LED lights to show the route to the climber.

yitulutas@yahso.com
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zeynepsahin03@yahoo.com

Uriiniin kullanici hedefi, huzur evlerinde yasayan yash insanlar, Yaghlarin en bilyiik ihtiyalan, harici olarak kullanabilecekleri, kendilerine asistanhik
yapabilecek cihazlar. Fakat piyasada varolan cihazlar oldukga karmagtk. Benim tasanmimin amaci ise onlan bu karmastkliktan kurtarabilmek. Cogu
yasli insanin fiziksel engellerinin yan sira teknolojiye karsi dn yargilan da mevcut. Bu nedenle, tasanmim onlar icin birden fazla dzelligi kapsiyor;
kolay, tamidik ve teknolajiye karsi olusan korkulanindan kurtulabilecekleri, dzel olarak gelistirilmis, acil durum butonu bulunan kisisel bir asistan. Bu
tasanm diger kullanicilanyla ve cihazlarla internet yolu ile baglati kurabiliyor. Bilgi ganderimi ve alimi yapilabiliyor. Ayrica milzik calar ve fotograf
albiimii sayesinde eglence amach da kullanilabiliyor. Tasarim cok iglevli, yenilikci ve en son teknoloji kullanarak tasarlandi. Yasam siiresinin giin
gectikce uzamasi sebebiyle bu iiriin diinya pazarinda satisa aiktir,

My target group is elderly people wha live in rest homes. They need an assistant to control the external electronical devices which are more complex
for them. To get rid of this complexity my design must solve this prablem. Most of the elderly peaple with physical disabilities have also emotional
blocks for digital technological devices. Therefore, this product has more than ane feature, It is a simple, familiar and personal assistant for elderly
people to overcome their fears for technology with its specialized remote conirol which can be used in emergency. This product will help connect
users with each other over the internet (e-mail, sharing information and data) and other external products. They can receive and/or send their data,
Finally, they can use this product for entertainment via music player and phato album. This product is multi-functional, innovative and uses the latest
technology. It will be sold over worldwide markets because of the expansion of human Ifie.
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encansubenim@gmail.com

Radyoeko Lounge ve Radyoeko Online Corner, izmir Ekonomi Universitesi internet radyosu igin tasarlanms olan sistemin diriinleridir. Radyoekonun
bilinirligini arttrmaya ydnelik tasarlanan bu sistemde amag dgrencileri radyoya dahil edebilmek ve radyonun dinlenmesini saglamaktir. Kampus icine
yerlestirilecek olan mikrofon seklindeki Radyoeko OnlineCorner'a dgrenci karti ile giri yapilarak sesli olarak mesaj birakilabilmektedir. Daha sonra
bu sesli mesajlar radyoda gelistirilen “o degil de” programi formatinda yayinlanmaktadir. Ayrica Ggrenciler bos vakitlerinde okul radyosu yayin veren
Radyoeko Lounge icinde keyifle dinlenebilirler.

Radyoeko Lounge and Radyoeko Online Corner are the products of a system which is designed for the internet radio of lzmir University of Economics.
The aim of this system—which is designed to increase the awareness of Radyoeko—is to get students invelved in the radio and enable the radio to be
heard. Everyone can log on the Radyoeko Online Corner which has the shape of a microphone and which will be located in the campus students log
in with their student ID cards and can leave a voice mail. Later, these voice mails would be broadeast in the format of a program called "o degil de”
which is developed by the school radio, Also, students can take a rest in the Radyoeko Lounge—which broadcasts the school radio—in their spare
time for pleasure.




Bu proje 1972 yilinda kurulan ve simdi iki farkli subesi daha olan Kibns Pastaneleri'ne kurumsal kimlik yaratmak tizerinedir. Markanin, bir iilke ismi olmasi
ve ortak kullanima agik bir marka ismi olmasindan dolayi amag, Kibns Pastaneleri'ni subeleriyle birlikte halen var olan veya var olmasi muhtemel ayni isimli
pastanelerden ayiracak, dzgiin bir kimlik yaratmaktr. Bu sebeple marka gegmisini koruyan ve ona sahip ¢ikan bir konsept ve kurumsal kimlik, aynica bu
dogrultuda yenilikgi tasarim gbziimleriyle ic mekan ve driinler tasarland.

The project is about designing a corporate identity for Kibnis Pastaneleri which was first established in 1972 and now has three branch shops in Mudla,
WMarmaris and Milas. Due to the fact that the brand name is a country name, it is used commonly, Thus, the aim is to create an identity so that all the
branch shops share unigue brand characteristics and differentiate from ather existing shops with the same name. Therefore, an identity that

protects and respects the heritage of the shops was designed and includes interior solutions and several products. deryabakcek@hotmail.com
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Giiniimiizde ortak kullanim alanlarinda evcil hayvanlarin su igebilecekleri, cevreyi
kirletmeden beslenebilecekleri bir sisteme ihtiyac duyulmaktadir. Ayni sekilde

bu sistemin daha giivenli bir sekilde evcil hayvanlanin digki sorununu da cizmesi
gerekmektedir. Bu sebeple “Pet-Stop” kavrami tnerilir, Bu sistem, “Mustafa
Kemal Caddesi” boyunca 0.8 km araliklarla yerlestirilebilir. “Pet-Stop”, su, gida ve
hayvan pislikleri icin plastik torba saglayan bir makinedir. Bu makinenin tepesinde,
kuslarin su icebilecekleri ve durabilecekleri bir sistem hazilanmistir. Sokak
hayvanlarim beslemeyi seven insanlann ve evcil hayvan sahiplerinin Pet-Stop
makinelerini kullanmak icin bir kart satin almalan gerekmektedir. Bu kartlar

eveil hayvan diikkénlarindan ve veterinerlerden satin alinabilir. Su diigmesine
basildiinda kaba yanim litre su dikiilmektedir. insanlar evlerinden sokak
hayvanlarina kendi yiyeceklerini getirmek icin bos kaseler satin alabilirler.

N o T mmeevell M-

There is a need for a system that helps pets to drink water and take nourishment
without pelluting the environment while solving the problem of pet droppings.
Pet-Stop is a system which can be placed along the “Mustafa Kemal Avenue” with
0.8 km intervals. It consists of a machine which provides water, food and plastic
bags for pet droppings. At the top of this machine, there is a system for birds to
stop by and drink water. Pet owners and people who love to feed the stray animals
can buy a card which is required to use Pet-Stop machine. People can buy empty
bowls to bring their own food to stray animals from their homes.
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PAZAR'M bir hizmet sektdrii firmasidir ve kesfedilmemis bir pazar olan ikinci el esya satis etkinliginde konumlanmaktadr. Siirdiiriilebilir bir doga ve
ekonomi icin ekonomik degerleri tiikenmeyen driinlerin el degistirmesi gerekmektedir. Bu ayni zamanda tiiketim toplumunun olumsuz yan etkilerini
de azaltacaktir. Ote yandan Tiirk halkindaki “bit pazan” 6n yargist PAZAR'M'in zayif yani ve tehdit unsurudur. Bunun icin halkla iliskiler ve pazarlama
cahigmalar ile firma kendini hitap ettigi kitleye ulagtirmayi planlamaktadir. PAZAR'M, miisterilerine iyi tamimlanmis ve organize edilmis ikinci el
satig etkinlikleri sunar. Tiim alt yapi ve destek unsurlari ile milkemmel bir sistem icinde miigterisinin memnuniyetini saglar. Firma gelir kaynaklarini
cesitlendirmek ve ikinci el sati kanallarini arttirmak icin dzel bir kiosk olan M-Point'leri halka acik yerlerde konumlandirmistir,

PAZAR'M is a service company and it is located in second-hand sales event markets as a niche. For a sustainable environment and economy, products
which still have economic value need to find their optimum positions. This also reduces the side effects of consumption culture. On the other hand,
the weakness and threat point of PAZAR'M is the “flea market” prejudice in the Turkish Society. Therefore, public relations and marketing activities
are also presented by PAZAR'M to address the target market. PAZAR'M provides well-defined and organized second-hand sales gvents to its customer,
Alf infrastructure and supporting units come out to maximize customer satisfaction by PAZAR'M. The company is using M-Point which is a kind

of kiosk to improve the sales channel and to diversify income sources placed in public places.
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kocyigit_orkun@hotmail.com

Tiirkiye'de ilk yardim cantasinin kullanim orani dider iilkelerdeki kadar yiiksek degildir. Giiniimiizde ilk yardim cantalarinin kullamimlar yeterli bilgi
icermedikleri icin kolay degildir. llk yardim cantasiyla ilk defa kargilastigimizda tasanm hatalarindan dolay birgok problemle karsilagiyoruz. Arabalarda
ilk yardim cantasinin bagajda olmasi da bir kaza aninda buna ulasmamizi engellemektedir. Quickit ilk yardim cantalarinin amaci her kullanici kitlesine
hitap ederek kolaylikla kullanmalarini saglamaktir. Bu ilk yardim cantasinin digerlerinden fark icinde aydinlatici ve yeri belli eden isigimin olmasi ve
termos bulunmasidir. Bir kaza oldugu zaman isiklar kazanin yerini belli eder ve kaza mahalinde ilk yardim yapilabilmesi ya da bir baska kazaya sebep
olmamak iin 1gik sajlar. igindeki termosun amaci ise iiriinii daha kullanilabilir hale getirmek ve kullaniciyi bilinglendirmekdir. ilk yardim gantast her
giin acilan bir iiriin degildir fakat bu tasanm sayesinde iiriiniin daha giindelik bir iiriin olmasini sajlanarak kullaniciya ilk yardimin nasil bilingli olarak
yapilacadi gdsterilmektedir. :

In Turkey, the usage of first aid kits is not as frequent as in other countries. Nowadays using first aid kits are not easy without proper knowledge.
When someone uses a first aid kit for the first time, some understanding and usage problems ocour because of its design. There are not enough first
aid equipments for all passengers. They don't have the necessary graphics and written information. Also the placement of the first aid kit is not proper.
They are in the baggage compartment of vehicles and this causes reaching problems. The aim of Quickit is to create a difference for every target
customer with its new contents such as a thermos and a lighting device. When an accident happens, this lighting device gives light and helps find the
accident area. When people want to use the thermos they have to open the kit so they can see the instructions and have an opinion about how to use
it. This also increases the usability of the praduct.




Alzheimer risk grubu igin tasarlanmig bir iiriin heniiz yok. Remo, tiiketiciye farkh bir Sudoku deneyimi sunuyor. Tek kisi ya da kargilikli iki kisi ile oynanabilen
bu iiriin, Sudokuyu cok farkd bir yine cekiyor. Remo'nun temel farla ise, Sudokunun aksine 2 kisi oynanahilmesi icin tasarlanmas. Remo'nun rakamlart iki
farkli renktedir ve oyun sira tabanl oynanir. Her oyuncu sirayla rakamlart yerlestirir ve oyun kendi mekaniklerini yaratir. Her oyun farkh bir baslangig oldugu
igin, farkl yéinde ilerler ve farkli deneyimler sunar. Orta yas icin tasarlanmig olan bu oyun, hafiza oyunu severlere yeni bir deneyim yasatiyor.

A product for the Alzheimer risk group hasn’t been designed yet. Remo provides a different Sudoku experience to customers. There are “single-player,”
“plus form” and “competitive” versions. Remo is also suitable for retail sales. The main difference of Remo from Sudoku is that it is designed for two
people to play. Remo has 2 different colors for numbers and they are played turn based. Also, Remo doesn't need replaced numbers for starting

the game. The game creates its own dynamics during its course. Remo, which is a designed board game for middle-aged people, is an

interesting experience for memery game players.

tardumersin@hotmail.com
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tubakaochas@gmail.com

Barpare, mutfaklarda yemek hazirlama siirecinde kaybedilen zaman ve pazar aligveriglerinin yorucu olmasi sorunundan yola gikarak; bu sorunlarimn
giderilmesine yanelik, yerel pazarlar icinde yer alacak ve mobil olarak hizmet verecek bir sistem tasarimidir. Pazar alisverisleriniz sonrasi sebze ve
meyvelerinizi teslim ettiginizde Griinlerin yikanmasi, soyulmasi, dogranmas ve paketlenmesi hizmetlerini sagjlamaktadir, Barpare'de ayni zamanda,
taze sikalmig meyve suyu igebilecediniz ve taze meyve dilimleri tiiketehilecediniz bir dinlenme alani da bulunmaktadir.,

Barpare is a system design which aims to provide mobile services in local markets. It saves the time spent for preparing the food in the kitchen and
turns the exhausting market shopping process into a fun experience. Barpare takes your vegetahles and fruits after shopping and then provides the
services of washing, peeling, slicing and packaging of the products you have bought. Besides, a recreational area that resembles a bar is designed
where you can drink fresh juices and eat fresh fruit slices while taking a rest.







Garsel Iletisim Tasanimi Boliimii'nden iiciincii yilda mezun ettigimiz Ggrencilerimizle son derece mutlu ve
gururluyuz. Biliyoruz ki onlar bilgi cagmin sundugu olanaklarla, gérsel anlatim ve iletisim yetenegi gelismis,
yaratici tasarimeilar olarak hayata atilyorlar. Artik bilgi birikimlerini yaraticiliklari ve mesleki becerileri ile

birlikte gdsterme, yeteneklerini ulusal ve uluslararasi diizeyde sergileyebilme diizeyine erismislerdir.

Giirsel lletisim Tasarimi'nin diinyadaki 6nemi, tzellikle uygulama alanlarindaki cesitiiik ve islerdeki zenginlikle

gok st seviyelere cikmis, yeni iletisim kanallari ve ortamlari ile beraber inanilmaz boyutlara ulasmistir. Grafik
Tasarim adi ile kagit yiizeylere basil iki boyutlu bir uygulama bicimi olarak baslayan bu tasarim alan, son
yillarda hizla gelisen iletisim ve teknoloji imkénlari ile tamamen dijital ortama tasinmis, ‘hareket’ ve ‘zaman’
faktdrlerinin de eklenmesi ile kiiresel bir aktor haline gelmistir. Internet'te cok begendigimiz bir web sayfasinin
tasarimindan, para gekmek igin kullandigimiz bankamatikteki ATM makinesinin arayiiz tasarimina ya da
-aksamlari seyrettigimiz bir dizi veya belgeselin acilis ve kapamis jeneriklerine kadar tiim bu isler gorsel iletisim
tasarimeisinin calismalarinin diriiniidir.

Girsel iletigim Tasarimi bilimiinde dgrencilerimizle birlikte gecirdigimiz dért sene iginde bildigimiz her seyi
elimizden geldigince aktarmaya calistik. Bundan sonra gercek arenada verecekleri yasam miicadelesinde
Ggrettigimiz tiim bilgi ve becerileri dogru ve akill bir sekilde kullanacaklarini umuyorum. Kendilerinin gelecekteki
basanlarina olan inancimiz ve her birine olan sarsilmaz giivenimiz tamdir, Tiim tasarimeilanmizla gurur
‘duydugumuzu belirterek, hepsine sonsuz basanlar dilerim.

Bliim Bagkan, Heal
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Projenin amaci, bir sosyal sorumluluk kampanyas diizenleyip {zmir'deki

evhanimlarini geri doniisiim konusunda bilinglendirmekdir. Goniilliiler tarafindan
kurulan “Werecycle” kurumu, belediye ile birlikte calisarak, evhamimlanna geri
déiniisiimii Ggretmeyi ve onlara bu aliskanligi kazandirmay amaglar. Kendi icinde
tutarl olabilmesi icin, kampanyadaki biitin iiriinler ve promosyonlar geri daniisimii
destekler. Bu nedenle, uzun siire kullanilacak kapi askilar ve etiketler; yapiminda
afiac bulunmayan sentetik kagjitlardir. Geri doniisiim; icinde, yeniden kullamim ve
kullanimi azaltmayr barindirdig igin kampanya yalnizea geri daniistiirmeyi degil,
bunlarin hepsini destekler. Bu amagla, “Werecycle” var olan iriinleri kullanarak yeni
iirtinler yapilmast igin dncii olur, tarif ve dneriler verir. Hedef kitle olan evhammlarnin
dikkatini cekmek icin ev isleriyle bagidagan gerilla reklamlar yapar. Ayni zamanda geri
diiniisiimii hatirlatmasi igin mutfakta kullanacaklan gnliik vb. iiriinler verir, Aigveriste
kullanilan naylon torbalarin azaltimas da kampanyanin bir pargas oldugundan, hem
geri dondisimil desteklemek, hem de kullanirken topluma mesaj vermek igin bez
cantalar dagitilr. Boylece “Werecycle” kurumu hedef kitlesiyle interaktif olarak caligir
ve onlari da kampanyanin bir pargast haline getirir.

This project is a social responsibility campaign showing the importance of
recycling to housewives in lzmir. “Werecyele Foundation” is founded by volunteers
wiho work together with the municipality. The mission of the foundation s to
educate and improve the habits of homemakers to recycle and use recyclable
products in their everyday lives. The campaign supports its own ideology by

being mindful of its preducts and pramotions, Synthetic papers are used for some
long-term printed materials such as door hangers and stickers, And, this project
isn't only for recycling, but also for reducing and reusing, therefore the foundation
makes new products using existing materials as a way of reusing. The foundation
alsa gives instructions for making new products and offers suggestions for reusing
gthers. To take housewives attention, guerilla advertising shows social awareness
efforts associated with their household duties too. Some promotions developed
for the campaign, such as aprons and oven gloves, remind housewives of ways
they can contribute. To support reducing, the campaign gives fabric werecycle
bags that can be used to aveid plastic bags. Using the bags also gives a message
to others. Finally, Werecycle Foundation works with its target audience through
interactions to ensure that everyday they will be a part of the campaign.
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Bu kampanya, yetimhanedeki cocuklara olan ilgiyi arttirmayi ve onlarin finiversite
irencileri ile birlikte sosyallestirilmesini amaglamaktadir. Bu kampanya lzmir'deki

T Universite ile 1 yil boyunca siirecektir. Her ay degisik aktivitelerle cocuklar ve
iiniversite dgrencileri biraraya getirileceklerdir. Bu aktiviteler kimsesiz cocuklann
kisisel gelisimine katlada bulunmay: ve aym zamanda da cocuklann hayallerini
gerceklestirmeye yardime: olmay1 hedefler. Universite dgrencilerinin farkindahktanni
arthirarak, ulusal bir sorunun gdziimiinde Gnciiliik etmelerini saglar. Hem kimsesiz
cocuklarin hem de iiniversite dgrencilerinin yaraticilik, dzgiiven, ekip galismasi,

genel kiltiir olgulanim biinyesinde barindiran farkh calismalarla, giizel paylagimlar
safjlamay hedefler. Childreams bir vakif kurulusudur. Bu aktiviteler bu vakifla birlikie
siirdilriilecektir. Universitelere PR masalari kurulacak, dgrenciler katiim igin brosiir
ve hilgi edinebileceklerdir, Ayrica; iiniversitelerin web sitesinde yayinlanacak olan
weh banner da yer alacaktr, Ek olarak, her aktivite icin tasarlanmis posterler, takvim,
degjisik aksesuarlar ve materyaller olacaktir. Bu projenin izmir'de hayata gecirilmesi
amaglanmaktadir,

This is a campaign to raise awareness about orphan children and to socialize them
with university students. This campaign will fast for ene year and include seven

universities in lzmir. Every month there will be different activities to bring together

the orphans and university students. Activities help the personal development of
orphans while also trying to make their dreams come true. By increasing their
awareness, they can become pioneers who solve national problems. Both the
orphans and the university students improve their creativity, self-confidence, team
waork ability and their liberal education by sharing these activities. Childreams is
the foundation that will develop the activities. A public relations table will be set
up for university students so they can take brochures and get information on how
to join. There will also be a web banner on each university’s website. In addition,
there will be a poster for each activity, plus a calendar, booklet, and different
accessories and materials. The aim is to implement this project in lzmir.

Unzkuru@gmail.com
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elvinevren@gmail.com Retro, 21. yiizyilda, popiiler bir tarz ve herkesin kullandidi bir terim haline geldi. Giinliik yasantimizin birgok kiisesinde retro tarzda dgelere rastlamak

www.retroisregistered.blogspot.com artik cok kolay. Moda, miizik, i¢ mimarlik ve grafik tasanm retro tarzi en cok takip eden sanat dallarindan. “Retro is registered to the past” baslikl

: proje kapsaminda grafik tasarim alanindaki retro dgelere karsi olan bilinirligi arttrmayi amachyorum. Projenin hedef kitlesi, 20. yiizyil hakianda fazla
bilgisi olmayan ve de retro tarzinin yeni bir bakis acisi oldugunu diisinen geng jenerasyonlardir. Genel olarak proje, bir sergi, bir kaynak kitap ve
hir de blog sayfasindan olusuyor. Ayni zamanda kitap ve serginin tanitim kampanyalari da proje kapsaminda. Proje, kendi diiiincelerimden olusan ve
“21. yiizyilda retro akimi"na deginen manifesto iizerine kurulmustur. Kitabi olusturacak olan gdrseller, 21. yiizyilda yapilmis fakat igerisinde 20. yiizyil
sanat akimlarindan izler tasiyan grafik tasanim driinleridir. Projemin sonunda, okuyanlar ve izleyenler, grafik tasanmda retro dgelerin kullanimi
hakkinda bilgi edinmig olacaklardir.

Retro is a popular style and a common term that societies interject in the 21st century. There is a retrospective way of thinking and creating that is
accepted. It is easy to experience retro items in our daily life; especially in music, fashion, interior architecture and graphic design. However most

of the young generations, which are the target audience, think that retro is something new. This project creates awareness of the usage of retro
elements in the field of graphic design. It builds on a persenal manifesto about the 21st century retra movement. The concept is “Retro is registered
to the past” The project includes an exhibition, a source book and a blog page. Graphic design work displayed in the book and the exhibition will have
been designed in 21st century but reference the 20th century art and design movements. The blog creates an interactive space for visitors of the
exhibition and lets them share their ideas about refro design.
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Sokak kiipekleri Kayseri'de bir ok sorun tarafindan tehtit edilmektedir. Bu sorunlann baghcalan siddet, achk, susuziuk ve bannak bulmaktir,

insanlar sokak kipeklerine nasil yardime: olabileceklerinin yeterince farkinda degiller. Bu projenin amaci sokak kipeklerine baninak ve yemek
saglamaktir. Ayni zamanda gida atiklanndan faydalanmaktir. Kayseri belediyesi tarafindan sehrin cesitli bolgelerine gida atiklan konteynirlan konularcak
ve bu gida atiklan yine belediye tarafindan giinliik toplanip barmaga ulastinfacaktir. insanlarin kolayca bu konteyniriara ulasabilecekleri yerlere konulup,
haritalarda gdsterilmektedir. Kampanyay: daha etkili ve eglenceli hala getirmek icin kdpekleri konusturarak insanlarin dikkatini cekmek istedim.

Bu kampanya sayesinde sokak kdpeklerine daha rahat yasayabilecekleri bir cevre sajlanabilecektir.

Stray dogs are threatened by many problems such as: violence, hunger, thirst, and shelter in Kayseri, Turkey, People are not well aware of how they
can help street animals. The concept of this project is to show people how they can help by providing dogs with fond and a natural living area. This
project also offers a system for the recyeling of food waste. Municipalities will put special food waste containers and bags in the streets where citizens
can place their unwanted food. Kayseri will be divided into six regions, with on-site maps indicating transportation between shelters and food waste
containers. The containers will be specially located near parks. Therefore people who go to parks to do sport in the morning or evening can throw away
their food waste, hopefully increasing the amount of food waste received daily, At the end of each day the food waste will be collected. To make the
campalgn more enjoyable and interesting, the messages are given to the people directly from the “voices” of the dogs, as if the dogs were asking for
dinner or a room directly. Stray dogs can be provided for and live in a comfortable environment with the help of the community.

esra.koc@aomail.com
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gizemeetin88@gmail.com
www.gizemeetin.com

Bu proje bir toplum bilinclendirme projesidir. Ulkemizde cinsellik, sosyal bir tabu halindedir, ¢linkii toplum olarak bizler bu konuda sugluluk duyulmasi
gerektigine inandinimisizdir. lzmir'de yas araligi 35 ile 55 arasinda olan 50 ebeveyne ve yas aralii 16 ile 18 olan 50 lise dgrencisine bir anket
uygulanmigtir. Bu proje, cocuklar ve ailelerine cinsellik hakkinda daha acik ve rahat bir sekilde konusmalarina yardimei olmak ve daha giizel iletigim
kurabilmenin kapilanni acan bilgiler iermektedir. Ebeveynler cocuklan icin en gok gekindikleri konular olan flirt, cinsellik ve dogum kentrol gibi karar
alma siireglerinde daha fazla etkiye sahip olmahdirlar. Cinsel yolla bulasan hastaliklari ve korunma yintemlerini diganda bir yabancidan duymak yerine,
aileler cocuklarini bu konuda egitmelidirler.

This is a social awareness project. Sexuality is a social {aboo in our country because, as a society, we have reinforced shame and guilty about it. [n
lzmir, a survey was applied o 100 people, 50 of whom were parents (35-55 years old) and 50 of whom were high school students (16-18 years old).
The project includes door openers to facilitate good communication and to help children and their families talk about sexuality more clearly and more
comfortably. Parents should have much more influence on their children's decision-making processes in areas such as dating, sex and birth control,
that are the most feared factors for them. Instead of learning about all of the diseases or protection methods from the street or a siranger, parents

should educate their children.
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Giiniimiizde aratan teknoloji ile hirlikte reklamlarin da etkisiyle hizh araba kullanmak git gide yayginlagan bir aliskanhk haline gelmekte. Bununla
hirlikte, artan trafik kazalari, insanlarin can ve mal giivenligini tehdit etmekte, trafikte giivensizlik ve huzursuzluga neden olmaktadir. Bu kayiplan

hiraz da olsa engelleyebilmek igin birgok sosyal kampanya yapiimakta. Fakat bu kampanyalarin cogunun ortak noktasi “hizl gidersen, dliirsiin!" mesaji
vermek ve dliimii gosteren gorsellerle toplumun ilgisini cekmeye galismaktadir olusur. Ama bu projede asil amag, siiriiciilerin yavas gitmelerini tesvik
etmek ve buna bagh olarak kaza oraninin azalmasini saglamaktir, Kampanya hedef kitlesi olan siiriiciilere, iticilikten miimkin oldugunca uzak durarak
daha yumugak ve eglenceli bir iislup kullanarak “yavas git, keyif al”" der. Toplumea hilinen ve giderek yayginlasan “yavaglama akimlar,” “yavas sehir
akimi,” fast-food' a karsilik geligen “yavas yemek yeme akimi” gibi hareketlerin ortak amaci yavaslamak ritiielini bireylere ve topluma yayginlastirmaktir,
istanbul’da bazi caddelerde tirnedin Bagdat Caddesi'nde, otomobil yarislarinin yayginlasmasi yayalarin ve diger siriiciilerin giivenliini tehdit etmekiedir.
Oncelikli olarak hizl siiriiciilerden baslayip tiim siiriiciileri yavas gitmenin avantajlan konusunda bilgilendirmek ve nasil keyif alacaklarini anlatmak
kampanyanin ana fikridir. Bu kampanya kapsaminda bilgilendirme kitapgii, acikhava reklameiligi ve gerilla pazarlama amaca ulasmaya hizmet eder.
Hayat bu kadar hizl ve insanlari yorarken her alanda yavaglamak, yagam seklimiz haline gelmeli, caddeler daha keyifli ve kazalarin yarattij faciadan
uzak yerler olmali.

Today, driving fast is an increasing habit that results in more traffic accidents, insecurity in traffic, and anxiety that threatens lives and property.

