iZMIiR EKONOMIi UNIVERSITESI GUZEL SANATLAR VE TASARIM FAKULTESI : iZMiR UNIVERSITY OF ECONOMICS FACULTY OF FINE ARTS AND DESIGN -

iZMIR EKONOMI UNIVERSITESI



Bu ¢aligmalarimizin ortaya ¢ikmasina katkida
bulunan, bizleri her zaman fikirleriyle yonlen-
diren ve destekleyen Miutevelli Heyet Bagka-
nimiz Sayin Ekrem Demirtas ve Rektoriimiiz
Sayin Prof. Dr. Attila Sezgin’e en i¢ten duygu-

larla tesekkiir ederiz.

We would like to cordially thank to Board of
Trustees President Ekrem Demirtag and Rec-
tor, Prof. Dr. Attila Sezgin, who contributed
to effectuating our works, and who directed

and supported us with their ideas all the time.

IZMIR EKONOMI UNIVERSITESI GUZEL SANATLAR VE TASARIM FAKULTESI MEZUNIYET KATALOGU 2008



Giizel Sanatlar ve Tasarim Fakiiltesi

Ikinci Asama: Mezuniyet Sergisi

2004 Yilinda Guizel Sanatlar ve Tasarim Fakiiltesi hayata gecince, Yiksek Okul
bunyesinde ¢aligsan, Moda Tasarimi Bélumi'ni igine alarak yola ¢ikt1.

Boylece Fakilte’nin seriiveni Moda Tasarimi Bélumii'yle baglamis oldu
ve ilk mezunlarini 2005 yilinda verdi. 2006 ve 2007 yillarinda Moda Tasarimi
Bolumi'ntn 6grencileri dort yillik egitimlerini basariyla noktaladilar. Biz bu
bagarilar: defilelerle taglandirdik ve 6grencilerimizin ¢aligmalarini kamuoyuyla
ve profesyonellerle paylagtik.

Bu yil Fakiilte’nin ikinci gelisim agamasina geldik. Artik igmimarlik ve Cev-
re Tasarimi, Endiistriyel Tasarim ve Iletisim Tasarimi béliimleri de mezunlar
veriyorlar. Boylece ilk kez bir mezuniyet sergisi diizenliyor ve bir mezuniyet ka-
talogu yayimnliyoruz. Bu bize, 6grencilerimizin projelerini yan yana izleme, bo-
limlerimizin nerede durdugunu ve bagarilarini degerlendirme, mezunlarimiz
sektorle tanigtirma ve onlar1 hep birlikte ugurlama firsati kazandiriyor.

Fakiiltemizin ingasinda butiunliga korumak, bolumler aras: dengeyi sag-
lamak ve diizeyli bir felsefe cercevesinde bir kimlik olugturmak son derece
onemlidir. Tasarim egitimi anlayigindaki bu bitiunciil yaklagim, fakiltemizin
gelismelere daha genis bir perspektiften bakmasin saglamakta ve onu sektorle,
endistriyle, gelistirilecek projeler icin daha gug¢la kilmaktadar.

Disiplinleraras: bir yaklagimin yaratici, sorgulayici ve yapici projelerle bes-
lenen egitim ¢arkindan ¢ikan 6grencilerimizin profesyonel yagamda da bagari-
dan bagariya kogmalarim diliyor ve istiyoruz. Bu baglamda, topluma, tasarim
alaninda yeni meslek insanlari kazandirmak, aydin ve ¢agdas degerler tagiyan
ve bu degerleri surekli sorgulayip, kullanicilar i¢in yagam kalitesinin diizeyini
yukseltecek urunler tasarlayan daha 6ézgir, mutlu ve demokratik bir toplum
icin caligan gencler yetistirmek, onlarin yetismesini gormek en buyuk sevinci-

mizdir.

Faculty of Fine Arts and Design
Tevfik Balcioglu

Dekan
Dean

Second Phase: Graduation Exhibition

The Faculty of Fine Arts and Design was established in 2004 by incorporating
the Department of Fashion Design that, at the time, was under the auspices of
the Vocational School.

Thus, our faculty’s adventure began with the Department of Fashion De-
sign and our first group of students graduated in 2005. Subsequently, in 2006
and 2007, the Department of Fashion Design students completed their four-
year education successfully. Each year we have crowned these successes with
fashion shows where we have shared the work of our students with the public
and design professionals.

Finally, in 2008 we arrive at the second phase of our Faculty’s development.
For the first time, students of the departments of Interior Architecture and
Environmental Design, Industrial Design and Communication Design graduate
together. Hence, we hereby present our the first combined graduation exhibi-
tion and graduation catalogue. This provides us with the opportunity to view
the projects of our students side by side, evaluate the standing and success of
our departments, present our students to their respective disciplines, and send
them off together.

In shaping our faculty, it is most important to maintain integrity, obtain a
balance between the departments and create an identity in framing our educa-
tional philosophy. This integral approach in design education allows our faculty
to look to the developments with a wider perspective and renders it stronger to
undertake projects within their respective disciplines and industries.

We hope and wish that our students, who have benefited from an interdis-
ciplinary educational approach, fed with creative, inquisitional and construc-
tive projects, will become exceptionally successful in their professional lives.
We take pride in bringing new professionals to the field of design; young peo-
ple who carry intellectual and modern values and who question those values;
young designers who design products that improve the quality of life for their

users, and who work for a freer, happier and more democratic society.
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Endiistriyel Tasarim

Bu yil Enduistriyel Tasarim bélimii olarak ilk mezunlarimizi verirken bu tecri-
beyi paylasiyor olmak bana da onur veriyor. Binasi, kadrosu, altyapisi, akade-
mik ve sosyal olanaklar1 agisindan en mikemmel tniversite ya da bélum bile
aslinda yarim sayilir. Butin bunlari tamamlayan yegane unsur ise o universi-
tenin, o bélumun 6grencileridir. Bu yilin mezunlar: olan arkadaglarimiza teker
teker baktigimda bélumuimiize nitelikleriyle 6nemli katkilar saglamis degerli
bireyler ve endiistriyel tasarim egitimi, uygulamalari ve aragtirmalar: alaninda
tim dunyada prestijli bir merkez konumuna yitkselmek olarak belirledigimiz
vizyonumuza basarilariyla katki saglayacaklarindan en ufak bir kusku duyma-

digim nitelikli profesyoneller gériiyorum.

Kendilerini kutlar ve en iyi dileklerimle bagarilar dilerken Izmir Ekonon-
mi Universitesi, Endiistriyel Tasarim Béliimiiniin bundan sonra da her zaman
yanlarinda olacagini bilmelerini istiyorum. Buras: kalic1 adresinizdir sevgili ar-

kadaglar. Yolunuz agik olsun

Industrial Design

Boliim Bagkani
Head

We as the Industrial Design Department are to experience our first gradu-
ates and I am personally honored to have shared this unique experience. Any
university, any department with most and even the best of the facilities, staff,
and offerings can only be considered to be half. I must say that the other half,
complementing a qualitative whole are qualified students. Looking at our first
graduates one by one, I see professionally equipped high quality personalities
who will continue to contribute to our vision of becoming one of the most pres-
tigious centers in the world in terms of design education, design research, and

design practice with their future successes.

While congratulating and extending my best wishes to all, I would like to
remind you that [zmir University of Economics, Department of Industrial De-
sign will always be your permanent address. We wish you a rich and rewarding

personal and professional life.



Kaan Gozum

Elektrik motoruyla ¢alisan ve cevreye duyarli olan bu otomobil, “dolmus”
konseptine bir yenilik getirmek amaciyla tasarlanmigtir. Dolmuslarda en ¢ok
kullanilan aparatin kap: oldugundan yola ¢ikilarak, kapilar katlanip otomo-
bilin altina girecek sekilde yeniden tasarlanmigtir ve inig binisi engelleyen B
stitunu dahil hicbir tinite bulunmamaktadir. Otomobilin motoru her teker-
legin icinde bulunmakta, bataryalar: bagaj kisminda ve siiriiciniin saginda
konumlanmigtir. Fazla batarya hacmiyle de giin icerisinde aracin tek sarjla
1,000 km'den fazla yol gitmesi hedeflenmistir. Bataryalardan alinan enerjiyi
motorlara iletmek i¢in otomobilin merkezinde bulunan manyetik bir iletici
kullanilmigtir. Motorun her tekerlekte bulunmasi ile en fazla i¢ hacim elde
edilip daha fazla yolcu alinmasi saglanmigtir. Otomobil ortalama 3 saatlik bir
sarj stiresinden sonra, tam kapasite sarj olup 1,000 km gitmeye hazir hale
gelmektedir. Elektrikle ¢aligan bu tasarim notebook bilgisayarin sarj edilme
mantigiyla caligmaktadir. Ayni zamanda kar marjini da benzin kullanmadi-
gindan dolay1 buytik oranda arttiracaktr.

The car is designed to introduce novelties to the concept of the minibus which
is driven by an electric motor. Considering the doors as the most used parts
of minibuses, the door is designed to fall under the car after folding and there
is not any part, including the B unit, which prevents access. The engine is
placed inside of every wheel and the batteries are located in the baggage com-
partment and at the right side of driver. The large volume of battery provides
a daily range of more than 1,000 kilometers. The magnetic transmitter in the
centre of the car is used to transmit the energy to the engines. The interior
volume is extended to allow more passengers through the placement of the
engine in the wheels. After an average charge-time of three hours, the car
is ready to be driven 1,000 kilometers. Powered by electricity the designed
vehicle works by charging it like a laptop computer. Additionally, the profit
margin will increase due to its gasoline-free operation.

[zmir, 1984

Thrill, 2006

Kaan Own Logo Design, 2005
Muffler, 2005

Tank, 2004

Surfer, 2004
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ETTA - Elektrik Motorlu Dolmus, 2008
ETTA - Electric - Motor Share Taxi, 2008



Aysin Cantekin

Gunimizin yagsam standartlarina uygun bircok oturma gekline ergonomi-
siyle cevap veren bir mezuniyet projesiyle yola ¢iktim. Cikis noktas: olarak
yagsam alaninda modiiler kullanimin ve ergonominin 6nemini géz éntnde
bulundurdum. Yuvarlak birimleri ve kapanip a¢ilmasi sayesinde kolay kurula-
bilir, taginabilir bir oturma grubu ortaya ¢ikti. Oturma birimleri bir araya ge-
tirilerek ¢oklu oturma grubuna déniigebilmekte. Kapandiginda puf olarak da
kullanilabilen koltuk, sehpa gorevi gérebilmektedir. Cok fonksiyonlu oturma
birimi evin herhangi bir yerinde dar alanda saklanabilir. Oturan kisiye acis1
sayesinde konfor saglamaktadir. Thtiyaca gore alinan birimler eklenerek ikili
tucli koltuklar olusturulabilir. Koltuk disli ve yay sistemi ile acilip kapanacak,
ayak kismi ise mekanizmadan bagimsiz acilip kapanabilecek ve sabitlenebile-
cektir. Malzeme olarak ise ahgap iskelet ve tizerine suni deri veya siiet kumasg
kaplama 6ngorilmugtiir. Koltugun ayaklar: kromaj boru veya metal olarak
distnilmustir. Ayaklar: ve arka kismi kapandiginda kutu haline gelen kol-

tuk ¢cagimizin kogullarindaki mekanlara hitap edebilen bir tasarimdar.

I chose a graduation project that will be able to provide all the sitting posi-
tions of our daily life with their ergonomic structures. [ gave importance to
ergonomics and modular usage in the living space. The armchair is very conve-
nient to carry and positions easily with its round units and mobile structure.
Sitting units combine to turn into a sofa. The armchair, which can be used as
pouffe when picked up, serves as coffee table. This multifunctional armchair
can be hidden any small corner of your home. It is comfortable for the user
because of its angle. Modifications with the addition of modules can give
the possibility of new arrangements. The armchair will be opened and closed
with a geared and arc system. The leg system will be open-closed and fixed
independently from the mechanism. We recommend woodwork for the skel-
eton of the armchair and for the upholstery we recommend synthetic leather
or suede material. Legs are thought to be stainless steel tubing. This project

addresses requirements of modern spaces with its open and close function.

Izmir, 1983

TetriSit, 2008

Phoebus, 2004-2005
“Anadolu Cam Sanayi” Competition, 2005-2006
Tumbler - Alvisual Poster Display Design Competition, 2005-2006

Scientific Martini Glass, 2004-2005
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Deniz Karasahin

Hi-fi pikap tasariminda amag; ses kalitesinden édiin vermeksizin sanatsal bir
yaklagim 1g1§inda pikabin estetik ve semiyotik niteliklerini arttirmaktir. Tam
projenin amaci olan temiz ses de konseptin kendisini olugturmaktadir. Plata,
kolun iizerinde durdugu platform, motorun tstii gibi ana parcalar sivi tizerin-
de ses dalgalarinin yarattig: titregimlerin birer elementi olarak dugtunilmis
ve bu kisimdaki dalgalar ve dalgalarin birbirleriyle olan etkilesimleri tasarimi
olusturmugtur. Hem ses kalitesini korumak hem de gérsel kaygilar1 gidermek
amaciyla motor kismi ayrilmis olsa da olusan dalgalarin izlerinin aradaki bos-
luk boyunca devam etmesi butiinliga korumugtur. Ekstra saglamlik i¢in pla-
tanin merkezi rulman bilyeler tizerinde duran ayaklarin olusturdugu ti¢genin
agirlik merkezinde duruyor.Dalga efektini dramatize etmek ve tasarima insa-
nusti mikemmellik katmak amaciyla pikabin st kismi ayna ytzey alimin-
yumdan yapilmigstir. Alt kisimda ise ayna ylzeyin yarattig: efekti dengeleyip
daha cevre dostu bir gérunim yaratmak amaciyla tik agact kullanilmigtar.

Regarding hi-fi pickup design, my aim is to raise the aesthetic and semiotic
qualities of pickups by approaching them very conceptually as objects of art
without compromising the quality of the sound. The pure sound, which is the
terminus of the entire project, is also the concept. The main parts such as the
platter, the stand of the arm and the top part of the engine are thought as vi-
bration creating elements on a liquid to signify the sound waves. The design
of the top part is result of these waves and their natural intersection with
each other. For both audiophile and visual reasons the engine compartment
is separated but the traces of the waves continues through the gap to create
unity. The bottom part stands on three steel ball bearings which create a tri-
angle and the centre of the platter is located at the centre of gravity of this
triangle to create an extra stabile environment. The top part of the pickup
is from mirror finish aluminum to dramatize the wave affect and to give an
inhuman perfection. The bottom part is from teak which balances the mirror

finish makes it more human and environment friendly.