There are a lot of social awareness campaigns for countering this threat, but their themes use “if you go fast, you will die,” along with deadly images,

to attract the attention of the public. The theme of this project is "slow down, pleasure up,” to encourage drivers to go slowly and to decrease the
number of accidents. There are already movements far slowing down such as slow food, slew meney and slow cities, which encourage incraased
slowness in public and individual actions. This project is going to spread “slow driving” in public. Through this campaign, people are informed about the
atvantages of going slowly. In Istanbul, a group of drivers go very fast on specific roads, for example, Bagdat Avenue. Pedestrians, riders and other slow
drivers are afraid of these fast drivers and there are many aceidents on this avenue, This campaign wants to show positive ways of “driving slow and
safe” while getting pleasure from this experience. The campaign will use an information booklet along with outdoor advertising and guerilla marketing
to promote the benefits of slow driving, Roads can turn into pleasurable places with this campaign. iniron87 @gmail.com




Diinyada yelken'in popiilaritesi ve marka degeri her gecen giin artmaktadir. Bununla birlikte, bircok yelken organizasyonun yapilmasi yelkenin
gelisimine yardim etmistir. Bu organizasyon ve kampanyalar; yelkenin diinya capina yayimasina olanak saglamislardir. Giiniimiizde yelken yans ve
organizasyonlan; reklam icin kullamilan Gnemli bir arag haline gelmistir. America's Cup, Volvo ocean race, Vandee Glabe ve LV trophy gibi birok tinemli
yanlar, iinlii markalarin reklam igin yelkene yinelmesine @nciliik etmigtir. Diinya capindaki yelken yanslarina bakildiginda; hepsinin bir hikayesi

yada konsepti oldugunu gérilyoruz. Tirkiye'de de boyle bir organizasyonun eksikligi fazlasiyla gaziikmektedir. Ciinkii her genc tiirk yelkencisi okyanus
yanslannda veya zorluk derecesi yiiksek, farkl kabiliyetlerin gerektigi biiyiik yanslara katiimanin hayalini kurmaktadir. Bu projede amacim; hedef
kitlem olan 18-30 yas arasindaki genc tiirk yelkencilere ulasarak, Tiirkiye'de gerceklesecek olan konsept bir yaris yaratmak ve tanitim yaparak bir
markaya diiniistiirmek. Yansin ismi Poseidon the great race, bunun nedeni yangin Karadeniz'den Akdeniz'e kadar hi¢ durmadan siirecek olan biiyiik bir
yari§ olmasidir. Yanigta 8 Takim bulunmaktadir ve her bir takim Tiirkiye denizleri’nde esen bir riizgarin ismine sahip olmaktadir. Biylece takim tekneleri
iistiinde bulunan grafikler sahip olduklari riizgar isimlerinin tzelliklerine gdre kendi kimliklerini tasimaktadiriar.

The popularity and brand value of sailing increases in the world everyday. Events and campaigns have enabled sailing to spread and develop
throughout the world. These days, sailing events are a popular tool used in advertising. Many important events like America's Cup, Volvo Ocean Race,
Vandee Globe, and LV Trophy lead many famous brands into sailing through their advertising. Research shows that sailing race events in the world

have a story and concept, making them more interesting for their audiences. There is a need for races like that in Turkey because all young Turkish
sailors dream of an ocean race or a great race which requires different sailing skills, In this project, my target audience is 18-30 year old Turkish
sailors and my goal is branding and promoting a sailing race event in Turkey. The race starts from the Black Sea and finishes at the Mediterranean Sea.
The name of the race is Poseidon the Great Race. There will be 8 teams in the race and each team is named after a wind that blows in Turkey.

Each team has its own identity on its hoat featuring the characteristics of one wind.

l POSEINON
THE GRETIT RALE




PRICE OF WATER
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insanarin su gereksinimi ile meveut su kaynaklan arasindaki ucurum diinyanin pek cok yerinde gittikce bilyiimektedir. Giiniimiizde insanlar icme,
yemek pisirme, yikama ve temizlik icin, ve daha fazla olarak yemek, kagit, pamuklu giyecekleri iiretmek igin gok fazla miktarda su tiketmektedir.
Projem tiiketigimiz iiriinlerin iiretilmesinde harcanan su miktan hakkinda insanlan bilinglendirmekle alakalidir buna da *sudaki ayak izi" denir.
Dlugturdugum kampanya ise Izmirdeki insanlarin tiikettii ve kullandi: iriinlerde ne kadar su harcandigini konusunda bilinglenmelerini saglamak.
Bunun igin ise, diinya su giiniinde insanlarin dikkatini gekecek sekilde sadece dis mekanlara farkli yerlere su damlalari yerlestirmek. Su damlalarin
tizerinde ise iiriinlerin sudaki ayak izlerini Ggrenmelerini saglamak. Ayrica tasanimlarin herbiri farkli boyuta ve farkli iceriktedir. Ayrica tiiketiciler hangi
iilkenin ayak izinin fazla oldugunu, veya hangi ilkeninkinin az oldugiunu da girebilecekler, Genellikle, su koruma kampanyalari ev iginde nasil ve nekadar
su tasarruf edilcegini anlatir, ama aldiimiz iiriinlerle de suyu korumaya yardimer olabiliriz. Kampanyamda da insanlarin sudaki ayak izi haklanda
bilinglenmelerini ve tiketimlerinde tekrar diisiinmelerini saglamak.

The gap between people’s need of water and the amount of existing water supplies is getting bigger. Nowadays, people use a lot of water for drinking,
cooking and washing, but even more for producing things such as food, paper, and cotton clothes. As a result, the rivalry for water supplies is a top
subject globally. This project is about the “water footprint” which is an indicator of water use that looks at both direct and indirect use of a consumer

or producer. The campaign tries to raise awareness of the importance of water to consumers in lzmir and focuses only on their personal water footprint.

During World Water Day the campaign will go into the streets to put water droplet stickers in various locations. On the droplets people can see the
water footprint of that product. The design uses a wide range of drop shapes, different sizes and content. Consumers can compare which countries
water footprint is higher or, which country's water is cheaper than Turkey's. Generally, water conservation campaigns emphasize how we can
conserve water at home, but we can also help conserve water by being conscious of the water footprint of the products we buy. The aim of

the campaign is to encourage people to rethink their consumption.

L kip




AMasiizleri gecmisten giiniimiize kadar gelen ve siyleyeni belirsiz sdzlerdir,
Atasiizlerinin dogrulugu veya yanhshd elestirilebilir. Bu sbzler dogru olabilecegi
gibi halks tek tipe indirgemeye calisan siizler de olabilir. Projenin temel amaci
Tiirk atastizlerini elestirerek farkl bir bakis acisi kazandirmak olmalidir. Bu sayede
toplumdaki bireylere (+18) de yapilan projeler sayesinde olaylar sorgulama ve
kendi dogrularint bulma imkéni verilir. Ciinkii bireyler ancak sorguladiklar ve
elestirebildikleri siirece kendi kisiliklerini kazanabilir ve farklilik yaratabilirler.
Bunun yani sira farkh kiiltiirlerde ki kisiler de kendi kiiltiirleri ile Tiirk ataszlerini
kargilagtirabilirler. insanlarin diinya icinde yasadiklan diigiinillerek atasézleri
baliklar ve akvaryum ile gérsellestirilmistir. Boylece insanlar bahklar ile, diinya ise
akvaryum ile Gzdeslestirilmistir. Sergi icin 15 fotograf gekilmistir. Bu fotograflar
katiimeilara kiigiik bir alamn icerisinden video olarak gisterilecektir, ayni
zamanda katihmeilar videoyu izlerken hangi atasdziinii ifade ettigini duyacaklardir,
Tiirk atastizlerinin fotograflandinimast projesi kitapcik, afig ve t-shirt ile
desteklendirilecektir.

Proverbs are statements that come from the past and live on into the present.
Their truth or falseness can be criticized. Although they can be true, they can

also try to put society into one prototype. The aim of this project is show

different aspects of Turkish proverbs, Viewers (+18) are encouraged to find their
own truths in them, When a person questions and criticizes, they reflect on their
own personality and see discrepancies, in addition, peaple from other cultures can
compare Turkish proverbs to those in their own culture. The proverbs are visualized
through photographs of fish and aquariums because, if we realize how people live
in the world, people can identify with fish, and the world can be associated with
an aquarium. A series of 15 photographs were created for the exhibition. Shown
as a video, viewers look through a small portal to see the photographs and hear
the proverbs. The proverh project is promoted in a booklet, t-shirt and poster,
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Bu proje, “interAdtive” markas altinda olusturulmus “Interaktif Harf Oyunu” This project is a digital interactive advertisement called "Interactive Letter Game'

isimli bir dijital interaktif reklam projesidir. Proje, temel olarak gocuk geligiminin that has been created under “interAdtive” trademark. The project basically has

en tinemli devresi olan okul Gncesi dinemdeki cocuklar icin tasarlanmig ve been designed and developed for preschoolers whe are in the most important =

gelistirilmistir. Oyunun ilk asamasindaki amac, oyuncunun el becerilerini time for child development and learning. The purpose of the first phase of the ng._,.
gelistirmektir. llk asamay! dogru sekilde tamamlayan oyuncu, ikinci asamada game is improving the dexterity of the gamer. The gamer that completes the first g %
ddil olarak cocuklar icin hazirlanmig ve harflerden olusan eglenceli video klipler phase earns the ability to watch entertaining video clips ahout letters prepared &=
seyretmeye hak kazanir. Bunlar, gérsel ve isitsel gelisime yardimei olan harf egitim as a reward. These are instructional letter video clips that help visual and audial é. g:..
video klipleridir. Cocuklar igin en bagarih Grenme sekdi oyunla olandir. Bu oyun, development. The best learning way for kids is using gaming. This game is an 2 2

kisaca dgrenmenin eglenceli halidir ve cocugu okula hazirlar, enjoyable form of learning and it prepares kids for school, 1 g %
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Proje, “Karios” adh giizellik ve spor merkezinin televizyon reklamidir. Projede stop motion animasyon teknidi kullanilmistir, Giizellik, arzu, zevk, bagimlilik
ve zaman kavramlari somut olarak gérsellestirilip her biri, bir iiriin iizerinden anlatilmistir. Gizelligi gz kalemi, arzuyu cikolata, zevki kola, bagimlili
sigara, zamani anlatmak icin de mum kullanilmigtir. Bunlanin hepsi bir sekilde dedisip, yenilenehilmesi kisinin eliminde olan seylerdir. Zamanin degigimi
ise kiginin kontroliinde degildir. Reklami yapilan sirketin mesaji, ayirt etmeksizin herkesin degiskenligine ayak uydurup zamani degerli kilmaktir. Degigim
ne sekilde olursa olsun, sirket de miisterisine ayni oranda uyum saglayacak ve zamanini daima miisterinin isteyebilecegi sekilde kentrol etmesini
saflayacaktir, Tim kavram ve giirseller bu mesaj iizerine kurulmustur. “Karios"un kelime anlami ise hissedilen zamandir.

The project is a television commercial for & beauty and spart center named “Karios." In the project the stop motion technique is used. Congepts of
beauty, desire, pleasure, addiction and time are visualized and each is described through a product. An eye pencil is used for heauty, chocolate for
tlesire, cola for taste, smoke for addiction and a candle for time. In a way, they can all be changed and replaced. That depends on peogle; but time
doesn't! Time doesn't depend on the person; but the person can make it precious. All concepts and visuals depend on that message; because time

can not be replaced as products! The meaning of "Karios” is the time that you feel inside, not the time that just passes,

karabeloglu.doga@gmail.com
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CUDI web tabanl bir Kiiltiirel Farkliik (Cultural Difference) Asistanidir. Bu ad aynica Cudi Dagr'da bulunulduguna inamian Nuh'un gemisinin insanlii
tek viicut ve dinde bulusturmug olmasi felsefesine de gnderme yapmaktadir, Giiniimiizde diinyada yaklasik 6,500 dil konusulmaktadir. Yani bu

6,500 farkh killtiiriin oldugu anlamina gelmektedir. CUDI bu kiiltiirlerin farkiiliklarini hareketli imgelerle giistermektedir. Proje evrensel olarak
anlagilabilsin diye imge resimler tercih edilmigtir, ilk olarak Amerika ve Tiirkiye arasindaki kiiltiirel farkhiliklar kullanifmigtir. Projenin ileri asamalaninda
gelistirilebilmesi icin farkh iilkelerin vatandaglarinin kendi kiiltiirel Gzelliklerini yazip yollama secenegi meveuttur. Ayrica, CUDI adindaki spiker,
kullaniciya giirsel, metinsel ve sesli olarak yardimei olmaktadr,

CUDI is a web-based tool for Cultural Difference Assistance. The name also refers to the philosophy of humanity becoming one religion, and the bady
in Noah's Ark which is believed to be found at Cudi Mountain. There are roughly 6,500 spoken languages in the world today. This means there are
6,500 different cultures existing in the world. CUDI makes these cultural differences visible by showing them in animated pictograms. Pictograms are
used in the project to make it universally comprehensible. First, Turkey and the USA are used to show cultural differences. For further development of
the project, different countries’ citizens can submit their cultural attributions. Also, there is a speaker whose name is "CUDI" that helps users visually,
textually and through sound.




Izleyiciler sinemay 2 boyutlu, miidahale edilemeyen goriintiiler olarak
algilamaktadir. Fakat teknolojinin yiikselisi ile beraber filmler ve izleyici
kitlelerinin heklentileri de degismeye ve gelismeye baglamigtir. interaktif video
elemanlar cogunlukla bilgisayar oyunlarinda ve flash tabanli programlarda
sikea kullanimaktadir. interaktif sinema acilan ve kamera hareketleri sinema
izleyicileri igin heniiz tam olarak kesfedilememis bir mecradir. Voodoolized
interaktif sinemanin standartlarimi degistirip temeli bilgisayar oyunlarina
dayanan bir teknigin sinemaya uyarlanmasinin bir iiriiniidiir, interaktif garsellik
sanatgilara vermek istediklerinden fazlasini sunmakta ve izleyicilerin gdrsel
zevkini kigisel tecriibeleri ile birlestirmelerini saglamaktadir, Filmde kullanilan
genel bilyii elemanlar Haiti voodoo'su ile ilgilidir. Ve unutulmamalidir ki Voodoo
kendi basina interaktif bir bilyii yapma seklidir. interaktif sinema sinematografik
girsellestirmenin gelecedi agisindan cok ciddiye alinmas gereken bir konudur,

The public mostly censiders cinema as viewed on 20 unteuchable screens, but
because of the advancement of technology, movies and expectations of larget
audiences are changing. Interactive video items are very popular in computer
games (mostly in adventure game styles) and some flash-based web sites.
Interactive camera angles and movements are a new undiscovered medium for
viewers. “Voodoolized" is an interactive cinema project that aims to adap! classi
cinema to a cinematography based on visual techniques employed in computer
games. The movie relates with “Haltian Voodoo” elements, which are also an
interactive way of casting magic. Interactive cinema itself is a new area that
needs to be considered seriously as the future of cinematic visualization,

INTERACTIVE
CINEMA

VOODOOLIZED

veadaolized.wordpress.com
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Zgod adh yeni oyun konsoluna ii¢ adet reklam filmi cekildi. Firmanin adi ise hayvanlarin ve insanlarn ilk hiicresi olan, herseyin baslangici olan hiicre
zigottan gelmektedir. Bu iig reklam filminde de hikaye Tanri ve insan iligkisinden yola gikmaktadir. Tanr dijital bir diinya yaratir ve insanlarla oyun
oynar. Oyuncular ise bu sentetik diinyada yasarlar ve bazen bu durumun farkina varirlar, En tepede ise Zgod adh tann hergeyi oyun konsoluyla kontrol
etmektedir.

Three video commercials are made for a brand new game console company called Zgod, The name cemes from zygote which s the first cell of
humans and animals, the beginning of life. The three video commercials tell about the relationship between God and humans. God creates the digital
world and plays with the humans in their subworld, The game characters live in a synthetic world and sometimes they realize that they actually live
in such a world. At the top, there is the top God, Zgod, who contrals everything with the game console,




CONSTRAMAIL

Constramail projesi e-posta ortamindaki duyguyu mimarlik yoluyla, dzellikle bugiin en modern ve en meshur mimari tip olan giikdelen binasi kullanarak
girsellestirmek hakkindadir. Bu proje insan duygulan ve metin arasindaki iliskiye yeni bir bakis acisi kazandirmayl amaglamaktadir. Duygu incelemesi
6 temel duygu olan kizginhk, sagkinhk, seving, ask, korku, iiziintii iizerine dayamir. Metin analizi Java uygulamalar tarafindan yapilir, sonuclan hareketli
gikdelen haline getirilir ve daha sonra e-posta arayiizii iizerindeki pencerede yansitilir. Her duygu analizi mevcut e-mektuba ve toplam giden ve gelen
e-postalarin duygusal durumuna egdegerdir.

This project is abeut visualizing emotions in an electronic mail environment by means of architecture, specifically a skyscraper because it is the most
modern and famous type of architecture in today's wortd. This project aims to bring a new perspective to the relation between human emotion and
text. Analysis is based on six primary emotions: anger, surprise, joy, love, fear, and sadness. The email text is analyzed throughout java processing =
applications which then transform results into an animated model of skyscraper. The model is then displayed in an email interface window. Every TEYMUR PASHAEY
analysis is equivalent to current text mail, and the overall sum of incoming or outgoing mail's emetional candition. freemantimur@yahoo.com

http//neroS.omrw/e_mail_website.swi




Sevgili yeni meslektaglanmiz,

Universite yillarinizin sona ermek iizere oldugu bu giinlerde eminim ki hayatinizin en heyecanli anlanindan
birini yasiyorsunuz. Bu giizel ve telagh heyecani bizler de sizlerle birlikte yastyoruz. Ugiinci grup mezunlanimizi
verdigimiz bu sene dzellikle gururluyum; ciinkil sizler yillar icinde gelisimlerini bastan sona gézlemleyebildigim,
bireysel egilim ve yetilerini yakindan tanima sansina eristigim ve mezuniyetlerini izledigim dgrencilersiniz.

Boliimiimiizii farkh ve vizyonu genis tutabilmek icin yillar icinde cesitli atihmlanmiz oldu ve olmaya da devam
etmekte. Vat tasarimy, kullanici-odakli yaklagimlar, fakiilte icindeki bes bdliim arasindaki verimli iletisim, ekolojik
yaklasim ve filtiiristik tasarim bunlardan birkacidir. Sizler, 4 yil beyunca; okul, konut, yat gibi cesitli ic mekanlar
tasarladiniz, yat ve mobilya fuarlarina gittiniz, sempozyum ve konferanslara katildiniz, Igmimarlar Odasi'nda

aktif rol aldimz, Uygulamah Atdlye kapsaminda Japonya, Hollanda, Amerika, Yunanistan gibi cesitli iilkelerden
gelen uzman tasarimeilarla caligtiniz, iniversitemizin yeni yapiimakta olan binalarinin tasariminda, baliimiimiize
disaridan gelen restoran, stand gibi projelerle katki yaparak uygulamayla ilgili gok zengin bir deneyime sahip
oldunuz. Bunlara ek olarak, gocuk mekanlari ve gocuklarla sanat projelerinde gérevier iistiendiniz, sosyal
sorumluluk projelerinde rol aldimz. Stajlarinizda kiminiz yerel ortamlarda mesleki deneyim elde ettiniz, bir kisminiz
ise yurtdisina gittiniz. Cesitli sergilere katildiniz. Mesleki Grgiitlenmenin Gnemini birebir yasayarak gérdiiniiz.
Tiim bu deneyimlerle hem kendinizi gelistirdiniz, hem de bélimiiniize cok dnemli katkilarda bulundunuz. Sizlere
en iyi editimi verebilmek icin bizler de hep takim halinde ve biiyiik bir istekle calistik ve sizlere de ayni ruhu
asilamaya calistik. Mezuniyetiniz bizi gururlandinyor, gerceklestirebileceklerinizi diistinmek de heyecanlandiriyor.

Toplumda biiyiik bir kesim halen bir igmimarin ne yaptigini, mesleginin insanla, insamin yasamiyla ne kadar
iliskili oldugunu tam olarak bilmemektedir. Bu nedenle sizler nasil artik kacimimaz olarak iginde bulundugunuz
her mekéna elestirel bakma “mesleki hastaligina” sahipseniz, aym sekilde mesleginizi en iyi sekilde tanitma
sorumluluguna da sahip olmaniz gerektigini hatirlatmak isterim. Bundan sonra sanat ve tasarimin ne kadar

yasamsal Gneme sahip oldugunu sabirla topluma anlatma, yapilan islerle kanitiama gérevini artik bizlerle mesleki
yasaminiz boyunca paylasacaksiniz. Meslektaslarinizla oldugu gibi meslek oda ve kurumlanyla baglantinizi
devam ettirmeniz de bu acidan ¢ok Gnemlidir ve isimizin ayrimaz hir parcasidir.

Sorunlari cizmek icin ortaya atilan yeni fikirlerin, sorunlarin baglami, gecmisi ve kiiltiiriinil etraflica
degerlendirebilecek egitimli bireylerden gelmesi giiniimiizde cok Snemlidir. insanlar yagamlarinin biiyiik bir
kismini ic mekanlarda gegirmekte ve mekansal goziimler, kullanicilanin verimliligini, basarisini, hastane gibi
mekénlarda ise hayatta kalmasini ciddi bir bigimde etkileyebilmektedir. Gniimiizdeki yillarda bu tiir sorunlarla
karsilastiginizda burada almig oldugunuz egitimin sizlere neler kazandirmis oldugunu daha yakindan géireceksiniz.

Okudugunuz bdlimiin, aldiginz diplomanin ve edindiginiz meslegin, sizlere bu toplumun cok kiiciik ve
cok sansl bir kesimi oldugunuzu her giin hatirfatmasini dilerim. Bu gercegin size getirdigi avantajlarla
yaninda bilyiik bir sorumluluk yiiklediginin de farkinda olmamizi bekliyoruz. Bu sorumlulugu almaya hazir
oldugunuzu, vizyon, bilgi, duyarlilik, cesaret ve mizah anlayisinizia gerekli donanima sahip oldugunuzu
biliyor, hepinize basanilar diliyorum, Shakespeare'in stzleriyle sizlerden “ayriimak, tatl bir hiiziin”.

Biiliim Baskan



Dear new colleagues,

As you university life is coming to an end, you are going through the mest educated, mature, exciting days of
this period. We are sharing this exeitement with you. This is the third group of graduates, and | am especially
proud as these students are a group whom | have had the opportunity to observe and get to know closely fram
the very beginning, with their individual tendencies and skills.

Throughout the years, we have been working hard to keep our department unique and visionary. Yacht design,
user-centered approaches, the fruitful communication among the five departments of our faculty, ecological
understanding, and futuristic design are just a few of these. In the past 4 years, you have designed various
interior spaces such as, schools, residences, and yachts; visited yacht and furniture fairs; attended symposiums
and conferences, taken active roles in the Chamber of Interior Architects of Turkey; worked with experienced
designers from countries such as Japan, U.S:A., Holland and Greece; gained practical experience by warking on
designs of the new buildings of our university, or various projects such as restaurant and stand design; worked
on projects related to children’s environments and art projects; participated in social responsibility projects;
gained professional experience through your internships, some of them abroad; took part in various exhibitions,
and saw the significance of professional organization. With all this experience, you have developed and in return,
contributed to the development of our department. We have always worked as a team ta deliver the best educa-
tion to you, and have tried to give you the same spirit. Your graduation makes us proud, and excites us as we
think of what you can accomplish.

SARIMI

Still a large part of society does not know what interior architects do, or how integrated their work is with
human beings and their lives. Just like you have now caught the “professional illness” of looking at each space
you are in critically, you also have the responsibility of introducing your profession in the best way passible.
From now on, we share the responsihility of patiently explaining how critical art and design are, and proving
this with your work. In this respect, sustaining our refations with our colleagues, and professional chambers
and organizations is crucial and is an inseparable part of what we do.

It is important today that, ideas put forward to solve problems come from educated individuals that take into
consideration the context, past and culture of those problems. People spend their lives in interiors, and interior
design solutions can influence productivity, success, and even whether or not peaple stay alive in spaces such
as hospitals. In the coming years, you will acknowledge the significance of your education even more when you
encounter such prablems.

| hope that, every waking day, you diploma, department and profession will remind you that you are a small and
lucky fraction of society. Obviously, this reality brings you great advantage as well as responsibility, | know you
possess the vision, knowledge, sensitivity, courage and sense of humor to take on this responsibility, and wish
you all success. In Shakespeare's words, “parting is such sweet sorrow.”




BARIS DZTURK
info@icmimarbarisozturk.com
www.icmimarbarisozturk.com

insanlik, tarihi boyunca kendini gelistirmistir. Fakat kendi gefisiminin dogaya ve diinyaya verdigi zaran fark etmemis ve diinyanin dengesini bozmustur.
Dodal felaketler kiiresel 1sinma, diinyanin ekolojik yasantisinin diizeltilemeyecek sinira geldigini gdsterir. Giiniimiizde insanlar bu etkileri gérerek
onlemler almaya baslarmis ve dogjaya en cok zarar veren yapi sektdriinii doga dostu yapmay hedeflemistir. Binalar kendi enerji ihtiyaclar icin
siirdilriilebilir enerji kaynaklanndan yararlanmakta, enerji kaybini en aza indirmek icin cesitli yalitimlar yapiimaktadir. Nature Friendly House projesi,
bu dsiince anlayigt iginde son teknolojik Girtinler kullanarak tasarlanmistir. Ve ev sahiplerine saghkli, huzurlu ve mutlu yasayacaklan kisisel ve ortak
yagam alanlar verir. Biliyoruz ki dogjal olan yasam alanlari insan saghgini keruyandir, Nature Friendly House gelecek nesillere saghkli, huzurlu ve mutlu
yasamlar birakmay! amaclamakadr.

Humanity has developed itself throughout ifs history. However, because of the nature of this development, they did not notice the harm to the world
and how the world has been destabilized. Natural disasters, global warming and the world's deteriorating ecological life have made us aware of these
problems. Today, people have begun to take measures fo solve these problems, and even the most damaging activities of the construction industry are
heing changed to make them more environmentally friendly. Buildings need to exploit sustainable resources for their energy needs. Various new forms
of insulation are being used to minimize energy losses. Nature Friendly House project, considering these issues, is designed using the latest technology
products. Also personal and communal living areas are designed to ensure healthy, peaceful and happy fifestyles. We know that sustaining the natural
habitat is the best protection for human health. For future generations healthy, peaceful and happy lives will be passible because of projects such as
Nature Friendly House.




Mutsuzluk giiniimiiziin ve gelecegin en belirgin sorunlarindan birisidir. insanlardaki calisma sevkini, diger insanlara karsi hosgrilyil, hayattan zevk
alma becerisini azaltan en dnemli sebeptir, Ancak, mutsuzlugun pek gok sebebi oldugu gibi mutlu olmanin da gok sebebi vardir; hatta mutlu olmanimn
birgok yolu da vardir. Ozellikle yasanilan gevre ile kisinin mutlulugu yakindan ilgilidir. Mekandaki kisiler kadar mekanin kendisi de mutluluk seviyemizi
etkilemektedir. Geligen diinyada sosyal iliskilerin azalmasi, bireyleri yalmizlik ve mutsuzluga siiriikiemektedir. Bu projede, bu mutsuzluklarin mutluluga
déniisebilecedi mekanlar yaratilabilecegine inamimaktadir, Belli sorunlara sahip kisilerin, bu sorunlanin agilmasina zgii tasarlanmig mekanlarda
mutlulugu yakalayahilecekleri diisiiniilmektedir. “Cloud Nine Mutluluk Merkezi"nin temellerini de bu diisiince olusturmaktadir. Burada ciddi psikolojik
sorunlari olmadii halde insanlari psikologlara ytinelten belli bash sorunlar belirlenerek onlara mekansal géziim dnerileri sunulmustur. Bu sorunlar;
dizgiiven yoksunlugu, cinsel tercihlerin disavurumundaki zorluklar, aile ilgisinden mahrum cocuklar, gecmisi ya da gocuklugu dzlemekien kaynakh veya
yoksulluga dayal mutsuzluklan kapsamaktadir. insanlarin mutlu olmaya her seyden cok ihtiyaci oldugu giiniimiiz diinyasinda, insaniigin bir mutiuluk
merkezine ihtiyaci oldugu aslinda cok aciktir, Siiphesiz ki “Cloud Nine Mutluluk Merkezi”, insanlarin bu ihtiyacini karsilayacak, onlara daha mutlu ve
daha huzurlu bir diinyanin kapilarini aralayacaktir.

Unhappiness is one of the obvious problems of both the present and the future. It is also the higgest reasen for a decrease in the work urge,
tolerance to others and the ability to enjoy life. Although there are many reason to hecome unhappy, there are also a Iot to become happier. There are
many ways to be happy. The environment in which we live has a close relationship to levels of happiness. The space on its own effects us as much as
the people with whem we spend time. In tadays developing world, decreasing social relations makes people fee! depressed and unhappy. A place can
be created in which the feeling of unhapiness may be converted inta the feeling of happiness. People can become happier in a space that is especially

designed for themselves. There can be specially designed spaces for people who are unhappy, although they do not have serious psychological
problems. There are five main problems which make people go to psychologists. These problems are : low self-esteem, gender identity disorder,
disinterest of parents, missing the past and poverty. It is obvious that people need a happiness center when they want to be happier than they have
aver heen. Cloud Nine Happiness Center will satisfy the need for happiness, and will open a window to a happier world.

BASAK AN

an_hasak_an@hatmail.com




BETUL SEZGIN

betul sezgin@hotmail.com

Bugiin lise egitimi alan gencler, yeterince sosyal olamamaktadirlar, Hayatlarinda onlan sosyal olmamaya iten birgok neden var. Bunlardan bazilan
okuldaki sikict egitim sistemleri yani tasanmina tnem verilmeyen mekanlardir. Ayrica teknoloji hayatlannin en Gnemli pargast oldugundan bilgisayar
telefon vh. araclarla fazlaca zaman gegirmektedirler, bu da zamanla yalniz kalmalarina hatta psikolojik travma gecirmelerine bile sebep olabilmektedir.
Iste tasarladigim Edu Hall genclerin egitim hayatlanna ve sosyal iliskilerine yeni bir boyut kazandiracaktir. Bu egitim alaninda hem tartisip hem
dinlenip hem sanatsal faaliyetlerde bulunacaklar, hatta sinema spor gibi etkinliklere katilip sosyal yénlerini gelistireceklerdir. Edu Hall izmir'in

akcigeri olan urla ilcesinde, sirtimi dodaya vermis genis bir arazi igerisinde yer almaktadir. Gencler Edu Hall un hem egitsel ve sosyal imkénlarindan
yararlanirken dogadan da kopmams olacaklardir,

At present pupils in high school education are not as social as they could be, There are a lot of reasons in their lives to make them antisocial,

One of the reasons is a boring education system in schools. These places are only designed according to their academic needs. Also, as technology
is an important part of our lives, they spend too much time on the computer, telephone, etc. This could easily lead them to being lonely, and having
psychological problems. The “Edu-Halls” that | have designed will bring & new life style to their educational lives and social relationships.

In these Edu-Halls, they will be able to have discussions or have a rest. On the other hand, by going to the cinema or to the Gymnastics area

in the Edu-Halls they will be developing their social skills. Edu-Hall is situated in a beautiful large nature area in Urla, People say this area is

the lungs of zmir. Whife young people benefit from the educational and social aspect of this space, they will still he part of nature,




Giiniimiiziin kilresellegen diinyasinda gevresel sorunlar her gecen giin daha da artarak hem doga hem sagh@miz icin Gnemli bir tehdit olmaya baslad:.
Bunun sonucu olarak da “stirdilriilebilirlik" temas tasarim dallan icin daha Gnemli bir kanu haline geldi. Hayatimizin gogunu gegirdigimiz evlerimiz ise bu
problemlere gdzlim olmak bir yana, daha da gok soruna yol agmaya basladi. Robinson evleri bu diistinceden yola cikilarak; icinde barindirdigi su ve enerji
konularina yénelik birgok siirdiiriilebilir sistem ile kendi kendine yeterliligini saglarken; ciziimiin bir parcas olmak igin tasarlandi. Bu sistemler arasinda;

yagmur suyunun geri doniisiimiinii saglamak icin “catchwater” sistemi, atik suyun geri dniigiimiinii saglamak icin “graywater” sistemi ve yenilebilir

enerji iretimi icinse riizgar tiirbinleri ve giines panelleri var. Ayrica siirdiiriilebilirlik temasinin yami sira, evlerin icinde kullamicilann istek ve ihtiyaclarina
dogrultusunda, mekanlarin genisligi ve ic-dis iliskisinin degigimi icin birgok katlanabilir ve siiriilebilir kap bulunmaktadir. Evierde bulunan siirdiiriilebilir
sistemler hem onlarin kendi kendine yeterliligini saglarken hem de gevreyi koruyarak onlarin gelecek nesiller iginde var olmasini saglamaya ve diger
izellikleriyle de uzun vadeli kullanimi artirmaya cahgiyor.

Environmental problems increase each day with the globalization of the world, as they are becoming an increasing danger for nature and our health,
As a result, sustainability has become an important issue in the field of design. Our hames, where we spend mast of our time, create more problems for

the environment, instead of being a part of the solution. Rehinson homes were designed to change that by incorporating technologies that increase self-

sufficiency related to energy and water needs. They incorporate elements such as: catchwater and graywater systems which provide recycling for rain and
waste water; renewable energy generators such as wind turbines and solar panels; and a heat pump system which makes homes more energy efficient.
Besides being sustainable homes, these housess are also quite adaptable by allowing changes in the rooms' size, and the outside-inside relationship. Using
folding and sliding doors these can be changed according to the user's needs and desires. The sustainable systems used in these houses' design help 1o
preserve nature for future generations by being environmentally friendly. They also provide long-term usage of the homes to the users.

BURCU ERTEM

burcu_ertem@yahoo.com
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Kiiresellesen diinya boyutunda, ulusdevletin bitmesiyle uluslararas: teknoloji bilgi kiiltiir paylagimi boyutunda diinyanin her bir kisesine her giin yiiz
binlerce insan seyahat etmektedir. Bu yogunluktaki ulagim elbette ki havayoluyla yapilmaktadir. Hiz ve konfor bunun en énemli nedenlerinden biridir.
Yolcu sayisinin artmasiyla beraber ugus fobisi ve bu tarz problemlere sahip olan yolcu sayisinda da artis olmugtur. Bu sorundan yola gikarak insanlarin
ucus fobisini Gnlemek ve yok etmek icin Jetport havaalanini tasarladim. Jetport'un temel tasanm amaci, insanlan renklerle, kullamilan malzemelerle,
mobilyalarla ve sunulan servislerle yolcularin ucus psikolojisini diizeltmektir. Jetport'un temel tasanim prensiplerinden biri de klasik bir yolcu terminali
yerine, Lounge tarzi bir havaalani yaratmaktir. Bu sekilde Jetport'a gelen yolcular siradan bir havaalani yerine kendilerine dzel hizmetler sunan bir
yolcu alanina girerler. Yolcularin vakitlerini en faydali ve beklentilerine ytnelik gegirmeleri icin Jetport'ta, tzel dinlenme odalari, rahatlama ve masaj
alanlan, saat ve miicevher dilkkani ve toplanti salonu bulunmaktadir. Jetport, Jetport'a gelen yolcularin orada gegirdikleri siire bayunca ugus fobisini
yenme ve vakitlerini arzu ettikleri sekilde gecirmeleri igin tasarlanmistir.

With globalization the idea of the nation state is disappearing. For this reason, millions of people travel to share international technology, culture and
knowledge. This travel intensity is largely related to air travel developments. Speed and comfort are the most important factors. With the increase

in passenger numbers, there are also increasing numbers of people with flight phohias and similar kinds of problems. Because of this issue | have
designed Jetport airport to prevent people's flight phobias. The main design principles of Jetport are concered with influencing peaple’s flight
psychology with the cheice of color, material and furniture, and through the facilities offered to the passengers. Instead of a single passenger terminal
Jetport is designed like a lounge. In this way passengers who come to Jetport enter a special area instead of a single passenger terminal, To assist
passengers to pass the time more enjoyably, and ta fulfill their expectations there are a number of different areas. In Jetport there are private rooms,
relaxation areas, massage areas, watch and jewelers’ shops and meeting and working areas. Jetport is designed to help people evercome their flight
phobias, and allows them to spend their time as they desire when they come there,




Treatised 5, kiiresel isnmanin deniz biyolojisine verdigi zarar iizerine arastirma yapan denizbilimi ekibine hizmet etmesi amaciyla tasarlanmis, gelecege
yiinelik konsept bir mega yattir. Treatise45 aragtirma ve egitim amaciyla hem su alti hem de su iistiinde hizmet verdidi gibi, okyanus biyolojisinde
meydana gelen zarara dikkati gekmek ve bu alanda farkindalik yaratmak amaciyla bir sivil toplum merkezi olarak gérev almaktadir, 80m x 23m
iilgiilerine sahip mega yat, bilim adamlari, mithendisler, deniz bilimciler, dalis ekibi ve dgrencilerden olusan minimum 60 kisilik bir ekibe ve bu ekibin
ihtiyag duydugu ekipmanlara yinelik tasarlanmigtir. Cahsanlarin konforunun ve fonksiyonel calisma sartlarnin maksimize edildigi yattin, calisma alani,
dalig ve basing odalari, dus ve laboratuarlar gibi mekénlarinda giiniimiiz ve gelecek teknolojisinden faydalanilmistir.

Treatise45 researches through oceanagraphy the negative effects of global warming on the oceans. I has been designed with this in mind,

but also using the concept of a mega yacht. Treatised5 is able to operate both under and above sea level, On the other hand, it helps to heal the
ocean's damaged conditions. It will also serve to highlight and make people more aware of these problems within the civil sphere. The measurements
of the structure are 80 meters by 23 meters. It will accommodate scientists, engineers, oceanagraphers, diving crew and students to a maximum of
B0 people. The materials and eguipment that they need were carefully considered during the design process. The comfort and functionality of the
workers has been maximized in this yacht. As well as working space, diving and pressure chamber, showers and laboratories were created

according to the usage needs of today and the future.
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Magaza tasarimi, alisveris yaparken aslinda hepimizi farkinda olmadan etkileyen bir faktardir. Kisisel bakim ve aligveris ihtiyaglarimizin tiimiinii
ayni yerde karsilamamiza yardime: olacak mekanlarla gelecekte ok daha sik karsilasacagimiz diisiincesiyle “Rapid Relations” tasarlands. Projede
amacim tiim bir giinii gecirebilecegimiz, tamamen miisteri ve tasanim odakl bir mekan yaratmaktir. Her biliimiinde ayn ihtiyaca yénelik hizmet ile
farkl magazalan gezmekle kaybettigimiz zamandan tasarruf etmis ve daha kaliteli bir giin gecirilmis olunacaktir. Aligveris yaparken dinlenilebilecek,
bekleyen milsterilerin yemek yiyebilecekleri, dzel giin ve geceler igin secilen elbiselere uygun sag, makyaj ve bakimin yaptinlabilecegi bu mekan
tasarimuyla, insanlarin kendilerini ok onemli, degerli ve kusursuz hissetmeleri amaglanmistir.

Store design is a factor that affects us in a subtle way whether we realize or not. *Rapid Relations” is designed with the idea of enabling the customer
to find multiple goods in one place. My aim in this project is to create a design-based place where you can enjoy yourself all day long. In each part

of the mall, with its multiple opportunities, it will help you to save your time and then you will have a quality day. The most important part that |

want to highlight in this project is that | want to provide a place where people can either rest or have their meal, This will be a place where they can
be themselves and feel valuable and perfect. It will have areas that enable them to have a peaceful and perfect outlook, especially at the exclusive
heauty center.
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Aragtirmalar gsteriyor ki insanlar bes yildizli otellere gitmek yerine butik otellere gitmeyi tercih ediyorlar ciinkil bu otellerin tasanm konusunda beg
yildizh otellere giire daha baganli oldugu, misafirlerine daha kaliteli bir hizmet verdigi distiniiliiyor. Aynca butik oteller misafirlerine kendilerini daha
iizel hissettirdikleri icin insanlar bu otellerde kalmay: tercih ediyorlar. Biitiin bunlar diisiiniilerek Bodrumun en giizel koylarindan biri olan Tiirkbiikif'nde,
hem yesillikle i ige hem de deniz kenarinda kenumlanan eski otel binasi butik otele daniistiiriilmiistiir. Otefin misafirlerinin, ihtiyaclan ve istekleri icin
iizel olarak tasarlanmis mekanlarda tatillerini en giizel sekilde gecirebilmeleri amaglanmistir. Yil boyu stresle ic ice yasayan insaniarin rahat ve huzur
iginde bir tatil gegirmelerini gdz dniinde bulundurularak olabildigince sade ancak bir yandan da tiim ihtiyaclara yanit verebilen bir kompleks yaratiimaya
caligimis, tiim malzemeler ve renkleri buna hizmet edecek bicimde secilmistir.

This project is about boutique hotel design. Research shows that people prefer boutique hotels to five-star hotels. Boutigue hotels are more successful
with their design and hospitality compared to five star hotels, Guests prefer fo stay in boutique hotels because they feel more special, That's why
boutique hotel design has been chosen for this project. This hatel is located both in nature and near the sea in the beautiful bay in Tirkbiikil. The

guests of the hotel spend their holidays in a place that is designed specially for their needs and desires. The hotel is both comfortable and peaceful
for its guests, and acts as an antidote to the stress of their everyday lives. It Is very important for people to spend their holiday in the best way.
The colors and materials have been chosen so as not to disturb anybody, and the colors also help people feel at peace. The complex answers all the

needs of the guests, and is also a place that is as simple and pure as possible.

CANSU LEBLEBICI
cansuleblebici@hotmail.com



DENIZ OZTURK
denizozturkada@hotmail.com Giinimiiz diinyasinda ve gelecekte yagayacagimiz hircok dofal felaketten dolayi adaptasyon ve cevreye uyum énem kazanmistir, yasam alanlarinin,
binalarin sanatsal ve ticari mekanlarin gok ydnlii olarak inga edilmesi geregi duyulmustur. Bu yiizden de hareketli, devinimsel sistemler ve bilegenleri
uygulanabilirlik, taginabilirlik gibi dzelliklerinden dolayi zel tasanmlarda sikca kullanilmaktadirlar. Shift projesi de hareketli yapilara bir Grnek olup,
acilip kapanabilme 6zelligine sahip bir yasam alamidir. ki sekilde kullanim ihtiyacina yada istegine cevap vermektedir; ev ve bar olarak, flerleyen
yillarda, yasanilan felaketler sebebiyle kara parcalarinin minumum diizeye inecegini varsayarsak, insanlarin kiicilk alanlardan biiyiik alan etme gibi bir
ihtiyaci dogacaktir. Shift tasarimini bu problemi ¢zmek icin tasarladim ve yan duvarlanni kinetik bir yap: haline getirdim, istenildigi zaman mekanik
hareket ve zeminde koymus oldugum tekerlekler sayesinde sabit olan yapidaki oyuklarin icinden yiiriiyerek acilip ayni sistemle kapanabilmektedir.
Kullanilan malzemeler ve ebatlan da bu hareketi destekleyici niteliktedir.

In todays world, kinetic systems refers to the ease with which a system or component can be modified for use in applications or environments other
than those for which it was specifically designed. Nowadays, there is a need for adaptable spaces, and the design techniques of kinetic architecture
achieve this by building kinetic structures. The “Shift" is a functional home that can open and close when the owner of the house wants to use it as

a bar. [t has an efliptical form, and is intended to make the simplest and most minimal statement. Abstractly, it reflects its surrounding’s materiality
and scale. People need to provide bigger spaces from small spaces because of earthquakes in the future. There will be small areas of land such as
islands, so the structure of this house system will solve this problem with its kinetic structure. Land will be important for pesple. They want to have
small houses but also large spaces to provide for their needs. To minimize the space, exterior surfaces are manipulated by sliding. Reorganization of
the surfaces results in varied spatial and visual salutions. Each element of the composition is carefully proportioned in relation to frame and wall sizes.




Higbir iligki ddrt dértlik degildir; ancak iletisimi silalagtirmak ve kusursuza yaklagtirmak da imkansiz degildir. Konut tasanmi ile iletisimde dengenin
sadlanmas ve hayal kirkligina dur denebilmesi olanakhidir. Cinsiyet ve iletisim, konut tasarimi ile céziilmeye caligiimistir. Hayatim zor bir sekilde
siirdiirmeye calisan ciftler, iliskilerini zedelemektedir. Bu stress ve sikinti atmosferinin iginde bir de iletisim kopmasi yasanildidinda bildiginiz gibi
taraflann birbirinden sogumasi gerceklesmektedir. Giinliik rutin hayatianni yasarken iki tarafin da zamanla bu durumdan sikayetci olmasi sz kenusu
ele alindifinda, yapilabilecek en giizel sey iliskiye renk katmanin yollarini aramaktir. Bunun en giizel ve etkili yolunun cinsellikten gectigi siylenebilir.
Herkesin bildii gibi cinsellik kapali bir kutudur. Partnerlerin birbirini tammasi da bu alanda Gnemlidir. Gok sey bildiginizi sandiginizda, aslinda

higbir sey bilmediginizi gtirmeniz de hakikattir. Eger esinizle iletisiminizi tazelemek ya da renklendirmek istiyorsaniz, bu konut sayesinde iletisiminizi
sikilastirabilirsiniz.

Not all relationships are perfect, however it is possible to improve communications and to make it better, With the help of the good residential design
project, we can improve communications and prevent disappeintment. Gender and communication are considerad within 1his residential design. The
difficult life of the couple gives damage to their relationship. In this atmosphere of stress and distress communication breaks down and they become
cold to each other. In their daily routing, while living together, both parties start to complain about this. While addressing this question, the best thing
to do is to look for ways to add color to the relationship. The most beautiful and effective way could be through sexuality, As everyone knows, sex is a
closed box. To know your partner is very important, You think you know what you see is the truth, but you do not actually know anything. If you want to
renew or colour your communication in your relationship, you can imprave it with resident design.

L. [ | 'j
DILRUBA FATMA SANTEPE
info@dilrubasantepe.com
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duygumgirginer@hotmail.com

interaktif tiyatro giiniimiiz tiyatrolarina yeni, farkl ve etkileyici bir bakis agisi kazandirmaktadirlar. Geleneksel tiyatrodan farkli olarak, seyirciyle
biitiinlesen ve seyirciyi oyuna dahil eden bir yol izlemektedirler. Bu proje oyunu seyircilerin konsantrasyonunu dagitmadan farkl etkinliklerle birfikte
izleme olanag sunmay amaclamaktadir. Hizli yasam temposu insanlarin tiyatroya gitmesine engel olmaktadir. Oysa bir ‘restoran-tiyatro’ projesi iki
etkinligi bir arada banndirarak bu soruna da céziim getirmektedir. ROUGE sadece kavramsal bir éneri olarak degil, ic mekan tasanmiyla da seyirciyle
biltiinlesen bir yapiya sahiptir. ROUGE tiyatro tarihinin farkh dénemlerinden esinlenilerek ve temel ilkeler gdz dniinde bulundurarak tasarlanmigtir,
Sahnenin ana mekanin ortasinda yer almasi ve seyircilerin kullanacaklan masalann amfi bigiminde yiikselerek yerlestirilmesi Antik Dénem
Tiyatrosu'nun izlerini tasimaktadir. Bu durum sadece mekén organizasyonunda degil tiyatronun yasamia ic ice olmasi baglaminda da degerlendirilmistir.
Diger yandan mekanm her yanini kullanan oyuncularla Epik Tiyatro'nun “dérdiincii duvar"i kaldirma gabasina géinderme yapilmaktadir.

Interactive Theatre presents a new, different and impressive approach to recent theatre. Different from the conventional theatre, it tries to interact
with the audience and promate participation. This project aims to provide the possibility of being a fully atientive spectator while also being involved
with other activities. The time limitations caused by the high speed of life may be an obstacle to going to the theatre. However, a ‘restaurant-theatre’
project, by offering the two activities at the same time, seeks a new solution in this respect. ROUGE has an interactive structure not only as a
conceptual proposal but in terms of its interior design. ROUGE is designed considering the very basic principles of theatre and being inspired by
its different periods. The stage located at a central position surrounded by tables on raised platforms follows the example of Antique Theatre, This
influence is not limited to the spatial organization but applies to the integrity of the life of the theatre. On the other hand the attempt to remove the
“fourth wall” in Epic Theatre is referred to by players acting everywhere in the space.




Giiniimiiz metropollerinde otoparklar, alt gecitler ve alisveris merkezleri vazgegilmez hale gelmistir. Artan niifus ve bu alanlara duyulan ihtiyacin
cofalmasiyla giiniimiiz metropolleri beton yigini haline gelmistir. Metropollerde yagayan insanlar dogadan kepmakta, bunun sonucunda da daha agresif
ve mutsuz olmaktadir, “Dogaya olan borcunu dde” sloganiyla yola gikarak gelistirdigim projede asil amag sehir planlamasinda biiyiik alan kaplayan
otoparklar, altgegitler ve aligverig merkezlerini birlestirerek onlari yer altina tagimak ve yesile daha az zarar vermektir. Ne sebeple olursa olsun insa
edilen her bina yesil olabilecek bir alani isgal etmektedir. Bu sebeple, biz de dojaya biraz daha borclu kalmaktayiz. Dolayisiyla, bu alanlarin iistiinde
kalan bogluklar yesillendirilerek dogayla ic ice bir gevre yaratmak amaclanmigtir. Bu sayede metropol insani dogayla tekrar hiraya gelirken modern
diinya gereksinimlerinden de fedakarhk etmemis oluyorlar. Bu projede aligveris merkezi kisminda bir adet spor magazasy, bir adet kafe, unisex kuaftr ve
araba yilkama merkezi bulunmaktadir. Alt gecit kismi ise kayan bantlarla yayalari tagima esasina dayalidir ve bantlarin etrafini cevreleyen LCD ekranlar
kullanicilara alt gegit boyunca eslik etmektedir. Son olarak otoparkn en biiyiik dzelligi ise kendi kendini park eden arag sistemidir. Aracini otoparka
getiren siiriicii arabasimi giriste birakarak aracini otomatik kayan bantlara teslim etmekte ve bu bantlar arabayi en uygun bilmeye yerlestirmektedir.

Parking lots, pedestrian underpasses and shopping malls are some of the most essential elements of today's modern cities. With the increase in urban
populations, and the need for these particular spaces, modern cities often look like tasteless piles of concrete. People living in cities ars alienated from
nature, and this effects people negatively in all aspects of their lives. People may become more aggressive and unhappy. The matto for my project is
“Pay What You Owe to the Green.” Each new building, no matter what purpese it serves, uses land that could he a green area. Through projects such as
this, people living in cities will have a chance to re-connect with nature. This projeets aims to merge the parking lots, underpasses and shopping malls,
and to move them underground in order to "green’ the above spaces. It also aspires to create a quality designed modern world underground.

This particular project contains a sports shop, male and female hairdressers, a coffee shop and a car washing area, Within the project the underpass
area contains LCD screens on each side of conveyor belts that carry pedestrians across the whole area. Also the parking Iot has an automated self
parking system. The drivers leave their cars at a specific point and the automatic system fakes the cars, and places them in suitable spaces using an
elevator and conveyar belt system.

FEVZI CAN TIRVAKI

cantiryaki21 @windowslive.com




FULVA EI]KEUHNEI;
fulya_gokgunnec@hotmail.com Diinyamiz, insanogjluna daha rahat bir yasam tarzi sunabilmek igin siirekli gelismektedir. Teknoloji, takip edilemeyecek kadar gok yeniliklerle karsimiza
gtkmaktadir. insanogjlu bu siireci gerceklestirirken bir tek unsuru goz ardi etmektedir; “Doga”. insanlar doganin dengesini bozarak verimsizlik ve
susuzluk gibi problemlerin de ortaya cikmasina neden olmuslardir. Asil soru, teknolojiyle doga arasindaki denge bagini nasil kurabiliriz? Bu sorunu
gdz tniinde bulundurarak insanlara doga bilincini asilayip ayni zamanda saghikh yemekler esliginde sosyallesmenin lezzetli dakikalarim yasatarak
“Island Restaurant” tasarlanmistir. Bu restoran herkesin kisa stirelik yorucu is temposundan ve giindelik kosusturmalardan uzaklasip tabiatin sundugu
rahatlatici ve giz alici zenginliklerinden yararlanarak genis menti cesitleriyle miisterilerine giizel saatler yaratmay amaclamaktadir. Tiim yiyecekler
Island Restaurant'in kendisine ait tarlasindan toplanarak miisterilerine sajlikli lezzetler sunmaktadir. Island Restaurant, tabiatin essiz etkilesiminden
yararlanarak miisterilerinin hem ruhsal rahatligini hem de damak zevklerine uygun lezzetlerle akillarda kalmayi hedeflemektedir.

Today's world is constantly evelving through different stages, all aimed at providing a more comfortable lifestyle for human beings. Technology has
created many innovations. While this helps the process of development, a single basic issue is being ignored: “Nature”, By disturhing the halance of
nature, unconsciously many problems are created. The real question is: how can we provide a balance with nature in our lives? Considering this issue,
| designed Island Restaurant in order to give more prominence to a consciousness of nature. Island Restaurant offers nature’s magnificent beauty in

a relaxing space. It offers this in the company of likeminded people, who also want to get away from their busy working schedules and the daity rush
for a while. All the vegetables and fruits are grown in the restaurant’s own fields, and offer healthy dishes to the customers. Island Restaurant aims

to develop its customers’ mental relaxation by using interaction with nature in the design. It does this through the healthy foods served there and

alsa thraugh the environment | create as a designer.
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Bir noktadan baska bir noktaya gitmek her zaman yorucu olmustur ve teknoloji hizla ilerlemektedir. Buna ragmen yol iizerindeki dinlenme tesisleri,
tasarim olarak insanlara daima yetersiz gelmistir. Buna paralel olarak, bugiin, insanoglu diinyadaki enerji kaynaklarini -buna petrol de dahil- gok

hiz tiiketmektedir. Bu yiizden insanoglu yeni enerji kaynaklarina yinelmektedir, Elektrik de bunlardan biridir. Bu sorunu goiz iniinde bulundurarak
insanlara yeni hir dinlenme tesisi ve arabalar iin sarj istasyonu tasarlanmigtir. Bu tesiste, insanlara arabalarinin sarj olmasini beklerken onlara bir kafe
esliginde konfor ve rahatlama sunulmaya calisilmaktadir. Bu kafé, insanlarin giin icerisinde yemek yeme veya bir seyler igmek icin ugradiklari, onlari yol
stresinden uzaklastiran ve yolculuk sirasinda, yol tizerindeki tercih edilen mekanlar haline gelmesi icin tasarlanmistir. Bu mekanda s ecilen renkler ve
kullarmilan formlar, ayni zamanda buna eglik eden mobilyalar bunu amaclamaktadr.

It has always been exhausting to travel from one place to another even with rapidly improving technology. In earlier years, and even today, roadside
resting facilities are unsatisfactory and unpleasant places. In parallel with this, humans have been constantly exploiting energy resources including oil
for petroleum. Nowadays we are searching for cleaner ways to power cars. Electricity is one of them. Bearing all these problems in mind, a combined

resting facility for people and charging station for cars has been designed. In this facility comfort and relaxation are offered in a specially designed

cafe while people are waiting their cars to be recharged. This cafe is designed in order to make people feel like having a break for a drink or a meal
during the day. it allows them to get away from the stress of the road. It is a place where people will want to go rather than merely going there for
practical requirements, The desireahility of this place as a destination is enhanced by the interior design colors, forms and furniture,

GIiZEM DOYURUR

gizemieu@hotmail.com
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GiZEM DzLiK

mysterycicoz@holmail.com

ilk egitim ailede baslar. ilkidretim cagina gelindiginde ise ikinci hayat, ikinci egitim baslar. Bu egitim yerleri, 21. yiizyil kosullari ve bu yas grubundaki
cocuklar giiz niine alinarak tekrar diizenlenmelidir. yi bir egitim elde edebilmek icin ruh saghgi ve yiiksek motivasyon Snemlidir. ilkbgretim cagindaki
cocuklarin, okula basladiklannda, egitimden, okumadan ya da yazmadan pek haberdar olduklan sdylenemez. Bu yas ddneminde, arkadasca, sicak

bir ortama ihtiyaclar bulunmaktadir. Kiiciiklikten gelen aliskanliklarini gelistirerek devam ettirebilecekleri sosyallesme alanlarina, arkadaslari ile
vakit gecirebilecekleri alanlara ihtiyaclan vardir. Normal kosullarda bilyiik cogunluk bu imkanlara sahip olamamaktadir ve okullarda sosyallesmek

icin yetersiz alan sorunu ile karst karsiya kalmaktadir. “Benna Okul” simif tasarimi projesi ile bu sorunlar gizilmeye caligimistir. “Benna Okul”,
siniflarin iginde sosyallesme alanlarinin bulundugu, biiyilk, ferah, tekdiize olmayan bir tasarim anlayisi ile geleneklerin disinda bir géiriintii yaratilarak
tasarlanmigtir. Teknoloji kullanimi arttinilarak zamandan kazang saglanmasi planlanmigtir. Okul haricinde, dzel ilgilere ve yeteneklere ydnelik cziimler
yaratan alanlar olusturularak tek mekanda bircok islev bir araya toplanmistir: Miizik odasinda tzel miizik editimi ya da spor odasinda bu alana yénelik
caligmalar yapmak gibi. .. Bu projede, cocuklarin psikolojisine hitap ederek onlarin memnun olabilecegi bir ortam yaratmak, egitimi eglenceli ve cekici
hale getirmek amaglanmaktadr.