[zmir, 1986
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Hi-fi Pikap Tasarimi, 2008
Hi-fi Pickup Design, 2008

Personal Cutting Tool, 2007
Chez Lounge, 2006
Stackable Plastic Injection Chair, 2007

Helmet Alpinism, 2007



Erdem Batirbek

Kawasaki KLR 650, yaklagik 25 yillik tretim hayat: boyunca tasarim ve mii-
hendisligi hemen hemen degismemis dual-sport sinifi poptler bir motosik-
lettir. KLR'nin simdiki fiyat/performans degerlerini de géz 6ntine aldigimiz-
da, bu durum eskimekte olan tasarimin kendi sinifindakilerle ayni seviyeye
hatta daha da yuksege tasinmasina olanak tamimaktadir. “Cift amagh” ya-
pisini da goz 6ntinde bulundurarak, KLR’ye hem gérsel hem de fonksiyonel
agidan “tamamen cift karakterli” bir tasarim yaratilmasi hedeflenmistir. Bu
siifin kullanicisinin motosikleti modifiye etme gelenegine uygun olarak, bu
tasarim kullanicinin motosikleti o anki amacina gore hazirlamasina olanak
tanimlamaktadir. Bu smifin kullanicillarinin yasadigi problemlere bakarak
KLR, daha iglevsel ve uyumlu olmas: i¢in tasarlanmigtir. Daha cesur, gii¢li
ve futiristik bir karakter vermek icin bilimkurgu konsept ve gérsellerinden
ilham alinmgtir.

Sonug olarak 2015 yilinin KLR 650 Kensei modeli goruntideki gelenegi
bozmak ve bu seriye yeni bir anlayis getirmek i¢in yaratilmigtir.

Kawasaki KLR 650 is a dual-sport motorbike, whose design and engineer-
ing have remained almost unchanged for nearly 25 years of its product life
cycle. Taking also the price/performance value into account, KLR poses an
opportunity to enhance the outdated design up to and over the level of its
classmates. Considering its “dual purpose,” the idea behind the design was to
create a “fully dual character” in terms of appearance and usage. Proportional
with the modifying tradition of this type’s user, this design enables the rider
configure the bike freely and easily for the intended purpose. Looking into
the bike rider’s problems, KLR is redesigned to be more functional and easy-
going. To create a bold, stronger and futuristic character; visual references
from science fiction were taken as inspiration.

KLR 650 Kensei of 2015 was created to break the tradition visually and

set a new conception to this series.

Izmir, 1985

2015 Kawasaki KLR 650 KENSEI Dual-Sport Sinifi Motorsiklet, 2008
2015 Kawasaki KLR 650 KENSEI Dual-Sport Class Motorbike, 2008

Sisecam Wine, High Spirit & Olive Oil Bottles, 2005-2006
Duo- Mediterranean Sofa, 2005-2006
Citrus - Public Furniture, 2005-2006

Resq - Search & Rescue Helmet, 2007-2008
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Gonca Onusluel

Mezuniyet projesi olarak; bebek arabasi tasarlama fikrini benimsedim. Kul-
lania profilim hem 1-3 yas bebekler hem de onlarin ebeveynleri oldu. Tiirkiye
yollarindaki kullanicilar: gézlemledigimde ise; onlarin kaldirim, merdiven
veya yol bozukluklarindan kaynaklanan zorluklar yagadiklarini gérdium. Ben
de projemde bu tip dig etkenlere ¢6ziim olabilecek ézel bir tekerlek seti ta-
sarlandim. Genel form olarak hem koruyucu hem de saklayic bir dogal 6rta
olan anne karnindan esinlendim. Buna da ek olarak iskeleti hafifletmek ve
kolay taginmasini saglamak icin, tasiyici borularin aliiminyumdan, bebegin
oturacagl kismin ise neopren ve karbon fiber malzemelerinden olugsmasina
karar verdim. Neopren kisimda bulunan destek parcalar bebegin omurgasini
saglikl bir sekilde destekleyecektir. Kapandig: zaman kompakt bir géruni-
me kavugan tasarim, 6zel cekme aparati ile de kolayca yerde stiriiyerek tagi-
nabilir. Projem, canh renkleri ve farkli gériinumiyle hem ailelerin hem de

cocuklarinin severek kullanacag bir arabaya donustii..

As a graduation project, I selected the idea of designing a baby stroller. My
target user profile was babies aged between 1 and 3 years as well as their par-
ents. Through my observations in Turkey, I realized that most were having
difficulties with sidewalks, stairs and surface irregularities. Thus, I designed a
special wheel set that may solve the problems such external factors create for
users of strollers. For the general form, I was inspired by the mother’s womb,
which is both a protective and a concealing natural cover. I decided addition-
ally to use aluminum for the bearing system, and neoprene and carbon fi-
ber for the seat in order to lighten the framework and make it easy to carry.
Supporting segments placed in the neoprene section would help support the
backbone of the baby in a healthy way. The design has a compact appearance
when collapsed and can be carried easily with its specially-designed handle.
My design project with its bright colors and unusual appearance is a stroller
that both children and their parents could use with pleasure.

W vrick

[zmir, 1986

Desktop Calendar, 2005-2006
Trick - Personal Cutting Tool, 2006-2007
Papilio - Stackable Plastic Chair, 2006-2007

Brevis - Ultra Mobile PC - Cooperation with Vestel White Goods, 2006-2007
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Caretta - Bebek Arabasi, 2008
Caretta - Baby Stroller, 2008




Emre Mihgilar

Otobiis durag: tasarimi projesi Elektronik Kagit ve Elektronik-Isiyan Yiizey
kullanarak afis reklam sistemine yeni bir anlayis getirmeyi hedefliyor. Hala
gelismekte olan bu gelecegin elemanlari, otobiis duraginin dinamik yuzeyle-
rini inga etme esnekligi sagliyor. Bu modullerin farkli kombinasyonlari, mi-
nimum yer iggal ederek, farkli otobuis duraklarinin élgiisiine ve yerine gore
butin stritktiri uyarlayabilme imkani veriyor. Ayrica, reklamin acili durusu
araba ve otobiislerdeki yolcularin gérsel algisini arttiriyor.

E-kagit'in katkisiyla, bir reklamdan daha fazlasi yazilim olarak yiiklene-
biliyor ve degisebiliyor. Daha futiiristik bir anlayis icin, haber 1giklar1 bir anda
gelebilir, kisa haberler ekranda hareket edebilir ve insanlar kendi isteklerine
gore reklam konusunu degistiriyor gibi ekranla iletisime girebilirler.

The Bus Shelter design project aims at a new approach to poster advertise-
ment design by using Electronic Paper and Electroluminescent Sheet. These
futuristic elements, which are still in development stages, enable the flexibil-
ity to create bus shelters with dynamic surfaces. The different combination
modes of these modules allow the whole structure adapt to different types of
bus stops according to their size and location in the city, thus requiring mini-
mum space. Also, the angled position of the advertisement area increases the
visual perception for the passengers in car /bus.

With the use of E paper, more than one advertisement can be installed as
software and it can change. Further developments will allow news highlights

to pop up, short advertisement clips to run on screen and people to interact

with the screen like changing the advertisement subject at their will.

Stuttgart, 1986
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Nymphea - Otobis Duragi, 2008
Nymphea - Bus Shelter, 2008

VAR 4l FRESH-OR FAMBIAR i

Olive Oil Bottle, 2005-2006

UnPC - Ultra Mobile PC - In cooperation with Vestel Digital, 2007-2008
Helix - Skater Helmet, 2007-2008

Frog - Stackable Plastic Chair, 2006—2007



L. Alper Arslan

Bitirme projesi olarak, iilkemizde saghk alanindaki acil midahale konusun-
daki eksiklerden yola ¢iktim. Bu projenin baglica amac: iilkemizde acil sag-
lik hizmetlerinin gelistirilecek uluslararas: standartlara ulagmasini ve saglik
hizmetlerinden her vatandasin ayni seviyede yararlanmasin saglayacak bir
saglik sistemi tasarlamaktir. Amacim Turkiye sinirlar icinde, acil saglik hiz-
metlerini uluslararas: standartlara uygun sunan, yaygin, ¢agdas bir kurum
onermek... Sistem tasariminin yani sira iiriin tasarimi olarak da acil madaha-
lede ilk akla gelen tiriin olarak sedyeyi yeniden tasarlamaya karar verdim. Bu
sedyeyi hazirladigim talepler dogrultusunda sinif arkadagim Deniz Yuvang
tasarladi. Bu da bizim i¢in gercek hayattaki 6rnekleri deneyimledigimiz iyi

bir takim calismasi oldu.

For the graduation project, I started to question the lack of rapid intervention
in the health sector in Turkey. The aim of this project is to design a health sys-
tem that proposes the improvement of the rapid medical services; the attain-
ment of international standards; and healthcare equality among all citizens.
My proposal is for a contemporary institution that serves the healthcare pro-
viders according to international standards. I also decided to redesign the
stretcher which comes to mind as the first product in rapid intervention, both
in terms of designing the product, as well as the system. My classmate, Deniz

Yuvang, designed this stretcher according to my specification. For both of us,

as areal-world example of design practice, it became a successful partnership.

[zmir, 1984

Deva - Acil Saglik Hizmetleri, 2008
Deva - Emergency Health Services, 2008

deva

ayaginiza gelen saghk

Telve - Armchair, 2006
Telve - Logo, 2006
Holly, 2007

T-Lamp, 2007
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Deniz Yuvang

Bitirme projesi olarak, saglik uriinleri konusunda yogunlagarak bir trtn ta-
sarlamak istedim, Sinif arkadasim Alper Arslan’in yonetici bélumunt ustlen-
digi bu projede ‘sedyeler’ tizerine yogunlagsmamz gerektigine karar verdik.
Saglik urinleri ve 6zellikle sedye tasarlamay: segmemizde ki en énemli ne-
den saghk sistemlerindeki problemleri ¢6zmekti. Tasarlanan final triinine
bakacak olursak, kanamalar, kiriklar, omurga problemleri vs... gibi acil sag-
lik sorunlarina ¢6zim buldugunu goérebiliriz. Zaman zaman, miithendislik
detaylarinda zorlansam da benim i¢in mitkemmel bir deneyim oldugunu
soyleyebilirim. Uriin konusunda konugmak gerekirse, {irtiniin piyasada bulu-
nan diger dirinlerden en buytk farki, katlanabilir ve stabil olmas: diyebiliriz.
Ayrica uizerine yatirilacak hastanin iki hareketli diizlem sayesinde viicudun-
da bulunan yaranin ¢esidine ve boyutuna gore hareket etmesinin diger bir

6nemli avantaj oldugunu séyleyebiliriz.

As the graduation project, I wanted to design a product belonging to the
medical field. We decided to focus on ‘stretchers’ project which my classmate
Alper Arslan managed. The most important reason why we choose the design
of the medical products, especially the stretcher was related with solving the
problems in medical field. When looking at the final product, it can be said to
solve the emergency cases such as bleedings, hurts, backbone problems and
etc. Although I was challenged in engineering details, it was the excellent
experience for me. The most important difference of the project from other
products in the market was to become collapsible and its stability. Moreover,

the other advantage is flexibility according to patient’s type of wound and

size by its two adjustable surfaces.

[zmir, 1986
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Hard Head - Baret, 2007
Gambit - Personal Cutting Tool, 2006
Insomnia - Sleeping Mask, 2006

MMO-PC - Ultra Mobile PC, 2007

Sedye, 2008
Stretcher, 2008



Gizem Kolgak

Izmir icin giincel olan ve proje asamasindaki eski Tekel binasi ve ¢evresinin
tasarim miuzesine donustirilmesi fikrinden yola ¢ikarak, bitirme projemde
tasarim miizesinin satig birimini ele aldim. Satig biriminin en énemli amaci
Turk tasarimina ve tasarimcilarina destek vermek ve Tiirkiye ve dinyadaki
ornekleri inceleyerek tasarimalarla koordineli ¢aligan, etkin bir gekilde igle-
yen bir sistem kurmaktir.

Tasarlanan yapinin misyonu miuze ve ziyaretgiler arasinda bir bag kur-
mak ve insanlarin tasarim anlayigini gelistirmektir. Vizyonu ise Tirk tasa-
rimalarin drtinlerini diinya pazarina tanitmak, sanata ve tasarima olan ilgiyi
arttirmaktir.

Tasarimalarla anlagmalar saglamak, miizede sergilenecek siirekli ve
gecici urtnlerin secilmesi, sergilenis bicimi ve siiresine karar vermek, miize
magazasin atélyelerle iligkilendirerek bir sistem kurmak tasarim siiresince
verilen stratejik kararlardir. Bunlar, almig oldugum Tasarim Yoénetimi egiti-

miyle birlikte sekillenmistir

For the graduation project, I designed the sales office of the design museum
which is proposed for the transformation of old Tekel building, as a recent
issue in Izmir. The most important aim of the office is to support Turkish de-
sign and designers and establish an effective system working in coordination
with designers by analyzing the examples worldwide.

The aim of the project is to create the relationship between the museum
and visitors and to improve the design understanding. Its vision is to intro-
duce the products of Turkish designers to the world market and also increase
the enthusiasm for the art and design.

The agreements with designers, selection of art objects to be exhibited
temporally or permanently, agreement on the exhibition order or program
and the establishments of the system relating the office with the ateliers are
the strategic decisions during the design process. This is improved with my

Design Management training.
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Izmir, 1985
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diikkanUS - Tasarim Miizesi Satig Birimi, 2008
diikkanUs - Design Museum Shop, 2008
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ic Mimarhk ve Cevre Tasarimi
Interior Architecture and Environmental Design




ig Mimarlik ve Cevre Tasarimi Bolimii

I¢ Mimarlik ve Cevre Tasarimi Bolimii'ndeki ¢calismalarini basarili bir sekilde
tamamlamalarindan dolay: ilk mezunlarimizi kutluyoruz.

Bugun, i¢ mimarlara ve ¢evre tasarimalarina sadece mimari ¢evrede degil,
ayni zamanda yat ve karavan tasarimi gibi endiistriyel tasarim alanlarinda da
artan bir talep bulunmaktadir. Bu talebi dikkate alarak, 6gretim plani; tasarim
icin yaraticilligs ve elestirel duginmeyi tesvik etme, tasarim siirecini anlama,
verilen bilgiyi karmagik i¢ mekanlarda uygulamay: 6grenme ve ayni zamanda
meslegin gelecegi icin vizyon gelistirme felsefesi tizerinde yapilandirilmigtur.

Bolim, ayni zamanda, diger tasarim alanlariyla etkilesimli bir iligki kurarak,
ulusal ve uluslararasi zeminlerde akademik ve ayn1 zamanda profesyonel ¢evre-
lerde hareket edebilecek, arastirma y6nelimli ve yaratici tasarimcilar egitmeyi
amaglayan bir program gelistirmistir. Ek olarak, égrencilerimizin gelecekteki
meslekleriyle ilgili farkindaliklarini giiclendirmek i¢in, ulusal ve uluslararas:
davetlilerle ¢esitli seminer ve ¢aligtaylarla birlikte yalniz Turkiye'deki degil, Al-
manya ve talya gibi diger tilkelerdeki fuarlara da geziler diizenlemis bulunmak-
tayiz. Aslinda, bu bélumin temel niteliklerinden biri, kuram ve uygulamanin
birlesiminin ve i¢ mekansal baglamlarin sadece islevsel ve estetik yanlarinin
degil ayn1 zamanda teknoloji, tiretim, organizasyon ve yonetim tizerine bilgileri
dikkate alarak nasil planlanacag, organize edilecegi, yonetilecegi ve arastirila-
cagini 6grenmenin altini ¢izmeye gosterdigi 6zel ilgidir.

Programda kazanilan bitun bilgi, beceri ve deneyimle mezunlarimizin
profesyonel cevre ile bagariyla kargilasmaya ve bu cevreleri yénetmeye hazir
olduklarina inaniyoruz.

I¢ Mimar ve Cevre Tasarimcisi olarak yasam boyu diiglerini gerceklestirme-

leri i¢in en iyi dileklerimizi sunuyoruz.

00000000000 VLDVLDOPDPOPO0 Department of Interior Architecture and Environmental Design

Markus Wilsing
Boliim Bagkani
Head

We would like to congratulate our first graduates on the successful comple-
tion of their studies in the Department of Interior Architecture and Environ-
mental Design.

Today, there is an increasing demand for interior architects and environ-
mental designers not only in the architectural environment but also in the field
of industrial design such as yacht and caravan design. Considering this demand,
the curriculum was structured on the philosophy of stimulating creativity and
critical thinking for design, understanding the design process, learning how to
apply the given knowledge in complex interior systems, as well as developing
visions for the future profession.

At the same time, by establishing an interactive relationship with the other
design fields, the department developed a program that aims to educate re-
search oriented and creative designers who will be able to act on national and
international bases in an academic environment as well as a professional one.
Additionally, in order to strengthen our students’ awareness of their future
profession, we organized several seminars and workshops with national and
international guests as well as excursions to fairs not only in Turkey but also in
other countries like Germany and Italy. In fact, one major characteristic of this
department is its special concern in underlining the combination of theory and
practice and learning how to plan, organize, manage and research the interior
contexts considering not only their functional and aesthetical aspects but also
information on technology, production, organization and management.

With all of the knowledge, skills and experience gained in the program, we
believe that our graduates are now ready to face and manage the professional
environment successfully.

We wish them all the best in the realization of their lifelong dreams as In-

terior Architects and Environmental Designers.
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Izmir, 1985 AngleAid, 2008

. M e I te m E ra n I I meltemeranill@hotmail.com

Bitirme projesi ve tezi olarak ‘AngleAid’ deprem sonrasi siireg i¢in tasarlandi.
Deprem olduktan sonra, sokakta ya da yikintilarin arasinda yatan yaralanmisg
veya 6lmiis insanlar olur. Cogu olayda insanlar hayatta kalmak i¢in barina-
ga ihtiya¢ duyarlar. Devrem sonras: ¢caligmalar: barinak ingasi acil durumlar:
i¢in ¢6ziim olabilir. Cagdas bir barinak, diger bir deyisle hareketli yagsam tni-
tesi, yikilmig ve artik kullanilamayacak evlerin yerine gereklidir. Bu baglam-
da, AngleAid kolayca uygulanabilmek i¢in tasarlanmigtir. En énemli amag,
kisinin uyuma yikanma gibi belli bagh ihtiyac¢larimi kargilamaktir. AngleAid,
acil barinma problemine dogru cevap olmak i¢in makine mihendisligi ve i¢
mimarligin birlesimidir. Tercih edilebilme sebebi: malzemede hafif olmasina
ragmen, stritktiiri saglamdir ve kolay inga edilip depolanabilir. Bunlarin ya-
ninda, hareketli ve modiiler bir birim olarak ¢aligir.

As a graduation project and thesis, the project ‘AngleAid’ has been designed
for post-earthquake conditions. Immediately following an earthquake, in-
jured and dead people lie on the streets or in the middle of ruins. In most

cases, survivors need to find shelter in order to survive. As one of the post-

earthquake actions, building shelters may be the solution for emergency cas-
es. A contemporary shelter, in other words a portable living unit, is needed
to replace the damaged houses, which are no longer suitable for inhabitation.
Because of this, AngleAid is designed to be deployed easily and its main aim
is to provide the basic needs of a person such as a sleeping, washing, etc. An-
gleAid is a combination of mechanical engineering and interior architecture

that provides an appropriate solution to the urgent sheltering problem. Its
advantages are numerous. It is light in material; it is sustainable, stable in Ema

structure, easy to be build-up and store. Additionally, it serves as a portable

and a modular unit.

1 Texture Sample, 2004
2 SushiLab, 2006

3 Play Seat - Sketch, 2005

4 Project Ampulla, 2007



® Sebnem Nisanc

Butiin uygarliklar su kaynaklarina yakin yerlesim alanlari kurmuglardir ve
hayat su var olduk¢a devam edecektir. Ancak gintumiizde kiiresel 1ssnmadan
dolay: yerkiiredeki su miktar1 giderek azalmaktadir. Bu konu paralelinde
proje bir su merkezi tizerinde odaklanmaktadir. Proje insanlarin su ve doga
ile saglikli bir yasam siirdiirebilecekleri, rahatlayabilecekleri bir yapiy1 amag
edinmigtir. Tasarim kapsaminda kullanicilar hamam, sauna, havuz gibi su ile
ilgili her tiirlu aktiviteden yararlanabilecekleri gibi yoga seanslar1 gibi pasif
spor ve jimnastik alanlar1 da projede yer almaktadir.

Yaps, Turkiye'nin en temiz deniz suyuna sahip Altinoluk’ta sahil kena-
rinda konumlandigindan kullanicilarin deniz ile de iligkileri saglanmaktadar.

Ever since, all civilizations have settled near the water. Life will exist as long
as there will be water. The amount of water on the earth is decreasing day by
day due to global warming. And the project focuses on an acqua center. So,
it is going to be a place where the people get relaxed with water and nature.
Just as well, they can attend the yoga sessions or spend time at the gym since
they are the other relaxing activities they can do without water also but in an
‘acquatic’ area.

The building is going to be near the beach. And the place is going to be in

Altinoluk, as it has the cleanest water and air in all of Turkey.

[zmir, 1985
sebnem.nisanci@gmail.com
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Aqua Terapi Merkezi, 2008
The Aqua Recreation Center, 2008

1 Retail Design Project, 2006
2 Kiosk Design Project for a Pet Nutrition Brand, “Hills’, 2007

3 Residential Project, 2005

4 Shelterin Space, 2007
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[zmir, 1986

® Cansu Daric ..o

WEGHAC1n bas harfleri Diinya, Ekoloji, Galaksi, Habitat, Astroloji ve
Kozmoloji'den gelmektedir. Sirketin amaci dogal ortami ve yagsam destek sis-

Fun Ecofam, 2008

temlerini gelistirmek ve tasarlamaktir. $irket, otel tasarimlarindaki ekolojik
surdiiralebilirlik konusuna odaklanir. ECOFAM otel, yenilenebilir Griinleri

[ .| [ D]
daha cok kullanacaktir. .

ECOFAM modiiler odalar miisteriye biitcesine gore odalar saglar. EXPO

odas: oldukga biyiiktiir ve dort (2+2) kisilik aileler tarafindan kullanilir. ECO E s 3
odas1 gengler (1+1) i¢indir. ECO odasindaki hareketli WC projemin odak nok- . o '___,ELEI_:_T__ — ‘q_—'l'"
tasini olugturmaktadir. Odanin ortasinda mekani ikiye ayiran hareketli bir ‘ wllE=H T | RN L
duvar vardir. Duvarin mekanizmasi cekmecelerde kullanilan mekanizmayla ( | ] ! J,‘ ] (IR
- = =1 < =]
aymdir. Duvari hareket ettiren silindirler duvarda ve tavandadr. i | A G ]{: =i |
Otelin vizyonu yesil ekonomide lider olmak ve kendisini diinyaya tanit- IR [ lEy 1
: 3ok o ) ¥ | LTER s ke
maktir. el INL R L TN S I 1: = k= l i
. ; al el —
The acronym W.E.G.H.A.C. stands for World, Ecology, Galaxy, Habitat, As- e i A ; R g Dt ;

trology, and Cosmology. WEGHAC is a company whose aim is to design and
develop habitats and life support systems. WEGHAC focuses on ecological
sustainability in hotel design. ECOFAM, a hotel, will be produced using pri-
marily renewable resources. ‘
ECOFAM modular rooms provide customers with room options accord- S A
ing to their budget. EXPO room is larger and especially intended for families
of four (2+2). ECO room, on the other hand is for teenagers (1+1). A movable
WC in the ECO room became a central challenge of the design. There is also
a movable wall in the middle of the room which divides the space in two. The
wall mechanism is similar to sliding drawer hardware. Rollers, which allow
the wall to move, are located at the floor and the ceiling.
The vision of this hotel is to be a leader in the “green economy” and to

introduce itself all over the world.

1 Chitin, 2005

2 Swatch - Retail Design, 2006

3 Visionary and Design Project, 2007



Selin Kog

Tezimi, insanlarin ihtiyac¢larina gére diizenlenen ve uyarlanan ufak modiiler
yasam alanlar1 hakkinda yazdim. Amacim degisimlere cevap verebilen bir ya-
sam alani tasarlamaktir. Onemli bir kosul, kullanimda, programlamada ayr1-
ca tagima ve montajda esnekliktir. Kullanici, yagsam kutularini tek modullere
indirerek, kendi istekleri ve hayaline gére bir bina tretme gansina sahiptir.
Modil, 6l¢ii, form ve mekanin kompozisyonu a¢isindan hem icerde hem diga-
rida kullaniai mekani bagimsiz olarak tretebilir. Yagam kutusu gibi hareketli
mekanlar ev ve kigiler mekanlara esdegerdir. Bu mekan mahremiyet ihtiya-
cny, ya da tam tersi sosyallesme ve insanlarla kargilagma ihtiyacini kargilar.
Mekan istasyonunu hareketli bir ev olarak degerlendirmek miimkiandiir: ma-
sif dig duvarlar ve boliimlere ayrilmig i¢ mekaniyla bir konteynirdir. Yagama
modiilleri, alternatif yasama yollarina ve ev tanimlamasina ilgi ¢ekici bir an-
layis sunar.

[ wrote my thesis about small-modular living spaces that can be arranged and
adapted according to the peoples’ needs. My aim is to design a living space
which is able to react to changes. Important requirements are flexibility in
use and programming as well as in transportation and assembly. By reducing
the living box down to single modules, the user has the chance to generate
a building based on their individual demands as well as their imagination.
Using modules, the size, the form, and, consequently, the composition of
interior and exterior spaces can be generated independently by the user.
In this scenario, mobile dwellings such as the living box would become the
equivalent of today’s home and a personal space. This space satisfies a need
for privacy and a contrasting desire to socialize and meet people. It is feasible
to imagine the module as a mobile home because it is a container with solid
exterior walls and a zoned interior. The living modules offer a fascinating

insight into an alternative way of living and an alternate definition of home.

Izmir, 1979

Flexible Living Unit, 2008
Esnek Yasama Unitesi, 2008

Shop Design, 2007

Restaurant Design - Kusadasl, 2007
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Melek Ipek Unutmaz

Yillar boyu, insanlik sinirlarini genigletmek i¢in ¢cabalamaktadir. NASA, yap-
tig1 aragtirmalarla evrende Gliese 581c adli bir gezegen bulmustur. Biz de
Gliese'de yeni bir yagsam kurmay1 planhyoruz. 5o kisi bir yagsam déngustine
secilecek ve on sene sonra say1 500 kigiye ¢ikacak. Amacim, gelecegin tekno-
lojilerini kullanarak daha iyi bir yagsam alani yaratmaktir. Insanlari tek bagina
modiillere koymak ve giindelik yasantidan ayirmak istemedim. Bu ytzden
‘apartman’ fikrini kullandim. Projedeki konsept “metamorfoz”dur. Sekil por-
takal gibidir ve gezegendeki doniisimiinden sonra dilimlere ayrilmigtir. Biz de

bir portakali soyarken tistten ve alttan kesiyoruz ve sonra dilimlere ayiriyoruz.

Over the years, human beings have constantly been challenging and pushing
our limits in space. With the researches that NASA conducted, a new planet
has been found in the universe; a new world-like planet they called “Gliese
581c”. We are planning to establish a new human colony in Gliese. 50 people
will be chosen for a life cycle in the planet after 10 years the number will
increase to 500. My aim is to create a better living environment by using the
technologies of the future. My intention is not to put people in single units
and isolate them from the daily life. Thus, I took the idea of ‘the apartment’
and apply it to my design. My Concept in this project is “metamorphosis.”
The shape is like an orange fruit and after a transformation on the planet, it

is detached into slices. To peel an orange, first the top and the bottom caps

are cut out, and then the shell is cut into slices.