Our initial educational experience comes from family experience, and our second starts in first class in primary school. We have to redefine the
fearning environment and the systems of primary education for the 21st century by paying more atiention fo early age students. Having good
motivation and mental health is important to help in gaining a good education, Little children do not have any idea about education, reading, and
writing when they come first to the class. They need a friendly atmosphere. They need some time to mix with other children outside of the lessons.
Children need time to make friends, and space to run and shout and jump. We have an environmental problem, and do not have enough social areas
in schoals. In this project which is called “Benna School” a solution to these problems is proposed by creating larger than normal classroems, thus
providing some possibilities for students o become socialized in one place. In this space they can also use technology to save time and access
information easily. All this helps to solve the problems mentioned previously. Students can realize their own particular abilities in specialized spaces
such as in music rooms, sport rooms or research and experimentation rooms. They can have more time to read and communicate with each other in
their relaxation and reading rooms. The aim is to create a space where they feel happier.




IVY evi tasarimi ile yasam kosullari degismeden mekani istenilen yere gatirmek hedeflenmistir. Bir mekanizmanin efrafina dizilmis olan bu bireysel
konutlar biitiin enerjilerini giinesten kargilamaktadir. Bu sayede IVY evi ucabilmekte ve hem karada, hem de su yiizeyinde durabilmektedir. Mekanin
etrafinda kullanilan cam istege bagh renk degistirebilmektedir. Ust kisimda uygulanmis olan yesil alan ile kisi kendi oksijenini ve besinini kendi
iiretebilecek ve mekana aninda aktarabilecektir. ic mekan tasanminda duvar kullanimamistir. Bu sayede ev icerisinde birbirleriyle uyumiu melkéniar

olusturulmustur. Mekéan dért balime aynimistir. Yatak odasi ve oturmasi odasi olarak kullamilacak iki alani belli etmek icin farkl malzeme kullanilmistir.

Mekanin merkezin de bulunan sarmagik sekfindeki alanin i¢ kisminda hem tuvalet bulunmakta hem de eve giri cikislar buradan gerceklesmektedir. Bu

dzellik ile IVY evi ilk yerlesim yeri olan Catalhbyiik evierine benzetilmistir. Bunun nedeni, Catalhtyilk evlerinin yerlesim alaninda sokak bulunmamakiaydi.
Bu yiizden giris cikislar damdan gerceklesmekteydi.

The Ivy house design can be placed anywhere without changing the living conditions. There are private residences which have been arranged around

the central mechanism, and this meets all the client’s energy needs from the sun. lvy House is mobile and can be located on land or on the sea.

The glass which is used around the main space can change colors offering optional environments. lvy house can produce its own oxygen and foed in
the green part at the top of the mechanism. Also it can apply these to the space. There are no walls in the interior space. In the inside of lvy House
spaces are formed which are compatible with each other. The space is separated inta four parts. Different materials are used to differentiate areas

such as bedrooms and living rooms. In the center of lvy House, there is a shape which looks like ivy. This space is used for the toilets and main
entrance. Ivy House loaks like GatalHiyiik houses which were the first settlements in Anatolia, This is because the Catalhiyiik did net have

any streets, So the entrance is from from the roof,

gulfemegunes@hotmail.com
www.gulfemergunes.com
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roomdart sanat galerisinin amaci, sanat ve tasarimi giinlilk hayata dahil etmek, resim, heykel, moda tasanimi, endiistriyel tasanm ve grafik tasanm
dallarni insanlara daha yakindan tanitmaktir. roomdart’s olusturan dort odada tasanme ve sanatcilarin sergi alanlan, galisma alanlan, sinema salonu
ve bistro bar bulunmaktadir. Tek bir yapi icinde kente sunulan sanat ve tasanm etkinliklerinin kentin merkezinde ve cok kullanilan bélgelerinde olmas:
diisiniilmiistiir. Sinema ya da bara gitme amaciyla girilen yapida birdenbire karsilagilan calisma atilyeleri ve sergi alanlan insanlan sanat ve tasanim
diinyasina davet etmektedir. room4art odalarindaki etkinlikleri kentin iginde farkl nedenlerle dolasan insanlara yakin kilmak sanat galerisinden biraz
daha farkli yorumlanabilecek bu tasarmin hedefleri arasindadir. Baska amaclarla bu cevreye gelmis olan kisilerin yal iizerinde kargilarina cikan calisma
odalan sayesinde sergilere ve sanata plansiz programsiz Katilabilmeleri saglanir. roomdart olusumu izmir'in, bir toplumun sadece maddi degerlerle
degil kiiltiirel ve sanatsal etkinliklerle gelismesi dogrultusunda diisiiniilmiis olan Yaratici Kentler arasinda yer almasina yardimer olacaktir.

The aim of rooméart art gallery is to integrate art and design into everyday life, and make people familiar with different branches of art, such as
painting, sculpture, fashion design, industrial design, and graphic design. The four rooms, which together form reomé4art, contain exhibition areas for
artists and designers, workshop areas, a movie theater, and a bistro bar, The purpose of the gallery is to present art and design events in the same
building, which is located in the busy center of the city. Experiencing workshops and exhibition halls in a building where people would also go see a
movie or have a drink at a bar allows the inhabitants of the city to take a step into the art and design world. Bringing the activities in roomdart closer
to the people who are in the city for different reasons is one of the goals of this envirenment, This could be interpreted as something slightly different
from a conventional art gallery. The idea of creating unplanned visual connections with workshop rooms and gallery spaces aims to allow peopls to
experience art without any prior considerations or preconceptions. By means of room4art it may be possible to nominate Izmir as one of the Creative
Cities, which are planned with the idea that “a society cannot develop with only its physical and financial capital, but needs cultural and artistic
activities and events as well."




S

B o

A

v
!
e

Sosyo-ekonomik dengelerdeki dedisimden dolayi insan psikolojisi zarar gormektedir. insanlar sug islemeye ydinelmektedir. Giinden giine bu egilim
artmaktadir. 2045'te bu durum daha da artacaktir, insanlar yeni arayislara girecek ve yasadiklart mekéna yabancilasmaya baslayacakir. Sug ve
cezaevleri dangiisiiniin de kinlma noktas olacak, bu durumda Masumiyet Kahvehanesi onlara kucak agacaktir. Yas sinirlamas olmayan bu mekanlar,
geleneksel Tiirk kiraathaneleri gibi, insanlarin yasadiklart her yerde olacakti. Bir seyler icerken sosyallesmek, bir seyler okumak, bilgi paylasmak,
giindemi takip etmek gibi amaclara dayali kurulmus geleneksel Tiirk laraathanelerinin felsefesinden faydalanilarak Masumiyet Kahvehanesi'nde hireyler
sosyallesirken sug hakkinda bilinlendirme egitimlerine katilabilecek, Tiirkiye'nin farkli noktalarindaki bu merkezlerle 2045 teknolojileriyle iletisim
halinde olup oyunlar oynayabilecek ve gdriismeler yapabileceklerdir.

Nowadays because of social and economic circumstances, peoples' psychology is damaged. People are turning to crime. This is increasing day by
day. In 2045, it may explode. People will need to develop a tougher attitude. There may be an increase in migration, and people will become alienated
from their region of origin. At the broken peint of the crime-punishment cycle, Clean Hands Local will welcome them. They can benefit from this place

witheut age restriction. They will find it near them in places such as fraditional Turkish coffeshouses. They will be established as spaces for reading
and learning news, sharing knowledge and 2lso perhaps having coffee or tea. Clean Hands Local will satisfy aims such as raising awareness about
crime, The people who visit will hecome more conscious of these issues, while they can also enjoy communicating with other areas around the :
world through the use of technology here. sinecaneirisoglu@gmail.com

www.sinecancirisoglu.com




MELIKE SANLI
melikesanli@gmail.com

Toplumlar siirekli bir degisim icindedir. Kiiltiirler gelisen teknoloji ile birbirini etkilemektedir. Ulkelerin sinirlari kaybolmaya baslamistir. Bu dedisimin
ve etkilesimin en dnemli nedenleri kitle iletisim araclari ve kiiresellesmedir. Bu sayede gesitli killtiirlerin yerine, evrensel bir kiiltiir olusur. Gelecekte
insanlar kiiltiirler arasinda zamanla meydana gelen bu degisimden, ayni yasam bigimleri ne sahip olacaklardir ve yasam bigimleri pragmatizm ve
entriimentalizme dayal olacaktir. Yasadiklan mekanlar sadece onlarin ihtiyaclarina gare tasarlanmig olup, gorsellikten ve o kiiltiriin mimari, tasarim
kimliginden uzak olacaktir. Bunlarin sonucunda sosyal gevrelerine yabancilasmaya baglayacaklardir. Bu onggriiler referans alinarak insanlarin
sosyallesebilecekleri, zaman icinde kaybettikleri kiiltiirel ve ahlaki degerleri yeniden deneyimleyehilecekleri bir alana ihtiyaglan oldugu diisiiniilerek 20.
yiizy!l deneyimsel miizesi tasarlanmigtir, Burada insanlar 60lar, 70'ler, 80'ler ve 30'lan deneyimleyebileceklerdir. Miizede dart adet on yillik periyotlar
ayn ayn ele alan pavilyonlar ve icinde miize magazas), kiitiiphanesi, restauranti, sinemast olan bir tane kompleks bina bulunmaktadir. Miize istanbul'un
orta yerinde ulasimi kolay olan ingnii Stadyumun oldugu alanda tasarlanmgtir.

Societies are in constant flux. Cultures have been influencing each other via developing technology. Borders of states have become blurred.
Although there are a lot of reasons for this change, we can say that the most significant reasons for this could be the mass media and globalization.
Thus, instead of various cultures, there seems to exist one universal culture. Because of this unintended change among cultures, in the future all
people of the world may have the same life styles based on pragmatism and instrumentalism. The spaces that they create according to their needs
will be far from visuality, art and emotions. They will hegin to feel alienated from their social environment, Therefore, they will need spaces where
they can socialize and regain the cultural and moral values that they have lost in time. These spaces can called “experiential museums.” Experiential
museums aim to help people to socialize and remember their own cultures by experiencing the old times—which they called future hefore they lived
it. The motto is “Remember the Future.” In the late 20th century museum people have a chance to experience the 1960's, 70's, 80’s and 90's. This
museum complex has four individual era museums and one main building. The main building has a gift shop, a library, a restaurant, a cinema and a
temporary exhibition area. The museum is located near Istanbul Inonu Stadium,




Yil 2045 de, dogay! korumak daha biyiik bir Gnem tagiyacak. Aym zamanda teknoloji ve teknoloji kullanimi da gok daha ilerlemis olacak. Tiim bunlarin
sonucunda, insanlarin yabancilagacagy, dogaya kargi ilgilerinin azalacagi ve birebir iletisimde bozukluklar yaganacag diisiiniilebilir. Restoranlar, insan
etkilesimin yogun oldugu kamusal mekanlardir. Biitiin bu sorunlari gz oniinde bulundurarak kentlesmenin fazla oldugju ve dogayla ilgisi kalmamig
sehirlerde, geri doniisiimiin ve enerji tasarrufunun yapildigi La Soleil adinda bir restoran tasarlanmigtir. Restoran, organik bir yapiya sahip ve godunlukla
cam yiizeylerden olusmaktadir. Aynica iceride insani rahatlatan agaclar ve cesitli bitkiler bulunmaktadir. Genis yemek masalan ve bar kismi, insanlann
daha cok iletisim kurmalarina ytneliktir. Mutfak, oturma bélimiiniin ortasindadir ve duvarlarinda cizgisel cam pencereler bulunmaktadir. Bu da

milsterilerinin mutfagin igini gdrebilmelerini saglamaktadr.

In 2045, protecting nature is going to be important. At the same time technology and its applicatien will have increased. Alienation, loss of interest in
nature and decreasing human interaction will create problems. As a solution, well designed public spaces, specifically addressing these problems, will be
important. Restawrants are public spaces where interaction can be very high. That's why | designed La Soleil Restaurant. It is placed in an area where
urbanization is high, and it also considers recycling and energy efficiency issues. It has an organic shape and mostly glass facades, The interior has many
natural elements which effect peaple in a positive manner. The big dining tables and the bar are good areas for people to communicate and socialize.

The kitchen is in the middle of the seating area, and has linear windows through which the customers can visually experience the cooking process.
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2045 yilinda kiiresel isnmadan dolayr meydana gelecek olast problemlerden dolay: insanlanin zarar girmemesi, enerji sikintisiyla hem psikolojik

hem de fiziksel sekilde etkilenmemesi ve doga ile ic ice rahat ve huzurlu bir ortamda hayatlanm siirdiirebilmeleri icin ‘0K ENERGY 13 RESIDENT
tasarlanmistir. Bu konut, giinden giine dogal enerji kaynaklarinin tilkendigi, enerji tiiketiminin arttg bir zamanda, siirdiirebilirlik ve fonksiyonel yagam
alanlarina duyulan cesitli ihtiyaclara ¢oziim getirmeyi amaclayan cevre dostu bir konuttur. 0K ENERGY 13, Brezilya'mn tiim enerjisini kozmopalitlidi
ile iginde banndiran Rio de Janerio'da bulunmaktadir. OK ENERGY 13 RESIDENT'da calisanlar, kendi alanlarinda uzman, sicakkanl ve de giiler
yiizliidiir, Gelen miisterileri en iyi sekilde afjirlar, bulunduklan siire igerisinde kendilerinden emin ve tatmin olmus sekilde yolcu ederler. Sekiz odas,
bir kondisyon salonu ve ayrica yoga salonu vardir. Odalarin cikis yaniiniin kesisim noktasinda, hem kalan konuklarin hem de konuklarin misafirleri ile
toplanabilecekleri sohbet alanina sahiptir. Bina zeminden 22 m civarinda yiiksekte oldugu icin, odalarin gegis alanfarinda yesil atriumlar bulunmaktadir.
Kalan ve disandan gelen miisteriler icin dogal ortamlar sunmaktadir. Ayni zamanda, konut restoranina disaridan miigteri gelebilmektedir. Gelenler;
mesleginde uzman, kendi sinifinda uzman agcilarin yaptigi yemekten yemektedirler. Aynca sabah ve 6gle saatlerinde yoga salonunda belli bir Gicret
kargilifinda yoga seanslan verilmektedir, Hafta sonlan ise, yoga seanslar iicretsizdir. 0K ENERGY 13 RESIDENT, milsterilerinin hem ruhsal hem de
zihinsel rahathgini tasanmin da etkileri ile yiikseltmeyi hedeflemektedir.

In 2045, due to glohal warming, damage will occur which will cause possible problems for people. Energy shortages, as well as psychological and
physical problems, will prevent them from experiencing nature in a comfortable manner, They will not be able to maintain a peaceful environment.
0K ENERGY 13 RESIDENCE has been designed to solve these problems. Environmentally friendly housing is intended to bring a solution for the prob-
lems of the clay to day depletion of natural energy resources, the increase in energy consumption over time, the need for sustainable and functional
living spaces and various other sensory needs. 0K ENERGY 13 RESIDENCE collects all the energy that is available in Brazil's Rio de Janeiro basin.
0K ENERGY 13 RESIDENCE's employees, experts in their various fields, are also friendly and cheerful. They best meet the visitors' needs. At the end
of the holiday before they go home the staff ensure that they are fully satisfied. The complex has eight private suites, 2 fitness room and a voga room
At the circulation intersection points there are chatting areas for the guests and visitors. Around the building there are green areas for peaple, So
they are presented with the natural enviranment. At the same time the restaurant allows customers ta experience the outdoars under controfled
environmental conditions. Professional cooks prepare meals for the customers. In the morning and at noon they can pay extra for yoga sessions.

The yoga sessions are free at the weekends. The intended design impact of ENERGY 13 RESIDENCE is to enhance the convenience of the customers
mentally and spiritually,




Bu proje gelecekteki polis karakollarina daha insancil bir ortam yaratarak Tiirkiye'deki sug sorununun giziimiine katki saglamak amaciyla tasarlanmigtir.
insancil polis karakolu gdsterisli mimarisi ve islevsellidi ile giic ve diizen duygusu uyandinrken, ic mekanlanyla calisanlara ve vatandaslara huzurlu ve
giivenli bir ortam saglamaktadir. Bu proje kapsaminda, metropollerdeki yaygin suclar ve sonuglan incelenerek, insancil polis karakollan kavrami géziim
olarak sunulmustur. insancil polis karakolu iyi organize edilmis olup, farkh bélimleri sayesinde polise Gzgiivenli bir kimlik, vatandaslara ise polise giiven
ve saygi duyabilecegji bir ortam sunmaktadur. Bina ve ic mekanlar, sade ve dogal malzemeler (briit beton, cam, ahsap) ile donatiimistrr. insan haklan
cercevesinde tasarlanmig olan tiim bilimlerin (karakol, nezarethane, acik ofisler, cephanelik, yemekhane, giyinme odasi ve gizlem odasi) olabildigince
saydam olmasina dizen gdsterilmistir.

This project is a design for a new police department building that aims to provide a more human environment, contribufting a solution to the crime
problems of Turkey. Humanistic Police Station, while offering a sense of authority and order with its monumental architecture and functienality,
provides tranquility and confidence for the employees and citizens through the design of its interior spaces. In this project, crime and its conseguences
as one of the major metropolitan problems are examined in order ta elaborate the concept of a "Humanistic Police Station." The station is designed as
a well organized environment that increases the self-confidence of the police, and aims to construct a reliable and respectful relationship between the
police and the citizens with its extraordinary spaces. On the facade of the building and in all the interior spaces pure and/or natural materials (conerete,
glass and timber) are used. All the departments (jail, offices, dressing rooms, arms depot, refectory and monitoring room) are designed with reference
to human rights, and are designed to be as open and transparent as possible.
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Bugiiniin diinyasina baktigimizda gelecekte insanlarin daha da yalnizlagacagini ve kendilerini bulmak icin dogaya daneceklerini tahmin etmek zor
degil. Fakat dogaya daniis siirekli degil, gecici olacaktir, ¢iinkii gelecekteki hayat insanlarin daha fazla calismasini ve gayret sarf etmelerini isteyecek.
Bu “siirekli degisen” hayat da insanlarda “kagmak” icin bir ihtiyac doguracak ve ilgilerini kendi ic diinyalarini bulmalart icin pratik ciziimlere
yiinlendirecektir. Mimari giiziim ise bu noktada en etkili giziimlerden biri olacaktir. Otobiyografi Evi kiginin doganin bir kisesine cekilmesi icin bir yol.
Bu ev sehir hayatindan bir kagis, glinkii kisi ancak teknesiyle buraya ulasabilecektir. Burada belli bir siire boyunca yasayan yalniz insan; insanoglunun
dogasinda olan yalnizhija doniisii ve topluma baskaldinsini hissedecektir. Bu yiizden evde sadece kisinin ihtiyaci olan seyler bulunmaktadir ve

ev kesinlikle estetik detaylardan uzaktir. Bu evde kisi ates yakabilir, yemek yiyebilir, uyuyabilir, okuyabilir, hayal edebilir veya basitce, hichir sey
yapmayabilir, Otobiyografi Evinde mimarinin amaci; zihnin etkisini azaltmak ve kisinin kendi ic diinyasini bulmast icin sezgisel hisleri tesvik etmektir.

it may be possible to consider, looking at today's situation, that people in the future will feel lonelier, especially within the busy urban context of their
lives, and that they will seek more ways to return to nature te find their inner selves, However, this return o nature won’t be permanent. it will be
temporary, since in the future life will expect from peaple more working time and effort. This ever-changing life style will create a stronger need for

“ascape,” for “running away” and direct people’s attention to seek practical solutions to find personal solitude, thus creating many “part-time
hermit’s.” One of the most effective solutions will be through architecture. The Autobiography House is a way of channeling the client’s lack of
seclusion in a way that connects with nature. It's an escape from the intensity of urban life. It can only be reached by boat. The part-time hermit living
here raises the issue of the individual within society, and mankind's fundamental need for solitude. Therefore, the house is filled with most of the
hasic things a person needs rather than conforming to religious notions of aesthetic sofitude. Here one can fight a fire, eat, sleep, read, dream or quite
simply do nothing. The aim of the architecture in Autobiography House is to lower the role of the intellect and promote an intuitive feel for life where
the client can find oneself.




“Austo”, degisen iklim kosullarina ve dngriilere dayanarak gelecegin konutu olarak tasarlanmigtir. Oziinde dinamik hir cografyaya sahip olan acik denizler ve
okyanuslar icin tasarlanan Austo, temel insani intiyaclarin tamamini karsilayan ve ayni zamanda yuva hissi veren yiizen ev projesidir. iki katlt bir yapi olarak tasarlanan
Austo mahremiyet ihtiyact yiiksek olan mekanlan su seviyesinin altinda kalan silindirik yapi icinde barindirmasiyla, denizler iistiinde ve altinda yagama hissine ek
olarak esi benzeri olmayan bir gériis ve mekén algisi yaratir, Austo, mekanin okunabilirligini ve algilanabilirligini arttirmak, kullanicinin adaptasyon siirecini kisaltmak
icin bir evden farksiz olarak tasarlanmig ve aidiyet duygusunu n plana gikarmaya calismistir. Su seviyesinin {istiindeki yapi, Austo'nun taninabilirligini arttirirken, su
seviyesinin altinda kalan yapi gizem hissini korumayi amaclar. Kendi kendine yetebilen ve ekolojik bir yapi olmasi amaglanan Austo, elektrik enerjisini giines, riizgar,
actk deniz dalgalarinin yarattii kinetik enerjiden elde eder. Yeni teknolojileri ve robatik uygulamalan su ihtiyacini karsilamal, yiiksek bir su ve enerji tasarrufu
sajlamak, 1sinma ihtiyacini gozmek, kullanicinin fizyolojik ve psikolojik saghgini korumak, kullaniciya okyanus ve agik denizlerde tatmin edici bir yeni yasam bigimi
sunmak amaciyla kullanir, Austo, simirlari olmayan bir cografyada kullanicinin kendisini evinde hissetmesini sadlar.

Austo has been designed as a residence of the future considering changing climatic conditions and forecasts. Austo, which has essentially been designed for open
seas and oceans that have a dynamic geography, is a seabased housing project that fulfils all basic human needs and alse provides a feeling of home. Austo, which
has been designed as a two floor building, has wonderful views and also creates a unique sense of space. |t creates the feeling of living under and above sea level

by having private spaces in a cylindrical construction that is located below sea level. Austo has been designed as nothing less than a house that allows increased
water level increases its recognizability, the construction below water level intends to keep the sense of mystery, Austo which is intended to be self-sufficient and is
construeted using ecological processes also provides eleciric energy from kinetic energy that is created by the sun, wind and sea waves. It uses new technologies and
robetic applications to fulfil water needs, achieves high water and energy saving levels, resolves heating problems, protects the user's physiological and psychelagical
health and introduces the user to a safisfactory new life style on the nceans and open seas. Austa makes users feel at hame in a borderless geography.

tameregemengul@am
www.tameregemengul
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Yabanci iilkelere oranla Tiirkiye'deki gece hayatina ydnelik mekanlar géze ve ruha hitap edecek tarzda diizenlenmemistir. Seksenlerin sonuna

kadar iilkemizde gece yasami gelistirilmeye deger bir alan saylmamaktayd.. Doksanlardan itibaren iilkemizde gece yasami gelismeye baglamis ve

bu sektiirde istanbul ilk sirada yer almistir. Ancak, izmir Tiirkiye’nin en aydin kesiminin bulundugu sehir olmasina ragmen, bu alana gereki inemi
vermemistir. Projemdeki amag izmir'in sikici ve duragan gece yasamina yeni bir vizyon ve bakis agisi getirmektir. izmir’in en biiyiik eksikligi tasarim
djesi sayilabilecek gece kuliiplerinin olmamasidir. Ddrt duvan olan her mekén tabelasinda gece kuliibii yazdigi siirece gece kuliibii sayiimaktadir.
Benim mekanimin adi “Black & White” yani “Siyah ve Beyaz"dir. iki karsit ama bir o kadar da biitiin iki renkten ilham alinarak mekanda iic farkli olgu
bir araya getirilmistir. Restoran, bar ve gece kuliibii kisimlari bulunmaktadir. Mekanin yas sinirlayici hedef kitlesi yoktur. On sekiz yaini gegmig her
yastan insan aksam sekizden sonra istedikleri kisimda, sabahin ilk i1giklarina kadar eglenme firsati bulmaktadirlar.

Night life abroad is much more developed than in Turkey. In our country night life culture was not seen as a concept worth develaping until the

late 1980's. Starting from the 1990°, with the new improvements in the night life of Turkey, Istanbul had the lead and developed rapidly. But lzmir,
supposedly the most enlightened city of Turkey, fell behind in this area. This project aims to bring a new sense of style and vision to the unsatisfactary
night life of lzmir. The biggest problem is that [zmir does not have any specially designed nightclubs. At the moment any place which has four walls
can be called a nightclub if it has a sign outside identifying it as such. This project proposes a new type of elub. it will be called Black & White. The
two colors are contrasting but nevertheless combine harmoniously in the night club to create a unified single concept. This symbolizes the harmony

of the three concepts which my club contains: a restaurant, a bar area and a dance/socializing area. There is no target market. Everybody over 18 can
come and enjoy themselves in any part of the club if they so desire. Black & White starts at 8pm and goes on until the break of dawn.




Oteller yolculukta bir duraktir. Gérsel ve codrafi dedisim siirecinde bir kesittir. Ancak yolculugun durdugu bu anda, insanin igsel yolculugu durmaz.
Gitmenin akintisina kapilan insan icin otel odast, asla bir duraganhik degildir. Bir yerde, yersiz yurtsuz kalmaktir. Bagka bir yerde, degisen cografyanin
icinden de, merakin kigkirticih ile gériintii hombardimanina algilan agmaktir. Yepyeni bir gérselligin iinde bir arayistir. Akip giden imgeler yolcunun

arayisini belirler. Her gelen icin, kendisi ilk gelenmis gibi ayni zamanda birisi yagiyormus gibi tasarlanmigtir. Evde olma beklentisini tetikler, aidiyet
duygusunu anar, ama bu hisleri karsilayacak icsellige sahip degildir.Otel, bu anlamda girsel olarak bir ikilemler yumagdir. Bu celigki icinde, yolcunun

garsel aliskanliklarinin bir ddnem icin bagkalasmasina ortam hazirlar. Bu duraklan bagka bir yolculuga cevirmek igin “Underwater Cruise” tasarlanmigtir.
U kattan olusan geminin iki kati deniz iistiinde, bir kati da deniz altinda bulunmakta. Deniz iistiindeki alanlarda odalar, lobi, restoranlar, mutfak,
mafazalar, kuafiir ve revir, deniz altindaki sadece cam yiizeylerden olusan alanda ise denizin altinda deneyimleyebilmeleri igin kumarhane, spor salonu,
golf sahasi, havuz, spa, oyun alanlan gibi mekanlar okyanusun derinliklerindeki farkli girselliklerle birlestirerek tasarlanmistir.

Hotels are brief stops in an unending journey, a cross-section of life in a constantly changing visual and geographic panorama. Even in this time zone,
where the trip mementarily stops, the individual's inside journey never stops. For people seized by the need to get away hotel rooms are not stability. It
is being somewhere but also being homeless and placeless, It defines perception as visual overlead driven by the agitation of curiosity. It is a constant

visual search, The traveler passes through the images they seek out, and the images are merely decuments. There is an unstable thythm behind the sta-

bility of the hotel room. Hotel rooms hide unlimited memory. For everyone who comes to a hotel room it feels as if they are the first person in that room.
Nothing awaits the traveler. Not even a free space. But it is designed as if someane is living in it. it creates an expectation of home. It calls to mind

the feeling of belonging, but it has no genuine spirituality to satisfy people. In this way hotels are ambiguous visual dilemmas. Travelers' visual habits
are alienated for a while in each new hotel room. | designed the Underwater Cruise in an attempt to alter this sense of alienation and confusion at the
beginning of a journey. The ship has three floors of which two of them are above sea level, and one of them is under sea level. On the floors which are
ahove the sea level there are 28 private rooms, 3 restaurants, a lohby, a kitchen, shops and hairdressers, The infirmary is below sea level, There are
some rooms that are generally hard to experience in a ship. They would include sports areas, the golf area, the pool, the spa, the game rooms and the

casino. In this project these areas have glass walls. This gives people the chance to integrate the experience of these areas with a different perspective.

TULIN GAZI
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Killtiirel aktiviteler birgok insan tarafindan ilgi gérmemektedir. Teknoloji gelistikce insanlar internet bagimlist olmaktadir. internetin faydalan oldugu
gibi sosyal anlamda zararlan da vardr. internetten film izlenerek, oyun oynanarak, kitap ve dergi vs okunarak insanlan kendine hapseder. Tiyatroya
gitmek, kiitiiphanede zaman gecirmek, sergileri takip etmek, sinemaya gitmek kadar popiiler degildir. Bu kiiltiir merkezi tasanminda, insanlar etkileme
konusundaki problemlere tasanmsal olarak giiziim bulmustur. igerisinde hologram sinemasi, ilgi ceken bir kiitiiphanesi, sergi ve konferans alanlan ve
kafeleri bulunur. Tasariminda insanlan daha fazla cezp edici dinamik yapilar ve canli renkler kullamlmistir, Bayle bir mekanin kiiltiirel aktivitelere olan
ilgiyi artirr.

Today, cultural activities are not valued to the extent that they should be, and people are becoming addicted to the internel. Even though the internet
has great benefits, it can also be socially harmful. People can easily watch movies and downloads from the internet, play games and read online books
or magazines without ever having to leave their homes. Also, going to the theatre or visiting libraries or art exhibitions is not as popular, for example,
as going 1o a multiplex cinema. Because of this, cultural complexes, such as the example proposed by this project, can be an important component of
a broader strategy promoting cultural activities, This building has an interesting library, conference area, exhibition halls, holographic cinema and cafe.
In the design dynamic structures and vibrant colors are used to make the area more exciting for peaple. With more such complexes it is possible that
cultural activities will increase.



Tarih boyunca salgin hastaliklar birgok insamin dliimiine neden olmuslardir. Giiniimiizde de, kus gribi, domuz gribi gibi bircok salgin hastalik, insanlarin
saghigim tehdit etmektedir. Bu tehdit, insanlann salgin hastalija yakalanma korkusunu arttrmaktadir. Bazi insanlar, bu korkuyu yasam kalitelerini
diisiiren saplantilara dénistiirebilirler. Genelde salgin hastaliklar deri ve solunum yoluyla bulagir. Biitiin bu problemleri diisiinerek, insanlarin giin icinde
gelip biitiin viicutlarim ve kiyafetlerini sterilize etmeleri ve salgin hastalik riskinden ve saplantilardan kurtulabilmeleri icin bir umumi sterilizasyon

merkezi olan “Blue Wave" tasarlanmistrr.

Througheut history epidemic ilinesses existad and caused the death of many people. Today many epidemic illnesses such as bird flu and swine flu
also threaten people’s health. This threat increases the fear of catching an epidemic iliness amongst people. In some people this fear can turn
imta an obsession that will lower their life quality. Epidemic illnesses are generally transmitted through skin and air. Taking all these problems

inta account, | designed Blue Wave Public Sterilization Center where people will be able to come in during the day and reduce the risk of

catching an epidemic disease. This will also help to reduce their anxieties and absessions.

YIGIT EMRE GURMAR
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This year we have our second batch of graduates. As years go by, not only our experience and knowledge but
also the number of our graduates increases. This year our program is enriched by different disciplinary perspec-
tives of new local and international faculty members. Meanwhile, our sincere collaboration and mutual support
to better the department enthusiastically continues.

This year we kept enjoying the privileges of being the only architecture school in the country that is located
within a Faculty of Fine Arts and Design by means of interdisciplinary courses, projects, conferences and
exhibitions. The design studio, which is the core of architectural education, is suppaorted by lecture courses
ranging from architectural and digital technologies to history and theory. While at one level we convey the basic
technical, conceptual and design related skills to our students, at another level we aim to incorporate the latest
developments in these areas into our curriculum to enable our graduates to perform comfortably in the global
architectural arena, To this end, we plan a broad range of activities in-and around our curriculum.

At our monthly “Architecture Talks” we invite academics and practitioners who are at the forefronts of their
related areas of expertise. Dur courses on structures and canstruction are enriched by excursions to construc-
tion sites and factories. The design studios organize visits to well-designed buildings and architectural offices.

History and theory courses on the other hand, are supported by field trips to historical sites in the region. Work-
shaps run by leading local and international designers and academics are an inevitable component of our second
and third year studio curricula. These focus on material and constructional aspects of architecture in the second
year, and digital design in the third year studios.

Our graduates step into the professional world equipped with a sense of ethical consciousness that involves
environmental awareness, technical competence and critical thinking skills. Hoping the continuation of their
enthusiasm for learning, | wish them a fruitful and joyful career in the years to come.
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Proje alami Ege Mahallesidir. Projenin amaci Ege Mahallesinin ve orada yagayan Romanlarin toplumsal ve kentsel ihtiyaclarina giiziim iiretebilmektir. Bu
amacla; éince blge ve bilge halk izerine yaptdim arastirmalarla, yerlesim yerinin dncelikli problemlerini; alanin kentsel cevreden izole olmasy, alanin
gecirgenliginin olmamasi, yesil alan ihtiyaci ve toplumsal ihtiyaclarini giderebilecekleri bir toplanma mekan: eksikligi olarak belirledim. Bununla birlikte
bu ihtiyaclann temelde sadece yerlesim yerinin fiziksel dzellilerini etkilemekle kalmayip, Roman halkinin yasam seviyesini ve ekonomik durumunu da
direkt olarak etkiledigi sonucuna vardim. Projenin amaci bélgeye, ufak dokunuslarla siirdiiriilebilir ve realist bir ¢oziim iiretmek. Bu baglamda dnce
yerlesim yerinin gecirgenligini artirmak icin mevcut olan binalann aralaninda sikismig ufak aviulan gelistirdim ve herbirinin sokaklarla baglantilanm
sagladim. Mevcut avlular iizerinden gelistirdigim bu alanlan, mahallede yasayan Romanlarin mevcut gecim kaynaklarina gire islevsellestirdim.

Ege Mahalesi is isolated from its environment and needs green spaces and public gathering spaces for the social needs of the Roma people. The
project aims to find sustainable and realistic solutions with simple touches. Initially the urban strategy developed and enhanced the current courtyards
which are formed at interval in the existing blocks, providing connections to the streets and to each other. The building is located at an intersection

of the existing main road to the district. The building contains a meeting space that is open to the public and offers shopping centres, restaurants,
cafés and a private courtyard. The roof of the building is a public landscape with a pedestrian path in response to the needs of open green area in the
district. The landscape slopes and descending into a deformed east-west axis. Load bearing walls are the primary structure which defines the fagades
and roof of the building. As a Roman association building, this building becomes the capital building of the Ege district and it's meeting point. With the
commercial units which adjust to the local environment, the building aims to help the district citizens economically,




Roman gocuklar mahallelerinde kendi alanlari olmadi icin Kahramanlar Parki'na gidip oyun ihtiyaclanni “evlerinin” disinda gidermektedirler. Onerilen
bina program, genis bir kesime hitap eden ticari faaliyetlerle cocuklara yinelik edlence faaliyetlerini birlikte sunarak heterojen bir kompozisyon sunmay)
amaglamaktadir. Pazar fikri, cocuk oyun alani ve bu iki fonksiyona iligkin atéilyeleri de icine alarak daha cezbedici bir odak noktasi olmamin pesindedir.
Atdlyeler yerel halka egitim imkani sunup, ayni zamanda egitilirken iirettiklerini pazarda satma olanagini da saglamaktadir, Dolayisiyla plan kurgusunda
ayrilan gida, oyuncak, kiyafet pazarlan, gocuk oyun alani ve atdlyeler kiprii, rampa ve cesitli peyzaj elemanlan aracilifiyla sistematik olarak birlikte
islemektedirler. Bunun yani sira hina striiktiiriiniin cikis noktasi olan bilegen "component” bigimsel olarak bina formunun carpici bir elemani olmayi
siirdiiriirken aym zamanda aydinlatma ve su kolektdrii olarak gdrev yapmaktadir, Pazaryeri projesi ticari, editim ve rekreasyonel birimleri bir araya
getirerek Ege Mahallesi'nin ilgi merkezi olan bir bina yaratmay: amaclamaktadir.

The Roma children visit the near by Kahramanlar to play, showing the need for a children recreational area at home. The building program aims fo
achieve more heterogeneous composition and focus by combining the youth activity with retail opportunities. The bazaar is combined with children's
recreational area and various type of culturally relevant workshops, The workshops serve as educational facilities as well as provide produets sold in

the bazaar. The bazaar is divided into three parts: foad, clothing and toy bazaar. The upper floors which include the children recreational area and

workshops are contextualized with each other at different levels via bridges, ramps and landscape. The parametric component that formally dominate
the building work as struetural element while at the same time serving as lighting and water collector elements. The Children Reereational Area &
Bazaar Complex is a building where commercial, educational and recreational facilities harmonized topether to become the focal peint of Ege Mahallesi.

BEYZA YANAR




ASLI CAGLIVURT

Ege Mahallesi sehrin merkezinde cogunlugunu Romanlarin olusturdugu bir banliyadiir. Burasi Romanlanin otoban ve trenyoluyla sinirlandinlmig yasam
alanidir. Kullanilmayan demiryolu ve terkedilmig Tekel fabrikasinin etrafinin yeniden canlandinimasi esas alinmigtir. Projenin cikisinda evlerin striiktiirel
dagnikhy ve gelisigiizel cizgiselligi temel alinistir. Ege Mahallesi icindeki evlerin stritktilrel yapisi ve smirlarin ardindaki sehirlesme, farkli yapilagmalar
ve etkilesimler sonucu ortaya cikmistir, Yiizeyler aras gelisigiizel iliski ve rastgele yiizeylerin kullamsh mekanlar olusturmasi ana faktdrdiir. Cocuk
egitim merkezi, mahalledeki cocuklan cesitli sanat kollannda egitmeyi amaclarken dikey olarak da tasarlanan seralar bilgedeki evkadinlanna is olanag
sunmaktadir.

The Ege District is a suburb area at the center of the city. This Roman setilement consists of two types of conurbation, one unplanned grid and
another development. This district is compressed between a highway and a railway. An abandoned Tekel factory becomes the focus for the revival
of the zone and the initial design development. The concept is inspired from the structural conditions of shanty areas' houses. The self-organizing

“randomness” of the houses' structural forms inferm the random organization of the basic design. Furthermore, when comparing the shanty houses
structural characteristic with the rest of the settlements’ features there are definitely a contrasting language which creates different effects within
the same area. The relationship between slabs achigved algorithm generator. Fostering random organizational pattern developed into functional
spaces. The program of the complex is for children’s education where different educational programs with scope ranging from art, music to theatre
workshop. The vertical landscape and the green houses are used by the hausewives who will produce and sell flowers, fruits and vegetables as an
economical income,




Halkinin Ege mahallesi icinde sikismis olmalan killtiirel ve ekonomik sebeplerden dolayidir. Arada géiriinmez bir sinir olusmustur. Roman halkinin
kendine has milzik ve dans kiiltiirii mevcuttur. Bu sebepten dolayi onlara bu yéinde bir i sahast olugturmak hem kendileri hem de diger kiltirlerle
entegre olmalan agisindan dnemlidir. Ayrica meveut evlerinin yerine yeni ve planh evlerde oturmalan yagam kalitelerini artincaktir. Tiyatro Roman

halkiyla biitiinlesmede bir kiiprii olarak kullanilabilir. Tiyatro sayesinde sadece para kazanmakla kalmayip, mesleki ve kiiltiirel acidan Gnemli bir geligme
salanmaktadir, Arena tiyatro insanlarin daha yakin olmasini ve aktirlerin sadece tek bir ytne degil, her yiine dogru performans sergilemesini saglyor.

The district of Ege is excluded from other districts because of its economical and cultural situation, There's an invisible as well as physical boundary
around the area. The area boasts its own culture and the people of the Ege neighborhood possess great abilities to act, dance and sing, The proposal
of the new theatre and music centre will provide jabs for the community, The theatre can offer vocations as diverse as performers to ticket sellers,
cleaners and technician, The auditorium is in the round, where performers can dance and sing into multiple directions. The master plan is designed
around the new housing blocks and theatre. Proposed new squares provides new open spaces and green areas for these buildings, The theatre tries to
break the invisible boundary of the site. The theatre is formed with space frame covered with component layer on the tep of it. The component
responds to the external area as continuing and landscape sitting element.
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BERKIN LALE

[ahallenin karakteristik ozellikleri ancak belirli bir talam faaliyetlere izin verdginden, bina icin secilen en uygun bélge, “kiiltiive! iiretim alam" olarak
mahalleli igin aynimigtir. Binanin programi toplum merkezidir, Programa; bir kres, atilye, toplanma yeri, genclik merkezi ve diikkanlar dahil edilmistir.
Bu program mahallelinin karsilastigi dzel durumlardan birine ¢ziim getirmeyi amaglamaktadir: ‘Gteki olma’. Parametrik modellerden meydana gelen
analizler binanin mahalledeki ve onu takip ederek dzel bislgedeki yerinin belirlenmesine yardime: olmustur. Bina yerlesimi ve mekansal kalitesi de
parametrik modellerin tanimlaninin manipiile edilmesi ile olugturulmugtur. Biitiin parametrik tanimlar baglam, fiziksel kalite ve fonksiyon ile uyum
icerisindedir,

Characteristic zoning of the neighbarhood provides the best possible location for the building. The zone, where the building is located, is considered

a production place, which is interpreted as a metaphorical cultural production for the people in the neighborhood. The program of the building is a
neighborhood centre, which consists of a crache, workshop area, gathering space, youth centre and several shops. This program aims to overcome one
of the specific problems the people living in the neighborhood are facing “being the other.” Analyses which derived from parametric models helped to
locate the building in the site followed by the characteristic zone, The program layout and the spatial qualities of the building are also developed from
manipulating definitions of parametric models. All the parametric definitions are linked in sense of context, physical quality and function,




Proje Izmir Ege Mahallesine uygulanmaktadir. Bu bilgenin sosyal, ekonomik ve mimari agidan pek gok eksigi bulunmaktadir. Projenin amac

biilgenin yerel halkinin ihtiyaglarini karsilayacak nitelikte bir bina tasarlamaktir, Ege Mahallesi lzmir'in sosyal kiiltiirel ve egitim aglannin iginde
bulunmamaktadir. Bu bilge igin Ginerilen diisiince, Ege Mahallesi iizerinde yeni baglants noktalan olugturmak ve bu noktalar fzmir agindaki noktalara
baglamaktir. Ege Mahallesinde yasayan insanlar genelde editimsiz insanlardir fakat miizik ve dansa olan egilimleriyle bilinirler. Genel olarak yeni i
kollarina ve yeni binalara ihtiyaclan vardir. Bu yiizden miizik ve performans sanatlan okulu kendilerini egitmek igin yararh olmay: ve bu egilimlerini
gelir kaynagina doniistirmeyi hedeflemektedir. Okulun tasanmi farkh fonksiyonlara sahip farkh birimlerden olusup kendi iginde bir dikey ag sistemi
diisiincesine sahiptir.

The aim of the project is to design a building which meets with the locals needs. The Ege district is not a part of lzmir's urban web system.

The proposal is to create new network nodss in the Ege district and connect them with the existing urban nodes. Most of the locals of Ege distriet
have a low traditional education standard but possess great abilities in music and dance, The district is in great need of new job opportimities and . s

new buildings. The proposed music and performance art school will benefit their musical training that can then turn into a source of income. BUKET GOMEG

The school design consists of different units that serve variety of functions and emphasising the dea of a vertical network. buketgomee@windowslive.com
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CAN CEVIK

Alsancak ve Ege Mahallesi arasinda kalan ve uygun bir sekilde ilk baglantinin kurulabilcedi alana bir konut projesi dne siriilmiigtiir. Yapinin formsal
dili Mahalleninkiyle aym olup su anda var olan bir alandaki yerlesik ev unitelerinin nasil bir araya gelebilceklerinden tiiremistir. Proje kiitlesinin
arkasinda yatan asil fikir kendiliginden yerlesimdir. Tipki Ege Mahallesinin zaman icindeki kentsel yerlesimi, gelisimi gibi. Yerliler projede bulunan
merkezcil cekirdek dgeye kendileri yerlesmektedir. Gerekli olan inga malzemelerini @n gériilmiis olan Mahalle icindeki saticidan tedarik etmektedirler.
Merkezde bulunan cekirdek yapimin icinde sirkiilasyon 6Geleri bulunmaktadir. Bu dgeler, kullanicilann binayi tamamiyle tecriibe edebilmeleri iizerine
yonlendirilmistir. Proje, hem Alsancak hem de Ege Mahallesi yerlilerini banndirmaya ynelik olup, farkli tipolojilerdeki yagam alanlanyla bu amacim
yerine getirmektedir.

A housing project is propesed in the area between Alsancak and Ege Mahallesi where it would be most fikely fo create the linkage between the two,
The formal language is the same as the Mahalle; derived from the question of how current settlement housings can come together. The idea behind
this massing is self-organization, just like the urhan evolution of Mahalle. Inhabitants are given an empty core unit to settle in. A proposed supplier
located in the Mahalle provides the necessary building elements. The core in the center holds the circulation, which is oriented to give the inhabitants
full experience of the building, Finally, the project both accommodates the Alsancak and Roma people, achieved with a variety of unit typologies.




Projenin amact, mevcut kent dokusunu korumak ve Roma halkina kargi olusmus olan dnyargiyi degistirmek icin Ege Mahallesi ile sehri entegre etmektir.
Bunun icin bélgedeki anayol akslari yeniden diizenlenerek, bu yol iizerinde seyahat eden insanlarin Roman halkinin gercek yasam seklini gérebilmeleri
saglanmigtir. Binanm konumu Alsancak ve Ege Mahallesi sinirt iizerindedir. Sonug olarak, bina mecazi anlamda farkl yagam sekilleri arasinda bir kiprii
olmustur.Yapilan blgesel analizlerde Ege Mahallesinin [zmir'in kentsel dokusunda yikic bozulma etkisi verdii gariilmiistiir. Gnerilen bina Roman
halkinin yeteneklerini giisterebildikleri marangozluk, dokuma, ayakkabicilik, ebru sanati gibi egitimler alip, is olanagi saglayan bir ticaret okuludur. Bu
bina meveut otopark alani ve Ege Mahallesi ile Alsancak arasindaki ayirimi yaratan demiryolu sinin kaldinlarak tasarlanmistir. Okul, bu hat tizerinde
kendi siminni kendisi yaratir,

The aim of the project is imminently to protect the existing urban fabric and integrate Ege Mahallesi with the city in order to change the
prejudice against the Roma people. To accomplish this integration, the main road axes on the site are rearranged so peaple fravelfing the road, see

and perhaps get an understanding of the real life of the Roma people, The location of the building is on the boundary of Alsancak and Ege Mahallesi,

As a conseguence the building becomes figuratively and physically a bridge between the different lifestyles of the neighbourhoads. The site analysis
illustrates Ege Mahallesi as a disruptive puncturing in the formal urban fabric of lzmir, The proposed building is a frade school with the purpose of
impraving the Roma’s skills; teach handicraft such as carpentry, weaving, shoe making, marbling, and other trades, to create job opportunities. The
new trade school is organised as a series of spaces that puncture an existing car park and traverses the physical boundary of the train lines between

Ege Mahallesi and Alsancak. The school creates its own boundary and spatial organisation along the path.

CEREN BILGI
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Ege Mahallesi’nin diisiik gelirli yerel halkina kendi bilgelerini terketmeden daha sagliki kosullarda yasama sansi sunmaktadir. icinde barinmasi
imkansiz bazi yapilar ortadan kaldirarak yerlesim alaninin gegirilehilirligi artinimaya cahsilmistir, Mimari lugatta “kentsel akupunktur” olarak
tammlanan terimin temel amaci ufak Gnemli noktalara hayati etkiler yaparak biiyiik tepkiler gikarilmasidir. Problemli yapilart aradan kaldirarak bélgenin
nefes almasi saglanmis ve ayni zamanda kaldirilan alanlarin da kullanilabilir avlulara déniistiirilmesi amaclanmistir. Bu bog alanlara da birer fonksiyon
yiiklenerek yerel halkin en gok kullandigi yollara géire mesleklerini daha kolay yapmalan saglanmaktadir. Konut projesi, ayni zamanda biitiin aviularin
da baglanma noktasi olan ana yolun sonunda yer almaktadr, iskelet haline déiniistiiriilen kilpler striktiirel eleman olarak gérev yapmaktadir. Bu
stritktiirel elemanlar konutlarda yasayan yerel halkin isteklerine géire herhangi bir fonksiyon yilklenerek tekrardan insa edilebilirler. Bu uygulamanin en
dnemli noktas! insanlara kendi yasadiklar ortami yaratma sansinin verilmesidir. Cephelerin tasanimi plan gériimiiniin cephelere uygulanmasiyla elde
edilmistir. Ege mahallesinde yasayan insanlarin en biiyiik yakinmalarindan biri de topraga uzak kalmaktir ve bu konut projesinde kitlelerin iistii yesil
alan olarak tasarlanarak insanlara yeterince ferah ve saglikl ortam sunulmaktadir.

The project aims to provide affordable housing for low-income local people of Ege Mahallesi. The site analysis shows that the biggest problem the

Ege neighborhood has is heusing. The residents want to five in better conditions and the municipality has failed to provide this to date. The housing
project is located at the end of the main road and forms additionally a part of the connection line of courtyards. The form is derived from a parametric
component, an organization of randomly sealed cuboids. The most influential parameters on the cuboids are the two main roads of the site. The
structural elements of the projects are derived from framed cuboids. Some cuboids were culled duving the design process while others are turned into
irames. These frames have the same logic within the master plan. Local people can built their own environment using these structural elements in
order to fulfill any need they might have in the future. The parametric solution is also projected on the elevations to maintain the harmony of the whole
project. One important aim is to maintain the relation between humans and seil. The locals have a preference for closeness to the earth, to the sail. In
order to satisfy this demand, the flat surfaces on the mass are covered with soil and grass. Every housing unit has it's own green area in front of it




Ege Mahallesi yeri itibariyle sehrin tam kalbinde bulunmasina ragmen tam olarak sehir hayatina entegre olamamig bir bilgede yer aliyor. Analizler bu
bélgenin sehirden kopuk yasamasinin nedenini Ege Mahallesini cevreleyen Melez Cay ve izmir-Aydin demiryolu hattinin bu bélgeyi bir sekilde gelisme ve
sehirle biitiinlesme noktasinda simirfandirdigimi gasteriyor. {inerme olarak bilgenin cevresindeki bu simirlarin kaldinimasi ve baglamda olugturulacak yeni

ana caddeyle birlikte balgeyi yeni bir cazibe merkezine daniistiirmek amaclanmigtir. Tasanm noktasinda bilge insaninin ihtiyaclan dogrultusunda yeni
ticari ana cadde cevresinde sosyal alanlar olusturuldu. ic ksnmlarda ise dizel hayat goizetilip daha yiiksek yogunluklu konut yerlesimi tercih edildi. Bunu
yaparken ana aks bina kiitlerinin yogunlugunu belirleyici eleman olarak kullanildi. Birinci katta ise parametreler zit sekilde calisarak, cadde distiindeki
yogun kiitleler ile tist kapal bir bazar havasi olusturulup i¢ bélgelerde ise az yogunluklu kiitleler ile teras olgusu dn plana gikarildi. Projenin cephe ve

bina goziimlemeleri dahil her noktasinda ana aks ve kiitle iliskisi prensibi korundu.

Ege Mahatlesi is unique in that despite its location in the middle of the city, the district residents have problems connecting with and integrafing into
the city life. The site analyses lead to the hypothesis that the reasons for this separation lay in two boundaries around the site; the railway and the
Melez River. The solution for the site is breaking the boundaries and integrating the area into the city center, To achieve this solution new axis are

created based on parametric inputs. The proposal works 6n two overlapping layers of pattern working in reverse association with the site axis atiractor.

On the ground floor masses that are close to the axis are smaller becoming larger and denser towards the inner parts of the urban pattern. The aim of
the prganization is fo create social spaces on the ground level along the axis, where the Roman pesple like to spend their time, progressively moving to
more private spaces deeper in the urban pattern, The first floer it is an inverse of this organization, covering the main axis (turning the ground floar into

a commercial bazaar) and providing terraces for a residential area in the Inner parts of urban pattern. The concept of the axis and pattern relation can

be observed at every scale of the project. Even in the building facades and building program. The aim is to create new commercial axis that make Ege

Mahhallesi more integrated with the city center while at the same time keeping the existing scale of urban pattern with small architectural touches,

DUNYA DICLE
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Projenin gikig noktasy, icinde bulundugu araziden kaynaklanmaktadir. Ege Mahallesi, konum olarak cok stratejik ve dnemli bir yere sahip oldugu gibi
ayni zamanda icinde kendi kiiltiiriinii banindirmaktadir. Her ne kadar mahalleye ilk girildiginde bakimsizlik, ihmal edilmislik ve yoksulluk @in planda olsa
da, mekanlari hiraz incelemeye bagladifinizda, aslinda gok baskin ve zengin mekansal degerlerin oldugu yadsinamaz bir gercektir. Projenin ilk amaci
arazinin sorunlu kisimlarina kiigiik miidahalelerle céziimler getirebilmek, oradaki yagam kalitesinin yiikselmesine katkida bulunup, o zengin mekansal
karekterlerin biraz olsun ortaya cilkmasina yardime! olabilmektir. Bunun icin diiz bir aksta devam eden ana yolun, biraz daha sehrin icine girmesini
saglayarak, oradan gecen insanlanin gekinmeden, o mekanlara ve oradaki yasantiya yakinlasmalarim saglamak hedeflenmistir. Bunun yani sira bir
meydan ve carsi sokadi Gnerilerek mahalleye insan cekmek amaclanmistir. Oradaki yasamin hareketlenmesi onlara ekonomik ve sosyal agidan da yarar
saglayacaktir. Bu dogrultuda mahalleye is olanagi saglamasi acisindan bir halk egitim merkezi yapiimas da planlanmistir. Buna ek olarak olusturulacak
meydana, sanat galerisi yapma fikri dne siiriilmiistiir. Giinkii mahalleye yapilacak sanat galerisi, orada yasayanlarin hayatina sanati sokarak yasamlarina
farkli bir renk katacaktr. Galerinin tasanimini meveut tarihi bir kilisenin duvarlan sekillendirmistir. Ve yine tasanmda meveut mekansal kurguya hassas
yaklagiimaya galisilarak, o tarihi duvann sekillendirdigi ve yeniden hayat buldugu, insanlarin icinde farkl mekansal dene-yimler yasayacagi bir galeri
tasanmi kurgulanmugtir. Tim bunlarin yani sira meydani yasanilir kilmak icin, oradaki cami yanina bir kahvehane alani, bir konuk evi ve birkag dilkkan

da dilsiiniilmiistir.

The project takes its main inspirations from its context. Ege Mahallesi is at a crucial urban intersection because of its location in the city and it
harbours its own unigue culture. Behind the initial impression of deterioration, the site has a dominant spatial characteristic which hosts some rich and
sharp spatial experiences. The aim is to control the problematic parts of the site with small interventions; changing the existing high street’s direction
to achieve a better relation with the unique organic urban form. Rather than being timid. It introduces 2 square with a cafe near the masque and an
artist-in-residence studio and proposes a bazaar which will bring people to the site. Thus, they will provide some economical and social advantages.

A trade school to improve their skills is planed and an Art Gallery is proposed in the square to introduce ‘art’ and the world of varied paradigms. Again
with a small intervention, the aim was to achieve a permeable and experience based design. The existing external walls of a historical church are used
to shape the gallery spaces. The gallery and associated programs form a spatial sequence that is sensitively a part of the urban spatial experience.
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Ege mahallesi genel olarak plansiz ve de yasam kalitesi dilsiik bir yer. Ege mahallesinin sakinleri belli bir hayat tarzinda dzel bir sosyolojik alt yapiya
sahip insanlar. Ege Mahallesi yer itibariyle sehir igin Gnemli bir noktada bulunmakta fakat genel sug orani ile anilmasi agisindan oldukea kitii durumda.
Mahalleye genel olarak sosyal unsurlan kullanarak mimari bi miidahale gerekmekteydi. Yapilan ziyaretler ve alinan bilgilere gire, mahalle sakinleri genel
olarak diigtik gelire sahip veya issizler. Proje izmir genelinde mahallenin kétii adini temize cikarmak ve de mahalleye gelir kaynagi sadlamaki. Yapilan
ziyaretlerde goriildilgii iizere atiardan saglanan ciddi bir ekanomik gelir meveut. Insanlar genel olarak kendi ugraglanyla para kazanmaktan hoslanan
kisiler. Tiim bu bilgilere dayanarak mahalle igin dze! bir program gelistirildi. Program ahirlar, evler ve ticari yerler icermektedir. Bu program hazirlanirken
mevcut durumdan parametreler belirlenmis, baglangig noktast olarak gercevelenen lasim gelistirilip bina haline getirilmistir. Bu sayede mahallede tim
Izmire hizmet edecek bir cekim merkezi yaratimistir.