Izmir, 1985

Gliese 581 Habitat, 2008

Restaurant Design - Kusadasl, 2007
Restaurant Design - Kusadasl, 2007

Visionary and Future Design Project, 2007

44 | 45



Dila Kantarcek

Bu konteynir altigen sekilden yola ¢ikilarak yapilmistir. Konteynirin dig
tasarim konsepti, bal peteklerinden gelir. Gezegene indiginde birer yasam
alani olacaklarindan ust iiste konulabilirler ve hem dikey hem de yatay ge-
¢is saglanabilir. Yan yana gelince i¢ ice gecen biitiin bir sistemi olugtururlar.
I¢inden ucak gibi 6 adet tekerlek cikar ve ayni zamanda araba veya tasima
araci olarak kullanilabilir. Tekerleklerin ¢iktig: alt tarafta da ayni zamanda,
duvarlarin icinden gecip tavana kadar pompalayabilen su deposu bulunmak-
tadur. Elektrik ve havalandirma sistemi ise konteynirin tavan tarafinda ¢ézii-
me ulagmgtir. f¢ tasarimi duragan degil, hareketlidir. i¢ mekan tasariminda
kullanilan konsept, dis tasarimin konseptinden farklidir. Dig tasarimda ne
kadar sekilcilikten yola ¢ikildiysa da, i¢ mekan tasariminda kullanilabilirlige
onem verilmigtir. Bagka bir gezegene gidecek yolcular tam iki sene burada
yasayacaklari i¢in hergey buna gore diizenlenmigtir. O yiizden i¢ mekan tasa-
riminin konsepti esneklik olarak secildi. Bu esneklik; hareketli, katlanabilir,

¢ok amaclh panellerle saglandi.

This container is developed from the geometry of a hexagon and outer form
of container references the honeycomb. Since they are used as living space
when landing on a new planet, they can be stacked and then horizontal and
vertical connections can be made. When combined, they compose the en-
tire colony. Six retractable wheels allow the container to be used as car or
carriage. Additionally, at the bottom there is a water reservoir that supplies
water to the ceiling through pipes in the walls. The electricity and air condi-
tioning are also located at the ceiling of the container. The interior design is
active, not static. The interior space concept differs from the exterior space.
While formalism dominates the exterior design, functionality is emphasized
in the interior space design. Since the passengers, who go another planet, live
in there for two years, every object is designed according to this. Thus, the

concept of interior space is flexibility. This is attained with mobile, collaps-

ible and multi functional panels.

\J

[zmir, 1985

Mobile Container, 2008
Mobil Konteynir, 2008

Visionary and Future Design Project, 2007
Shop Design, 2006
Summer House Design, 2007

Shop Design, 2006

DIMENSIONED PLAN




Burak Akay

Bu projede, hem konum degistirebilen hem de bi¢cimsel ve mekansal alter-
natifler sunan konteynir birimleri, bir araya gelebilme o6zellikleri ile farklh
kullanim alanlar1 olugturabilme potansiyeline de sahiptirler. Standart bo-
yutlarda tretilmis olmalar1 sonucunda kolay bir araya gelebilen birimler, bu
sayede daha biiytk 6l¢ekli kullanim alanlarinin olugmasina olanak saglarlar.
Devinimin siirekli oldugu bu tir 6rneklerde konteyner salt asal formunu ko-
ruyarak uygulama alanina ulagir. Konum degistirmesini nakliye ag: seklinde
gerceklestiren birimler, uygulama alaninda vingler ve forkliftler ile yerlegti-
rilirler. Bir araya gelis organizasyonu tamamlandiktan sonra, kullanima yo6-
nelik bicimsel organizasyon ve buna paralel olarak mekansal organizasyon
gerceklesir. Devingen bir mimarlik Grtni olarak incelenen konteyner, tez
kapsaminda sahip oldugu mekan kullanimi, devingen olma 6zelligi ve kitle

organizasyonu ile mekan alternatifleri olugturmas: agisindan ele alinmigtir.

Combination of the container units generates different use areas due to the
containers’ mobility and the resulting range of spatial and formal alterna-
tives. The units, which can come together easily because of standardized pro-
duction, make possible the formation of larger areas for use. These examples
arrive on site in their basic shape and change their positions via the trans-
portation network. They are set in place on site using cranes and forklifts.
After finishing the basic organization, the formal organization according to
the use as well as the spatial organization can occur. The containers, which
are considered as portable architectural objects, are dealt with in terms of

spatial use, portability, mass organization and presenting spatial alterna-

tives within this thesis project.

[zmir, 1984

Flexible Living Unit, 2008
Esnek Yasama Unitesi, 2008

Restaurant Project - Kusadasl, 2007
Visionary and Future Design Project, 2007
Visionary and Future Design Project, 2007

Restaurant Project - Kusadasi, 2007
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[letisim Tasarimi
Communication Design




Iletisim Tasarimi

Grafik Tasarim ve Multimedya Tasarimi uzmanlik alanlarindan mezun ettigi-
miz 6grencilerimizi bilgi caginin sundugu olanaklarla, gorsel anlatim ve ileti-
sim yetenegi gelismis, yaratia tasarimcilar olarak hayata gonderiyoruz. Mezun-
larimizdan beklentilerimiz profesyonel bir diigiince yapisina erigerek bu alanda
ulusal ve uluslararas: diizeyde basarili olmalari, ve bilgi birikimlerini yaraticilik-
lar ile birlikte bu meslekte gostermeleridir.

Tletisim Tasarimi'min giiniimiizdeki gecerliligi siirekli artmakta, arttikca da
yeni is alanlari olusmaktadir. Grafik Tasarimcisi, kurum ve kuruluglarin imgesi-
ni gorsel olarak giiclii ve kalici, kavramsal olarak da dogru ve anlamli bir sekilde
olusturmakla yukumlidir. Ayni zamanda da hedef kitleyi saptayarak yeni ileti-
sim kanallar1 kegfetmeli, 6zgtin anlatim dilleri olugturmali ve bunlari kurumsal
kimligin tutarh butunligu icerisinde etkili bir bicimde degerlendirmelidir. Mul-
timedya Tasarimaist ise, son yillarda hizla gelisen dijital ortamda olusturulan
web tasarimi, video, ii¢ boyutlu gorsellestirme ve animasyon, ses ve hareketli
géruntd ile tasarim, interaktif ve enformasyon tasarimi gibi alanlarda ¢aliga-
rak yaraticlligini kiiresel bir ortama tagir. Bu anlamda ortaya ¢ikardiklar: iglerin
gorselligi etkileyici oldugu kadar, icerdigi mesajlar uzun vadeli hedefler dogrul-
tusunda derinlemesine ve doyurucu bir bicimde kitlelere ulagmalidir.

Ogrencilerimizle birlikte gecirdigimiz doért sene boyunca, Iletisim
Tasarimimin, gerek yukarida belirttigim kurallarini, gerekse de yaraticilikla
olan baglantisini onlara elimizden geldigince aktarmaya ¢alistik. Stiphesiz, her
yaptiklar: igteki yaratici bagarilari, gerek bolumumiize gerekse de kendi ¢alig-
ma alanlarina katk: saglayacaktir. Kendilerinin gelecekteki basarilarina olan
inancimiz ve her birine olan sarsilmaz giivenimiz bélimtmiizde almig oldukla-
11 egitim ile artacaktir. Tum tasarimalarimizla gurur duydugumuzu belirterek,
hepsine sonsuz bagarilar dilerim.

Communication Design

Boliim Bagkani
Head

We are graduating our first ever students from the fields of Graphic Design and
Multimedia Design, who are equipped with the many opportunities of the in-
formation age and the efficient usage of creative communication design skills.
We expect them to utilise their proficiency to become worldwide design profes-
sionals while displaying their intellect and creativity in their professions.

Communication Design’s authenticity has grown rapidly while allowing for
new professional fields and market demands. This has increased the need for
effective advertising and promotion regarding the market, and has simulta-
neously increased the job opportunities for Visual Communication Designers.
Graphic designers are responsible for creating a correct, meaningful, power-
ful and permanent visual statement for individuals, corporations, institutions,
and even sometimes for themselves. A multimedia designer excels in a world
where digital technology thrives; these creative individuals display their genius
in the domains of web design, video and film technology, 3D visualization and
animation, design with audio and motion pictures, and interactive information
design. In this respect, their design works should be outstanding and arresting,
and the messages should reach to masses meaningfully and fittingly in accor-
dance with long-term objectives.

During the four year period we spent together we tried to convey both the
fundamentals and principles of communication design and its relation with
imagination and creativity. No doubt that their advancements in professional
life will be a generous contribution to our department and to the field. Our be-
lief in their future successes and our unshakable trust in each and every one of
them will be increased with the level of education they have received here. We

congratulate all of our designers as we take pride in supporting them.



Ahu Ozcifci

FRP (Fantasy Role Playing) masa ustii oynanan ve hayal giiciine dayanan
bir oyundur. Tolkien ’in ‘Yiiziiklerin Efendisi’ kitabindan sonra o&zellikle
Avrupa’da popiiler hale gelen FRP’nin ortaya ¢ikma tarihi oldukg¢a eskiye da-
yanir. FRP Turkiye'de son 10 yildir oynanmakta ve her gecen giin FRP oyna-
yan insanlarin sayis1 artmaktadir.

FRP hakkinda bugiine kadar genis kapsamli bir organizasyon yapilma-
digindan, aragtirmalarimi da g6z éniinde bulundurarak ve bir FRP sever ola-
rak FRP Festivali dizenlemeye karar verdim. Bu festivalle amacim, tim FRP
severleri bir arada toplamaktir. Organizasyon alaninin 7000 m? lik genis bir
alanda olmasini varsayarak bu alanda bulunacak olan bir ¢ok mekanin insan-
lar tarafindan kolay algilanabilmesi ve bulunabilmesi adina bir ikon sistemi
tasarladim. Yine FRP Festivaline dayanarak, festival kimligi, reklam afisi, or-
ganizasyon program brosgiirii, bilet tasarimi ve alan sembollerinin tasarim
ile birlikte 100x70 cm genisligindeki bir yiizey tizerinde, ¢evre diizenlemesi
olugturdum ve tasarlamig oldugum ikon sistemini bu maket tizerinde uygu-

ladim.

FRP (Fantasy Role Playing) is a desktop game based on individual imagina-
tion. Although it became popular, especially in Europe after Tolkien’s “The
Lord of the Rings,” it has a long standing history. In Turkey FRP has been
performed for 10 years and the number of FRP fans is increasing day by day.

Being an FRP-lover, for my graduation project I decided to organize an
ERP festival because a large-scale organization has not been held in Turkey.
By that festival the intention is to gather all FRP-lovers together. Assuming
that the area of the organization zone is 7000 m? I designed an icon system
for people to find the places they are looking for. Also, I designed the fes-
tival profile, sales promotion posters, program booklets, tickets, and place
symbols in addition to a 100 x 70 cm icon system applied within the environ-

ment.
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Izmir, 1983
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Poster Design - Water Shortage, 2006
lllustrative Typography, 2005
Advertisement Design, 2007

Label Design, 2006

POP (Point of Purchase) Material, 2006
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FRP Festivali Tasarimi, 2008
Design For FRP Festival, 2008
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Hazirlamis oldugum tez calismamda, dort yillik iletigim tasarimi egitimi al- Kozmetik Urlin icin Ambalaj Tasarimi, 2008

Packaging Design for Cosmetics, 2008
diktan sonra sadece kurumsal kimlik ¢alismasinin yeterli olmayacag: distin-

cesiyle ambalaj tasarimi projesi hazirlamaya karar verdim. Ambalaj tasarimi-
na farkl bir bakis acis1 getirmeye ¢alistim. Uriinii icinde barindiran ambalaj,
satiga yonelik ilk belirleyici unsurdur. Form ve malzemenin dogru birlegimi e i
de bu unsurun temelidir.
Proje konusu olarak ‘kozmetik sektériinde ambalaj tasarimimi ince-
ledim. Marka kimliginin 6nemi, iyi bir ambalajin (tasarim a¢isindan) nasil

olmasi gerektigi, ve benzeri konulari ele aldim. Kozmetik firmalarini incele-

FLOWVIA

yerek ve kii¢tik capta anketlerle destekleyerek kendi hedef kitlemi belirledim

ve sonunda kendi tasarimimi yaptim.

After my four-year education in communication design, for my graduation
project I decided to make a package design, including its commercial corpo-
rate profile. The package is the first determinative element on sale rates of a
contained commercial product and a true combination of the form and the
product is the base of that determinative element.

Trying to catch a different point of view, I examined ‘package design for
cosmetics’. The importance of a corporate profile and how a good package de-
sign should be were main issues handled. By researching cosmetic firms and
making small-scale questionnaires I determined the target group and came
up with my design.

GRAPHICUS

1 Label Design, 2007
2 Magazine Design, 2006
3 Packaging Design, 2007

4 Logo Design, 2008

5 Packaging Design, 2007



Esin Gelgi

Yasadigimiz sehirlerde yeterince nefes alabiliyor muyuz? Betonlagma, ¢arpik
kentlegme... Sehirlerin en buyiik sorunlari sadece bunlar m1? Sehrin sikigik
sokaklarindan kafanizi kaldirip gékyuziune baktiniz mi hi¢? Goérduguniiz
manzara size yeterli geldi mi? Ben bir tasarima olarak kendimi bu sorunlarin
neresinde goriyorum? Sehirdeki toplu yagam alanlarina farkli bir yaklagimla
baksam. Yeni bir iitopya diiglesem kendi géztiimden ve bunu insanlara goster-
meye ¢aligsam. Yeni bir ttopya diislerken dogay: birinci sirada tutsam. Sehri
ormanin i¢ine yerlegtirsem. Agaglari devlegtirsem, insanlari ciicelegtirsem.
Apartmanlar yerine aga¢-evlerde yasatsam insanlari. Peki, bunu nasil anla-
tir, nasil gérmelerini saglardim, benim gézimden? Gostermek istediklerimi
nasil gosterirdim? Iste bu noktada aldim elime kamerami, gordiiklerimi ¢ek-
meye, gérmediklerimi ¢cizmeye ¢aligtim. Sonunda bir senaryoyla 3 dakikalik
bir video vardi elimde...

Are we taking enough fresh air in the cities that we live? Are reinforced con-
crete constructions and irregular urbanization the only problems that cities
have? Have you ever raised your head to the sky from the narrow streets of
the city? Is the scene enough that you see? And, as a designer, where is my
place in this situation? If I start to look at the public spaces from a different
point of view, if I dream a utopia and then show it to the people, a utopia that
keeps nature primary, settles cities in forests, creates gigantic trees, midget
humans, lets humans live in tree houses rather than living in apartments,
the question becomes how to illustrate this and make people see from my
point of view? How do I show what I want to show? With the concept of uto-

pia, I took my camera and started to shoot the city in which Ilive. In the end,

the result was a 3-minute video with such a scenario...

Izmir, 1983

Orman Kent - Video Animasyon, 2008
Forest City - Video Animation, 2008

Typographic Poster Design, 2007

Photographic Essay, 2006



Volkan Tahmaz

fla¢ kutularinin tasarimlari grafik bakimindan benim i¢in her zaman bir
problem olmustur. Bunu daha ige yarar bir hale getirmek amac ile bitirme
projemi bu konu tizerinde yapmaya karar verdim. Hocalarimin 6nerilerini
g6z 6niinde bulundurarak bir ila¢ firmas: se¢ip onun tizerinde durmaya karar
verdim. Sectigim ilag firmasi ‘Pfizer’. Projeme baslarken belirli noktalar uze-
rinde durdum. Hastalar sadece eczanede ilaglara ulagmaktadirlar. Bu yizden
ambalaj tasarimlari hakkinda en énemli konu bu tasarimlarin hem eczaneler
hem de hastalar géz 6niinde bulundurularak yapilmasidir. Buna ek olarak bir
baska konu ise renktir. flaglar belirli siniflara ayrilirlar. Bunlar agr kesiciler,
mide ilaglari, antibiyotikler vb gibidir. Bunlar i¢in bir renk kodlamasi yapil-
masi gerektigini ve ilacin dozajinin ¢ok iyi vurgulanmas: gerektigini digtini-
yorum. Final projemi tasarlarken bu ayrintilar: g6z 6niinde bulundurdum.

The design of a medicine box in terms of its graphic qualities is always a prob-

lem for me. I decided to prepare my graduation project on this issue and make

[zmir, 1984
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ilac Sirketi icin Ambalaj Tasarimi, 2008
Packaging Design for Pharmaceuitical Firm, 2008

Color palette:

Box size: 3.5x 6.8cm
Typeface: Myriad Pro Black

Mame body size: 23 pt

ar 1ok

a more effective design than is currently available. Considering the sugges- T " -
tions of my instructors, I decided to choose a specific medicine firm, ‘Pfizer’, 10 TABLET m 10 TAELET @ -

and focus on it. I concentrated on some initial points when commencing.

il A

[=S=_e.s
DUOCID  Antibiyoi

For example, patients can only access the medicines by going to a pharmacy.
Hence, the most important matter for medicine package design is forming 375 mg 175 Mg
it according to both pharmacies and patients. Additionally, the other mat- i
ter is color. Medicines are divided into categories: anodynes, stomach drugs, N - e @

antibiotics, etc. I thought about the necessity for color classification and ac- Color Coding System for Medicines

N
__ I.. B

centuation of dosage. I considered these requirements during designing my
final project.

INFANTS

lllustrative Typography, 2005

A i .

Logo Design, 2007

Magazine Design, 2007



Narin Kahveci

Bitirme projemde dergi tasarimini segmemdeki en 6nemli sebep; kadin ve
moda dergilerini grafik tasarim acisindan analiz yaptigimda sayfa tasarimi
gorsel hiyerarginin amacina uygun sekilde uygulanmadigindan mesaj etkin
bir gekilde okura iletilmemesidir. Turkiye’de dergicilik sektériniin yeteri ka-
dar gelismemesinin ¢ temel nedeni vardir: Kimlik sorunu, dagitim, bilgi
eksikligi. Ulkemizde yayinlanan dergilerin isimleri yabanci kokenli oldugun-
dan Tirk insaninin kimligini yansitmamakta ve beklentilerini karsilama-
maktir. Yapilan aragtirmalar sonucu, Tiirkiye’de insanlarin stirekli dergi satin
almadiklar1 ve sadece firsat bulduklarinda okuduklar: gézlenmistir. Bunun
sebepleri dergi fiyatlarinin yuksek olmasi ve derginin icerigini begenmeme-
leridir. Bu yizden moda dergisi tasarimi yaparak bu problemleri yok etmeye
calistim. Ayrica dergi, icerik olarak sadece modayla ilgilidir. Dergi tasarimi
se¢memdeki diger etken su an hedef kitleyi olusturan kisilerden birisi olarak

sahip oldugum beklentilerdir.

In my thesis project, the most important reason why I have chosen maga-
zine design is that when I analyzed women and fashion magazines in terms
of graphic design, I have found out the visual hierarchy can not convey the
meaning properly to the reader. There are three reasons why the magazine
sector is not developed enough in Turkey; Identification Problem, Distribu-
tion, Know-how Problem. They are away form reflecting Turkish identity.
According to the results of a survey, Turkish people can not purchase maga-
zines always but read it in available times. One of the reasons for this fact is
the high prices of the magazines and their insufficient contents. Thus, I tried
to get rid of these problems by making a fashion magazine design. Moreover,
the magazine is all about fashion but nothing more. Another factor in my

choosing magazine design is my expectations related to this area as a future

graphic designer because I am one of the target reader groups.

Bursa, 1983
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Typographic Poster Design, 2005
lllustrative Typographic Design, 2005

Newspaper Advertisement, 2008

64 | 65

Moda Dergisi Tasarimi, 2008
Fashion Magazine Design, 2008
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Moda Tasarimi B6limii 00000 00000000000000000000000000000000000000000 Department of Fashion Design

Arayis

Onlar, yasadiklar: cevre ile ilgili algilarini ve gelecekten beklentilerini yarattik-
lar1 kiyafetlere aktariyorlar. Tiketim cilginligina, i¢inde yasadigimiz ¢evrenin
katledilmesine, teknolojiye olan bagimliligimizin yarattig1 sanal kisiliklere, ka-
pida bizi bekleyen deprem felaketinin yasantilarimiz tzerinde olasi etkilerine,
modern toplumun yarattigy kisisel zirhlarimiza, kimliksizlesmemize, gercek
problemlere kars: yok yere yarattigimiz ve buyiittigiimiiz problemlere ve car-
prttigimiz yagsantilarimiza tepki gosteriyorlar.

Moda Tasarimi Bélimi'nin 4. kusak mezunlari, Turkiye'nin de 4. kusak
tasarimcilar olarak adlandirilacak geng¢ tasarimcilari arasinda s6z sahibi ol-
maya hazirlaniyorlar. Diger taraftan moda dinyasinin ¢ehresini degistirmeye
yonelik marka onerileri ile Moda Isletmeciligi uzmanlk alan1 mezunlarimiz
Universitemiz'de yapitaglar1 olusturulan bir meslegin sektérdeki temsilcileri
arasinda yer aliyorlar.

Arayislarn, 6zgur disiincenin yonlendirdigi daha yaratici, daha guizel, daha
etik ve daha profesyonel bir dunya icin...

Solen Kipoz
Boliim Bagkani
Head

In search of...

They generate clothing designs by reflecting their individual living environ-
ments and their dreams for the future. They react against over-consumption,
the destruction of our living environment; our committed virtual identities in
the age of information technology; the over-whelming effects of an anticipated
earthquake; our personal defences against modern society; our lost identities;
our self-obsession and over-exaggeration of minor everyday issues; and against
our distorted lives.

The fourth generation of graduates from the Fashion Design specialization
have been preparing to establish themselves amongst the ranks of Turkey’s top
fashion elite. Likewise, with their branding proposals which could potentially
change the face of the fashion sector, our graduates from the Fashion Business
specialization area are now at the forefront of their field and have been taking
their places in the professional arena of the fashion sector.

They strive for a more creative, more beautiful, more ethical, and for ulti-

mately a more professional world, oriented by free thought.
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‘ M u g e E I m a CI I a r mugeelmacilar@hotmail.com New Lives, 2008

Agiri-titketimin dinya kaynaklar1 tizerinde tahrip edici bir etkisine yonelik
farkindalik yaratmak tizere tasarlanan bu koleksiyon, geri dénugtirilmis
urunler bagta olmak uzere, iyi tasarlanmig ekolojik tarz i¢in giderek artan bir
tuketici pazarinin ihtiyacina cevap vermeyi amaglamaktadir. Cevreye duyarh
tasarimlara yeni bir bakis acis1 kazandirmak, kiiresel sorunlara kars: duyarh
olan kitlenin ilgisini cekebilmek icin giindelik esyalarimiza y6nelik metaforla
yikli esprili ve de-konstruktif bir tarz yakalanmigtir. Tasarim stirecinde, geri

dénugiimle, yeni tasarim deneyimleri yaganmigtir.

This collection which has been conceived to create an awareness of the devas-
tating impact on the world’s resources of over-consumption aims to respond
to demands of an increasing market for well designed ecological fashion, in
particular recycled products. In order to provide a new point of view for envi-
ronmentally friendly designed products and to attract those who are already
aware and concerned with these global issues, a de-constructivist style has
been adopted. It is loaded with metaphors related to everyday life objects,

)
A

and displays a sense of humour. Through the design process, new design

experiences are created through the method of recycling

Mavi Project “Fall in Aegean”, 2008

The Fine Art of Travelling Project “The Game of Solitude’, 2006
Disaster Project “Voice Inside’, 2007

Ottoman Project “Static Stability’, 2006

Mavi Project for T-shirt “Fall in Aegean’, 2008
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Brand Project “Dynamic Personality”, 2007




Izmir, 1985 Arinmis Ruhlar, 2008
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‘ M e rve S e p eto g I u mervesepetoglu@hotmail.com Prufied Spirits, 2008

Hayatin temel kaynag olan su, Tiirk hamaminin gelisimi ile yikanmak i¢in
de gerekli bir kaynak olarak modern topluma sunulmustur. Modern toplum-
da benimsenen evlerde kisisel olarak uygulanan “Batili” yitkanma tarzlar ile
hamam kilturtnin giderek yok olmasina dikkat ¢ekilmek istenmektedir.
Tirk hamami, kapali ve bireysel yikanma hiicrelerinin bulundugu Halvet ve
herkesin bir arada yikanabildigi mermer basenleri kapsayan ¢esitli boliumlere
ayrilmaktadir. Turk hamamu i¢inde bir kiginin tizerinde terlemek i¢in yattig:
1s1tilmis mermer bir platform bulunur. Bu koleksiyonda, geometrik sekiller-
den olugan bu platformun mimari yapisi, hamama ait olan banyo tas: (gébek
tag), ve pestemal gibi geleneksel 6gelerin yanisira, banyo képiigii de metafor

olarak kiyafetlere aktarilmigtir.

Besides water being vitally important as the main source of life, it is also an
essential element for bathing which was introduced to modern society by the
development of the Turkish Bath (Hamam). In modern society, Hamam cul-
ture has slowly started to disappear, with people preferring to take “Western
style” baths in their homes. The Turkish bath is divided into several sections,
including the marble basin where everyone bathes in a communal area, and
the halvet where closed and individual bathing cells can be found. There is
also a heated marble platform on which one lies to sweat. In this collection,
in addition to the architectonic structure of the platform, traditional objects

such as the loincloths and the bath stones have been reflected in the clothing

design as metaphors related to Hamam culture as well as the form of soap.

1 Mavi Aegean Project - Past to Present, 2007
2 The Fine Art Travelling Project - The Power of Game, 2006
3 The Effects of Africa” 2007

4 The Fine Art Travelling Project - The Power of Game, 2006

5 Dress Against Disaster “Re-born’, 2007



Izmir, 1986 icsel Hesaplasma, 2008
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‘ D e rya G u rb u Z deryagurbuz35@gmail.com Internal Judgement, 2008

O kendinden ve kadinligindan vazge¢me istegine sahiptir. 4ol yillarin etkisi
altinda Sanayi Devrimi'nin kalintilariyla, dis etkenlerden korunma i¢gtdisi
ile kendini saldir1 altinda hissetmektedir. Kendi i¢inde stirdiirdiigii hesaplas-
ma devam etmektedir. Ginumiizde kadinlar, siirekli olarak gozardi edilmekte
olan benzer bir problemle kars1 karsiyadirlar; yagamimiz boyunca bir ilizyon
ve strateji oyunu oynadigimiz gercegi ile. II. Diinya Savagi’'ndan bu yana, her
tirli cemaatte gozlenen, insanlarin kimliklerindeki radikal degisimle birlik-
te, kadin figiirii de konvensiyonel olarak erkek guci ile 6zdeglegtirilen bir
goruntse adapte olmaya zorlanmaktadir. Bugiinin toplumunda, kamuflaj,
kimligi ve insanlarla iletisimi etkiliyor. Bu degisik icguidilerle birlikte birey-
sellik dogrultusunda yok olugla birlikte, bireyin gosterdigi dogal reaksiyon,
kendinden kacis, koruma ve saldir1 olarak ortaya ¢ikiyor. Kimi zaman bir
ilazyon olarak algilanilabilecek bu durum, kimi zaman da ge¢migle olan ba-
gimizin ve iletisimimizin toplumsal bir sorun haline gelmesi olarak kendini

gosteriyor.

She has a desire to give up herself and her femininity. Under the influence
of the 1940’s, with the remains of the Industrial Revolution, she feels under
attack, and instinctively wants to protect herself from the external forces
which dominated due to the war. She continues to feel unsettled. Nowadays,
women have a similar problem which is continually ignored: the fact that
in all aspects of our life we play with strategy and illusion. Since the Second
World War, there has been a radical change of identity in all communities:
female figures have been forced to gradually adopt characteristics which we
traditionally associate with male figures. In today’s society, camouflage con-
tinues to affect the identity and communication between people. With these
different instincts being lost through de-individualisation, the natural reac-
tion for the individual becomes escape, defense, and attack. This is a social

problem caused by our connection with the past where sometimes our priori-

ties are a mere illusion!