Ege District is unplanned and low qualified compound. The occupants are generally from a specific comminity with their specific life style. Sinee the
placement of the district is significant and the reputation of it is bad, the disctrict has to be interfered socially through architectural means. From site
visits and feedback from the occupant, the main problems are low income and the reputation of the area. The Project aimed to clear the reputation
and create a new income source by using local tradition. The horse concept has been developed hecause there is an intense horse acfivity in place.
The people like to be in charge of the horses and they sarn money from their horses, The solution developed in the light of this. There is a specific
program developed which serves as horse fazility with commercial spaces and residential spaces for the horse caretakers. This specific program would
provide income resource for the people as a new attraction center for [zmir, For the program and the placement of the building in the district some

[WE KeND]

parameters were determined and a slab system was developed from the initial parametric curve. The curve had been deformed and evaluated EMEK GOKLEVENT

according to the program requirements,



EREN OZHAN

Proje hazirlanirken yola cikilan konu, arazinin bulundugu yerdeki komsu mahallelerin gériinmez smirlar yiiziinden birbirleriyle yeterince iligkisi
olmamas! iizerinedir. Bu da kullanim zayifligina, bununla birlikte ekonomik problemlere sebep olmaktadir. Bu problemi agabilmek igin vaziyet planinda
eklenen yeni yollar ve odak noktalari sayesinde mahalle arasi iligkileri arttirmak amaclanmistir. Proje yeni eklenen yollardan en ok kullanim halinde
olanin iizerinde odak noktasi olarak ortaya cikmaktadir. Girig katindaki ticari alanlarla sehrin diger kismindakiler mahalle igine gekilistir. Ayni zamanda
diger iist katlardaki degisik topografilerde organize edilmis konutlarla mahallede yasayanlara kendi ekim alanlarini yaratilmistir. Bununla birlikte
mahalledekilere kendi tiriinlerini iretme ve ekonomik durumlanini diizeltme olanag verilmigtir.

The solution for the site is derived from a hypothesis which states that the adjoining neighbourhosds have insufficient interaction because of invisible
peripheries. The consequence causes lack of cross ufilization and leads to economical problems. To tackle this problem and invigorate the environment
and it’s use, additional routes and focal peints have been identified. The project emerges as a focal point on 2 majorly used route. It includes
commercial units at the ground level as attractors for the augmentation of the site and affordable housing units with varied typologies at the upper
|evels. The complex organization of the units creates variable terrace spaces for horticulture and the occupants are given the opportunity for growing
crop production, supplementing their economic condition.




Ege Mahallesi fiziksel sinirlar yaratan demiryolu ve otoyol arasina sikismigtir. Bu sinirlar nedeniyle Ege mahallesi ve sehrin arasindaki fiziksel ve
sosyo-kiiltiirel etkilesim sinirh diizeydedir. Ayrica Ege mahallesi sakinleri ve §eh(in geri kalani arasindaki kiiltiirel ve sosyal simiflandirmadan dogan
gariilemeyen simirlar mahallenin izolasyonunu giiclendirmektedir. Ege mahallesini sehir ile kaynastirmak igin ¢oziim olarak gegirgenlik dnerilmistir,

Gecirgenlik, dnerilen baglantilar, yesil alanlar ve performans merkezini kullanarak tamamlayicilik stratejisini gelistirir. Roman halki dansa ve miizige
yetenekli oldugundan, performans merkezi yaratmak Roman halkini gehre tamtmak icin bir secilmis hir yoldur. Dans&miizik egitim ve performans
merkezi Melez Gay boyunca konumlandinimig kentsel park ve performans binasinin sentezinden olusmaktadir. Kentsel park ziyaretcilere ve Roman
halkina kamusal alan olarak hizmet ederken, performans binasi dzellikle Roman halkinin kiiltiiriini yansitan ve onlara yeni is imkanlar saglayan bir
mekandir,

Ege District is wedged in between highway and railway that create the districts physical boundaries. Because of these boundaries physical and
socio-cultural interaction between Ege District and the city is limited. Furthermore invisible boundaries, formed by cultural and social classification
between the inhabitants of Ege and the rest of the city, reinforces the isolation of the district. Permeability is offered as the solution to intermingle

Ege district with the city. The permeability develops a strategy of compenents using proposed connections, green areas and a performance venue.

As the Roma peopie are talented at dancing and music, creating the venue is the way to introduce Roma people to the city. The Dance & Music
training and performance venue is the synthesis of an urban park and performance building sitting along the Melez River. While the urban park serves
as a public space for visitors and Roma people alike, the performance building reflects the Roma culture specifically and provides new employment
opportunities for Roma peaple.

EZGi PEHLIVAN
miya.ez@gmail.com



Ege mahallesi tren yolu, Melez Nehri ve enddistriyel alan gibi iic fiziksel sinirla gevrilmekte olup bunun yaninda igsizlik gibi sosyal problemlerin yarattii
fiziksel bir sinir vardir. Onerilen proje temelde orada yasayanlarin yasam tarzini degjistirmeden sosyal dislanmadan korumak icin yesil alanlar ve is
oranini arttirarak, yerel magazalarla, bunlar iceren konutlar tasarlamayi amaclamaktadir. Mahalledeki organik olarak geligen alan, bir veya iki kath
evlerden olusup cok yogun bir sekilde dagilarak, mahallenin genisleyerek yeni konutlarin var olmasini engellemektedir.Oldukga dar olan sokaklar
evlerin giines igigindan yeterince yararlanamamasina neden olmaktadir. Buna iligkin sunulan goziimde, tasanimda konutlar bilgenin dogal karakterini
koruyarak, kiitleler seklinde dikey olarak dagitilnstir. Ortadaki avlu giines isiginin binalara ulasmasina olanak vermistir. Binadaki sirkiilasyon dikey
sokaklarla disardan gariinebilir bir sekilde, balgenin sokaklara verdigi Gnem diisiiniilerek saglanmistir.

Ege Mahallesi is bound by three psychological borders; the rail tracks, Melez River and industrial area as well as physiological horders that are created
hy the social and unemployment problems of the district. The aim is to break down these psychological borders with green areas and housing which
provide commercial retail spaces to give local job opportunity, while at the same time avoiding changing the local lifestyle and thereby preventing
social exclusion. The organic settlement area in the district consists of one or two storey houses with very dense footprint that does not provide
opportunities for extensions and very narrow streets that don’t allow much sunlight into the houses, As an urban building solution, the units are
distributed organically to keep the existing characteristics but through a vertical arrangement. An open courtyard allows sunlight to penetrate into the
building. Because of the importance of strests for the local community, circulation is provided by sky-streets visible from the outside.




Konut projesi Romanlarin yasadigi Ege Mahallesi'nde ver almaktadir. Melez Nehri ve demiryolu Ege Mahallesi'nin sinirini olusturmaktadir. Bu sinirlan
yikmak icin fuar ve nehir arasinda yeni bir eksen yaratilmistir. Bu eksenin sonunda konut projesiyle entegre bir acik alan yaratilmistir. Bina kiitlesi,
iiniindeki ve arkasindaki agik alanlar ve onlann arasindaki sirkulasyondan etkilenerek olugturulmustur. Bu projede, birbirine bagh dart farkh kenut
maodiilii tasarlanmigtir. Bu modiiller projeyi tutan ve etrafini saran bir yapi sistemi ile cevrelenmistir. ki modiil arasinda, Roman vatandaglara dzel yesil
alanlar sajlamak icin yan-acik alanlar yaratilmistir. Bu agik alanlar, onlari sadece konutlarda oturtmak yerine onlara bir sosyal alan da saglamaktadir.

The housing Project is located in the Ege district of lzmir, the hame of the Roma peaple. The district is bordered by the Melez River and the
railway. To demolish these borders a new axis is created between the Fair and the river. At the end of this axis an open space is created, integrated
with a housing project. The design form comes fram back and front open spaces and the circulation between them. The building is organized using

four different house modules which are interlinked three dimensionally to each other, These modules are wrapped with a structural system which T
both holds and covers the internal spaces. Between two blocks of madules semi-open spaces are created to give the Roma people private FATIH GULPINAR

green argas. These open areas also supply them with a space for social activity instead of putting these activities anly inte housing units.
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IREM CABBAROGLU
irem_cabbaroglu@hotmail.com Ege Mahallesi’ nin fiziksel karakteri ve bilge halkinin yasadidi issizlik kaynakli sosyal diglanma, biilgeyi kapali bir toplum haline getirmistir, Bélgeye
getirilen kentsel ¢dziim ve yapilan bina tasarimi, Ege Mahallesi' ni sosyal, ticari ve killtiirel agidan Gnemli merkezlerin birlestigi bir diigiim noktas:
haline getirmeyi amachyor. Kentsel ¢dziim, tiim ticari ve sosyal etkinliklerin gerceklestii ana aks: kirarak, bdlgenin killtiirel, sosyal ve ticari agidan
iic dnemli merkezi olan; Kiiltiirpark, cevre mahalleler ve liman cevresindeki endiistriyel alanla ig ice gegmis bir ag yaratma fikirlerini iceriyor. Bélge
icin tasarlanan bina, benzer bir yaklagimla, baglamin anahtar noktalanni birlestirme roliinii iistleniyor. Mahallenin yapisi yakindan incelendiginde,
karsilastigimiz organik sehir dokusu, tasarlanan yeni binayi olusturan “voronoi hilcrelerinin” temelini olusturuyor. Bélgeye hizmet edecek olan bu yeni
hina, diikkanlar, iiretim atiilyeleri ve konutlardan olugan programin ii¢ ayn katmana yayilmasindan meydana geliyor. Zemin katta ferahlik duygusu
yaratma amacli uygulanan seviye farkliliklan, binanin genel anlayisla bagdasan harek etliligi ic mekanlara da tasiyor. Baglamdaki anahtar noktalardan

hinanin gesitli noktalarina uzanan rampalar, binanin baglamla ve bina elemanlarinin birbirine déniistiigii nokta gorevini gtrerek (rampalarin digemeye,
disemelerin cepheye dtiniismesi gibi), birbiriyle biitiinlesmesini saglyor.

The physical characteristics of Ege District coupled with social exclusion due to unemployment makes it a closed community. The urban and building
design aims fo turn Ege District into a transit node where socially, commercially and culturally significant spaces merge, The urban solution breaks
down the main circulation axis into three parts where alll the commercial and social events take place. The proposal creates a more integral network
hetween the three significant places of the area which are; Killttirpark with cultural significance, port and industrial area with commercial significance
and other neighborhoods that they have close social relationships with. In a similar approach the building achieves the same salution in its role as a
boundary between the key points of the context. In order to analyse and develop the integration with the context the existing organic street pattern
was treated as voronai cellular pattern, extending into the new proposal. The program is distributed to the building in three layers; shops on the
ground floor, workshops on the first floor and housing on the second floor. The layer differences are propesed in order to reach a more spacious effect
while entering the building fram the outside creating a transition from low to high floor level. The ramps integrate with the context and amalgamate
building elements with eachother. The tectonics understanding of the building suggest a soft, fluid transition between building elements where ramps
hecoming slabs and slabs becoming the enclosure.




Kullanicilarin ihitiyaglan parametrelerle belirlenmistir. Parametreler modiillere uygulanmistir. Modiillerin malzeme segimleri kullaniciya birakalmigtir,

Bu anlayis gécebe yasam tarzini desteklemektedir. Catida olusturulan bahce, yasayanlarin giinliik yasamlariyla alakali olarak onlara giivenli aktivite
ortamlan saglanmistir, Kentsel baglamda; kullanilimayan fabrika binasi, kullamm amaci farkli olan miizik okulu olarak Gnerilmistir. Benzer modiiller
bireysel stiidyolar olarak kullanilacaktir. Perfomans segilemek icin orta alanda biiyiik bir sahne bulunmaktadir. Ayrica; projede problemler, arazide

yapilan fotograf cekimleri yardimiyla saptanmigtir. Mimari bilgi ve fotograf dnemli dlciide tasanmi desteklemistir,

In the preject, users needs are defined by parametric variations which are applied to moedules. Materials of the modules are determined by the users.

The idea of these modular blocks is to suppert users' lifestyle by allowing the inhabitants to do all their daily activities indoers. A roof top garden
pertains to their daily life offering a safe and open-air space for a variety of activities. At the urban scale: adaptive re-use of an abandoned

factory building is also proposed. The factory is transform into music hall using the same modules used for the private development. At the centre
of the building there is a hig stage used for art performances. The collage methed developed using photographs taken during the field study is
employed fo identify and address a conceptual and emotive approach to the design. This combination of architectural information and phetography

as a design method has supported the aim significantly,

ISKENDER GUMUS




KORAY DURMAZOGLU

Proje lzmir Ege Mahallesi hilgesine uygulanmistir. Projenin amaci bu alanla ilgili problemli alanlara ¢éziim getirmektir. Halk sosyal, ekonomik ve
killtiirel sorunlardan dolayr Melez Cayi ve tren yolu arasinda stkismis ve dislanmislardir. Oneri kentsel tasarim Ege Mahallesi halkina yayiima ve
genisleme konseptine uygun olarak yeni yasam ve is alanlari saghyor. Yeni yol sistemleri, binalar, kordan, meydan ve dneri bina alani kentsel tasanm
fikirle-riyle tekrardan diizenlendi. Bu yeni fikirler ile onlara hem is imkani hemde yetenekleri kanusunda egitim imkani saglayan egjitim merkezi ve
tiyatro yapilmigtir. Ege Mahallesi halk fakir fakat yetenekli bir topluluktur. Bu yeteneklerden en dnemlileri miizik ve oyunculuktur ve bu yiizden onlara
hem is hem de egitim imkam saglanip sosyal ve ekonomik olarak cevreye adapte edilmistir. Bina ve yerlesim alani baglanti ve erisebilirlik konseptine
uygun olarak tasarlanmistir. Ayrica binalar kendi iginde de bu konsepti devam ettirip tasiyici sistemler arasinda da bir bina baglantisi saglanmigtir. Bu
tastyici sistem aymi zamanda hinada doluluk - bosluk ve acik - kapaliliklarin da belirlenmesinde kullanilmistir,

The reasons for the segregation of the residence are the social, economical and cultural problems of Ege Mahalesi. The site is physically isolates as
it sits between the Melez River and train tracks. The urban design proposal attempts to improve the social and economical positions of Ege Mahallesi
offering new residential plan able to expand and spread across the site. The plan proposes new road systems, buildings, water front, square and a
proposed site for an auditorium and educational facilities, The aim is to assist them in finding employment and provide education based an their
culturally developed abilities. The Ege Mahallesi residents are poor but they have got talents in music and performance so the educational facility
and auditorium fits the eriteria. The form of the building and site area is based on the idea of connection and accessibility. The building forms a part
of the connection between the site and its boundaries. The structural connection system between the two parts of the building is used to play with
the solid and void characteristics of the huilding envelope.




Ege Mahallesinin kiiltiirel, fonksiyonel, sosyal ve ekonomik gergekleri kabul edilerek, proje ile kentsel ve mimari yeni bir olasilik yaratilarak, bilgenin
cesitli aktiviteler icin bir odak noktasi haline danilstiiriilmesi amaclanmistir. Mevcut kentsel dokudan yola gikarak konut ve alisma alanlari olarak

yeni hir bilge yaratilmig, kaldiim kaplamasi kentsel mobilya ohjesine ve sonunda da bina cephe elemanina déniismiistiir. Bilgedeki iklimsel kogullar,
fiziksel siirlar gibi interaktif parametrelerle binanin morfolojisi belirlenmis ve cephede gok katmanlilik ve bu katmanlan ayirct renklerin kullanildidr bir
bina tasarlanmigtr. Onerilen ticari okul, toplumsal siniflarin diizenini desteklemekle kalmayip ticari anlamda da bu siniflara destek vermektedir. Yeni is
imkanlari ve uygun kiralama yerleri yaratiimasiyla site ve mahallenin ekonomik anlamda biiyiimesinin saglanmas amaclanmistir.

Aeknowledging the existing antinomies (cultural, functional, social, economical ete.) in Ege Mahallesi, the project aims to become an urban and
architectural alternative, transforming the site into a focal point of activities, a nexus of the area. The current urban structure has been an inspiration
for approaching the urban tissue as an extension of the home and workplace—an organism that shape-shifts from a pavemnent finishing to an urban
furniture object and finally becomes a part of the building as a fagade component. Interactive energies and parameters on the site (bio-climatic factors,
physical boundaries, circulation flows) have dictated the morphology of a building that connects with the spirit of the place by using multiple fagade
layers and distinctive eolors. The trade school incorporates not only community supported classes but also commercial spaces, that relate to a wide
target public, thus encouraging a social dialogue. Affordable renting spaces for small husinesses and new job opportunities created by specialized
classes ensure the economical growth of the site and its neighborhoods.
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Proje ilk olarak Ege Mahallesi ve cevresinin detayh sekilde incelenmesi ile basladi. Orda yasayan Romanlarin gereksinimleri, yasam kosullar ve bunlarin
simdiye kadar ne yinde karsilandiji veya karsilanmadigi arastinidi. Buna paralel olarak “Roman Kiiltiiri'niin” ve Romanlarin aragtinimasi sonucunda
bir hipotez olusturuldu. Bu hipetez dogrultusunda Roman kiiltiiriinii bozmadan onlara is olanagi sunmak ve Ege mahallesinin kendine dzgii yapisini
korumak projenin baslangic noktasini olusturdu. Ege Mahallesi ve cevresindeki sinirlart koruyan, Ege mahallesi, Alsancak ve eski fabrika alanlarinin
kesigim noktasinda bulunan bu alanlar arasida akici, hiicresel, heterojen bir kentsel yerlesim plani olusturuldu. Kentsel coziim icerisinde “konut,

ofis binalari ve sosyal ihtiyaclara ynelik” bir program olusturuldu. Ayrica, bu kentsel diniisiim projesinin Gnemli bir kismini da odalar ve dernekler
olusturmaktadir. Amag izmir'deki biitiin dernek ve odalan tek bir noktada toparlayip onlarinda bu durumdan faydalanmasini saglamak, bilgi paylagim,
kaynak paylagimi, veri paylagimi gibi konularda kolaylik saglamak olarak belirlenmigtir. Konumuyla sehir merkezine olan yakinhgi da dider bir ézelligidir.
Bularin diginda “voronoi” hiicreleri paylasim fikrini giiclendirirken, Ege mahallesinin kendine @zgii organik olusumunu korumaya ve giiclendirmeye de
yinelik tasarlandi. Ayni zamanda bu heterojen olusumun da Ege mahallesi insanlarina ig olanaklan saglamasi hedeflenmigtir.

Ege Mah has an organic settlement that is self organizing and constantly growing, but now suffers from lack of space to expand. The site has physical
and social houndaries and the aim is to create a heterogeneous & liquid dynamics between these boundaries and the three different sites; “Ege
Mah-Alsancak-Factory Area” with a smooth urban solution based on voronoi cell geometry. This urban settlement includes different and varied
programs residential, commercial and governmental. The other aspect of the aim is o congregate all the associations and chambers of lzmir in to this
generative voronoi settlement, These programs range from the Coachmen Association to the Romans Association, The Kids and Housing Associations
to the Businessmen Association. Furthermore, voronoi cells support the idea of the aggregation of diversity, creating a seamless whole, of sharing
information easily and linking together evenly. This heterogeneous urban solution can also provide job opportunities to the Ege Mah people and
supperting their existence on the site.




Bir roman yerlesim bilgesi olan Ege mahallesinde konumlanan proje, bélgenin en bilyiik sorunlarindan olan yerlesim ve issizlik problemlerini

biilgenin kendine ait kimligini kaybetmeden céziimlemeyi amaclamaktadir. Proje gelisim stirecinde, bilgede var olan doku ve kiiltiiriin sehrin diger
baliimlerindeki o doku ve kiiltiire yabanei insanlara cazip hale getirilmesi ve tanitiimasi temel diisiince olarak alinmistir. Bu amagla hdlgenin issizlik ve
konut problemlerine bir céziim olarak, bilgedeki dokuyu bozmamak amaciyla var olan konut ve endiistri merkezlerinin kegistigi alandaki kullaniimayan
binalarin yikilarak yerlerine yapiimasi tasarlanan konut ve ticaret kompleksi diger binalarin bir uzantisi seklinde diisiiniilmiistiir. Bu diisiinceyi tasanmsal
olarak da desteklemek amaciyla projenin formsal olusumunda origami diigiincesi temel alinarak formu olugturan yiizeylerin katlanarak mekantan

olusturmalan saglanmistir, Aynca origamik formlardaki ic-dis yiizey iligkisinden yararlanilarak projenin ic ve dis mekan coziimleri gelistirilmistir.

The project is located in the Ege district of fzmir, a district that lacks many of the city's facilities. Employment and housing are the most crucial
problems in the site. Therefors, the project aims to meet both the employment and housing problems simultaneously. While the project proposes to
reduce the major problems of site; it also aims to achieve that without disturbing the existing context of the site. In order to keep the existing

fabric of the buildings in site, the new proposed huildings are connected to the existing buildings; therefore the new buildings look fike they are the
extension of the existing ones. In order to achieve this extension and fluidity from the old to the new, the surfaces of the building are folded using the

logic of origami.
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Ege mahallesi izmir'in en merkezi bilgelerinden biri olan Alsancak'ta, kendine has dzellikleriyle Gne gikmaktadir, Zengin bir tarihe sahip Romanlar
burada yasamaktan mutlular, fakat en biiyiik problemleri igsizlik. At Bakim Merkezi projesi mahalle sakinleri igin bagarili olduklar fayton ve yiik
tagimacihdji isini kullanarak yeni bir ig sahasi yaratmay amaglamaktadir. Proje ayrica mahalle ve kentin diger kisimlan arasindaki gériinmez sinirlar;
binicilik ve Roma kiiltiiriinii tanitarak, disardan gelen misafirlerin ata hinmesine ve onlarin orada edlenmesine izin vererek kaldirmaya yineliktir, Tesis
icerisindeki dilkkanlar ve kafeterya da is olanagi saglamaktadir. Bina Melez Nehri'nin iki yanini ic ve dig mekanlar arasinda da baglantilar olugturan
rampalar araciiiyla baglamaktadir. Boylelikle dinamik bir akis ortaya cikmistir. Bu durum, catinin nehrin karss tarafina ulasan bir rampaya doniismis
lisminda iyice belirgindir,

The Ege District stands out with its many distinctive qualities in one of lzmir's most central areas; Alsancak. The Roma people, with their rich history,
are happy to live there; however, unemployment is their main problem. The Horse Care Facility aims fo provide new employment for the locals by
means of facilities for phaeton and load-carrying businesses, which they are good at. Furthermare, it attempts to make the invisible boundary between
the district and the rest of the urban environment disappear by promoting the horse riding and iis assaciation with the Roma culture, allowing visitors
from outside to ride horses and enjoy themselves in the districl. The retail and eating places in the facility also provide employment. The building
conneets the two sides of the Melez River by means of ramps, which also create connections between the internal and external spaces. A dynamic
flow emerges, which is reflected in the whole form. This is demonstrated clearly in a section of the roof which transformed into a ramp reaching
across the other side of the river,




‘Ortak Atéilye’ projesi Izmir'in Roman yerlesim biilgesi olan Ege mahalesinde konumlanmistir, Bu alan hem kentsel igleyis bakimindan hem de nehir

ve otobanin olusturdugu fiziksel sinirlar yiiziinden sehirden kopmustur. Oyle ki mahalle, kent yasamindan ayn bir isleyis gdisterir; Ege Mahallesinde
issizlige bagl olarak gelisen, ishirlige dayah bir ekonomik diizen vardir ve mahalle sakinleri ortak yagam sayesinde hayatta kalmayr basarirlar. Bu olguyu
degistirip, hem ekonomik hem sosyal agidan mahalleyi kent dokusunun bir parcast haline getiren ‘Ortak Atilye’ projesi; mahalle sakinine is imkani
sadlayacak tiretim, egitim, ve tamir attlyelerinden olusturuldu. Bu proje killtiir ve sanat merkezleri olarak Gnerilen eski Tekel fabrikasini ve otobanin dogu
tarafindaki depo alanlarini hirlestirerek sehrin kiiltiirel dokusunun bir parcast olarak isler; nehri kullanima acip, otobani bir sinir olmaktan cikaracak bir
kiprii fonksiyonunu gdsterir.

The handcraft studios project is located in Ege Neighborhood. The aim of the project is to connect this existing Roma neighborhaod te lzmir. The urban
analysis shows that the river and the highway form a strict boundary between settlements and the Ege district, which is excluded from the existing
urban weh. Therefore, as an urban solution, the area is connected to the city through the addition of nodes wherein each includes an urban function.
As a proposal far a cultural web, the abounded Tekel factory and the storage building across the highway are converted into cuttural centers. The
“handcraft studios” building is located in between two existing buildings, creating a connection that forms a bridge over the river and the highway.
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Ege mahallesi, Metropol sehri olan lzmir'in ortasinda bulunan bir cingene mallesidir. Ege mahallesi halki bu bilgeye Selanik, Menemen ve
Kadifekale'den gdc etmisler. Bu bilgesinin problemlerinden biri de organik yerlesmedir. Bu organik yerlesme arag girisini engelliyor ve birok cikmaz
sokak yaratiyor. Projenin amaci bu bélgenin organik yapisini kaybetmeden tekrar organik bir sekilde ve diisiik maliyetli bir duruma getirmek, Binalarin
cephelerinde plywood kullamldi ciinkii ucuz ve yenilenebilir bir malzeme. Binalarin agikiiklari rastgele karelerden olusuyor. Bu durum binalarin her
birinin essiz olmasini sagliyor. Bu acikliklar giizdiizleri evlerin iginde, geceleri sokaklarda desen olugturmayi sagliyar,

Ege district is a Roma neighbourhood which is lacated in the inner area of the metrapolitan city lzmir, The local community migrated to Fge
neighbourhood from Selanik, Menemen, and Kadifekale. The neighbourhood has many social prablems. One of the problems is the organic settlement
as it doesn’t allow vehicles to reach the area and the streets have many dead ends. The aim of the project is to re-design the area without losing the
organic characteristics, providing buildings that are affordable for the local community. The buildings fagade is made from plywood as it is affordable
and renewable. Facade openings are randomly distributed squares giving all houses a unigue character, In the day time these openings create
patterns of fight inside of the house, while at night the light patterns will paint the street,




Ege mahallesi iki Gnemli noktanin kesistigi, iistii drtiilii ve kaybolmaya yiiz tutmus bir kiiltiir baninagi niteligindedir. Killtiir park ve limanin yani sira,
popiilasyon artis ile yayldigi komsu mahalleyle de olan iliskisi projenin kentsel hipotez agamasina taban olugturmaktadir. Hipotez; arazinin, kesisimi
oldugu bu iic dnemli lokasyonla olan iliskisini fiziksel ve sosyal agidan giiglendirerek, finansal sirkiilasyonunun gelistirilebilecegi ve burada yasayan
insanlarin hayat kalitelerinin arttinilabilecegi olarak ortaya sunulmustur. Yapilan aragtirma ve analizler sonucunda Ege mahallesinde yasayan Romanlarin
yok olmak iizere olan kiiltiirlerini korumaya yardime: olacak ve bu insanlara is alani salayacak hir yapiya ihtiyac duyduklan saptanmistir ve bina
programi zanaat atilyesi olarak belirlenmistir. Arazide yapilan analizler sonucunda mahallenin kaotik yerlesimi ve biiyiime sekli fraktal mantii ile
tzdeglestirilmig ve fraktal, hilesen olarak projeye tasarim tabani olusturmustur. Projenin tasanim dayanag olan fraktallann temelleri, araziye ve binaya
yaklagim yériingeleriyle olusturulmus ve bu olusan fraktalar binanin striiktiirine, plan organizasyonuna, kat yiiksekliklerine ve acikliklarina kilavuzluk
etmistir.

Ege district is at an important urban intersection which also carries the importance of being a cultural habitat which is in danger of fading away.