1 The Fine Art of Travelling Project "“Dimentional Variation’, 2007
2 Dress Against Disaster "Stigma’, 2007

3 Mavi Aegean Project “EnigMAVI’, 2008

4 Mavi Aegean Project “EnigMAVI’, 2008

5 Aegean Exporters Unions - Finalist in ‘Carnival’ Fashion Competition, 2007

6  Dress Against Disaster "Stigma’, 2007
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Izmir, 1984 Andro-Flapper, 2008
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. G u I e n Ka ra ba g I I gulenkarabagli84@hotmail.com Andro-Flapper, 2008

1920’ler, kadinlarin 1. Diinya Savasindan sonra daha baskin oldugu yeni bir
dénemin baglangicini gorda. Kadinlar; gérunisgleriyle, giyim tarzlariyla ve ca-
lisma hayatina atilmalariyla, savas yiziinden gittikce sayis1 azalan erkeklerin
yerini almigti. Geleneklerden uzak, okur yazar, giiclii ve bagimsiz kadinlarin
doénemi baglamigti. Kadinlar bu yeni maskiilen roli benimsedi ve bu déneme
daha uygun olarak yeni bir giyim tarzi olusturdu. Erkeklerden daha tistin
olmaya ¢abaladi. Moda tarihinde pantolonu ilk giyenler 20li yillarin kadin-
lar1 oldu; Onlar korseleri attilar, saglarini “a la garson” tarzda kestiler, sigara \ £70)

ictiler, kavga ettiler ve erkek gibi davrandilar. Kisa bir stire icerisinde, bircok
kadin gercek bir erkekten daha erkek oldu. Bu koleksiyon, ironik olarak, gii-
numiizde, kendi 6zgiirlukleri i¢in ¢abalamaya ihtiya¢ duymayan kadinlarin,
artik kendilerini erkeklere rakip olarak gérmemeleri, bunun yerine erkekler-
den daha ustiun olduklarina inanmalarini, 1920’li yillarda kadinlarin yaptig

esitlik miicadelesine gonderme yaparak konu aliyor.

The 1920’s saw the beginning of a new era where women became more domi-
nant after the end of World War I. Women assumed the place of men, as their
numbers dwindled as a result of the war, through their appearance, clothing
and by commencing work. The era of women had begun, far from the tra-
dition; they were now literate, powerful and independent. Women adopted
this new masculine role, and created a new style of clothing more suitable for
this new era. They strived to become more dominant than men. They were
the first in fashion history to wear pants; they threw away their corsets, cut

their hair “a la garconne”, smoked, quarrelled and acted just like men. In a

short period, many women became more masculine than real men. This col-
lection ironically conceives women who no longer need to struggle for their
independence nowadays, they do not see themselves as rivals to their male
counterparts, but instead they believe that they are more dominant than
men, by referring to their struggle for equality with their male counterparts

in 1920s.

1 Mavi Aegean Project - Live For Peace, 2008
The Fine Art Travelling Project - Pedals to Second Life, 2007
Ottoman Project - Prohibited Souls Finding Themselves, 2007

Mavi Aegean Project - Live For Peace, 2008
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Brand Project, Marks & Spencer - Desert Chic, 2007



Ankara, 1983 Ertelenmeyen Uyum, 2008
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. B u § ra Ed e ba I I busrae_83@hotmail.com Unsuspended Harmony, 2008

Hayal gibi gériinen “Guzel Dénem”e Avrupa’dan, giindiz digleri ve piriltilh
gece hayatinin yerine aristokratik bir aile agisindan bakig. Aristokratik aile-
rin ¢cogunda goriilen, bu dénemin renkli ve gorkemli karakterine aykir1 sayi-
labilecek gizli ittifaklar ve suglar, kitlenme, titkanma ve ¢eligkiyi ifade ediyor.
Vurgulanmak istenen, bir kutuda sikisip kalan giizellikler ve mutluluklardar.
Bu mutlulugu yasaklayan o aristokratik tavir aslinda gercekleri ve yasanmasi
gerekenleri boylesine hayal gibi goriinen bir dénemde ortaya ¢ikartmaktir.
Bu durum koleksiyona siirsellik ve gerceklik arasindaki denge ile yansitilmig-
tir. Hayal olmayan, gelip ge¢ici goriitnmeyen, duyarligini tim zamanlar i¢inde
kendi aurasinin etrafinda gosterebilen bir giysi dili bu. Gergeklerin bilindigi

ama bilinmezmig gibi gosterildigi o zaman.

Consider a new perspective on the dreamy La Bella Epoque viewed through
the eyes of a European aristocratic family, instead of the sparkling night life
or the daily reverie. Contrary to the splendour of this epoch, there are ru-
mours of some illegal covert agreements and continual disputes. These trials
and tribulations are in direct contrast to what we have come to associate with
this glorious period. What must be emphasized is the beauty and happiness
which are constricted into a box. Aristocrats forbade the display of happi-
ness; instead they tried to show the importance of reality and the things that
should be done in this area. This is a time that shows the realities but tries
to hide them at the same time instead of revealing them. These aristocrats
had an austere outlook on life with their conservative attitudes and unhappy
demeanour. In this collection, this is illustrated through the balance between
the poetic attitude and reality. This clothing language is not a dream, it does
not appear as frivolous, but instead shows its sensitivity through its aura

eternally. This is the era when the truth is known but it appears as if it is

something else.

1 Exhibition of Wedding Garment - A Triumphant Beauty, 2007
The Game of the Spirit, 2007

Mavi Aegean Project - Ancient Imperfections, 2008
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Dress Against Disaster - The Hint of Life, 2007

5 Memories Of The Time, 2007



Aydin, 1984 Hayatin Degeri, 2008
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. F u I ya c I Va ro g I u fulyacivaroglu@hotmail.com The Value of Life, 2008

Yorgunlukla gecen yillardan sonra hayatin canliligini yeniden yakalamaya ¢a-
ligsan bir kadinin, kendini uzaklastirmak, yeni deneyimler yasamak ve yeni
heyecanlar: kesfetmeyi umarak ¢6l boyunca bir gezi yapmasini konu alan bir
koleksiyon. Hayal edilemeyen ve tahmin edilemeyen olaylarla gecen yolculuk
siiresince, uzun periyotlar ¢6l sicaginda adeta bogulmak ve diger zorluklar
tecritbe etmek dahilinde gecirilir. Yagsamini siirdiirebilmek i¢in aligkin olma-
dig1 yasam kogullarina ve ¢evresine adapte olmak durumunda kalan gezgin
i¢in, bu macera 6ylesine ¢ekilmez bir 1zdirap haline gelir ki, belki bir daha es-
kisi gibi yagsayamayacagi geride biraktig1 yasantisi, O’'nun i¢in 6zlemle andig
ve degerinin farkina vardig tek kacis yolu haline gelir. Bu baglamda koleksi-
yonda Afrika mimarisi ve killtirtiniin yansimalar: gorilmektedir.

This collection presents a courageous trip to the desert by a woman who is
trying to recapture life’s vibrancy. After many years of exhaustion, she hopes
to distance herself, to find new experiences and discover some excitement.
During this trip, facing unexpected and unimaginable events, long periods
are spent in the stifling desert heat and experiencing other difficulties. The
traveler is forced to adapt to this environment and new living conditions
while at the same time she tries to carry on with her life. In order to sim-
ply survive, she must endure unbearable suffering. Her past life, which is no
longer applicable, becomes the only means of escape; she reminisces with

nostalgia and realizes its value. To express this concept, reflections of African

architecture and culture are apparent in the collection.

Ottoman Project “Formal Reflection’, 2007
Ottoman Project “Formal Reflection’, 2007

Brand Project "Unusual Splendour’, 2007

HowWwN

Brand Project "Unusual Splendour’, 2007

5 The Fine Art Traviling Project “Dynamism Of The Happiness’, 2007

6  Mavi Aegean Project “Archaic Deformation’, 2008
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Izmir, 1985 Sonsuzlugun Miicadelesi, 2008

o0 o0 [ ]
O Ay§ e g U I G urevin aysegulgurevinehotmail.com Infinity's Contention, 2008

Teknolojinin giinden giine gelistigi dilnyamizda, bizler istesekte istemesekte
bu kosullara ayak uyduruyoruz. Insanin yerini alan makinelere hitkkmeder-
ken, onlar gibi makinelesmemiz, hergiin yeni donanimlar eklememiz gere-
kiyor kendimize. Adeta bilgisayar oyunlarindan ¢ikmis kahramanlar gibi,
silahlarimizla sehrin sokaklarinda éntmiuze ¢ikan her engelle savagiyoruz.
Bu oyunda, birer bukalemun gibi her girdigimiz ortama uyum saglamamiz

gerekiyor. Oyun bitene kadar hepimiz oyunun parcalaryiz...

In our world in which technology develops day by day, we keep in step with
changes whether we want to or not. We are trying to keep up with the process
which is boundless, and exciting but also terrifying. While we are controlling
the machines which take the place of people, we must add new equipment to
ourselves and become more mechanized with each passing day. Similar to the
heroes emerging from computer games, we fight the obstacles which we en-
counter in the city streets with our weapons. In this game, like a chameleon,

we must adapt to the environments we enter. We are the parts of the game

until it finishes...

Mavi Aegean Project “Rustic Enchantment’, 2008

Mavi Aegean Project “Rustic Enchantment’, 2008

Ottoman Project “The Magic of Ottoman’, 2007

Brand Project - Giorgio Armani “ Implacable Grandeur”, 2007

Icon Project “The Wave of Woman'’, 2006
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The Fine Art of Travelling “Portable Environment’, 2007



Izmit, 1984 Habersiz Yikim, 2008

[}
‘ S I n e m Ka p I a n sinemkaplann@hotmaﬂ.com Unpredicted Collapse, 2008

Hepimizin hayatinda kirilma noktalar: yaganir. Bazilarimiz yaganan inis ¢ikis
ve felaketlerin ardindan toparlanmakta ¢ok zorlaniriz ama yine de kaldigimiz
yerden yasantilarimiza devam ederiz. Icimizde kalici ¢atlaklar ve yikimlar
olugur. Bu catlaklar zaman gectikce diizelir gibi goriinse de aslinda hi¢ ka-
panmazlar, aynen bir depremin verdigi zarar gibi. Binalar eski haline dénmis
gibi goriinse de hicbir zaman eskisi gibi olamazlar. Bu koleksiyon, ruhtaki
kirilmayla depremin verdigi zarar arasinda bir baglant: kurmaktadar. Sert bir
kabuk gibi gérinen disg goriiniige karsin, i¢sel yikimi ifade eden farkli doku-

larla kiyafetler anlamlandirilmaktadur.

We all have breaking points in our lives. It is often difficult to survive after
some catastrophes but we keep on living nonetheless. There are permanent
cracks and damage inside of us. Time passes and this damage seems to be
cured but it cannot be healed completely. It is similar to an earthquake: the
buildings seem to be repaired but in reality they are never as strong and safe
as they were originally. In this collection, there is a connection between the
destruction of our soul and the devastation that occurs during an earthquake.
The clothing designs are semantified through various textures as metaphors

of inside damage, in spite of the fact that the outside is tough as a shell.

éﬂ% .ﬁ__‘! ' 1 Mavi Aegean Project “A Scrawl Through History”, 2008
g w 2 Machka“Desert Diary", 2007
ﬁ; 3 Mavi Aegean Project “A Scrawl Through History’, 2008
_TII 4 Machka"Desert Diary", 2007
'I'I 5 Mavi Aegean Project “A Scrawl Through History’, 2008
L ‘ h W 6  Childrenwear Little Hero", 2006
1 2 3 4 5 6



{zmir, 1985 Boylesi daha kolay..., 2008

‘ ce m ca n d a § cemcandas@gmail.com It's so much easier that way..., 2008

Bu koleksiyon, insanlarin 6nemsiz denilebilecek seyleri gereginden fazla bu-
yuterek sorun haline getirmesini elegtiriyor. Sturekli kendi morallerini boz-
maya ¢alisarak icinde bulunduklar: durumu degistiremeyen kisilerin birsey-
leri bitkmeye calistik¢ca aslinda herseyin dimdiiz kalmasina vurgu yapiyor.
Bu durum, kiyafet tasarimlarina, genel formlarini ve bedendeki duruslarini
koruyarak, kaliplarin alisageldik formlarini bozarak ve déndiirerek aktarili-
yor. Kiginin beklentileri ve kogullar1 arasindaki tezathigi daha goriinur hale
getirmek icin, deforme edilebilir bicimde tasarlanan kiyafetler, farkli uygula-
malarda kullanilmas: gereken kumas ve malzemelerle yorumlaniyor. Bu yol-
la, ‘yanhsg’ olarak tanimlanan bir gérintii ‘dogru’ hale getiriliyor.

This collection underlines how people create problems by over-exaggerating
minor issues. It emphasizes how individuals try to depress themselves, and
to highlight the fact that even when they try to amend things, nothing really
changes, everything remains the same. This predicament has been reflected
in the clothing design by twisting the usual form of the garment while main-
taining the natural silhouette of the body. To make the contrast between ‘de-
sired’ and ‘reality’ more visible, clothing is presented as deformable, and is
interpreted through materials with specific purposes. Through this process,

it has been possible to create a ‘false look’ which appears as if it is ‘correct’.

1 Reckless, 2005-2006
2 Portal, 2006-2007
3 Shaken Building, 2004-2005

4 ASelfish Muniment, 2006-2007

5 Longing for Old (Y-3), 2006-2007
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Izmir, 1985 Habersiz Yikim, 2008

. S eyya I U Z I u k seyyal.uzluk@hotmail.com Unpredicted Collapse’ 2008

Hayati, kirilmalar olmadan 6nceki haliyle, sert kabugumuzun ardindan iz-
leriz. Ne zaman ne olacagini bilmedigimiz gibi, olup bitenlerin i¢imizi nasil
acitacaginy, bizi ne kadar yaralayacagini da disiinmeyiz. Depremi yasamadan
onceki binalar gibi sert ve dayanikli hissederiz kendimizi. Bu koleksiyon, in-
sanin felaketler yaganmadan 6nceki giiglii ve hayata bagh géruntmini ve
umursamaz tavrini yansitiyor. Silietin bi¢imlenmesinde ve kumaglarin seci-
minde mimari yapilardaki dizgtnlik belirgin. Bu yapilarda kullanilan malze-
meler, farkli doku ¢aligmalari ile kumas yiizeylerine aktariliyor.

We observe our lives from beneath a hard shell that can shatter at any mo-
ment. We never know when something will happen, and how it will hurt us. f

We survive without considering the bad events that we will most certainly f N
have to confront. Even as we continue to get on with our lives, we should be \] /
mentally prepared for an earthquake, just as buildings are prepared structur- "wﬂf
ally for such an event. This collection reflects people’s strong behaviour and
undaunted attitude before a disaster. The style, structure and fabric selection
is influenced by architecture. The various components of buildings have been

translated into garments using an assortment of fabrics and materials.

1 Mavi Aegean Project - Dark Side of Aegean, 2008
Brand Project - Vivienne Westwood, 2007
Brand Project - Vivienne Westwood, 2007
Mavi Aegean Project - Dark Side of Aegean, 2008

Mavi Aegean Project - Dark Side of Aegean, 2008
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Children Project - Flying Fantasy, 2006




® Ece Bayol

Gokkugaginin altindaki buyiili bah¢ede aradigs mutlulugu ¢igeklerin rengin-
de bulan bir peri kizi masali tagind: bu koleksiyona. U¢usan sifon etekler ve
kelebek misali dev kollarla geng kizlar peri kizlar: gibi. Yazin sevinciyle ¢icek-
ler gibi kaliplar da agilip genislediler ve ¢icek actilar. Gri tonlariyla hiizanlia
baglayan ve yesil, mor tonlariyla mutlu biten bir masal bu. Etkileyici ¢icek
desenlerinin yaninda canh renklerden olusan soyut ¢izgili desenlerin eklen-

mesi, bu mutluluga buyiileyici ve modern bir hava katmakta.

In this tale, a nymph is searching for happiness in the colour of flowers. This
has been reflected in the collection with chiffon skirts flying in a swarm and
exaggerated sleeves; here, the wearer appears nymph-like. With the joy of
summer, the patterns are enlarged and blossoming similar to a flower. This
is a fairy tale that begins melancholically with gray tones and finishes joy-
fully with green and purple tones. In addition to the striking floral designs,
abstract stripes also feature, in vivid hues with a mesmerizing and contem-

porary feel in keeping with the cheerful theme.

Izmir, 1985
bylece@hotmail.com

.
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Buyilu Kanatlar, 2008
Magical Wings, 2008

Mavi Aegean Project “Dark Side of Aegean’, 2008
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° istanbul, 1985 Mavi Gezegenin Riyasl, 2008
. E I If SEﬂ e k e_seflek@hotmail.com Blue Planet Dream, 2008

‘Evrendeki en giizel gezegen diinyamiz; kiiresel 1sinma denilen kot bir has-
taliga yakalanmig. Giines; dunyay: o kadar isitmaya baglamig ki sicaktan
buzullar erimeye, su kaynaklar1 kurumaya topraklar catlamaya, bitkiler ve
hayvanlarin nesilleri titkenmeye baslamig. Biitin bu olanlar doganin denge-
sini o kadar bozulmug ki mevsimler degismis, arilar bal yapamamus, kuglar
Otememis ve bu olumsuzluklardan en ¢ok ¢ocuklar etkilenmis. Artik ¢ocuk-
lar, doganin guzelliklerini sadece resimlerden ve filmlerden gérmeye, buyiik-
lerinden masal gibi dinlemeye baslamiglar. Herseyin eski haline dénmesini
isteyen diinyamiz korkung rityasindan uyaninca sevingle hicbirsey icin geg
kalinmadigini ve doganin degisimine engel olunabilecegini ¢ocuklara an-
latmaya baslamig.” Tasarim siirecine, resimleri aracilif ile ¢ocuklar: katarak
hazirlanmig bu koleksiyon, i¢inde yasadiklar1 diinya ile ilgili olan algilarini,

kiyafet tasarimlarina aktarmay: amachyor.

The most beautiful planet in the universe, the earth, is ill. This illness is glob-
al warming. The sun has warmed the planet to such an extent that the gla-
ciers have begun to melt, water sources have disappeared, soil has dried and
cracked, and plants and animals are becoming scarce and even extinct. These
unfortunate events are destroying the delicate balance of nature; the seasons
are changing, bees no longer make honey, and the birds have stopped sing-
ing. Likewise, these negative events are beginning to affect our children. In
the future, the younger generation will learn about the beauty of nature from
pictures and films, and adults will recount this beauty like a fairytale. The

earth dreams of returning to its original beautiful beginning, it is trying to

tell us to preserve our natural world for the children of the future. This col-
lection, which has been conceived by involving children and their painting in
the design process, aims to reflect their perception about the world they live

in through clothing designs.

1 Rustic Mavi, 2008
Rustic Mavi, 2008
Rustic Mavi, 2008

A Captain Goes Far Away..., 2007

[, I N VA N

Dress Against Disaster - Body Manipulation, 2007
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® Selin 0zzambak

City’'n Woman

City'n Woman 25-50 yas araligindaki caligan kadini hedef alan bir hazir gi-
yim markasidir. City’n Woman koleksiyonlar: tiim giin, iste ve isten sonraki
sosyal yasantida giyilebilecek tasarimlardan olusur. Bu marka, pazarin bu
alaninda mevcut olan boglugu doldurmay: hedefler. Kumas se¢imi sirasinda
musteri ihtiyaclar g6z éniine alinir. Markanin vizyonu, ¢alisan kadinin her
zaman ve her yerde urtnlerin avant-garde yapisi ve yaraticilig: ile rahat et-
mesini saglamaktir. Markanin misyonu, zarif tasarimlar: ve kadinlarin ihti-
yaglarina 6zen gosteren yapist ile yasam tarzinin bir parcasi haline gelmektir.
Markanin siyah, beyaz ve metalik renklerle dekore edilmis magazalar1 aligve-

rig merkezlerinde yer almaktadar.

City'n Woman is a ready-to-wear brand which targets business women aged
between 25 and 50. City'n Woman’s collections consist of suits which can
be worn during the whole day, at work and social life after work. This brand
aims to fill the existing gap in this field of the market. Satisfaction of the con-
sumer needs is considered through the fabric selection process. The vision of
the brand is to make the business women feel comfortable everywhere, every
time with the avant-garde stance and creativity of the products. The mission
of the brand is to become a part of life style through its elegance design and
mannner of the design considering the needs of the business women. The
stores of the brand, which are decorated in black, white and metallic colors,

take place in shopping malls.

Izmir, 1985
sozzambak@yahoo.com

® Nazli Merve Karadeniz

Mercury Jeans

Mercury jeans bir denim giyim markasidir. Marka 18 — 45 yas arasindaki ka-
din ve erkek miisteri profili i¢in, trendlere uygun ve klasik model denimler ve
tisortler tasarlayip satar. Marka genc ve orta yasa beraber hitap edebilmek
i¢in yaratici ve klasik modelleri bir arada sunar. Mercury jeans bir gencin ol-
dugu kadar onun anne ve babasinin da hayatinin bir parcasi olmayi hedefler.
Marka 6zgiin bir moda yaratarak her mugterisinin kendisini 6zel hissetmesi-
ni hedefler. Marka musgterilerinin istekleriyle hizla degisen moday: birlesti-
rerek pazardaki yerini korumay1 amaclar. Mercury jeans tretim i¢in gereken
malzemeleri kendi tilkesindeki kaynaklardan elde eder ve organik malzeme-
lerle tretim yaparak ¢evre bilincini yaratmay1 hedefler. Marka ilke ekono-
misine dogrudan katkida bulunmay: hedeflediginden, sadece tilke icerisinde
satilmaktadir

Mercury jeans is a denim wear brand. Mercury jeans design and sell trendy
and classical jeans and t-shirts for women and men aged between 18 and
45. In order to address the young and middle-age group of customers, Mer-
cury jeans presents creative and classical models together. The brand wants
to take part in the life of a teenager as well as her/his parents. Mercury jeans
creates a unique fashion for the clients and offers clientele individuality. The
brand aims to keep its position at the market by combining the needs of the
customers with the changing fashion trends. Mercury jeans provides the ma-
terials needed for production from the domestic market and aims to create
an environment awareness by using organic materials for production. Since
Mercury jeans wants to contribute to the national economy directly, it is

sold just within the country.
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Izmir, 1985
nmervekaradeniz@yahoo.com



® Erdem Selim Ozbek

Virtue

Virtue 30 yas tzeri varlikli is adamlarina hitap eden bir erkek giyim markasi-
dir. Virtue markasini ayni kategorideki diger markalardan ayiran en 6nemli
ozellik iiretimde organik malzemeler kullanmasidir. Markanin vizyonu, diin-
ya ¢apinda prestijli trend belirleyici bir marka olmasidir. Misyonu ise erkek
giyim sektorunde kalitesiyle farkindalik yaratmaktir. Tiirkiye'deki rakip mar-
kalar, Vakko, Beymen ve Damat’tir. Diinyada ise, Kiton, Domenico Vacca,
Ermenegildo Zegna ve Guccidir. Ilkbahar kolleksiyonu i¢cin “Delicious”, yaz
kolleksiyonu i¢in “Elegant”, sonbahar kolleksiyonu i¢in “Night'n’'White”, kis
kolleksiyonu i¢cin “Chique” temalar: olusturulmustur. Bu liks moda markasi-
nin magaza dekorasyonunda ferah alanlar, florasan 1giklar: ve buytk raflar,
dis cephede ise mermer siislemeler dikkat cekmektedir.

Virtue is a menswear brand which targets wealthy businessmen aged over
30. The most distinctive characteristic of Virtue from the other brands in the
same category is the use of organic materials in production. The vision of the
brand is to be a world-wide prestigious trend setter brand. The mission is to
create awareness with quality in menswear category. The main competitors in
Turkey are Vakko, Beymen and Damat. Kiton, Domenico Vacca, Ermenegildo
Zegna ve Gucci are the competitors in the world. The theme for the spring col-
lection is “Delicious”, “Elegant” for the summer collection, “Night'n’White”
for the fall collection and “Chique” for the winter collection. Wide spaces and
shelves for the interior store design, decorations with marble for the siding

of the stores are used for this luxury fashion brand.

Kayseri, 1983
erselozbek@hotmail.com

® Tun¢ Ozdilek

M&T

M&T 25-30 yas arast, diizenli geliri olan, moday: takip eden, sehirli ve sik ka-
din ve erkeklere hitap eden hizli moda kategorisinde bir markadir. M&T’nin
en 6nemli 6zelligi, her giin her magazasina 10 yeni model géndererek hedef
kitlesine ¢ok fazla secenek sunmasidir. Markanin vizyonu hizli moda kate-
gorisinde dunya lideri bir marka olmaktir. Misyonu ise, mugterinin istedigi
urund, istedigi fiyata satarak Pazar payim arttirip yiksek karlihga ulagmak-
tir. Bagarisindaki en 6nemli faktorler; mugteri ihtiyaglarini anlamak, mugte-
ri memnuniyetini 6l¢mek, giiclii bir marka farkindalig: yaratmak, genis satig
ag1, genis Urin yelpazesi, verimli perakendecilik operasyonlari, efektif depo-
lama ve lojistik yontemi olarak siralanabilir.

M&T is a fast fashion brand which targets metropolitan and chic men and
women aged between 25 and 30 who have a regular income and follow the
fashion trends. The most important characteristic of M&T is providing many
alternatives to its customers by sending ten new models to its stores every
day. The vision of the brand is to be the world leader in fast fashion category.
The mission is to increase the market share and profit highly by selling the
right product with the right price to the customer. The most important fac-
tors in M&T ‘s success are as follows: to understand customer needs, to mea-
sure customer satisfaction, to create strong brand awareness, widespread
sales points, wide product range, operations for productive retailing, effec-
tive storage and logistic methods

100
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Erzurum, 1983
tuncozdilek@hotmail.com



® Burce Ugur

Netto klasik bir tarza sahip, 30-50 yas arasi, varlikli ve ¢alisan kadinlara hi-
tap eden bir markadir. Netto'nun rakipleri 1pekyol, Hugo Boss (Boss Black),
Network ve BM Club’dir. Netto’yu diger markalardan farklilagtiran 6zellikleri
su sekilde siralanabilir: iiretim, malzeme ve hizmetlerde yitksek kalite, hedef
kitlenin ihtiyaclarina uygun trtin ve tasarim cesitliligi, her sezon sadece bir
kez indirime girmesi. Netto'nun misyonu, hedef kitlesindeki kadinlarin en
cok tercih ettigi marka olmasidir. Vizyonu ise ¢ok yonla kalite anlayigini 6n
planda tutarak miisteri memnuniyeti saglamasidir.

Netto is a brand which targets wealthy and working women who have a clas-
sical style and aged between 30-50. Competitors of Netto are Ipekyol, Hugo
Boss (Boss Black), Network and BM Club. The properties of Netto that dif-
ferentiate it from the other brands are as follows: high quality in production,
materials and services, product and design variety presented according to
the needs of the target market, carrying out just one sale throughout the
season. The mission of Netto is being the top brand of the women in its tar-
get market. The vision is to provide customer satisfaction by considering its

multi-directed quality approach.

Karabiik, 1985
burceugur@hotmail.com

® Hande Menges

Handesign

Handesign giyim ve mobilya sektériinde hizmet veren bir yaratia drinler
markasidir. Yag grubu olmayan ve belli bir yasam bi¢cimine sahip olan ka-
dinlar1 hedef almistir. Kendisine tek rakip olarak Derishow’u gérmektedir.
Marka, miigterilerine kalite, giivenilirlik ve farklilik anlaminda en iyisini sun-
may! amaglamaktadir. Marka, miisteriye 2 ayr1 ¢izgide hizmet vermektedir:
Handesign ve Hnd. Handesign 6zel giunlerde tercih edilen kiyafetleri, Hnd
ise gunluk giyimi sunmaktadir. Mobilyalar Handesign markas: adi altinda
uretilir. Vizyonu, yenilik¢i ve yaratici kimlige sahip olmak ayrica ¢evreye ve
caliganlara karsi duyarli olmaktir. Misyonu ise tistiin ve benzersiz tarzlari ile
6zel trtnler ve hizmet sunmaktir. Handesign markas: kogse magazalar: ter-
cih etmektedir. Marka i¢in miisteri memnuniyeti ¢cok énemli oldugundan;
stil danigmanligi, paketleme, teslimat, satig sonrasi hizmetler ve caliganlarin
marka kimligini benimsemesine kadar her detaya dikkat edilmektedir.

Handesign is a creative products brand in ready-to-wear and furniture in-
dustry. The brand targets all women, not defined by any age group, having a
specific life style. The only competitor is Derishow. The brand aims to present
the best for the consumers in terms of quality, reliability and diversity. There
are two different lines within the brand: Handesign and Hnd. Handesign
presents clothes for special days, Hnd presents the casual wear. Furniture is
produced under the name of Handesign. The vision of the brand is to have an
innovative and creative identity and being sensitive to the environment and
the employee rights. The mission of the brand is having special products and
service with outstanding and unique styles. Handesign brand prefers corner
shops. Since customer satisfaction is very important for the brand, every de-
tail such as styling consultancy, packaging, delivery, service after sales and
adoption of the brand identity by the employees is considered.
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[zmir, 1985
handesign_@hotmail.com



® Serkan Bilecen

Zerol

Zerol markas: siradigi tasarimlariyla kendisini tarz olarak farkl hisseden,
cevredeki tim bakiglar tizerine ¢ekmek isteyen geng ve gen¢ ruhlu insan-
lar i¢cin tasarlanmis sadece erkeklere hitap eden bir giyim markasidir. Marka,
Ege ruhunu tasarim felsefesine yansitarak digerlerinden farklhilagip kendini
konumlandirmay1 amaglamaktadir. Kullanilan renkler ve kumag kalitesi 6n
planda tutularak yaz ve kig olmak tizere iki koleksiyon hazirlanmigtir. Yaz
sezonunun konsepti “Cilgin Ruh”, kis sezonununun ise “Siradis1 Ates” olarak
belirlendi. Zerol Magazalar1 {zmir, Istanbul ve Ankara gibi biiyiik kentlerde
faaliyet gostermektedir. Firmanin hedefi Turkiye'de kendisini bu kategoride-
ki ilk 5 marka i¢inde gostermek ve daha sonra yoluna Avrupa’da emin adim-

larla ilerlemek.