This situation is also the fundamental conceptual solution; that by reinfercing the physical and social interaction between the Port, Kiiltiir Park and the
neighbouring districts, we will strengthen the financial situation and increase the quality of peeples lives in the site. The research and analysis shows
that the Roma that reside in the Ege Neighbeurhood are beginning to shift. A building consisting of a craft workshop and shops is needed to employ
the unemployed. Disorganized settlement and the growth at the district form the base of the computational approach using fractals. Access rotation
possihilities through the building, sets off the hase geometry of the fractal pattern. This was used to create base geometries eomprised of the structure,
spatial organization, floor levels and openings of the building,
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Proje alani gingene mahallesi olarak bilinen Izmir Kahramanlar'daki Ege Mahallesidir. Bu biilge ve icinde yasayanlar, doal ve kiiltiirel sinirlamalar
nedeniyle dtekilestirilmis, sehirden kapuk birakilmistir. Bu projenin sosyal odak noktasi olarak Ege Mahallesi sakinlerinin zgiivenlerini giiclendirmek
giisterilebilir ama bunu yaparken anlarin hayat tarzlanni gok géiz iniine sermeden yapilmasina zen gdsterilmistir. Projenin gikis noktast bilgenin
kentsel drgiisii olmustur. Mevcut kentsel drgii referans nokiasi olarak alinmig, incelenmis ve Romanlarin hayat tarzlan diisiiniilerek gelistirilmigtir,
Birlesen kutularin olusturdugu yeni drgii mevcut olana giire sokak seviyesindeki insan akisini ve gecislerini gelistirmistir. Kiiciik lcekteki mimari
odak noktasi ise %90 geri daniistiiriilmiis malzemeler kullanilarak ina ettikleri evlerin sahipleri olacak olan Roman aileler tarafindan kurulmus yesil
evler olmustur. Bu sosyal projede calisacak olan mimarlar; ailelerin daha inceden cikarilan ihtiyag tablosuna gire ailelere dzel tasanm secenekleri
sunabilmektedirler. Tasarima gére dzel hazirlanan kitler aileye verilir ve projedeki mimar ve miiteahhitlerin giizetiminde aile tarafindan inga edilir. Bu
durum tasanimi ve tasarimin islevselligini mimarin kontroliinden ¢ikarmazken kullaniciya dizel secenekler sunabilmesi agisindan kargilik bir siirectir.

Project area is Ege Mahallesi which is known as gyspy neighborhood in Kaliramanlar, lzmir. This site and people are being detached from the city
because of natural and cultural with boundaries. The social focal point of this project is to improve self-confidence of Roman people a safe and
confidental organisation.The starting point of the project area has been the urban pattern. The existing urban pattern is taken as a reference point
and developed under the consideration of life styles of Roman people. The new pattern which is formed by the merging boxes improves people
transition in the street level. The architectural focal point for small scale is green houses which are built by Raman people themselves with 90%
sustainable materials, Architects can make special design alternatives according to requirements of the families wha live there, Special kits which
are prepaed according to design will he given to tamilies and they built the houses under the supervision of architects and contractors.




Ege Mahallesi icin olugturulan hipotez, Roman halkanin kiiltiirel, sosyal karakterini dig diinyaya tamitarak, halkin ekonomik refahini yiikseltmeyi ve
biylece cevresiyle giicli bir baj kurmay: hedefliyor. Sosyal, kiiltiirel ve ekonomik acidan kurulacak olan bu bagin olusturulmasinda, sokaklarin baglayici
ozellidi projejenin tamaminda dnemli bir etken olmugtur. Bina programina uygun olan alanin secilmesi ve parametrik olarak dedisebilen ana plan
olusturulmasinda mahalle ve cevresinde yapilan analizlerin biiyiik etkisi bulunmaktadir. Binalarin konumlari ana planda olusturulan yollarin kesisim
noktalarindan tiiremis olup, sekilleri de hipotezde de belirtilen bag kurma tzelligine uyarak dogal, siirekli ve akiskan mekanlarla olusturulmugtur,
Cephelerde ve ic mekanda bulunan dogal driintii, yapi icin siitriiktiirel destek olugturdugu gibi aym zamanda bina ve ziyaretciler arasinda gérsel bir bag
yaratmay! hedeflemektedir,

The hypothesis for the Ege Mahallesi site aims to set off a strong connection between the Roma people and their surroundings by infrodueing their
social and cultural characteristics to the exterior world and increasing their economical weifare. In order ta create this connection between the social,
cultural and economical divides, the connectivity function of streets has a significant role to play throughout the whole praject. From the site analysis

the master plan is designed parametrically to find the best location for the building program. Subsequently the structure is derived from the intersection
points of streets according to the master plan, The forms of the structures are developed with the same logic as the site hypothesis and aim to create
connection by using natural, continuous and fluid spaces. The organic pattern hoth en the facades and interior of the building acts as a connector in

creating visual relation between the building and its visitors as well as developing the structural support system,
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BOLUMU...

2001 yilinda egitim ve ogretimine basladiginda hedef olarak uluslararasi moda markalar yaratacak ve

boylece Tiirkiye'nin tasarim iilkesine ddnisiim siirecinde istihdam acigini kapatacak genc yetenekleri ortaya
clkarmayi dngdrmekteydi. 9 yil icine bu ugurda dinamizmini ve heyecanini yitirmeyerek moda tasarimi ve moda
isletmeciligi alanlarinda 6 kusak mezun verdi ve, egitimdeki farkliigini kavramsal ve disiplinlerarasi projelere
verdigi tnemle ortaya koydu. Bu yil 20 yeni tasanmei ve 17 moda igletmecisi hedeflenen yolda ilerlemeye hazir.

2006 yihindan itibaren tekstil ve moda diinyasini cemberine alan ekonomik krize karsin bugiin mezunlarimizin
biiyiik cogunlugunun Tiirkiye'de bu alanda profesyonel is giiciinii desteklediklerini ve bir bolimiiniin de
yurtdisinda prestijli iniversitelerde akademik kariyerlerine devam ettigini bilmek hedefimize ulasmakta
oldugumuzun bir gdstergesi. Gegen yilin mezunlarindan Merve Eron ve Gizem Alankdy'iin kendi markalariyla
daha simdiden dnemli platformlarda yer almalan ve moda devi Dolce & Gabbana ile bir projeye imza atmalar
gelecek kusak mezunlanimizt yiireklendirecek bir basan.

WModa Tasarimi Boliimii her gecen giin moda ve tasarim diinyasinin énderlerinin ilgi odagi olmayi siirdiiriiyor.
Moda diinyasinin profesyonellerini agirladigimiz seminerler ve calistaylar bu ilginin ispati. Bu yil dgrencilerle
deneyimlerini paylasan Bora Aksu, Esin Vilmaz, Basak Giirsoy, Yasemin Ozeri, Deniz Mercan, Simay Billbii,

bu profesyonellerden bazilari. Ozellikle diinyaca iinlii tasanmeimiz Bora Aksu'nun Moda Tasanm dgrencileriyle
yiiriittigi iki haftalk calistay ve sonug diriinleri icin kendisine tesekkiirii borg bilirim.

Sektdriin gereksinimleri acisindan beyin giicii olusturma hedefi, bélgedeki sektdrel gelisimleri ve uzmanlasma
alanlarini yakindan takip etmeyi gerektiriyor. Bu baglamda, son ii¢ yildir diizenli olarak yenilikei tasanimlarla
katkida bulundugumuz IF WEDDING fuari ve tzellikle EGSD ile yapilan siki ishirligi izmir’den diinyaya acilmayi
hedefleyen gelinlik sektoriiniin ihtiyaci olan istihdam giiciinii olusturma yoniinde attigimiz adimlarin Gnemli bir
ayagini olusturuyor.

Bu yil Semra Seving'in yiiriitiiciiliglinde gelistirilen moda isletmeciligi dgrencilerinin marka projeleri ve tasarime:
Berrin Gonen'in yiiriitiiciiligiinde gerceklesen Dogu'm kensepti isiginda gelistirilen moda tasanim koleksiyonlari,
sene sonu sergimiz ve defilemizin diriinlerini olusturuyor. Giiniimiizdeki vahsi tiiketim olgusuna ve kapitalist hizh
moda sistemine kars! bir durug sergilemek amaciyla projeler, kiiltiirel mirasimiza ait referanslarla, el sanatlari

ve zanaatlarla etkilesim iginde gelistirildi. Dogu'm kavramiyla yiiziimiizii giinesin dogdugu yere cevirip, dogudan
bir “yeni” dogurmayi hedefliyoruz. Dogu'm bu anlamda hem tasarimeinin doguya bakigini, hem de orijinal

anlami ile dogumu simgeliyor. Boylece tasarim diinyasina genc, kreatif bir enerji yayacak olan “yeni dogmus”
koleksiyonlarimizin yani sira, genc tasarimeilarimiz ve isletmecilerimiz de bu sektériin “yeniden dogusunda”
umut vaad ediyorlar.

Onlar, 4 yillik yorucu ama keyifli yolculuklarini basariyla tamamlayarak, cok daha zorlu ama daha anlamli

bir yolculuga adim atiyorlar. Bu yolda geng mezun dgrencilerimize bagarilar ve bol sanslar diliyor, onlarin
yetismesinde ve kisisel sunumlarinda emegi gecen tiim akademisyenlere ve profesyonellere igten tesekkirlerimi
sunuyerum,

Boliim Baskani,



iSUBRMECILIG FASHION BU
0DA TASARIMI FASHION DESIGN

EASTERN BIRTH. ..

At it's inception in 2001, the vision of the Fashion Design Department was to train young talents whe would
create international brands, and thus compensate for the lack of professionalism available to turn Turkey into a
design country. Within 9 years the department, without losing its enthusiasm and dynamism through 6 genera-
tions of graduates in fashion design and fashion business, has made its mark in education by giving priority

to conceptual and interdisciplinary projects. This year, 20 new fashion designers and 17 fashion managers are
ready to proceed in this direction.

The evidence that we are on the way to accomplishing our goal is that most of the graduates are eontributing

to the:professional workforce despite the economic crises surrounding the textile and fashion industries in
Turkey since 2006. Another important portion of graduates are continuing their academic careers in prominent
universities abroad. Particularly, last year graduates Merve Eron & Gizem Alankoy's positioning.of their brand in
important platforms, and their collaboration with fashion giant Dolce & Gabbana, is a success story to encourage
the next generation of graduates.

The Fashion Design Department continues to attract leaders of fashion and design every day. The proof of this

is the seminars and warkshops at which we host professionals of the fashion world. This year Bora Aksu, Esin
Yilmaz, Yasemin Ozeri, Basak Giirsoy, Deniz Mercan, and Simay Biilbiil were only a few of those who shared their
experiences with the students. Particularly | would fike to thank the internationally known Turkish designer, Bora
Aksu, for his 2-week fashion design workshop:

The aim of producing brain power to meet the sector’s necessities/demands, requires following sectoral
developments and clusters/specialization areas closely. In this context, our contribution over the last 3 years
to IF WEDDING Fair through innovative designs, and particularly our close coordination with Agean Clothing
Manufacturer’s Association, constitute important steps that we take towards generating the professional work-
force required by the wedding industry which aims to expand from lzmir to throughout the globe.

This year, the brand projects developed by fashion business students under the supervision of Semra Seving,
and fashion design collections developed with the inspiration of the concept entitled Eastern Birth under the
supervision of Berrin Ginen, constitute the products that we present in our graduation exhibition and the fashion
show. The projects are developed by combining references from our cultural heritage with the interaction of
hand made arts and crafts, with the aim of adopting a position/attitude against the wild consumerism and
capitalist fast fashion system. With the concept of * Eastern Birth" we intend to turn our face to where the sun
rises, and give birth to 2 new life from the East. In this sense, Eastern Birth symbolizes both the designer's view
on the East, and the birth with its authentic meaning/sense. Thereby, in addition to the “new born" collections
which will spread a young and creative eneray to the design world, our young designers and managers encour-
age a “re-hirth" of this sector.

By completing, with success, their 4 years of a tiresome but pleasant journey, they step towards a much mere
challenging and more meaningful experience. In this way, | wish all success and luck to our young graduates
and in particular, | would like to sincerely thank all the academics and professianals whe have contributed
enormously in guiding and educating them.




ASLI DESTAN OZMEN
aslidestanozmen@gmail.com

MONOESTIJL

EMONOESTIJIL

Mono de stijl “tek” ve “de stijl" kavramlarindan tiiretilmistir. Markanin esin kaynadi modernlesme ve kiibizmden etkilenerek Hollanda'da ortaya

ctkan De stijl akimi olmustur. Markanin dnceliji konsepte sadik kalarak trendlerin dngériilerini uygulamaktir. Hedef kitlesi BA segmentinin; sofistike,
ayricalikl, kiibik ve geometrik sekillerle harisik kansept diriinlere nem veren 18-35 yas arasi renkli kadinlardan olusmaktadir. Misyon olarak kalite ve
marjinalligini benimseyen marka ana renklerden olusan koleksiyonuyla “Temel cizgi” ve genis renk yelpazesinden olugan koleksiyonu ile “Renkli gizgi®
temalarim Gnermektedir. Butik tarzi bir tiretim anlayisini benimseyen marka, modaya stilleriyle farkh balaslari olan cagdas kadinlan konseptinden
haberdar etmek amacindadir. Markanin verdigi soz “Sekillendir kendini!” slogamiyla kendini gésterir.

The brand’s name Mono De Stijl is composed from “Mono” meaning “One” and “De Stijl" meaning the style, The inspiration comes from the De Stijl
movement which appeared in Holland under the influence of Cubism and Modernism. The brand's priority is product development in tune with fashion
trends without diluting the concept. The target consumer profile is based on a BA segment which is sophisticated, concessive, colourful; women
between the ages of 18 and 35 who are interested in concept products and are open to cubic and geometric shapes. The mission of the brand is to
expose quality and give products a marginal look with the aid of both “primary lines" made with primary color and “colored lines” from a rich variety
of colors. By adopting boutique production in numbers, the brand aims to make people aware of its concept stream for contemporary women who
have a different attitude in fashion with their unique style. Mono De Stiil's brand promise is "SHAPE YOURSELE"




new

CONCEP-T

CONGCER-T

“New Concep-t” sade ve zarif bir tisirt markasidir. Misyonu tigtrte yeni bir anlayis getirmek olan New Concep-t farkh tip kumaglari, yenilikei iiretim
metotlari ve tasarimlanyla her zaman, her yerde ve her sezonda giyilebilecek tisrtleri tiiketiciyle bulusturur. Ustelik marka, kendi sundugu aksesuar,
sablon ve model secenekleriyle miisterilerine kendi tisdrtlerini yaratma sansi vermektedir. New Concep-t cevre ve saglik yanhisi bir tutum izleyerek
ambalajlarini geri doniislii malzemelerden, tisrtlerini ise organik kumastan iiretmektedir. Hedef kitlesinde, 18-40 yas arasi modayi takip eden, kaliteye
ve kaliteli yasama dnem veren, abartidan uzak duran, konforuna diigkiin olan bay ve bayanlar banindirir. Marka stiziinii “ Bir tisdrtden ok daha fazlas..”
olarak belirten New Concep-t iiriin grubunu baskili, tasarim, basic ve organik olarak dirde ayrmakta ve diriinlerini konsept magazalarinda ve kendi
internet sitesinde satisa sunmakiadir.

“New CONCEP-T" is a simple and elegant t-shirt brand. With the mission of bringing a new understanding to the t-shirt, New-Concep-T T-shirts can
be found every time, every where and every season with quality and different kinds of fabrics, innovative production methods and designs. Customers
can also create their own t-shirt with templates, accessories and models proposed by the brand. “New CONCEP-T” keeps a respectful attitude to

the environment and health using organic fabrics for the T-shirts themselves and recyclable materials for packaging and tags. Its target group are
high and middle class men and women between 18 and 40 who follow fashion and appreciate comfort, simplicity and quality. The company’s promise W=
is “More than just a t-shirt.” The product range consists of basic, organic, printed and designed t-shirts. Its products are sold in concept stores BENSU ERGUVEN

and the brand’s website, bensuerguven@yahoo.com




BERKIZ YETISEN
jr_boss84@hotmail.com

Lithium yiiksek kaliteli ve ozel tasarim iriinler satan bir spor markasidir. Miisterilerine sinirl sayida iiretilmis iiriinler sunan marka, iiretimi fason
olarak yaptirir. Lithium'da kullanilan tiim renkler sadece logosunda giriilen renklerdir. Bu renkler, siyah, beyaz, gri ve mavi tonlaridir, Markanin logosu
stirekliligi ve sporla gelen uzun yasami sembolize eder. Lithium'un misyonu Tiirkiye'deki en iyi hizmetleri veren, en kaliteli ve lider spor giyim markasi
olmaktr. Vizyonu, spor giyimde diinyada akla gelen ilk marka olmaktir. Hedef kitlesi 15-25 yas arasi, yiiksek gelir diizeyine sahip kiz ve erkeklerdir.
Marka sozii; “Hizh yasa, tzel ol!"olarak ifade edilir.

Lithium is a sportswear brand which sells high quality and specially designed products. It offers a limited edition collection to its customers and works
with contractors in terms of production. Lithium only uses the colors that are in ifs logo. These colors are black, white, grey and blue tones. The logo
represents a centinuous and a long life, Lithium’s mission is to be the leading sportswear brand in Turkey that offers the best services with the best
quality. Its vision is to be considered the first brand in sportswear in the world. Lithium’s target group is 15-25 vear old boys and girls with money to
spend. Lithium’s brand promise is: Live fast, be special!




9 months, trendleri yakindan takip eden, rahathik ve sikliklarini hamilelik stiresince korumak isteyen hamile kadinlar igin yaratilmis bir markadr. Kaliteyi
kendine prensip edinmis bir marka olan 9 months, hamile bayanlarin ve bebeklerinin saghklarini gok Gnemsemektedir. Bu yiizden iiriinler yiiksek
kalitede dogal ve organik kumaslardan iiretilmektedir. Sezon trendlerini takip eden ve hedef kitlesine zengin tasanim alternatifleri sunan marka 9 ay
boyunca hamile bayanlara hem fonksiyonel hemde sik iiriinler sunmay hedefler. 8 months hamile bayanlarin bu hayatlarinin en Gnemli déneminde
onlarin yaninda olmayr amaclar. Markanin stzii “hamilelik boyunca kadmsiligi korumak"tir.

9 months is a maternity brand which is developed for pregnant women who follow the trends and want to be comfortable and good looking during
their pregnancy. As a brand which adepts quality as a principle 8 months cares about pregnant women and their babies’ health. That is why the
products include only high quality, natural and organic ingredients with respect to pregnant women and their baby. Following the seasona trends and
proposing a rich varigty of design to its target market, the brand aims to provide both functienal and ehic products for pregnant women. 8 months - -

wants to be part of a pregnant woman’s life and aims to be helpful during the most impertant period of their lives. 3 months’ hrand promise is DENIZ GERI§
“Maintaining femininity along with maternity.” deniz.geris@hotmail.com
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DILEK PULAT
dilekpulat1 @hotmail.com

“Nostalchic” markast eski moday! yenilestirmek olarak yorumlanabilecek vintage pazarinda alternatif bir gizgi olusturmay) amaclar. Bu markanin
konseptinde, giiniimiiz modasini 60°lar ve 70'ler modas! etkilemektedir, Markanin amacy, giiniimiiz moda cizgisinde anneannelerimizin giysilerini
modaya uygun ve popiiler bir hale getirebilmektir. Markanin hedef kitlesi modern, sik, kendine giivenen, rahat ve cesur 18 ve 30 yas arasi orta sinif
kadinlardir. Diinya trendlerini yiiksek kaliteyle takip eden bir marka olarak giinliik giyime siklik kazandiran ve hem gece hem de giindiiz giyilebilen
koleksiyonlan sunmaktadir. Markanin misyonu kadmlarin kendine giivenmesi ve stil sahibi olmasidir. Nostalchic bu kadinlarin nostaljiyi modaya
uygun bir sekilde yasamalarina yardimer olur. Markanin vizyonu 5 yil icinde taninmig bir vintage marka haline gelebilmek ve butik konseptini diinyaya
tasiyarak, diinya moda pazarlarinda magazalarini acabilmesidir. Markanin szl ise “eski modayi yeni bir bicimde etkilemek”tir.

Mostalchic aims to create an alternative line in the vintage market where old-fashioned items are renewed. The concept of this brand is to reflect
60's and 70’s era in today’s fashion. The aim is to make our grandmothers’ clothes fashionable again in the guise of 2 modern fashion line. The target
market are middle class women between 18 and 30 years old who are are modern, chic and self confident. As a brand which follows the trends and
delivers high quality, the clothes are both chic and casual while at the same time wearable both in working life and at night. The mission of the brand
is to make women self confident and te form their personal style. Nostalchic will help them to experience nostalgia in a fashionable way. Nostalchic's
vision is to be a well known vintage brand in 5 years and, using the boutique concept, to have sheps in fashion centers all over the world, The brand
promise is “reflect old fashion in a modern way.”
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Happy End modern ve trendy bir gelinlik markasidir. Markanin koleksiyonlar, yaratici ve orijinal tasarimlari ve sunum bicimiyle ayirt edilmektedir.
Biylece, Happy End modern ve kisisel hayat tarzi kanseptini hedef kitlesine sunmaktadir. Markanin hedef kitlesi 20-35 yaslarinda kendine giivenen,
eglencel, stil sahibi ve modern gelin adaylan olarak belirlenmigtir. Uriinler yiiksek kalite standartlanina kargin, karsilanabilir fiyat araligindadir. Happy

End miisteri memnuniyetini tnemser ve bir gelinligin giizel bir elbiseden daha fazlasi oldugunun bilinciyle hareket eder. Yaratici ekip kisisellie saygi
duyar giinkii her gelin farklidir ve degerlidir. Marka stzii “Devrimsi Gelinler Yaratmak"trr.

Happy End is a modern and fashionable bridal brand. The collections are distinguished by creative and original designs and through their special
presentation. In this way, Happy End conveys its modern and individual lifestyle concept to customers. The target market of the brand is self confident,

entertaining, stylish, modern and lively women between 20-35 years of age. In spite of the great quality of the products, they are also affordable, .
Happy End cares about customer satisfaction and knows that 2 wedding dress is more than just a beautiful dress. The creative team also takes GIZEM KARACA
individuality into account, because every bride is different and valuable. The brand promise is “To Create Revolutionary Brides.”

karaca.gizem@hotmail.com
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MERVE KURT
mrvekrt@hotmail.com

Jolly markast, biiyiik beden bayanlann kendilerini muhtesem hissetmeleri icin modern ve sik kiyafetler yaratir. Markanin hedefi bilyiik beden bayanlar
icin giivenilir olmak ve modanin sadece zayif bayanlar icin olmadigini géstermektir. Markamin hedefleri arasinda pazarinda bir numara olmak ve bilyiik
beden giyim icin siirekli yenilikci olmak da vardir. Markanin koleksiyonun en carpici dzellii oldukga renkli, modern ve yilin trendlerini yansitmasidir.
Jolly miisterilerine her zaman su sozii vermektedir * sizin mankenlerden higbir farkiniz yok. .." Marka koleksiyonunu iki ayri grup igin hazirlamaktadir;
Jolly ve Jolly geng grup. Koleksiyon icerisinde kullanim alanlarina ve yilin trendlerine gare farkl konseptler olusturulmaktadir,

Jolly is a brand which creates fashionable clothes for large size women and makes them feel wonderful. The aim of the brand is to be a reliable brand
far big size women and to show that “fashion is not for only slim women.” The brand also wants fo be first in the market and to be continously innova-
tive in the hig size clothing market. The characteristics of Jolly's collections are trendy, fashionable and colorful clothes which give self-confidence

to women. Jolly has 2 promise to big size women, "You are not different from fashion models.” The company creates different collections named Jolly
and Young Jolly and also creates different concepts in these collections. Along with new fashion trends and usage areas, various concepls in the
collections are explored.




VICENTE bir erkek giyim markasidir, amaci geng ve orta yash kendine giivenen isadamlanina profesyonel yasamlarinda kullanabilecekleri kaliteli tiriinler
sunmaktir. Hedef miigteri profili profesyonellerdir. VICENTE'in marka sdzii: “basari icin giyin“olarak ifade edilir. Siyah ve beyaz renkler logo tasariminda
kullanilir; siyah ciddiyeti, beyaz ise umudu ve gelecegi sembolize eder. VICENTE gecmisdeki krallardan esinlenmistir. VICENTE'nin vizyonu: iistlin
kalitedeki tiriinleri yenilikei tasanimlari, organik kumaglan ve miiterilerine sagladigi giiven ile diinya capinda taninan bir erkek giyim markast olmakiur.
VIGENTE erkek moda sektdriine dnciiliik eden bir marka haline gelmeyi kendine misyon edinmistir.

Vicente is a men’s wear brand which aims to present top quality clothing to young and middle-aged self-sufficient businessmen. The clothing can be
used during work and leisure time. The target customer profile is professionals. VIGENTE’s brand promise is, “Dress for Success.” The colors black and
white are in the design of the logo. Black gives customers a sense of seriousness, white symbolizes hope and the future. VICENTE was inspired by the
magnificent kingdams of the past. The vision of VIGENTE is to establish a worldwide brand that offers top quality products, organic fabric, innovative
designs, perfect service and confidence. The mission of VIGENTE is to become one of the major brands leading the men's fashion sector.
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MUZEYYEN PALA
mzynpla@hotmail.com

Oops 18-25 yas arasi bayanlara hitap eden cekici ve uygun fiyatlarda trend diriinler {ireten bir markadir. Hedef kitlesi orta gelir diizeyine sahip olan
bayanlardan olusan Oops, kullaniciya ayni anda bir cok kimligi birden yasatabilir; nea-romantik, seksi, farkli, dzgiir, cocuksu. Gardirop yénetimini
kullamgh seceneklerle saglayan Oops markasi kadinlarin kendilerini giiz kamastiniei hissetmelerini amalar, Oops 5 yil iginde biiyiik sehirlerde satis
noktalari aracigi ile yayilip, diinyaca iinlii bir marka olmayi hedeflemektedir, Marka sozii "Parla Bizimle.” slogani ile ifade edilir.

Oops is a brand which brings attractiveness and trendy clothing with affordable prices for women between 18 and 25 years of age. [t targets

middle class women. Oops ¢an provide more than one identity to its consumers; neo-romantic, sexy, different, free and childish. Providing wardrobe
management through a functional variety of products, Oops aims for women to feel themselves glamorous. Oops’ vision is to be a universal brand in 5
years through selling points in the big cities. The brand promise is expressed with the slogan “shine with us.”




Silverfine bir denim takim elbisesi markasidir. Makineler hayatimiza girseler bile, terzilik kalitesini hig kaybetmedi. Bu kalite anlayigi Silverline'in temel
¢ilas noktasini ve vurucu dzelligini olusturdu. Markanin misyonu tabulan yikan ve trend yaratan yenilikgi bir firma olmalctir. Silverfing'in hedef kitlesi
25-40 yag arasi caligan ve ig yerinde takim elbise giymek durumunda olan, sik, rahat olmak isteyen ve trendlere uygun tasanmlanin arayisinda olan

ve klasik takim elbiseden sikilan erkeklerdir. Silverline bu yeni stilini en etkili dagitim kanallanyla tiim diinyaya yaymay ve bir diinya markasi olmay!
hedeflemektedir. Denim takim elbiseyle birlikte diger denim iriinlerinin de bulundugu zengin koleksiyonu ve etkileyici reklam kampanyasiyla Tiirkiye'de
ve diinyada kalici olmak da hedefleri arasindadir. Marka sozii “Stilin bir basamak iistiinde™ olmaktir,

Silverfine is 2 denim suit brand. Even though machines dominate our lives, tailor made clothing never loses its attraction because of its quality.

This approach to guality was the keystone and starting point of Silverline. Its mission is to be an innovative and trendsetting brand which breaks all
taboos, Silverfine's farget group is 26-40 year ald men who have to wear a suit at work and are bored with the classical suit but still want to be chic,
comfortable and in tune with trends. The target is to expand this new style to the world through the most effective distribution channels. In addition,
the brand alse wants to sustain a rich product range in Turkey and the world with denim suits and other denim products, using an effective advertising
campaign. Silverline’s brand promise is to be “one step ahove the style."

NAZLI YUCETURK

nazli_yuceturk@hotmail.com
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NURTAG DEMIRGURES
nurtacd@gmail.com

‘Fascinate’, 25-45 yaslari arasinda caligan veya aktif, sosyal yasama dahil entelektiiel ve zarif, kendine giivenen B segmentindeki sik kadinlan hedef
alan bir hazir giyim markasidir. Vizyonu kadin giyim sektiriinde bayanlarin kendi stillerini yaratan ve stk olmalarini hedefleyen bir marka olmaktir.
WMisyonu kokteyl ve gece elbiselerinde sik stildeki liiks detaylarin tasarimlaninda oncii olmaktir, Ayrica sadeligi kaliteyle, sikiikla ve modaya uygun
detaylarda arayan modern, kendine giivenen bayanlarin ilk tercihi olmaktadir, ‘Fascinate’ sinirh sayida iiretimiyle miisterilerinin kendilerini dzel
hissetmelerini de sadlamaktadir. Markanin verdigi soz ise “gize carpan sadelidi saglamak”tir.

Fascinate is a ready-to-wear brand which has its target consumer in the B segment which can be defined as intellectual and elegant, self-confident
stylish women between 25-45, working or actively involved in social life. Fascinate’s vision is being a brand which renews women's fashion by creating
a particular elegant style. lts mission is to be a pioneer of luxury details in cocktail and evening collections with elegant styles. In addition, it must be
the first choice for the up to date and self-confident woman who also loves simplicity besides good quality, style and fashionable details. Fascinate
also makes the customers feel special by producing items in limited numbers. The brand promise is “Remarkable Simplicity.”




BELLA kadin ayakkabi, canta ve aksesuar markasidir, BELLA'nin misyonu miisterilerine kendilerini iyi hissettirmektir. BELLA'min vizyonu

biitiin diinyadaki kadinlar icin vazgegilmez bir marka haline gelmektir. BELLA'nin hedef kitlesi 18 ve 30 yas aras), ortalama gelir diizeyine sahip
kadinlardir. BELLA kadini genc, dinamik, ik, kendine giivenen, stil sahibidir. BELLA'mn marka siizii: “Renkli bir hayatin tadini gikarin!” sloganiyla ifade
bulur. BELLA'in logosu renk skalasidir, ciinkii tiim BELLA iiriinleri canli renklerden olusmaktadir. Bu renkler BELLA kadinina enerji verir ve onlan

giizellestirir.

BELLA is a women's shoes, bags and accessories brand. BELLA's mission is to make its customers feel unique. BELLA's vision is to be an

unavoidable brand for women all over the world. BELLA's target group is women that are between 18 and 30 years old with an average income. BELLA
women are young, dynamic, chic, self-confident, stylish, elegant and colortul, BELLA's brand promise is expressed by the slogan “Enjoy a colorful life!”
BELLA's logo is a color scale as all the BELLA products mainly consist of vivid colors. These colors energize and beautify BELLA women.

PINAR GAGLAK
pinarcaglak@gmail.com



SERDEN GIRAY

serdengiray@gmail.com

La Rose Noir, giinliik hayata couture ayrintilan sokan, kalite odakli bir iiriin markasidir. Tiirkiye'de iiretim yapan marka uluslararasi bir tasanim firmasi
olarak kabul edilmektedir. Markanin misyonu, miigteri odakh anlayisi ile “couture” konseptine yenilik ve degerler katarak diinya bazinda yenilikei bir
yolda ilerleyebilmektir. Markanin hedef kitlesi 25 ila 45 yas arasi kadinlardir. Her sezonun tematik konseptlerine yinelik olarak hazifladigi koleksiyonlari
farkl tasanimeilarla calismasi, hazir giyim sektiriinde farkh bir rekabet piyasasi olusturmasina sebep olmustur. Bu rekabetten oldukca memnun olan
La Rose Noir, iddial tasarimlariyla yerini muhafaza etmektedir. Kalitenin ufak aynntilarda gizlendigini savunan marka, gercekten de en ince ayrintilan
giiz éniinde bulundurarak farkini ortaya koymaktadir. Yaygin magaza zincirleri ve magaza ici ve disi gérsel uygulamalan ile standartlanin Gizerinde bir
hizmet kalitesi sunmaktadir.

La Rose Noir is a trademark which brings couture details into daily life focusing on high quality. Manufacturing in Turkey, the brand is accepted as an
international design company. The trade mission of La Rose Noir is to undertake a universal innovative process adding modernity and values into the
couture concept by a customer-focused attitude, This trademark's target consumers are women befween the age of 25 and 45. [ causes a different
compelitive market in the ready-to-wear sector by collaborating with different designers for individually themed seasonal concepts. Being pleased
with having competition, La Rose Noir keeps its strength with ils assertive designs. This trademark is differentiated from the others by supporting the
idea that quality is in details and performance. By means of widespread chain stores and using visual materials in and out of the stores La Rose Noir
provides a high service quality over standard values,

.( BB v; ARk SORRY FOR MAKING YOU MEET WITH NARCISSISM!

La RosesNoir
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CRUZZO

FEEE THE DIFFERENCE
CRUZZO

Cruzzo bir erkek giyim markasidir. Cruzzo'nun misyonu son teknolojiyi ve cagdas bilgiyi kullanarak giiniimiiziin yasam standartlar ve beklentilerine
uygun yiiksek kaliteli triinler gelistirmektir. Ayni zamanda degisimi yakalayan sirket organizasyonu iginde bir takim ruhu ile miisteriye hizmet etmeyi
amaglar. Cruzzo'nun vizyonu sinirlan zorlayan, kaliplarin disina gikan, kendine gilvenen ve kendini ifade edebilen, kendi stilini olusturmus insanlara hitap
etmektir. Hedef kitlesi, hayattan zevk almayi bilen, hizli ve tutkuyu yasamak isteyen 18-35 yas arasi genc erkeklerdir.

Cruzza is a menswear brand, lts mission is to offer high quality goods fitting to teday’s life standards and expectations by using the latest technology
and contemporary knowledge. At the same time it is aimed to serve customers with a team spirit within the corporate culture who wants to
catch up with the changing environment. The vision of Cruzzo is to reach sel-confident, expressive people who challenge conventional standards,

: ‘ . ) e N L £ S . TNICAL 1.- ::i
exceed boundaries and develop their own unique style. Gruzzo’ target consumer is the young gentleman hetween 18 and 35 years of age TOLGAHAN SO
who knows how to enjoy life and has a fast and passionate lifestyle. tszhk@hotmail.com
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TUGC E TUNA
tucituna@gmail.com

Enercix spor giyim markasi 15- 25 yas arasi hem spor, hem giinliik hem de modaya uygun giyinmeyi seven bayanlara hitap etmektedir. Uygun fiyat
araliklarina sahip olan iiriinleriyle markanin miisterileri modaya uygun, farkli, kullanih rahat stile sahip ve cok pahali olmayan iiriinleri kullanmay
tercih etmektedir. Enercix iiriin grubu alt markalaniyla bayan spor giyimi, spor aksesuarlari ve esyalarini icerir. Kendilerine fizgii isimlerle pazarlanan
spor giyim iiriinleri ile Enercix, kullanicilann enerjisini ve giizelliklerini disanya yansitmayi vaadeder.

Enercix sportwear company appeals to women between 15-25 years of age who like sportswear and casual and trendy products. Enercix customer
like to dress fashienably, originally, in a functional and comfortable style for affordable prices. The Enercix product mix consists of sportswear, sports
accessories and tools for women, When Enercix customers wear these products they feel the Enercix spirit. Through the products which have been
promoted with special names, Enercix promises to reflect the user’s energy and beauty.

@
SHOW YOUR CIX PERFORMANCE Q

Enercix
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Projenin ana konsepti, iran, Nishapur'da bulunan (1963) Omar Hayyam'in
mezannin mimarisinden ve mezarin iizerinde yer alan cinilerden yola cikilarak
dogudaki geleneksel cini sanatinin yorumlanmasidir, Dojunun Einstein'i olarak
anilan ve her alanda dahiyane eserlere imza atan Omar Hayyam’l ve doguda

cok sevilen gini sanatini birlestiren bu mimari eser, tasanimlarin kaliplarina ve
desenlerine yansimigtir. Konseptin tamami, yorumlanmig ¢ini motifleri, Omer
Hayyam'in mezarinda yer alan baklava desenleri, yiin ve tig isleri, el boyamalari ile
yorumlanmistir,

The concept of the project is based on Omar Khayyam's mausoleum (Nishapur, Iran
1863). It focuses on the tiles that cover the monument and their connection with
traditional tile art in the east. In terms of architecture, science and art of the east,
Omar Khayyam's tomb and tile art have a strong connection. The concept contains
lots of diamond shapes, hand made colorings, needle craft work and knits.

weopewioy@a peseq
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Her harfin kendine dzgd bir ritmi vardir. Ozellikle, Farsca’nin kendi dogasindan
gelen ritmik olgusu, gédrsel ve diigiinsel olarak bu koleksiyonun olusumunu
fazlasiyla etkiledi. Kiyafetlerin tasanminda disi kimligin baz) toplumsal
dayandirmalar yiiziinden olugan karmagik gerceklidine gonderme yaparak kadin
bedeni ile Iran kaligrafisini bir araya getirildi. Senugta, sanatsal ve tasanimsal
bagjlamdaki amac kaligrafiyi sdzciiklerden bicimlere daniigtiirmek oldu. Harflere
form kazandinildi; neredeyse bir kadin bedeni tizerinde siiziilen ve dans eden bir
hale getirildi. Geleneksel kaligrafinin pek ok kural tarafindan simirlandinimast,
koleksiyonun olusumunda tasarimeiy tiim bu kurallar yikmaya yinlendirdi.
Biiylece tasarimey, harflere sadece kendi istedidi, ashnda onlarin da olmak istedigi
gibi sekil vererek kadini ve harfleri kendi ritimleri ile bzgiirlestirdi.

a to the letters in the way the)

letters through their own rhythm
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Ebru, Tiirk kiiltiiriiniin Gnemli sanatlarindan biridir. Eski ve bilinen bir sanat fAarbling is one of the most important aris of Turkish culture. In spite of the

olmasina ragmen kullanim alanlan simirhidir. Bu yiizden, projenin amaci insanlara fact that it is an old and a well-known art, its use is limited {0 a small range of
ebrunun renkli ve geng yiniinii gostermektir. Proje bu yaniyla ebruya yeni bir soluk artifacts. The aim of this project is to show the colorful and youthful side of Ebru.
getirecektir. Ayrica, eski ve geleneksel olan Ebru sanatinin, ayni zamanda modern Ebru-egeneration will give new breath to Turkish Marbling and show that it can be
ve geng bir ruhu oldugunu gistermeyi amaclamaktadir, traditional and modern at the same time,

woa'pewb@wnaq esun
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Tuhaf ve amatdr arkealog Augustus le Plongeon'a (1826-1908) gdre insanin
yeryiiziindeki macerasma basladig Aden Bahcesi Asya'da dedildi, Pasifik
Okyanusu'nda bulunan batik bir kitanin iizerindeydi. Yaradiligin kutsal hikayesi-
yedi giin yedi gece siiren- Mu- Anakita Mu adinda batik bir kitada gerceklesiyordu.
Bu projede, Le Plongeon tarafindan varsayimsal olarak yeniden yaratilan Mu'nun
sembalizminden, insanoglunun yaradiigini anlatan tabletlerinden esinlenildi.

Bu sembolizm ve tabletler 1iginda, son 700 yildir, Osmanhlar'in dini ve felsefi
metinlerini siislemek igin kullandiklar, kagit ve deri oymasi ile yapilan Kaat sanati
arastirilds,




Bu proje, Tayvan'daki ahsap oyma sanatindan ve bu biilgede zanaatkarlann figiirleri
gercede benzetme konusundaki ustaliindan etkilenerek basladi. Uzakdogu'da
ahsap oymacihigi ile Tiirk kiiltiiriindeki sedef kakma sanati arasindaki yakinhik

da tasarimery! etkiledi. Tayvan'daki zanaatkérlarin organik cizgide dogaya yakin
tasanmlari ile Tiirk zanaatkarlann geometrik, kiseli ve sivri formlan arasindaki zithk
koleksiyondaki kiyafet tasarmlarinda farkli bir uyum yaratacak sekilde yorumiandi.
Tasanimlardaki amac, zanaatkarlarin eliyle ve ruhuyla sekillenen agacin gecirdigi
islemleri, insan bedeninde benzer bir ruhla ortaya koymakt. Kiyafetlerde kullamlan
renkler ve kumaglann yiizeyleri agacin govdesine benzetildi, silueti tamamlayan
dekoratif unsurlar aracili ile Tayvanli ve Tiirk sanatgilann verdigi formlar
detaylarda giyilebilir hale getirildi.

This project began with an inspiration of craft of woodcarving in Taiwan,

the artificer’s proficiency of verisimilitude in this area. Similarities between
Woodcarving in Far East and nacre art of Turkish culture are affected the designer.
In clothing designs the contrast between Taiwanese artificers’ organic lines
towards nature and Turkish artificer's geometric, nipping forms in order to create

tree goes through which is shaped by artificer’s hands and spirit and apply on the
human body with the same spirit. The surfaces of the fabrics and colors, which
are used in dresses, are analogical to that of tree's trunk. On the other hand,
forms that are created by Taiwanese and Turkish artisans, made wearable through
decorative details of the garments.
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Tasanmcinin hayatinin temelinin atildii, atalan ve ailesinin bilytidiigii ve yasadigi
topraklar bu koleksiyonun cilas noktasini olusturdu. Eski hamamlar, ‘Zeugma
Antik Kenti' gibi tarihi giizellikleri, Amavut kaldirimli tag sokaklari, tek kath bahceli
evleri ve en Gnemlisi gok giizel lezzetleri olan yemekleriyle Kilis, tasanmeinin

ilham kaynaji oldu. Projenin kenusu olarak segilen Kilis ve mozaik hem oral

eski kusaklan saygiyla anma, hem oralan tamimayan insanlara bu bilgenin
giizelliklerini gisterme istegi ile secildi, Cocukluktaki anilarin mozaik parcalan gibi
bir araya gelmesi ve bu anilanin killtiirel mozaikle birlesmesi koleksiyona yansidi.
Koloksiyonda temel olarak mozaik desenlerinin ve bilgenin geleneksel yemegi olan
kuru dolmanin renklerinden esinlenilmistir, Kumaglarda dogal ve el dokuma iiriinler
ve Gaziantep'e dzgii bir el isi olan ‘delik isi' nakig kullamildi. Geleneksel naks isi
yeniden yorumlanarak kiyafetlerdeki detaylarda ve aksesuarlara uygulandi. Biiyiik
beden pazarina yinelik hazirlanan bu koleksiyonda, biiyiik beden kadnlan klasik
renklerden kurtarmak icin renkler yeniden cesaretle yorumlands.

The ancestors of the designer and the territory she came from were the starting
point of this eellection. Kilis has been an inspiration for the designer with its
ancient haths, historic beauties such as; “Ancient Zeugma City,” cabbled stone
streets, houses with gardens and most importantly with its deficious cuisine. Kilis
& mosaics which are selected as the main topics of the project, is decided with

respect to older generations, with the desire to show the beauty of this region for

the people who do not recognize there. Bringing the childhood memories like the
part of & mosaic, and merging these memories into cultural mosaie is reflected
to the collection. Color inspiration of the collection is taken from mosaic patterns
and dried stuffed vegetables from traditional local cuisine. Natural fabrics and
hand-waven products along with handicrafts in Gaziantep as specific ‘*hole job’
embroidery are used.The traditional embroidered dresses are reinterpreted with
some of the details and accessories. In the collection which is prepared for big
size women's market the colors are retouched boldy to free big size women from
classical tones.

F FUNDA GINAR

ffundacinar@hotmail.com




Dogu'daki bir cok seremoniyi siisleyen “Kina" kiiltiiriinden yola gikilarak hazirlanan
projede; dinsel ve kiiltiirel motiflerden olugan bu viicut siisleme sanatini kisisel

bir hale getirmek icin amlar ve aile fotograflar baz alinmigtir. Kinanin dantel ile
olan gdrsel benzerligi diisiiniilerek aile fotograflan, dantel ve dantel izlenimi veren
islemeler ile yorumlanmigtir. Tasanimlarda, renkler ve striktiirdeki kontrasthk, farkli
ani ve fotograflarin birbiriyle olan zith@nin bir yansimasidir.

Based on “Henna" which decorates most ceremonies in the east, the project uses
the refigious and cullural motifs of this decarative art and personalizes it with
memaories and family photos. Considering the visual similarities between henna
and lace, family pictures were interpreted with lace and embroidery that gives an
impression of lace. Colors and the contrast of structures in designs, reflect the
contradictions of different memaries and photes.
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Yiizylllardir siregelen tiitsii gelenedi, dogunun gizemii diinyasinda inaniglarla
harmanlanip kaderle biiyiiyen bir sihir ve bedenin ruhla birlesimidir, Dumani

ruha konuk olan bir yabancidir. Sessizee ruhu bedenden ayinp karanhiklar iginde
kayholur, Bu projedeki etki, o biiyiilii hislerin gizemi oldu. Bu koleksiyona hayat
vermek sonsuzluga uzanan sislerin icinde cilas yolunu bulmak gibiydi. Tiitsiinin
dumani ebrunun biiyiilii formunda yakaland. Her layafete uzandi ebrudan gikan
dumanlar. 0 gizemli sislere mekik oyalari yardim etti. Dolanip,dumanlarin etrafini
sarip teker teker uzandilar,




Pop milzik sanatgisi Sezen Aksu'nun Unzile sarkisindan etkilenerek hazirlanan bu
koleksiyonda Tiirkiye'nin dogusundaki kiylerde kizlann kiiciik yasta eviendirilip
“hem cocuk hem de kadin" olmalarini, hayal kirikhklarim, yitirdikleri umutlar konu
alind. Kiyafetlerdeki canli renkler “Unzile kadinlan” nin hala hissettikleri cocukluk
heyecanlanini temsil ediyor. Tasanmlardaki aksesuar ve ayrintilar kiz cocuklarnin
oynadiklar oyunlan yansitiyor.

in this collection, the inspiration is taken from Unzile, a song of pop music artist
Sezen Aksu. The song is about the the girls from the local villages in the Eastern
part of Turkey, who are forced ta marry at a very young age, and speaks about
their disappointment and loss of hape. The bright colors that are used repre-
sent the childhaed excitement of “Unzile women” that they have already felt,
Accesseries and details in the designs reflect the games that these girls play.

L09'jlewnoy @oasyegieus
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Bu koleksiyonda Dagu'M kensepti isifinda, tasarimeinin kendi yazdidi bir masal
anlatld. Ug savasg, bir bilyiici ve bilgenin kaginlan bir Mogol Prensesi'ni arays
seriivenlerini anlatan "Oxala ve Savascilar’" adli hikayede, savasgilarin karakteristik
izellikleri, Mogolistan cografyasi ve yan fantastik temalar striiktiir, kumas secimleri
ve el yapimi aksesuarlarla yamsitild.

Departing from the “Eastern Birth" subject given in this project, 2 story which
was made up by the designer is lold. The tale is aboul a Mongolian Princess who
is kidnapped and the warriars that search for her. in the story eatitled "Princess
Oxala and the Warriors,” the geographical features of Mongalia, hali-fantastic
themes and the characteristic features of the warriors are reflected on the strue-
ture of the garments, as well as on fabric samples and hand-made acnessories.
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Bu hikayede ihanet, ceza, esaret ve hayatta kalma miicadelesi var. Ama asil
tinemlisi bu efsanenin sonunda bir arayis var, insanoglu'nun dliimsiizliik arayigi.
Efsanenin yasadifi yer Mardin. Efsaneye gire, Sahmeran yanindaki insam giin
1siina salarken kendisinin bu adam yiiziinden Glecegini bilir, Ancak Su onlan
birlestirir ve dlimsiizlestirir. Su dogumla zdestir, hayat verir, Hayat bile bir yerde
sonlanirken su hep akar. Insan dnce doguyor su gibi, Sahmeran'in kuyusuna
diisiiyor ve doluyor. Kuyu yasami anlatiyor. Sonra kuyuyu terk edip dliie gidiyor.
insan Gliimlii.Ya su?. Su dolanip geliyor bir kez daha. Tipki hayat gibi; incecik,
dolanan damarlarda telkarinin bereketi saklidir. insan bazen el emegiyle stylemis
siizii, bazen suya yazmis.

In this story there is betrayal, punishment, slavery and survival. But most
importantly, there is a quest at the end of this legend, it is the search of
immortality, Mardin is the place where the legend is situated, According to the
legend, Shahmaran knows she will be killed by the man next to her, a former
slave whom she gave freedom. However the water has brought them together and
makes them immortal. Water is associated with birth, and gives life. Even though
life comes to an end, water always keeps flowing. Man was first bom like water,
and then fell into Shahmeran's well and filled it. The well symbolizes fife. Then he
leaves the well to die. Man is mortal. What about the water? Water comes around
again. Just like life; in the tiny, moving blood vessels an abundance of filigres is
contained, Man has sometimes said words by using his hands, writing en water.
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Bu projede Vietnam, Dogu'da yer alan ve Batr'yi zenginlestiren bir bélge olarak
cikis noktast secildi. Killtiirel zenginligi bakimmdan Vietnam'in gdrsellerinden yola
cikarak, oradaki kumag sanati,hasir isgiligi ve renklilik uyumlu bir kompezisyonda
yansitildi. Vietnam'da dil, din, sosyal yasam ve killtiir kendi i¢lerinde oldukca farkli
oldugu kadar benzerfikleri de barindirmakta. Vietnam'in ve Dogu'nun renk yelpa-
zesi, formlari ve cesitliliginden yola cikarak koleksiyonun temel karakteri olarak
renk segildi. Renklerin kendi dili ve motifi olmasi kiyafetlerde dantel doku
yorumuyla aktanldi. Sonug olarak, Dogu kekan ama yiizil Batr'ya ve teknolojiye
dinik bir karakterde tasarlanan geng kiz kiyafetleri, Vietnam'daki geng niifusun
kabina sigmayan kiiltiiriiniin izleri ile zenginlestirildi.

Vietnam shows great variety in terms of religion, language, secial life, and culture
The coler range, shapes and diversity of Vietnam and the East were taken as the
miain inspiration for the callection. The fact that colors have their own language
and meaning is inteprefed with the use of lace as a textural element in the
garments. In conclusion, the young girls’ outfits have an Eastern atmosphere
combined with Western influences and technology. They are enriched by traces
of the culture of the rompy young generation of Vietnam,

NERMIN DAS
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Eski caglardan bu yana Samanlar yasam miicadelesi ve hilgelik yolunda doganin
giiciine inanmislar ve doganin bir ruhu oldugunu kabullenerek, bitkilerden
hayvanlardan aydan, yildizlardan, giinesten, sudan, riizgardan ve tastan yardim
alarak kendi insanlarina yardim etmislerdir. Samanlar ruhlar diinyasina kutsal
tirenlerle yolculuk yapiyorlardi. Bu ruhlar salt insan ruhu dedil, agaclarn, tagin,
yapradin suyun hayvanlarin kisaca doganin ruhuydu. Ruhlarin diinyasina girerken
davula benzer bir enstriiman kullaniyorlardi. Davul onlar icin ruhlar diinyasina
geciste bir esik girevi goriiyordu; dyle ki, térenlerde bu davullar sayesinde
samanlar ruhtan ruha yolculuk edebiliyoriardi. Samanlann davullann iizerine
cizdikleri cesitli semboller, kendi i diinyalanm yansitiyordu. Koleksiyondaki

gikis noktast bu gizimler oldu. Bu koleksiyonu yaratma seriiveni, Saman davullan
iizerindeki sembollerle basladi. Bu semboller Samanlarin kendi giydikleri giysilerle
birlestirilerek yeni bir gizgi olusturuldu.

Since ancient times Shamans have believed in the power of nature for healing,
survival and knowledge. By learning from the plants and animals, from the winds
and waters and from the sun, meon and stars, from the stenes. Their journey to
the spirit of the world began with a sacred ceremony. Shamans used instruments
like the drum, Through the dromming during the ceremonies, which werg a
doorway to the spirit of the world, they could travel ameng the spirits. The symbols
that Shamans drew on the drums reflected their internal world. These drawings

—

were the starting point for the collection.
began with these symbels on Shamans' drums. A n
incorparating these symbols into the shamans' authentic clothing.
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Mezopotamya'da MO 1700'lere tarihlenen bir efsaneye gore bir giin Kus Adam
Anzu'nun gikyiiziinde asih duran Kader Tabletleri'ni galmasiyla diinyada bir
kargasa baglar. Kaderleri Kus Adam’a baglanan insanlar korkuya kapilirlar,
Korunabilmek icin careler aramaya baslarlar. Onlarin imdadina usta biiyiiciiler
yetigir.Tanrilar uzun ugraslardan sonra Kug Adam Anzu'dan Kader Tabletleri'ni
geri alip, gikyiziindeki yerlerine asarlar. Boylece insanlar yeniden kaderlerine
kavusurlar. Ama bir kez biiyii diinyasiyla taniginca, kitiliklerden korunmak,
saijlikli, mutlu ve giivenli yasayabilmek icin umutlaninin gerceklesmesi dilegiyle
muskalarin gizemli diinyasina siginmay! siirdiriirler.

creatures. Mankind had discovered magic and thereafter human beings continued
to have recourse to the mysterious world of talismans and amulets in order to seek
protection from evil and realize their hopes and aspirations of 2 happy, healthy

and secure life.

SELEN DOGRAVICI
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Insanlar her gecen giin biraz daha biiytiyor ve olgunlagiyor. Kiigiikken masallarla
besledikleri cocukluklarni, hayatin hizl akisiyla yok ediyorlar, Bir de highir zaman
bilyimek istemeyenler var. Bu kisiler icin mitolojiler masallarin yerini almakta,
Mitolojilerin en giizellerinden biri olan Dafne hikayesi ise bu projeye esin kaynag
oldu. Hikayede agaca doniigen bir kiz anlatiiyor. Agacin topragin derinliklerinde
kargilastii bakar, hikayeye yeni bir boyut katiyor. Balar, her gecen giin daha da
azalan ve giderek yok olan madenlerden biri, Sert gériintiisiiniin aksine aslinda
yumusak bir maden. Tipki hikayedeki kiz gibi; kizin bedeni agaca daniisiiyor yani
sert bir giriintii olusmaya baglyor ama hala o kadinsihginin getirdigi naifligi,
yumusakhgi kaybetmiyor. Bu projede nesilden nesile aktanlan bakir madeninin
gelenedi tekrar giindeme getirilip canlandinimak istendi. Bu konsept, tasanm

ve kiyafetlere farkl form, doku ve materyallerle yansidi. Kulamilan drapelerle
bedenin déniigiimii anlatilirken, kullanilan farkh materyallerle de baknn izleri ve
yapist anlatildi. Son olarak da, bedenin, agacin ve bakinin tiim tzellikleri kanstirild,
Kullanilan renkler nesilden nesile aktarilan bakirdan yola gikilarak olusturuldu.

Malanmizdan giiniimiize gelen bakir zamanla oksitlenmeye ve yesillesmeye basladi.

Son olarak, agaca yasam veren mavi eklendi.

Each day people grow and mature a little bit more. Their childhood that they used
to feed with tales is getting lost in the fast flowing stream of life. Some peaple
never want to grow up. For these people, mythology takes the place of fairy tales.
In this project, the fascinating Ancient Greek myth of Daphne was taken as a point
of departure. It tells about a girl whose body transforms into a tree, whose roots
touch upon copper in the depths of the soil. By describing the encounter between
the copper and the girl, some personal remarks were added to the story. Unlike its
hard appearance, copper is actually a soft metal. Just like the girl in the story; her
body turns into a tree but she still does not lose the naivety and softness that is
brought by femininity, This concept was reflected in the design of the dresses by
the use of various formns, textures and materials. While the transformation of the
body is expressed via the draperies used, the structure and the texture of copper
is reflected by using different materials. Finally all characteristics of the body,

the tree and copper were mixed. The colours are formed by taking the copper that
is used from generation to generation as a reference. Gopper that lasted from our
ancestars to the present time has oxidized and changed its colour ta green.

And lastly the blue that gives life to the tree was added.
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In ki nollonting ke THinma
In tnis collection, the Utiomar

Bu koleksiyonda, Osmanl camilerinin mimari formlarindan, seramik motifierinden

esinlenerek, yeniden form ve renklendirme bigimiyle modern bir gériinti yaratild, Their architectural shapes and ceramic matifs olore
Klasik erkek takim elbiselerinin sert imaji romantik renkler ve dar kesimlerle, daha give @ madern look. The hard look of the classic man's suif is m
romantik ve narin bir goriintilye kavustu. more romantic one by using soft colors and fit cuts.

KAYHAN ERVILMAZ
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