The name of the project that I worked on is Zerol. This brand is made for
the people who are young, who feels themselves young, who want to take
attention with their extraordinary clothes. It is just menswear. The colors,
fabric quality, motifs and forms are the most important factors for our com-
pany. We have two concepts; summer and winter seasons. The concept name
of summer season is; Crazy Soul and the concept name for winter season
is; Extraordinary Fire. Zerol concept stores can be found in Izmir, Ankara
and Istanbul which are the three biggest cities of Turkey. The designs reflect
our beautiful Izmir’s, Aegian region’s motifs and soul and by that way Zerol
proves its quality and difference. Our company’s first mission is to be in the
first 5 brand and then to show itself in Europe.

[zmir, 1984
serkanbilecen@gmail.com

0zlem Kog

La Feé

La Feé 25-35 yas aras1 varlikli gen¢ bayanlara hitap eden bir markadir. La Feé’
nin vizyonu diinyada en iyi olmak ve yeni tasarimlar ortaya ¢ikarmaktir. Mis-
yonu ise misterinin kendisini masal diyarindaki bir peri gibi hissetmesini
saglamak ve kisiye 6zel ve tarzini yansitan kiyafetler yaratmak ve satmaktir.
La Feé yiiksek derecede musteri memnuniyeti saglamay1 amaclar. Koleksi-
yon hazirlayan bir marka olmakla beraber, kitlesel degil kigiye 6zel iiretim
yapar. Markanin ilkbahar-yaz koleksiyonu i¢in 2 tema mevcuttur: Mademo-
iselle and Dolly-Empire. Koleksiyonlarin buyiik bir ¢cogunlugu elbiselerden
olusmaktadir. Magazanin dekorasyonunda renk olarak beyaz agirlikl olarak
kullanilmigtir ve sadelik 6n plandadir. Misterilerin se¢imlerini rahat¢a yapa-
bilmeleri i¢in her duvara ayna yerlestirilmistir.

La Feé is a brand which targets wealthy young women aged between 25 and
35. The vision of La Fée is to be the best in the world and create new designs.
The mission is to make the customer feel like a fairy and sell customized
clothes. La Feé aims to provide high customer satisfaction. Although the
brand prepares its own collections, it does not produce for the mass market.
There are 2 themes of the spring-summer collection of the brand: Mademoi-
selle and Dolly-Empire. The collections mostly consist of dresses. The stores
are simply decorated and mostly the color white is used for the interior de-
sign of the stores. In order to provide customer satisfaction in the stores,

mirrors are set up on every wall.
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® Merve Havan

Havan

Erkek giyim markas: olan ‘Havan’, klasik giyimden, gece kiyafetine, gunliitk
giyimden, fonksiyonel spor giyime ve tamamlayic1 aksesuarlari ile tiim moda
alanini kapsamaktadir. Havan 25 yastan 55 yasa kadar sikhigina digkin er-
keklerin tarzina hitap etmektedir. Marka, miisterilerine ve ¢evreye duyarh
bir sekilde yiiksek kaliteli iiriinler sunar. Misyonu, miigterilerini ve ¢aligan-
larini en iyi sekilde memnun ederek ve siirdiiriilebilir gelisme ve toplumsal
sorumluluk sahibi olarak diinya ¢apinda bir marka haline gelmektir. Vizyonu
musterilere butiin runleri, kalite ve etik degerlerden 6din vermeden her
seferinde beklentileri agarak sunmaktir. Musteri odaklilik, siirekli gelisme,
yaraticilik, rekabetcilik, given, saygi, sorumluluk bilinci Havan'in degerleri

arasindadar.

Havan is a menswear brand which encompasses all key fashion areas, rang-
ing from classical wear, evening wear, casual wear, functional sports wear to
complementary accessories. Havan targets chic men aged between 25 and
55. The brand offers high quality products with respect to its customers and
the environment. Its mission is to be a world wide brand by satisfying its
customers and employees highly and by having sustainable development and
public responsibility. Its vision is to present its products by going beyond the
needs without ignoring the quality and moral values. Being customer ori-
ented, sustainable development, creativity, competitiveness, trust, respect

and responsibility are Havan’s values.

Izmir, 1985
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® Melis Karapanca

Rota

Rota bir tasarim ve tretim firmasidir ve markasini Rota adiyla satisa sun-
maktadir. Marka 18-30 yas araligindaki yaratici ve farkh olmak isteyen ka-
dinlar1 ve erkekleri hedefler. Rota tasarimlar1 benzersizdir, sinirlidir ve bagta
denizcilik yagsami olmak tizere modern tarzin degerleri tizerine kuruludur.
Erkek giyim ve kadin giyim olmak tizere 2 Grtin grubu s6z konusudur. Rota,
tasarim elemanlari ile kiiltiirel etkiler arasindaki mikemmel uyumu yakala-
yarak global bir marka olmay1 hedefler. Marka pazarlama stratejilerini stirekli
yenileyerek katma deger saglar. Sosyal projelerde, bos zaman faaliyetlerinde
ve tasarim yarigmalarinda yer alarak, miusterilere en iyisini sunmaya ¢alisa-

rak marka farkindalig1 yaratmaya caligir.

Rota is a design and manufacture company which sells its own brand under
the name of Rota. The brand targets 18-30 aged women and men who want to
be different and creative. Rota designs are unique, limited and based on mod-
ernist style values such as marine life. There are two product groups: men’s
wear and women’s wear. The brand Rota aims to be a global brand by having
the perfect fit between its design elements and cultural effects. The brand
enables added value by developing its marketing strategies. Taking place in
social projects, leisure time activities, design competitions, the brand tries to

create brand awareness by offering the best for the consumers,
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® Giilberk Oriin

Barcode

Barcode 18-30 yas araligindaki gen¢ kadinlara hitap eden bir hazir giyim
markasidir. Barcode, genis uriin yelpazesiyle, sezonun en degisik spor-
tif ve aktif yasam urunlerini icerir. Barcode, tlke capindaki magazalari-
nin yam sira, diilnyaya da agilmig onlarca magazasiyla, Ege Denizi'nden
aldig1 tasarim ruhunu kilometrelerce 6teye tasir. Barcode’un baglica ra-
kipleri Mavi Jeans, Pull&Bear, Jimmy Key ve Stradivarius olarak sirala-
nabilir. Barcode’'un vizyonu yurticinde ve yurtdisginda perakende magaza
agimi ¢ogaltmak, kesin cizgilerle belirlenmis bir kitleye hitap etmek, basit
ama anlamh detaylara sahip tiriinlere sahip olmak, marka sadakati, farkin-
dalig1 ve itibar1 yaratmaktir. Misyonu ise, kiiresel standartlarda mitkem-
mel kaliteyi yakalamak, yerel ve yabanca pazarin taleplerine en dogru se-
kilde cevap vermek, tiiketici ve tasarim elemanlar1 arasindaki baglantiyr
yitksek hizmet kalitesi ve yerel tasarim hassasiyeti saglayarak kurmaktir.

Barcode is a ready-to-wear brand which targets young women aged between
18 and 30. Barcode, with its wide product range, includes various sportive and
active life products of the season. Alongside the retail shops in the country,
Barcode carries the design spirit of Aegean Sea to foreign countries which are
miles away far and spread-out all over the world. The strongest competitors
of the brand Barcode are Mavi Jeans, Pull&Bear, Jimmy Key and Stradivari-
ous. The vision of Barcode is to increase the number of retail shops within
Turkey and foreign countries, to have a well defined segment, to provide
products with simple and meaningful details, to create brand loyalty, aware-
ness and reputation. The mission of the company is to have perfect quality
in global standards, to respond properly to the needs of the domestic and
foreign market, to have the accurate relationship between the consumer and
the design elements by providing the highest quality of service and inspiring

from local design sensitivity.

[zmir, 1985
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® Erkan Ataoglu

Groove 35

Groove 35 markasinin hedef kitlesi 16-25 yas aras1 erkeklerden olugmaktadur.
Markanin vizyonu 2013 yilina kadar gencler tarafindan Tiirkiye'de tercih edi-
len bes marka i¢ine girebilmektir. Misyonu ise, miisterilerin yagsam tarzinin
bir parcas: olabilmektir. Rakip olarak belirlenen markalar Diesel, Energie,
Replay’dir. Markanin ilkbahar/yaz kolleksiyonu i¢in ‘Rainbow’ ve ‘Easy’; son-
bahar/kis kolleksiyonu i¢cin ‘Moon Light’ ve ‘Shade’ temalar: belirlenmisgtir.
Markanin magaza dekorasyonunda miusterilerin rahat aligveris yapabilmele-
ri i¢in ferahlik 6n plandadir. Dis cepheye ise karmagikliktan uzak ve sade bir
yap1 hakimdir.

Groove 35 is a brand which targets men aged between 16 and 25. The vision of
the brand is being one of the first five in the category till year 2013. The mis-
sion is being a part of the life style of the customers. The main competitors
of the brand are Diesel, Energie, Replay. ‘Rainbow’ and ‘Easy’ are the themes
for the spring/summer collection; ‘Moon Light’ and ‘Shade’ are the themes
for the fall/winter collection. In order to let the customers shop comfortably,
spaciousness is considered for the interior store design. For the exterior of

the stores, simplicity is adopted as a style.
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Mimarlhik B6limii 000000 000000000000000000000000000000000000000000000Dcpartment of Architecture

Mimarhk Bélimiimiiz 2005-2006 yilinda 6grenime bagladi. Ik mezunlarini
2009 Bahar donemi sonunda verecek. Bolumun ayirdedici 6zelligi, 6gretim
uyeleri ve 6grencilerin canli ve disiplinleraras: bir tasarim kaltira icinde ileti-
sim kurduklar1 bir Guzel Sanatlar ve Tasarim Fakiiltesinde yer almasi. Fakilte
icinde yeralan diger bolimlerle gerceklestirilen ortak dersler, disiplinleraras:
aragtirmalar, tasarim sergileri, konferanslar ve tasarima iligkin benzer eylemler
bu amaca hizmet ediyorlar.

Mimarlik Bélimiinde insan yapisi ¢evrenin tasarimina iligkin yeteneklerin
gelistirildigi tasarim stiidyosu egitimin temel odagini olugturuyor. Stuyo calig-
malar1 mimarlik teknolojisi ve bilgisayar kullanimindan sanat, tasarim ve mi-
marlik tarih ve kuramlarina dek uzanan derslerle destekleniyor. Gelecek aka-
demik yilda son simif 6grencileri 6gretim iyelerinin denetiminde ve mimarhk
endustrileriyle de iligkiye girerek, akademik aragtirmayla destekledikleri 6zgin
fikirlerini ve tasarim becerilerini uygulamaya gecirdikleri kapsaml bir mezuni-
yet projesi hazirlayacaklar.

Bugiin mimarlik meslegi dijital ortamlarin mimari tasarimda giderek daha
agirlikli yer almasi dolayisiyla ¢ok farkli boyutlar kazanmakta. Bélumumiz
uluslararasi 6ncil iiniversitelerde bu yénde yapilan deneysel ve aragtirmaci pro-
jeleri, misafir egitimciler 6nderliginde gerceklestirilen 6zel atelyeler aracihigiyla
programina katiyor. Ayrica mimarlik 6greniminin okul disindan da desteklen-
mesi amaciyla cesitli santiyelere, mimarlik ofislerine, cagdas yapilara ve tarih-
sel bolgelere mimarlik gezileri diizenleniyor; her ay gerceklestirilen mimarhk
sohbetlerine gerek pratik gerek akademik alanlardan konusmacilar cagirilarak
meslegin farkli boyutlar tartigmaya aciliyor.

Ozetle, Mimarlik Béliimii 6grencilerine cevresel farkindahgi, ¢agdas tek-
nik donanimi ve gintimiiz toplumlarinin sorunlarina iligkin kilttrel duyarlilif:
iceren bir etik bilin¢ vermeyi ve bu bilincin yapili ¢evrenin tasariminda somut
olarak ifadesine yonelik bir egitim ortami yaratmay: amacliyor.

Giilsiim Baydar
Boliim Bagkani
Head

The Department of Architecture began education in the 2005-2006 academic
year. We will see our first graduates in Spring 2009. The department is unique-
ly located within a faculty of art and design where both faculty and students
actively interact and collaborate in a lively atmosphere of inter-disciplinary de-
sign culture. Cross-departmental courses, inter-disciplinary research activities,
design exhibitions, conferences and other design events contribute to this end.
The department places curricular emphasis on the design studio, where
the focus is on improving the required skills for the design of the built environ-
ment. This is supported by a range of supplementary courses from architec-
tural technology and computing to the history and theory of art, design and
architecture. Next year our final year students will carry out a comprehensive
graduation project working in connection with the architecture industry and
under the supervision of academic staff members, allowing them the opportu-
nity to display their understanding of a particular issue of architectural design
and to present original ideas through research in their chosen area.
Today new terrains are explored within the architectural discipline by the
use of increasingly sophisticated digital technologies. Every year we invite
guest academics to organize workshops in this area to introduce our students
to cutting edge explorations conducted by leading international universities.
In addition fieldtrips are organized regularly to construction sites, architectural
offices, contemporary buildings and historical sites to support the curriculum.
“The Architecture Talks” series which is planned to engage our students with
contemporary architectural discourse is realized every month where practicing
architects and academics from other universities are invited to participate.
To sum up, the Department of Architecture aims to create a lively educa-
tional environment to endow its students with a sense of ethical consciousness
that involves environmental awareness, technical competence and cultural sen-

sibility, and to materialize this through the design of the built environment.
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